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Uv  P*  -  L  N*  S*  Take  Lead  in  Effort  to 
Retain  Control  of  Radio  News 

Maneuver  to  Check  Trans-Radio  Nullifies  Aim  of  Press-Radio  Bureau — 
Newspaper-Owned  Stations  Blamed  for  Breakdown  in  Agreement 

The  UP-INS  versus  Trans-Radio  By  BICE  CLEMOW  the  committee.  Some  of  these  radio 

conflict  for  supremacy  in  the  radio  .  . ,  1 1  ......  stations  are  owned  by  newspapers. 


1  conflict  for  supremacy  in  the  radio 
news  field,  long  smouldering  behind  the 
camouflage  of  the  Press-Radio  Bureau, 
reached  the  knock-down-and-drag-out 
stage  this  week  when  the  two  commer¬ 
cial  bureaus  offered  to  supply  four  daily 
broadcasts  of  IS  minutes  . 

In  the  role  of  innocent  bystander  is 
the  Associated  Press,  ready  to  enter 
the  lists  if  efforts  to  arrive  at  a  more 
comprehensive  Press-Radio  agreement 
embracing  all  three  news  services  is  not 
worked  out.  Late  this  week,  a  meeting 
of  James  W.  Barrett,  Press-Radio  edi¬ 
tor,  with  three  association  e.xecutives 
proved  fruitless. 

Meanwhile  responsible  parties  in  XBC 
and  CBS,  unable  to  answer  “What’s 
going  on?"  queries  from  their  clients, 
pointed  out  that  a  re-affirmation  of  the 
Press-Radio  r^reement  with  the  Amer¬ 
ican  Newspaper  Publishers  Association, 
possibly  calling  for  more  news  time,  is 
necessary  early  next  week. 

The  consensus  among  interested  par¬ 
ties  is  that  under  the  announcements  by 
United  Press  and  International  News 
Service  that  their  news  will  be  available 
iur  advertising  sixinsorship  (a  situation 
which  the  original  Press-Radio  agree¬ 
ment  was  designed  to  discourage)  chaos 
surpassing  pre-Press-Radio  day  pre¬ 
vails. 

This  week’s  action  grows  out  of  the 
[Hilicy  adopted  by  the  A.N.P.A.  at  its 
annual  meeting  last  week  in  which  it 
was  reported  that  the  United  Press  and 
the  International  News  Service  stated 
that  “in  principle,  they  were  opposed  to 
the  sale  of  news  for  radio  sponsorship 
is  a  source  of  revenue,  and  that  such 
lews  would  be  sold  only  for  sponsor- 
f  ihip  when  competitive  broadcasting  of 
x  ews  warranted  such  action.” 
l’  Apparently  the  committee,  offering 
it  he  revised  Press-Radio  program  as  the 
■vst  possible  which  could  be  — orked  out 
jf  in  ^e  “Biltmore  conferences”  between 
A.X.P.A.  officials  and  news  service 
a;  ^eads,  did  not  anticii>ate  that  “competi- 
til  live  broadcasting  of  news”  was  already 
an  acute  problem  in  185  points  where 
the  Trans-Radio  Press  Service  operates. 
it.  Press  associations  expected,  following 
ihe  A.N.P.A.  meeting,  an  immediate 
[tt  darification  and  enlargement  of  the 
Press-Radio  agreement  tantamount  to 
suspension  of  the  rules”  to  break  down 
xf  he  s  IT  competitive  situation.  When 
ii  (^though  the  Press-Radio  bureau  has 
©  his  week  authorized,  with  iiermission 
h  the  .A.P.,  its  16  newspaper-owned 
ra  ■adio  subscribers  to  use  .A.P.  reports  to 
gi  "ake  up  four  15  minutes  Press-Radio 
5^  rcadcasts)  no  plan  was  offered  for 
pa  dieralizing  the  Press-Radio  set-up  to 
g  Trans-Radio  competition,  Hugh 
ra  aillie,  president  of  the  U.P.,  decid^ 
wre  hil  been  enough  unproductive 
ii  "actings  and  announced  his  own  plan. 

I  Concisely,  the  U.P.  announcement, 
e  wing  four  15  minute  broadcasts,  with 
i-cdit  to  the  U.P.  and  the  newspaper, 
Wtt-“horized  newspapers  owning  or  af- 
with  radio  stations  to  use  ^ 

during  hours  for 
^rhich  the  report  is  bought,  at  a  rate 


approximately  15  per  cent  of  the  basic 
charge.  “There  may  be  no  commercial 
sponsorship  unless  special  arrangements 
are  made  between  the  publisher  and  the 
United  Press.” 

Several  inquiries  for  U.P.  broadcast 
news  have  been  received. 

In  brief,  the  l.N.S.  statement,  pointing 
out  that  “restrictions  heretofore  existing 
regarding  the  broadcasting  of  news  by 


chains  would  go  on  broadcasting  the 
Press-Radio  bureau  reports,  that  they 
were  satisfied  with  the  service  and  that 
they  are  not  able  to  say  how  many  of 
their  clients  are  not  using  the  reports 
at  present.  (At  its  peak  Press-Radio 
was  servicing  some  220  out  of  600 
United  States  stations.)  The  chain 
broadcasters  have  been  increasingly  will¬ 
ing  to  avert  the  “headache”  of  having  to 
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newspapers  over  stations  owned  by  them 
or  with  which  they  are  affiliated,  are 
rescinded,”  paralleled  the  new  U.P. 
policy.  Joseph  \'.  Connolly,  president 
of  l.N.S.,  said  that  in  cities  where  the 
Hearst  services  have  no  subscribers, 
they  are  offering  to  furnish  news  direct¬ 
ly  to  stations  for  broadcast. 

If  these  arrangements  are  not  altered 
— and  they  are  subject  to  immediate 
change — the  effect  on  the  A.P.,  accord¬ 
ing  to  Jackson  Elliott,  assistant  general 
manager,  who  is  in  charge  of  the  Press- 
Radio  arrangements  for  the  .A.P.,  would 
be  to  drop  back  to  the  assessment  pro¬ 
gram,  already  approved  by  the  member¬ 
ship,  which  was  in  effect  January  and 
February  of  1934  before  the  Press- 
Radio  bureau  went  into  operation. 

These  assessments,  prohibiting  com¬ 
mercial  sponsorships,  were  as  follows : 
"For  one  period  of  news  broadcasting 
(not  exceeding  15  minutes)  the  charge 
shall  be  2j4%  of  the  member’s  first  wire 
and  general  charges  of  his  assessment ; 
for  two  or  more  periods  (each  period 
not  exceeding  15  minutes)  the  charge 
shall  be  5%  of  the  memlier's  first  wire 
and  general  charges  of  his  assessment.” 

There  was  no  disposition  on  the  part 
of  the  .A.P.  to  state  positively  that  this 
program  would  be  adopted,  when  and  if, 
but  at  the  recent  annual  .A.P.  meeting 
in  New  York  City,  the  board  of  direc¬ 
tors  secretly  authorized  (ieneral  Man¬ 
ager  Kent  Gxiper  to  act  if  necessary. 
This  amplified  the  announcement  at  the 
.A.N.P..A.  convention  that  the  .A.P. 
“cannot  and  will  not  sell  news  except  to 
newspapers.” 

W’ayne  Randall,  manager  of  the  Nation¬ 
al  Broadcasting  Company  press  depart¬ 
ment,  and  Ralph  W.  White,  director  of 
public  events  and  special  features  for 
Columbia  Broadcasting  Company,  both 
told  Editor  &  Publisher  that  their 


gather  their  own  news,  preferring  to 
“donate”  some  $25,000  a  week  in  com¬ 
mercially  salable  time  for  the  public 
service  of  supplying  Press-Radio  news. 
Maintenance  of  the  Press-Radio  bureau 
is  estimated  as  costing  each  chain  about 
$13,000  yearly.  Radio  men  in  several 
quarters  raised  the  question  of  whether 
any  successfully  operating  radio  station 
could  afford  to  allot  a  full  hour  of  its 
sustaining  time  each  day  to  unsponsored 
news  as  offered  by  the  news  services  to 
those  stations  affiliated  with  news¬ 
papers. 

Those  in  the  chains  seemed  to  expect 
an  increase  in  the  amount  of  Press- 
Radio  news  as  the  outcome  of  the  pres¬ 
ent  controversy.  Indication  that  this 
would  be  the  subject  of  inquiry,  was 
contained  in  a  telegraphic  statement  to 
Ei'Itor  &  Publisher  by  E.  H.  Harris, 
jiublisher  of  the  Richmond  (Ind.)  Pal¬ 
ladium-Item  and  chairman  of  the 
.A.N.P..A.  radio  committee,  who  de¬ 
clined  this  week  to  return  to  New  York 
to  help  iron  out  this  week’s  develop¬ 
ments.  Mr.  Harris  wired ; 

“The  report  adopted  by  the  ,A.N.P..A. 
convention  last  week  sets  forth  the  plan 
to  meet  unfair  competition  and  the  im¬ 
proper  use  of  the  news.  The  Press- 
Radio  bureau  is  functioning  efficiently 
and  there  has  been  no  change  in  the 
plan  of  our  committee.  The  program 
stands  as  set  forth  in  the  report  to  the 
convention  and  the  final  rules  which  will 
be  adopted  by  the  two  bureaus  are  still 
under  discussion.” 

Mr.  Baillie,  in  a  special  statement, 
said ; 

“.After  more  than  a  year  it  has  been 
found  that  the  Press-Radio  agreement 
cannot  control  news  broadcasting  to  the 
extent  originally  intended. 

“This  is  due  to  the  fact  that  many 
radio  stations  are  not  co-operating  with 


the  committee.  Some  of  these  radio 
stations  are  owned  by  newspapers. 

“Furthermore,  the  restrictions  on 
news  broadcasting  have  brought  an  en¬ 
tirely  new  factor  into  the  situation, 
namely,  the  radio  news  agencies. 

"Many  stations — including  quite  a 
number  owned  by  newspapers — are 
buying  news  from  these  agencies  and 
broadcasting  it  as  they  please,  regard¬ 
less  of  the  regulations  of  the  Press- 
Radio  Committee. 

“Therefore,  we  have  rela.xed  the  re¬ 
strictions  on  United  Press  clients  so  as 
to  make  it  possible  for  them  to  meet 
their  broadcast  requirements  without 
having  to  go  out  and  buy  a  non-news¬ 
paper  news  service  for  that  purpose. 

“It  should  be  understood,  of  course, 
that  the  Press- Radio  Bureaus  are  con¬ 
tinuing  and  that  the  United  Press  as 
well  as  the  other  associations,  is  fur¬ 
nishing  its  news  report  to  the  Bureau 
so  that  all  radio  stations  which  desire 
to  obtain  its  service  may  do  so,  the  same 
as  heretofore.” 

Mr.  Baillie’s  sentiments  wey'^  echoed 
by  others  in  the  association  field  when 
they  pointed  out  that  of  114  newspaper 
affiliated  stations,  27  are  buying,  ex¬ 
perimenting  with  or  negotiating  for 
Trans-Radio  Service.  This  fact,  plus 
the  realization  that  the  independent  sta¬ 
tions  which,  in  the  words  of  one  high 
association  official,  “the  chains  'o 
glibly  promised  to  bring  into  line”  has 
made  Press-Radio  less  effective.  NBC 
and  CBS  service  is  similar  to  a  press 
association  service.  Programs  are  pro¬ 
vided  for  the  whole  broadcast  period. 
Only  those  for  which  an  advertiser  is 
paying  must  be  used  by  the  subscribing 
station.  The  Press-Radio  report,  a  sus¬ 
taining  program,  may  be  cut  out  at 
will,  and  those  responsible  for  this 
week’s  moves  say  that  that  has  too 
frequently  been  the  case.  Even  news¬ 
paper-owned  stations,  they  say,  have 
been  switching  to  a  Trans- Radio  service 
which  they  can  sell  for  sponsorship. 
Included  in  the  list  of  newspapers  buy¬ 
ing  Trans-Radio  for  their  stations  are 
several  of  the  country’s  important 
dailies. 

-And  Herbert  Moore,  former  United 
Press  man,  who  has  nourished  Trans- 
Radio  into  a  robust  youth,  doesn’t  in¬ 
tend  to  give  up  what  he  feels  to  be  a 
legitimate  enterprise,  without  struggle. 

“The  broadcasters  will  not  fall  for 
this  maneuvering  which  is  actuated 
.solely  by  greed,”  Mr.  Moore  told 
Editor  &  Publisher.  He  said  that  the 
stations  would  realize  that  Press-Radio 
had  been  continued  for  a  year  so  that 
if  Trans-Radio  could  be  forced  out  of 
the  picture,  the  associations  would  have 
a  plan  of  operation  to  go  into.  From 
his  experience  in  selling  Trans-Radio 
service,  he  said  that  broadcasters  don’t 
want  a  free  news  service,  no  matter 
how  good,  unless  it  is  can  be  sold  for 
sponsorship. 

“The  broadcasters  who  are  actuated 
by  a  spirit  of  public  service  are  about 
as  rare  as  that  kind  of  newspaper  pub¬ 
lishers,”  he  said. 

Because,  he  said,  broadcasters  “want 


4 


the  responsibility  ior  the  news  broad¬ 
cast  over  their  stations,’’  Trans-Radio 
is  going  to  drop  the  sale  o{  news  ser¬ 
vice  directly  to  advertisers.  "W  e  will 
now  sell  only  to  stations,"  he  said.  "It 
an  advertiser  wants  to  buy  15  minutes 
each  day  for  so  many  weeks  we  will 
ask  the  stations  he  wants  covered  to 
directly  contact  the  advertiser  and  then 
make  a  contract  with  Trans-Radio.” 
Trans-Radio  is  at  present  selling  ser¬ 
vice  directly  to  three  advertisers.  _  Mr. 
Moore  said  his  estimate  is  that  25  per 
cent  of  all  Trans-Radio  news  going  out 
over  the  air  is  commercially  sponsored, 
but  that  he  is  insisting  that  only  one 
100-word  commercial  announcement  be 
allowed  during  a  live-minute  broadcast 
and  that  this  be  clearly  differentiated 
from  the  news. 

Mr.  Moore  said  the  maximum  num¬ 
ber  of  words  being  furnished  any  station 
by  Trans-Radio  is  30,000  words  daily, 
the  lowest  for  regular  service  around 
5,000  words,  with  the  average  near 
10,000.  He  said  that  "newspaper  owned 
stations  are  the  most  spontaneous  ad¬ 
mirers  of  Trans-Radio.” 

As  formulated  at  present,  the  I.N.S. 
and  U.S.  plans,  as  well  as  the  old  A.P. 
plan,  make  the  local  newspaper  the 
agency  of  the  association  in  working 
out  details  of  the  local  operation.  This 
would  entail,  it  was  explained  to  Ej)itor 
&  Publisher,  the  preparation  of  the 
news  reports  by  the  paper.  Mr.  Moore 
expressed  his  belief  that  most  news¬ 
papers  are  not  equipped  to  do  a  sus¬ 
tained  news  program,  day  by  day,  with¬ 
out  adding  a  specially  trained  man.  He 
pointed  out  that,  because  of  the  lack  of 
news  consciousness  in  the  radio  field 
("They  are  mostly  a  bunch  of  show¬ 
men”)  any  news  service  attempting  sale 
of  a  broadcast  news  program  directly 
to  stations  would  have  to  set  up  an  en¬ 
tirely  separate  organization  to  function 
in  that  capacity.  "If  they  are  going 
to  sell  to  stations,  they  must  serve  radio,” 
he  said.  "And  don’t  think  you  can  give 
anything  away  in  this  country.  If  a 
thing  is  free,  radio  stations  will  be  im¬ 
mediately  suspicious.” 

He  pointed  out  that  Trans-Radio  was 
in  a  position  to  furnish  a  complete  re¬ 
port  to  newspapers,  through  carbons  of 
reports  received  by  stations,  at  15  per 
cent  of  the  station’s  charge  or  “for 
nothing  if  necessary.”  This  might  make 
possible,  he  said,  the  publication  of  new 
papers  in  towns  where  a  contract  with 
one  of  the  three  newspaper  news-gath¬ 
ering  agencies  is  not  available. 

Pittsburgh  offers  the  clearest  case  of 
how  newspapers  have  been  meeting  the 
sponsored  broadcast  situation  ; 

On  January  1,  1935,  radio  station 
\VJ.\S  began  twice  daily  broadcasts  of 
Trans- Radio  news  sponsored  by  the 
Kauffmann  Department  Store  on  one- 
\ear  contract. 

Service  was  bought  by  Kauffmann’s, 
which  con*racted  for  time  with  \VJ.\S 
independently  of  Trans-Radio. 

Broadcasts  were  made  for  60  days 
at  12:30  noon  and  6:15  P.  M.,  then 
a  third  quarter  hour  was  added  at  11 
P.  M.  "This  setup  now  prevails. 

The  Pittsburgh  newspapers,  by  mu¬ 
tual  agreement,  dropp^  the  station 
from  publicity  and  highspots,  but  con¬ 
tinued  publication  of  its  programs. 
W’JAS  being  the  Columbia  outlet,  the 
ban  on  publicity  extends  to  Columbia 
entertainers. 

News  broadcasts  by  the  Pittsburgh 
Press  and  Sun-Telegraph  have  been 
s<i  scheduled  to  be  on  air  simultaneously 
with  or  just  before  Trans-Radio. 

Does  the  new  U.  P  .and  I.  N.  S. 
{xilicy  leave  newspapers  out  in  the 
cold?  Reactions  were  secured  from 
two  papers  using  U.  P.  and  owning 
radio  stations  where  Trans-Radio  was 
receiving  consideration : 

Isaac  X.  Buckwalter,  general  man¬ 
ager  of  the  Lancaster  (Pa.)  New  Era, 
wired :  “The  United  Press  new  broad¬ 
cast  policy  is  regarded  as  a  step  in  the 
right  direction.  Under  the  former 
policy,  ail  stations,  such  as  ours,  with¬ 
out  radio  land  wire  connections  ema¬ 
nating  from  New  York  City,  have 
lieen  at  a  tremendous  disadvantage 
despite  the  complete  news  report  of 
three  services  in  our  own  offices.  How 
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satisfactory  the  new  policy  will  be  de¬ 
pends  on  reasonableness  of  the  charge 
lor  the  broadcasting  privilege.” 

A.  M.  Bray  ton,  publisher  of  the 
Madison  (W’is.)  It'iscoiisin  State  Jour¬ 
nal,  said  "it  looks  like  an  improve¬ 
ment.’’ 

•Newspapers  not  having  stations,  how¬ 
ever,  expressed  a  different  reaction. 

L.  K.  Nicholson,  president  of  the 
Sew  Orleans  1  imes-Puayune,  wired; 

"It  is  my  opinion  that  there  will  be 
great  protest  from  non-broadcasting 
newspapers  should  news  services  fur¬ 
nish  clients  and  affiliates  the  first  hand 
cream  of  the  24  hours  news  for  four 
15  minute  broadcasts  daily.  Newspa- 
pers  gather  and  disseminate  their  own 
news  as  the  primary  function  of  their 
business.  If  sponsored  news  programs 
should  follow,  the  public  question  must 
arise  as  to  whether  or  not  such  dis¬ 
semination  of  news  becomes  seconaary.  ’ 

E.  \V.  Scripps  of  the  beripps  League 
wired  from  Seattle:  "The  Scripps 
League  of  newspapers  is  engaged  in 
publishing  daily  newspapers  and  is  not 
interested,  directly  or  indirectly  in  radio 
stations.  It  is  nut  affiliated  in  any  man¬ 
ner  with  any  station.  The  decision  of 
the  United  Press  will  not  affect  us.  It 
has  always  appeared  to  us  that  radio 
stations,  a  great  many  of  which  operate 
at  substantial  profits,  do  much  pirating 
of  news.  This  news  is  gathered  by  the 
newspapers  and  the  press  associations  at 
great  cost.  \'et,  the  radio  stations  have 
always  resisted  all  efforts  to  make  them 
pay  a  fair  share  of  this  cost. 

"They  seem  to  think  we  should  pay  all 
the  expense  and  give  them,  free,  the  re¬ 
sult  of  our  work  so  that  they  may  sell 
it  and  thereby  make  themselves  still 
more  profits.  We  have  nothing  against 
the  radio  stations.  Let  them  stand  on 
their  own  feet.  Let  them  pay  just  as 
much  for  the  news  they  use  as  the  news¬ 
papers  pay.  Or,  let  them  employ  their 
own  news  gathering  associations.  If 
press  associations  give  news  to  radio 
stations,  they  are  very  foolish,  for  they 
destroy  the  value  of  their  product  by 
so  doing,  injure  their  own  most  im¬ 
portant  customers,  and  limit  the  ability 
of  newspapers  to  pay  for  press  service. 

"If  newspapers  wish  to  own  radio  sta¬ 
tions,  or  support  them,  that  is  their 
business.  We  do  not  choose  to  do  so. 
The  recent  decision  of  the  federal  court 
in  this  district  appears  to  legalize  the 
pirating  of  news  by  radio  stations,  but 
that  decision  is  hardly  final.  It  is  yet 
to  be  passed  upon  by  higher  courts.  It 
seems  to  us  that  the  pirating  of  news, 
even  though  the  courts  may  legalize  it, 
is  as  immoral  and  as  reprehensible  as 
the  pirating  of  groceries,  or  automobiles, 
or  radio  time.  There  is  a  place  for 
radio.  Let  it  find  it. 

“The  newspaper,  meanwhile,  must  find 
its  own  way.  It  must  first  of  all  merit 
confidence  and  success.  It  is  futile  to 
fight  radio  simply  because  it  is  a  com¬ 
petitor  for  advertising.  Our  problem  as 
publishers  is  to  merit,  then  win  confi¬ 
dence  both  of  readers  and  advertising 
clients,  regardless  of  all  competition.  We 
lielieve,  however,  that  newspapers  should 
not,  and  ours  will  not,  carry  radio 


EDITOR  &  PUBLISHER 
CALENDAR 

May  5-8 — .Association  of  Na¬ 
tional  .Advertisers.  26th  annual 
meeting.  While  Sulphur  Springs, 
W.  Va. 

May  5-12 — National  Editorial 
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New  Orleans. 

May  7 — New  England  News¬ 
paper  Advertising  Executives 
Assn.,  meeting,  Parker  House, 
Boston. 

May  10 — Advertising  Affilia¬ 
tion,  convention,  William  Penn 
Hotel,  Pittsburgh. 

May  13-14  —  Ontario-Quebec 
Circulation  Managers’  Assn.,  an¬ 
nual  convention.  Royal  York  Ho¬ 
tel,  Toronto,  Canada. 

May  17 — North  &  Blast  Texas 
Press  Assn.,  convention,  Hunter- 

''May^l9— Blue  PencU  Club  of 
Ohio,  annual  convention.  Faculty 
Club,  Obio  State  University, 
Columbus. 

May  20-22 — S  o  u  t  h  e  r  n  News¬ 
paper  Publishers*  Assn.,  annual 
convention.  Hot  Springs,  .Ark. 


stations  on  their  backs.  Let  radio  pay 
its  own  way,  and  pay  fairly  for  what  it 
receives.  Let  the  stations  earn  whatever 
place  they  are  entitled  to  occupy  in  busi¬ 
ness.” 

Coincidentally  with  the  rapid  turn  of 
events  on  the  news  broadcast  front, 
a  report  by  Captain  Haakon  H.  Ham¬ 
mer,  formerly  Pacific  Coast  field  re¬ 
presentative  for  the  Press-Radio  bu¬ 
reau.  differentiated  between  the  problem 
here  and  abroad  and  suggested  a  plan 
for  revision  of  Press-Radio  which  might 
ease  the  situation. 

Summarizing,  Captain  Hammer’s  re¬ 
port  said  his  suggested  plan  would 
work  thusly : 

The  Press-Radio  bureau  with  the  Eastern 
division  in  New  York  and  the  Western  in 
I.OS  Angeles  would  assemble  and  transmit  the 
news  as  here-to-fore. 

All  radio  stations  in  the  United  iitates 
would  be  eligible  for  membership  in  the  Press- 
Radio  Bureau  at  a  fixed  monthly  rate. 

.\ll  member  stations  would  lie  entitled  to 
three  news  files  per  day,  each  containing  from 
600  to  800  words,  one  for  release  in  the 
morning,  one  in  the  afternoon  and  one  in 
the  evening.  Also  flashes  on  important  events 
during  the  day.  When  secured  direct  from 
the  Bureau,  transmission  and  messenget 
charges  would  be  at  radio  station’s  expense. 

A  membership  in  the  Press-Radio  Bureau 
would  be  regarded  by  the  A.  N.  P.  \.  as 
a  gesture  of  friendly  coojieration  and  would 
be  reciprocated  in  the  following  manner: 

A.  X.  P.  A.  pa|)ers  would  publish  pro¬ 
grams  of  local  radio  stations  which  are  mem¬ 
bers  of  the  Press-Radio  Bureau,  without 
charge. 

A.  X.  P.  A.  pa|iers  could,  should  they  so 
desire,  supply  Press-Radio  news  as  well  as  lo¬ 
cal  news  for  broadcasting  puri>eses  to  Press- 
Radio  Bureau  members  without  toll  charges. 
The  respective  pai>er.  as  well  as  Press- Radio 
Bureau,  would  tie  duly  credited  by  the  radio 
station. 

Sports  and  financial  news  is  rarely  carried 
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in  the  daily  files  of  the  Bureau  and  up  ■ 
800  words  of  such  news  could  be  lifted  frut 
.Xssociated  Press,  United  Press,  Internatiot 
Xews  Service  or  Universal  Xews  Sernc. 
ilispatches  and  used  by  member  stations  t; 
supplement  daily  files,  if  such  files  are  rt 
ceived  by  wire  direct  from  the  Bureau. 

.Member  radio  stations  would  elect  a  ce 
tain  number  of  their  own  representatives  ^ 
serve  on  the  respective  Press-Radio  Burta 
committees. 

Press-Radio  Bureau  would  arrange  arbitr 
tion  on  matters  of  dispute  between  a  meni^ 
radio  station  and  its  local  newspapers. 

In  order  to  meet  additional  expenses  t 
the  Bureau  which  would  be  incurred  thro^ 
its  increased  activity  the  membership  fee  •- 
be  raised  to  $25.00  per  month. 

Preferred  spot  announcements  around  j 
news  broadcast  would  be  permissible  as  |q^ 
as  the  news  is  not  presented  as  coming  wit 
the  compliments  of  a  certain  sponsor. 

Press-Radio  Xews  broadcasts  if  coai^ 
by  wire  from  the  Bureau  direct  couU  i, 
sponsored,  but  radio  stations  selling  the  ncs- 
broadcast  outright  to  a  sponsor  would  pa 
an  additional  minimum  monthly  membenUl 
of  $100.00  and,  spon.sored  or  not  sponsoRc. 
the  news  broadcast  would  always  carry  tf, 
stipulated  Press-Radio  Bureau  trailer. 

RESISTS  P.  O.  ORDER 
TO  RAISE  SUB  PRia 

Shelbyville,  Ind.,  Publisher  Indigiaa 

Because  Department  Suggested  He 

Raise  Rate  to  $4  a  Year — Char|M 
Political  Bias  in  Order 

(Special  to  Editor  &  Publisher) 

Washixcto.v,  D.  C.,  May  2— B8 
cause  the  Post  Office  department  Ik 
suggested  that  he  raise  his  advertisBl 
subscription  rate  to  $4  a  year,  to  nac- 
tain  right  to  use  second  class  mailirf 
privileges,  Carl  F.  Ogle,  publisher  0: 
the  Shclbyz’ille  (Ind.)  Republica, 
visions  "a  blow  to  freedom  of  tht 
press.”  Ogle  would  have  the  right : 
reduce  that  rate  50  per  cent. 

The  advertised  rate  for  the  Shelb) 
ville  Republican  is  $2  a  year,  but 
has  made  special  offers  of  a  year’s  sab- 
scription  at  $1,  the  rate  questioned  b> 
the  Post  Office  department.  Publishc 
Ogle  is  convinced  the  anti-New  Dei 
editorial  policy  of  his  newspaper  ii 
responsible  for  the  Department’s  "sug¬ 
gestion”  that  he  double  the  rate. 

"Under  such  conditions  as  these  au) 
Republican  newspaper  that  is  ardent 
opposed  to  the  national  administratio: 
can  be  ordered  to  charge  a  higher  rate. 
If  such  a  paper  is  not  friendly  it  ca: 
be  put  out  of  business,”  he  points  00. 

In  reply,  the  office  of  the  Third  ,U- 
sistant  Postmaster  General  stated  tte 
it  had  “suggested”  to  Mr.  Ogle  tk 
he  raise  his  advertised  rates  to  $4  a 
year,  so  that  by  cutting  50  per  centk 
will  lie  offering  the  paper  at  a  reasa- 
able  figure. 

"We  ask  that  a  substantial  rate  be  it 
force ;  not  any  rate ;  not  offering  tht 
pajier  for  ten  cents,”  said  an  official  oi 
the  office.  "There  must  be  some  regc- 
lation,  even  the  newspajiers  admit  thk 
yue-stioned  about  the  jHiIitical  charge 
of  suppression  by  Ogle,  the  reply  mai 
"We  have  no  more  feeling  against  tha 
paper  than  we  have  against  the  .Arcti. 
circle;  no  more  antipathy  than  we  hav: 
against  the  divine  theory.” 

Nelson  B.  Wentzel,  of  the  classifia 
tion  division  of  the  Post  Office  depar. 
ment  in  charge  of  second  class  pubt- 
cations,  stated :  “This  is  not  the  firs 
case,  there  have  been  hundreds  of  case 
where  we  have  asked  the  newspapers  t 
change  their  rates  so  as  to  charge  mon 
than  a  mere  nominal  subscription  pnet 
The  law  has  been  on  the  books  sine 
1879.” 

Wentzel  stated  that  the  Post  Offic 
department  would  “give  sympathetic  cot- 
sideration  to  any  offers  of  the  Shelbj 
ville  publisher,”  but  said  as  yet  thtf 
has  been  no  communication  from  hk 

Mr.  Ogle  claims  this  move  of  th 
Post  Office  department  is  to  favor  th 
oppositon  paper  n  the  local  field,  d> 
Shelbyz'ille  Democrat  which  has  fi* 
same  advertised  subscription  rate,  $2 1 
year.  “Subscriptions  are  hard  to  p 
at  $1  in  the  depression  and  under  th 
New  Deal  in  Indiana.  If  the  govern¬ 
ment  can  arbitrarily  tell  me  what  K 
charge,  then  heaven  alone  knows  when 
this  will  stop,”  he  said. 
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J.  D.  BARNUM  ELECTED  A.N.P.A.  PRESIDENT 

Succeeds  Howard  Davis — James  G.  Stahlman  Named  Vice-President — Postal  Committee  Report 

Adopted  at  Closing  Session — Hilton  U.  Brown  Honored 


rbe  new  officers  and  directors  of  the  A.N.P.A.,  elected  at  the  convention’s  closing  session  April  26.  Left  to  right,  seated:  E.  H.  Harris,  Richmond  (Tnd.)  Palladium- 
sccMtary;  Hilton  U.  Brown,,  Indianapolis  Neivs^  who  retired  as  director;  James  G.  Stahlman,  ^asht'ille  Banner^  vice-president;  Jerome  DT  Barnum,  Syracuse 
P<Mf-&ofiaara,  new  president;  Elisha  Hanson,  attorney  for  the  A.N.P.A.,  and  L.  B.  Palmer,  general  manager  of  the  association.  Left  to  right,  standing:  W.  G. 
(^ndler,  bnsmess  mana^r,  Scripps-Howard  Newspapers,  director;  Walter  M.  Dear,  Jersey  City  Jersey  Journal,  treasurer;  Edward  H.  Butler,  Buffalo  Evening 
***"’  "®**'’'*  Globe,  director;  Howard  Davis,  business  manager,  A’cic  York  Herald  Tribune,  retiring  president  and  new  director; 
f.  E.  M^farlan^  Chicago  Tribune,  director;  Norman  Chandler,  Los  Angeles  Times,  director;  J.  S.  Parks,  Fort  SmUh  (Ark.)  Times-Record,  director,  and  S.  R. 
Winch,  Portland,  Oregon  Journal,  director.  F.  1.  Ker,  Hamilton  iOnt.)  Spectator,  newly  elected  director,  was  not  present  when  photo  wag  taken. 


TEROME  D.  BARNUM,  publisher 
J  of  the  Syracuse  (N.  Y.)  Post- 
Standard,  was  elevated  from  vice- 
president  to  president  of  the  American 
.Newspaper  Publishers’  Association  at 
the  annual  meeting  of  the  Association, 
Friday,  .April  26,  in  New  York.  The 
session  closed  the  49th  annual  conven¬ 
tion  of  the  group. 

Mr.  Barnum,  who  has  long  been  ac¬ 
tive  in  .A.  N.  P.  A.  affairs,  succeeds 
Howard  Davis,  business  manager  of  the 
Sew  York  Herald  Tribune,  who  had 
announced  that  he  would  not  be  a  can¬ 
didate  for  reelection.  Mr.  Davis 
headed  the  association  for  three  suc¬ 
cessive  years,  and  two  years  before 
that  had  served  in  the  post  because  of 
the  illness  of  Harry  Chandler,  Los  An¬ 
geles  Times,  who  was  then  president. 
Mr.  Davis  automatically  becomes  a 
member  of  the  board  for  a  two-year 
term. 

Mr.  Barnum  in  his  acceptance  speech 
said  the  unity  of  newspapers  had  never 
been  so  close  as  now  and  pledged  his 
administration  to  serve  the  best  interests 
of  the  A.N.P..A.  and  the  individual 
newspapers. 

In  an  interview  Mr.  Barnum  said: 
“The  main  problem  of  the  news¬ 
papers  today  is  to  maintain  the  freedom 
of  the  press.  The  work  so  ably  initiated 
and  successfully  carried  through  in  the 
past  five  years  by  Howard  Davis  will 
be  continued  in  so  far  as  I  am  humanly 
able  to  do  it.” 

Janies  G.  Stahlman.  publisher  of  the 
Sash'AUe  Panner,  was  elected  vice- 
president.  succeeding  Mr.  Barnum.  E. 
H.  Harris,  Richmond  (Ind.)  Palla¬ 
dium-Item.  and  Walter  M.  Dear, 
Jersey  City  Jersey  Journal,  were  re¬ 
elect^  secretary  and  treasurer  respect¬ 
ively. 

F.  I.  Ker,  Hamilton  (Ont.)  Specta¬ 
tor,  was  elected  a  director  to  succeed 
F.  J.  Burd,  Vancouver  (B.  C.)  Daily 
Province,  whose  term  expired.  Mr. 
Ker's  nomination  was  made  by  Mr. 
Burd.  Three  other  directors  whose 
terms  expired  were  reelected.  They 
*re:  W.  G.  Chandler,  Scripps-Howard 
^ewspaj^rs;  W.  E.  Macfarlane,  Chi¬ 
cago  Tribune,  and  Charles  H.  Taylor, 
Boston  Globe. 

The  meeting  adopted  the  report  of 
me  postal  committee  which  was  sub- 
j  mtted  by  Mr.  Stahlman,  chairman. 
This  report,  which  was  carried  in  full 


in  Editor  &  Pi’blisher  last  week,  in 
general  opposed  increases  in  rates  for 
mailing  new'spapers.  denied  that  new's- 
paj^rs  are  subsidized  by  the  Post- 
office.  _  and  denied  that  the  Postoffice 
is  losing  money  in  handling  news¬ 
papers.  It  also  reported  successful 
efforts  to  have  rescinded  a  Postoffice 
order  permitting  the  mailing  of  un- 
addressed  advertising  to  boxholders  on 
city  routes. 

The  convention’s  closing  session  also 
heard  reports  on  the  code-created 
Newspaper  Industrial  Board  and  the 
special  committee  appointed  by  the  code 
authority  to  consider  sugge.stions  for 
amendments  of  the  newspaper  boy  pro¬ 
visions  of  the  code.  Both  reports  were 
submitted  for  information  and  were  not 
acted  upon.  Roth  reports  were  printed 
by  Editor  &  Pubi.ishf.r  last  week. 

Significant  in  the  report  on  the 
Newspaper  Industrial  Board  was  one 
of  the  concluding  observations : 

“(1)  If  Section  7  (a)  of  the  National 
Industrial  Recovery  .Act,  or  a  section 
similar  thereto  in  intent  and  purpose  is 
continued  after  June  16th,  then  it  nec¬ 
essarily  follows  that  some  organization, 
some  institution,  or  some  body,  will  he 
charged  with  the  determination  of  ques¬ 
tions  arising  under  such  section.  We 
call  your  attention  to  the  possibilitv 
that  if  such  determination  is  not  left 
to  the  Newspaper  Industrial  Board  or 
a  similar  board,  there  is  a  possibility 
and  probability  that  the  determination 
of  such  questions  will  rest  with  the 
National  Labor  Relations  Board  or 
some  other  politically  appointed  body 
from  outside  the  business.” 

Mr.  Barnum  made  the  report  on  the 
newspaper  hoy  provisions  of  the  code. 
After  giving  the  text  of  the  proposed 
amendment  to  the  code,  he  said  the 
committee  did  not  regard  the  delivery 
and  sale  by  boys  under  16  as  “child 
labor.”  The  work  done  by  the  news¬ 
paper  boys,  he  added,  "cannot  be  com¬ 
pared  with  that  done  by  children  in 
mills,  sweatshops  and  mines,  during 
long  hours  of  the  day  when  they  should 
be  in  school.” 

The  following  memorial  necrology, 
presented  in  resolution  form  by  Hilton 
U.  Brown  of  the  Indianapolis  News 
was  adopted  at  the  closing  session: 

MEMORIAL  NECROLOGY 
1934-193S 

Every  year  death  closes  the  career  of  25 


or  more  members  of  the  American  Newspaper 
Publishers  .^ssociation.  To  the  older  mem¬ 
ber  an  examination  of  the  necrology  of  the 
association  gives  a  mental  suggestion  of  the 
history  of  journalism  in  .America.  To  the 
younger  members,  the  list  is  no  less  impress¬ 
ive,  and  lacks  only  the  remembrance  of  per¬ 
sonal  contacts.  The  year  now  closing  forms 
no  exception  to  the  general  experience. 
There  are  here  the  names  of  members  whose 
presence  and  activities  have  been  so  notable 
that  we  cannot  yet  realize  that  they  have  gone. 
There  are  also  names  of  younger  men  who 
have  passed  to  the  beyond  before  their  lives 
reached  full  flower,  but  yet  whose  devotion 
was  none  the  less  than  that  of  those  whom 
we  have  known  for  longer  years.  We  pa«s 
now  to  the  reading  of  the  names  of  those  who 
for  the  first  time  cannot  answer  our  roll-call; 
ABBOT.  WILLIS  J.— Christian  Science 
Monitor,  Boston. 

AT.L.W.  JAMES  R.— The  Spectator,  Ham- 
ilton,  Ont. 

BLONDELL,  JOSEPH  A.— Tha  Stm,  Balti¬ 
more. 

PRECKENRinGE,  DESHA— Lexington  Her¬ 
ald.  T.exington,  Ky. 

COFFIN,  C.  E. — The  Indianapolis  Star,  In¬ 
dianapolis. 

CONIXE.  NELSON  E.— Moon  Journal,  Bat¬ 
tle  Creek,  Mich. 

crSHINTi.  R.\LPH  B. — News  and  Intelli¬ 
gencer,  Wheeling,  W.  Va. 

EIELD,  WILLIAM  H.— Rutland  Herald, 
Rutland.  Vt. 

GREER,  CHARLES  A.— Mirror,  .\ltoona. 
Pa. 

GREENW.VY,  C.  M. — Booth  Newspapers, 
Michigan. 

HASTINGS,  W.  REED— Daily  Evening 
Item.  Lvnn,  Mass. 

HUGGINS,  W.  O.— Houston  Chronicle, 
Houston,  Texas. 

MARDEN,  ROBERT  F.— Lowell  Courier- 
Citizen.  Lowell,  Mass. 

McGLYNX.  P.  S.— Dispatch,  Moline,  Ill. 
McMURRY,  Ja.mes  M. — Pantagraph,  Bloom¬ 
ington,  Ill. 

M.NNDELL,  G.  S. — Boston  Transcript,  Bos¬ 
ton. 

MATSON,  J.  R. — Daily  Colonist,  Victoria, 
B.  C. 

OCHS,  ADOLPH  S.— New  York  Times,  New 
York. 

OLDER,  FREMONT— Call-Bulletin,  San 
Francisco. 

OTTAWAY,  ELMER  J.— Times  Herald, 
Port  Huron,  Mich. 

R.NCKAWAY,  J.  H. — Register-News,  Mount 
Vernon,  Ill. 

RIGGINS,  E.  S. — Bee  and  Republican, 
Fresno,  Cal. 

SANCHEZ,  ARNOLD — New  York  Times, 
New  York. 

SOKOLOW,  A.  T. — Examiner,  Los  Angeles. 
STOCKTON,  A.  L. — News  and  Record. 
Greensboro,  N.  C. 


WHEELER,  W.  R. — L  nion-Tribune,  San 
Diego,  Cal. 

WILEY,  LOUIS — New  York  Times,  New 
York. 

Y’OUNG,  J.  F. — Review  and  Chronicle,  Spo¬ 
kane,  Wash. 

Each  of  these  names  indicates  deep  per¬ 
sonal  loss  in  the  community  represented  and 
the  sum  total  of  all  makes  a  shadow  over 
this  membership.  The  shadow  lifts  as  we  re¬ 
flect  on  the  lasting  benefaction  we  have  had 
in  knowing  and  associating  with  these  teliow- 
workers.  We  see  them  revealed  as  earnest, 
far-seeing  men  engaged  in  an  exacting  pro¬ 
fession  that  never  relaxes  its  demands  tor 
eternal  vigilance  and  unwavering  rectitude. 
How  well  they  have  wrought  we  know  ana 
wherewithal  they  have  added  to  the  great 
bulk  of  achievements  that  have  characterized 
journali.sm  in  their  day  and  generation.  We 
note  the  vacant  places  where  they  stood  and 
press  on  in  the  work  in  which  they  helped 
so  nobly.  Peace  to  their  ashes  and  pros¬ 
perity  to  the  high  ideals  that  animated  their 
lives. 

It  is  obvious  that  as  survivors  we  cannot 
pass  unheeding  the  ravages  of  time.  1  he 
least  we  can  do  is  to  realize  the  debt  we 
owe  to  association  with  these,  our  comrades. 
One  thing  more:  We  can  express  to  those 
immediately  concerned  a  sense  of  apprecia¬ 
tion  of  their  loss.  To  that  end,  we  resolve 
to  direct  the  proper  officers  of  the  associa¬ 
tion  to  send  the  family  of  each  of  the  de¬ 
ceased  brothers  a  copy  of  this  expression  ot 
our  sympathy. 

On  retiring  from  the  presidency  Mr. 
Davis  was  presented  with  a  bound  vol¬ 
ume  of  tributes  from  numerous  A.  N. 
P.  A.  members.  The  presentation  was 
made  by  Charles  H.  Taylor.  On  the 
flyleaf  was  inscribed  : 

“To  Howard  Davis,  president  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  and  chairman  of  the  Code  Au¬ 
thority  of  the  Daily  Newspaper  Pub¬ 
lishing  Business,  in  appreciation  of  his 
valuable  services  to  the  people  and  to 
the  press  of  the  United  States. 

“April,  1935.” 

Mr.  Brown,  resigning  as  director  after 
service  in  that  capacity  for  32  years, 
was  the  subject  of  the  following  reso¬ 
lution,  adopted  by  the  convention  after 
presentation  by  John  Parks,  Fort  Smith 
(Ark.)  Times-Record: 

“Whereas  Hilton  U.  Brown  of  In¬ 
dianapolis,  Ind.,  has  requested  that  his 
membership  on  the  board  of  directors 
of  the  American  Newspaper  Publishers 
•Association  bte  terminated  at  the  close 
of  this  convention  day,  and 

“Whereas  Mr.  Brown  was  a  member 

(Continued  on  page  42) 
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S.  E.  C.  MODIFIES  ITS 
AD  REQUIREMENTS 

Regulation*  Eliminate  Mass  of 

Detail  Which  Curtailed  News- 
peper  Financial  Advertising 
During  Past  Months 

(By  telegraph  to  Editor  &  Publisher) 

Washington,  D.  C.,  May  2— The 
Securities  and  Exchange  Commission 
has  modified  greatly  requirements 
covering  financial  advertising  which  no 
longer  will  purport  to  give  complete 
information,  but  will  be  of  about  the 
compass  of  the  offering  advertisement 
used  prior  to  passage  of  the  Securities 
act. 

Eliminating  the  mass  of  detail  here¬ 
tofore  required,  the  S.  E.  C.  will  insist 
that  each  advertisement  carry  a  state¬ 
ment  that  complete  information  is  avail¬ 
able  on  the  registration  statement,  and 
also  a  statement  that  the  issue,  though 
registered,  is  not  approved  by  the  Se¬ 
curities  Commission.  The  purpose  of 
the  latter  is  to  warn  purchasers  that 
mere  registration  does  not  connote  ap¬ 
proval. 

The  modified  regulations  affect  only 
newspaper  and  periodical  advertising, 
and  do  not  apply  to  reprints,  reproduc¬ 
tions  or  detach^  copies  of  the  adver¬ 
tisements.  It  will  be  required  that  a 
copy  of  the  advertisement  be  filed  with 
S.  E.  C.  giving  date  and  manner  of 
publication.  The  copy  need  not  be  filed 
until  a  week  after  publication. 

An  A.  N.  P.  A.,  committee,  consisting 
of  J.  O.  Parsons  of  the  advertising  de¬ 
partment  of  the  A'ctf  York  llcrqld 
Tribune;  Harold  Cross,  attorney  for  the 
Herald  Tribune;  Kenneth  C.  Hogate, 
president  of  the  Wall  Street  Journal; 
Don  U.  Bridge,  advertising  manager  of 
the  New  York  Times;  Chester  M. 
Campbell,  advertising  manager  of  the 
Chicago  Tribune;  and  Elisha  Hanson, 
counsel  for  the  A.N.P..\.,  had  presented 
the  publishers’  stand  on  financial  adver¬ 
tising  regulations. 

Mr.  Hogate  and  Mr.  Cross  conferred 
with  Chairman  Kennedy  of  the  SEC 
Wednesday  in  ironing  out  the  final  de¬ 
tails  of  the  regulations.  Members  pf 
the  committee  expressed  approval  of  the 
cooperation  of  the  Securities  Exchange 
Commission,  with  Mr.  Hogate  saying, 
“I  am  more  than  pleased  with  the  way 
things  worked  out.” 


CORNELL  HEADS  N.  Y.  COUNCIL 


O’Dea  Made  Vice-Chairman,  Meek 
Secretary -Trestfurer 

Paul  Cornell,  Geyer-Cornell  Com¬ 
ply,  Inc.,  has  been  elected  chairman 
of  the  board  of  the  New  York  Council 
of  ^e  American  Association  of  Ad¬ 
vertising  Agencies.  Vice-chairman  is 
Mark  O’Dea,  Mark  O’Dea  &  Co.,  and 
secretary-treasurer  is  Samuel  Meek,  Jr., 
J.  Walter  Thompson  Company. 

New  directors  for  two-year  terms 
are:  Richard  Compton,  Blackman  Com¬ 
pany;  R.  L.  Strobridge,  Newell- Emmett 
Company,  Inc. 

Continuing  members  of  the  board  are 
H.  L.  Whittemore,  Richardson,  Alley 
&  Richards  Company;  L.  L.  Shenfield, 
Pedlar  &  Ryan,  Inc. 


MILLVILLE  DAILY  SOLD 


Woodbury,  N.  J.,  Pair  Buys  New 
Property  for  $30,000 

The  Millville  (N.  J.)  Daily  Republi¬ 
can  has  been  purchased  by  Edmund  H. 
Carpenter  and  Carl  H.  Johnson,  of 
Woodbury,  N.  J.,  effective  May  1st. 
The  reported  purchase  price  was  ^0,000 
cash. 

The  Republican  is  the  only  newspaner 
in  Millville,  u  city  of  15,000  inhabitants. 
It  was  founded  in  1864,  and  39  years 
ago  was  purchased  by  the  late  Walter 
Wood,  of  Millville. 

Mr.  Johnson  is  a  former  resident  of 
Millville,  but  has  been  associated  with 
the  Woodbury  Evening  News  the  last 
13  years.  Active  management  of  the 
Republican  will  be  in  the  hands  of  Earl 
Wescoat,  who  has  been  editor  and  man¬ 
ager  of  the  Republican  for  some  time. 


S.  E.  C.  RULES  ON  PUBLICITY 

Expenditures  of  More  Than  $20,000 
a  Year  Must  Be  Reported 

iHpeeial  to  Editor  &  Publisher) 

Washington,  D.  C.,  May  2 — Pub¬ 
licity  e.xpenditures  of  more  than  820, tXX) 
a  year,  if  not  spent  for  display  adver¬ 
tising,  must  be  reported  by  coinjianies 
desiring  to  register  securities  with  the 
•Securities  and  Exchange  Commission, 
it  has  been  slated  by  way  of  amplifving 
recent  rulings.  E.xpeiiditurcs  of  smaller 
sums  in  this  category  need  not  be 
reported. 

.\s  an  example,  it  was  stated  that  if 
the  Pennsylvania  Railroad  desired  to 
market  a  bond  issue  and  applied  to 
SEC  for  registration,  such  sums,  of 
over  $20,000  a  year,  paid  to  the  Ivy  Lee 
publicity  group,  would  be  required  to 
be  reported,  if  the  money  did  not  go 
toward  purchase  of  space,  but  was  paid 
for  counsel. 

Expenditures  for  space,  regardless  of 
the  amounts,  need  not  be  reported,  SEC 
officials  stated. 

A  company  which  places  $100,000 
worth  of  advertising  a  year  through  an 
agency,  and  pays  ^5,000  a  year  to  a 
publicity  counsel,  would  be  required  to 
report  the  latter,  but  not  the  former. 
If  the  publicity  counsel’s  fee  was 
$15,000,  it  would  not  be  reportable,  it 
was  explained. 

No  Newspaper-Radio 

Bill  at  This  Session 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C..  April  30 — Legis¬ 
lation  outlawing  dual  ownership  of 
newspaper  and  radio  stations  probably 
will  not  be  introduced  this  session  of 
Congress,  due  to  the  press  of  activities 
of  Senator  Burton  K.  Wheeler  (D.)  of 
Montana,  in  forcing  through  the 
WTieeler-Rayburn  holding  company  bill. 

‘T  am  all  tied  up  with  this  holding 
company  bill  and  may  not  get  around 
to  my  proposed  newspaper-radio  meas¬ 
ure,  possibly  not  this  session,”  he  said. 

Senator  Wheeler  has  admitted  that  he 
wants  such  legislation,  forcing  separate 
ownership  of  radio  stations  and  news¬ 
papers  because  of  the  alleged  inherent 
“monopolistic”  tendencies  of  such  dual 
ownership. 

He  has  not  introduced  any  legislation 
to  that  effect  yet,  but  hopes  to  do  so 
when  given  an  opportunity. 


372  PHOTOS  IN  ONE  DAY 

De*  Moines  Cameramen  Busy  With 
Drake  Relays  and  Huey  Long 

Nine  staff  phot^raphers  of  the  Des 
Moines  (la.)  Register  and  Tribune  took 
a  total  of  372  pictures  on  Saturday, 
April  2!i.  The  record  number  of  ex¬ 
posures  by  the  cameramen  was  occa¬ 
sioned  by  a  number  of  events  in  Des 
Moines  on  that  day  which  included  the 
Drake  relays,  the  Farm  Holiday  conven¬ 
tion  with  Senator  Huey  Long  as  the 
principal  speaker,  the  state  finals  of  the 
Register  and  Tribune  state-wide  spell¬ 
ing  bee  and  a  number  of  commercial 
conventions. 

In  addition  to  supplying  numerous 
pictures  for  the  Register  and  Tribune 
the  photographers  also  supplied  prints 
for  the  A.P.  wirephoto  service,  the 
.Associated  Press  picture  service,  .Acme, 
International  News  and  North  .Ameri¬ 
can  Newspaper  Alliance. 

The  spelling  bee  winner  was  Gene¬ 
vieve  Ries,  12  years  old,  of  Alden,  la. 
She,  together  with  her  teacher,  will  be 
sent  to  Washington,  D.  C.,  by  the  paper 
for  the  national  bee  which  will  be  held 
on  May  28. 


DAILY’S  BONDS  EXCHANGED 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  May  2 — The  Chicago  Daily 
News  today  completed  redemption  of 
$4,092,800  of  ten-year,  six  per  cent  sink¬ 
ing  fund  gold  debentures.  The  Daily 
News  has,  in  turn,  issued  $3,500,0()0 
new  ten-year  five  per  cent  sinking  fund 
debentures  in  exchange.  “The  ex¬ 
change  has  been  highly  successful.” 
commented  L.  E.  Aldrich,  Daily  News 
treasurer.  “In  fact,  we  obtained  more 
than  we  wanted.” 


Probe  of  New  DeaVs 
Publicity  Set-Up  Planned 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  May  2 — Senator 
L.  J.  Dickinson  of  Iowa,  plans  to 
present  a  resolution  next  ^ionday  cal¬ 
ling  for  an  inquiry  into  the  press  rela¬ 
tions  set-up  of  the  New  Deal  in  the 
hope  of  bringing  to  light  its  exact  cost, 
personnel,  methods,  objectives,  and 
legality. 

Dickinsiin,  ke.vnoter  at  the  1932  Re¬ 
publican  national  convention  that  gave 
Herbert  Hoover  re-nomination  is  looked 
upon  as  a  possible  presidential  nominee 
of  the  G.  (3.  P.  in  1935.  In  this  drive, 
however,  he  will  have  Democratic  sup¬ 
port  in  the  person  of  Senator  Carter 
Glass,  Lynchburg,  Va.,  publisher  and 
foe  of  many  Rooseveltian  policies,  one 
of  which  is  the  press  relations  system. 

The  inquiry  contemplated  by  Dickin¬ 
son  would  cover  not  only  press,  but 
would  also  touch  upon  radio  and  mo¬ 
tion  picture  activities  in  which  Federal 
bureaus  have  played  a  part.  Legal 
justification  would  be  demanded  to  sus¬ 
tain  publication  of  Blue  Eagle,  a 
weekly  newspaper  of  NR.\,  and  the 
News  Digest  and  Consumers  Guide  of 
AAA.  as  well  as  the  long  familiar 
handout  system  that  has  multiplied 
under  President  Roosevelt. 

Motion  pictures  publicizing  the  Ten¬ 
nessee  Valley  .Authority’s  work  and  the 
Federal  Housing  .Administration  are 
slated  for  inquiry,  as  is  the  frequent 
appearance  of  high  officials  of  the  ad¬ 
ministration  in  “talkies.” 

Senator  Glass  is  expected  to  demand 
dissolution  of  publicity  bureaus  which 
do  not  meet  the  limitations  of  a  20-year 
old  Federal  law,  which  appears  in 
Title  5  of  the  United  States  Code,  and 
provides:  “Publicity  experts  not  to 
be  employed  without  specific  appropria¬ 
tion.  No  money  appropriated  by  any 
act  shall  be  used  for  compensation  of 
any  publicity  expert  unless  specifically 
appropriated  for  that  purpose.” 

.Application  of  this  statute,  he  con¬ 
tends,  would  result  in  wholesale  dis¬ 
missals. 


MILWAUKEE  VERDICT  UPHELD 

Supreme  Court  Dismisses  Libel  Ac¬ 
tion  Against  Newspaper  Station 

(Special  to  Editor  &  Publisher) 

Milwaukee,  Wis.,  April  29 — A  ver¬ 
dict  in  favor  of  WTMJ,  the  Milwaukee 
Journal  radio  station,  rendered  by  a 
La  Crosse  county  circuit  court  jury 
against  Walter  M.  Singler,  president  of 
the  Wisconsin  Co-operative  Milk  Pool, 
has  been  upheld  by  the  Wisconsin  su¬ 
preme  court. 

Singler  had  sued  the  Journal  and 
Joseph  D.  Beck,  commissioner  of  Agri¬ 
culture,  for  $100,000,  claiming  that  a 
speech  Beck  had  given  over  WTMJ 
on  May  15,  1933,  during  a  milk  strike 
by  the  pool,  had  been  libelous.  The 
LaCrosse  jury  decided  that  the  talk 
was  a  fair  comment  on  the  acts  of 
Singler  and  that  Singler  was  not 
libeled  thereby. 

The  supreme  court  held  that  as  long 
as  the  Beck  speech  was  submitted  to 
a  jury  and  the  jury  found  the  broad¬ 
cast  not  to  have  been  defamatory,  it 
was  not  necessary  to  determine  whether 
the  broadcast  was  capable  of  defama¬ 
tory  meaning. 

PROPAGANDA  CHARGED 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  May  2 — A  spokesman  for 
the  Japanese  Foreign  Office  has  accused 
the  principal  American  news  agencies 
of  lending  themselves  to  spreading  of 
false  propaganda  inimical  to  Japanese 
interests,  according  to  a  Chicago  Tri¬ 
bune  Tokio  dispatch  today.  Foreign 
Minister  Koki  Hirota  will  bring  up  the 
question  in  a  speech  before  the  (gov¬ 
ernors’  Conference  in  Tokio  this  week, 
according  to  the  Tribune,  when  he  will 
caution  the  governors  to  warn  news¬ 
papers  in  various  parts  of  the  country 
not  to  spread  false  American  propa¬ 
ganda.  'The  spokesman  is  reported  to 
have  admitted  the  Japanese  press  is  full 
of  false  news  aimed  at  foreign  coun¬ 
tries  and  he  said  Hirota  would  warn 
against  this,  also. 


ROOSEVELT  IS  GUEST 
OF  CORRESPONDENTS 

Annual  Dinner  of  White  House  Rc. 
porters  Held  at  Willard — A.  L. 
Warner  Is  New  President,  Suc¬ 
ceeding  Francis  M.  Stephenson 

President  Roosevelt  was  the  ^est  ot 
huiuir  .April  27  at  the  annual  dinner  of 
the  White  House  Correspondents  .As. 
sociation.  His  hosts  were  more  than 
300  Washington  newspaper  men  who 
are  members  of  the  association.  Mr, 
Roosevelt  is  honorary  president. 

The  dinner,  held  at  the  Willard  Hotel, 
was  conducted  informally  and  carried 
out  the  traditional  rule  of  “no  speeches." 
The  President  was  introduced  by  Fran¬ 
cis  M.  Stephenson  of  the  .Associated 
Press,  retiring  president  of  the  associa¬ 
tion.  The  guests  were  greeted  by  .Albert 
L.  Warner  of  the  New  York  Hercdd 
Tribune,  the  incoming  president.  .After 
these  ceremonies  the  dinner  was  given 
over  exclusively  to  fun. 

.Attending  the  dinner  were  members 
of  his  Cabinet,  prominent  Congressmen, 
and  government  officials. 

The  entertainment,  was  arranged  bjr 
a  committee  headed  by  George  E.  Dumo 
of  the  McClure  Syndicate,  who  acted 
as  “ringmaster.” 

.A  highlight  of  the  program  was  a 
burlesque  news  reel,  made  by  the  Fox 
Movitone  News,  arranged  by  Laurence 
Stallings  and  Lowell  Thomas,  and  di¬ 
rected  by  .Arthur  De  Titta.  The  reel 
was  a  satire  on  the  events  of  the  Ne» 
Deal. 

.As  the  opening  feature  the  Navy 
Band,  under  the  leadership  of  Lieutenant 
Charles  Benter,  marched  into  the  hall 
playing  “.Anchors  Aweigh,”  a  favorite 
tune  of  the  President.  This  was  fol¬ 
lowed  by  “The  White  House  Corr^ 
spondents'  March,”  written  by  Lieutenant 
Benter  in  compliment  to  the  associatioa 
The  last  half  of  the  entertainment  wa- 
furnished  by  the  Columbia  Broadcasting 
Company,  which  brought  to  Washing¬ 
ton  a  large  company  of  outstanding 
stars. 

The  new  officers  of  the  association 
were  initiated  by  Mr.  Stephenson.  Be¬ 
side  Mr.  Warner,  these  were  George 
Lewis  Tarry  of  the  Wall  Street  Jour¬ 
nal,  vice-president;  Leon  Dure,  of  the 
Washington  Post,  secretary-treasurer; 
Frederick  A.  Storm  of  the  United  Press; 
Charles  W.  B.  Hurd  of  the  New  York 
Times  and  Edward  L.  Roddan  of  Uni¬ 
versal  Service,  executive  committee. 

PENNY  DAILY  STARTED 

Lorin  D.  Angevine,  West  Coast  Prod¬ 
uct,  Will  Edit  Atlantic  City  Paper 

( By  telegraph  to  Editor  &  Publisher) 

Atlantic  City,  May  1 — The  Atlau- 
tie  City  World  and  Ventnor  Tom 
Crier,  a  one  cent  six-day  afternoon 
daily,  made  its  initial  appearance  on 
the  streets  this  afternoon  with  an 
eight-page  first  issue  and  three  page 
of  display  advertising. 

Lorin  D.  .Angevine,  editor,  who  for 
seven  years  was  city  editor  of  the 
Seattle  Star  and  editor  of  the  Spokau 
Press,  announced  the  new  daily  will  k 
run  on  the  old  Scripps  principles.  It 
is  a  member  of  the  United  Press  and 
Central  Press. 

For  the  last  12  years  Mr.  .Angevinf 
has  been  with  the  Ocean  City  (N.  J-) 
Sentinel-Ledger.  He  and  Ray  Thorpe 
of  Ocean  City,  with  Alvin  Friedb^ 
and  Albert  Zugsmith  of  Atlantic  Cit)) 
are  the  owners,  launching  the  en^ 
prise  under  the  name  of  the  Work 
Printing  Company. 


DAIUES  APPOINT  SPECIALS 

George  B.  David  (^.,  newspape 
representative.  New  York,  has  bee 
appointed  national  representative  f« 
both  eastern  and  western  territories  W 
the  Vincennes  (Ind.)  Post.  Devn*- 
Tenney  (Corporation  has  been  named  tt 
represent  the  Webster  (la.)  Freemm 
Journal,  effective  June  6. 

Ruddell,  Inc.  is  now  representing 
lola  (Kan.)  Register,  and  Theis  * 
Simpson  Company,  New  York, 

June  1  will  become  representative  w 
the  Port  Huron  (Mich.)  Times-Herm 
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GRAPHIC  ARTS  CODE  CHIEF  N.E.A.  TOPIC 

Record  Attendance  Expected  at  Golden  Jubilee  Convention  in  New  Orleans  Next  Week — Pend¬ 
ing  Federal  Legislation  Will  Be  Discussed,  Contest  Prizes  Awarded 


ANCK  registrations  point  to  a  A>Ulrc'^es  oi  welcomr. 
reCord-l>rcaking  attendance  oi  Xa-  (.)n  behalf  city  of  New  Orleans,  Mayor 
jonal  Editorial  Association  members  at  T.  Semmes  Walmsley.  •* 

•jetr  "Golden  Jultilee"  convention.  May  On  Iwhalf  A>  sociation  of  Commerce,  -New 
4-12,  New  Orleans,  where  N.E.A.  Orleans,  President  John  M.  laylor. 

»as  founded  50  years  ago  by  a  group  of  On  Iwbalf  l.i.uisiana  Press  Association,  Mrs. 
oO  newspapermen.  More  than  OUO  mem-  C.  I..  Hre.izeale.  Natchitociies. 

Kesiioiise,  Director  Roy  A.  Urown. 


i)(rs  and  accredited  state  delegates  are 
apected  to  attend  the  busine  ss  sc^- 
.ions  of  this  year's  meeting  to  be  held  in 
Roosevelt  Hotel. 

Of  paramount  importance  at  the  con¬ 
vention  will  be  the  (luestion  of  future 
administration  of  the  Graphic  Arts  Code 
it  relates  to  Industries  .^-2  and  .\-5, 
epresenting  nen-metropolitan  news¬ 
papers  and  commercial  printing  estab¬ 
lishments.  Accredited  delegates  from 
various  state  press  associations  will  be 
called  upon  to  decide  what  is  to  be  done 
about  the  code.  Included  among  the 
questions  pertaining  to  code  adminis¬ 
tration,  which  is  now  decentralized,  are: 

1.  Shall  the  establishments  of  Indus¬ 
tries  A-2  and  A-5  continue  to  be  ad- 

listered  by  the  present  organization 
of  national  and  regional  code  authori- 

j? 

2.  Shall  the  National  Editorial  .\sso- 
iation  and  the  state  press  associations 
ntinue  as  administrative  agencies? 

3.  Shall  the  National  Editorial  Asso- 
sociation  request  the  National  Recovery 
.Administration  to  provide  a  new  code 
authority  to  administer  the  Graphic 
.Arts  Code? 

4.  If  the  board  of  directors  of  the 

.S'.E..\.  should  no  longer  constitute  the 
Kational  Code  Authority,  shall  the  Na¬ 
tional  Recovery  Administration  be  asked  Kenneth  F.  Baldridge 

to  hold  an  election  of  all  establishments  >0:00  a.  m.— President’s  address.  Kenneth 
to  elect  a  new  code  authority  ?  B^Undge. 

5.  Shall  the  United  Typothetae  of  10:20  a.  m.-Keport  of  cmm.ttee  on  con- 

•  t  •  1  a.  *  •  j*  w*  vention  rules.  Director  Josei'h  r.  Huldle. 

.America  be  given  complete  jurisdiction  Announcement  of  comr..ttees. 
over  3ll  COnrniCrci&i  printing’  activities  I0:30  a.  m. — Address.  Dorothy  Uix,  Aew 
of  all  establishments  including  the  news-  Orleans,  nationally  known  newspaper  column* 
I^rs  now  served  by  the  present  na-  ist. 

tional  code  authority?  The  U.T.A.  has  a-  m.— Review  of  Jiast  year's  N.  I-.. 

petitioned  the  NRA  for  such  additional  A.  activities. 

jurisdiction.  Harry  B.  Rutledge.  maiiaKing  director.  .\. 

Aside  from  the  code  decision,  many  I.  Alien,  manager  K.  A.  cost 

questions  of  vital  importance  to  non-  accounting  department, 
metropolitan  publishers  will  come  be-  c  l*.  .Mercer,  manager  .N.  K.  A.  adver 
fore  the  convention,  according  to  Presi-  using  department. 

dent  Kenneth  F.  Baldridge,  Bloomfield  Joe  Todd,  manager  central  office,  N.  K.  A. 

(la.)  Democrat.  Among  these  are  enttraving  department. 

methods  for  providing  channels  for  se-  Washington  repre- 

curing  and  handling  of  national  adver-  an  .  o  i 

f _ _ _  !•»  12:00  noon — Address,  “Government  Rela- 

using  for  non-metro^liun  papers;  se-  Uonships  to  NewspaperV”  Honorable  lames 

curing  uniformity  and  standardization  of  c.  Nance,  Walters,  Okla. 

rates  for  legal  and  official  publication  12:10  p.  m.— Report  of  N.  E.  .\.  legislative 

notices;  position  of  the  press  towards  rummittee.  Chairman  L.  M.  Nichols. 

various  proposed  or  pending  federal  12:45  p.  m. — Address,  "Current  Tendencies 

legislative  measures,  including  the  Cope-  Newspaper  Make-up,”  John  Allen,  Lino 

land  bill,  thirty-hour  week  measure,  •  . 

fcr  dispute  bill,  grad;  labeling  p^  US  *  ,i>v 

posal,  government  printing  of  stamped  Orleans. 

mvelopes,^  pcistal^  rulings  and  laws  af-  7:00  p.  m. — Dinner  honoring  outstanding 
lerting  distribution  of  newspaper  and  publishers,  N.  E.  A.  contest  winners.  Casey  s 
printed  matter.  all-American  newspaper  elevens. 

A  number  of  prominent  leaders  in  Program  committee.  Howard  W.  Palmer, 

publishing  and  advertising  circles  will  ('■veenwich.  Conn.;  J.  O.  Emmench,  .McComb. 
address  the  50th  annual  convention,  ac-  ®'!'-  Ladysmith,  Wis. 

cording  to  program  plans  announced  Announcement  of  awards  to  wtnners  tn 

this  week  by  Harry  B.  Rutledge, 

N.E.A.  managing  director.  The  pro- 
?ram  for  the  three-day  business  session 
m  New  Orleans,  the  visit  to  the  Mis¬ 
sissippi  Gulf  coast  and  the  tour  of 
L^isiana  after  the  convention  is  as 
follows : 

Satu«day  May  4. 

10:00  a.  m. — Joint  meeting,  Louisiana. 

Arkansas,  .Alabama,  Florida  and  Mississippi 
State  Press  associations. 

5:00  p.  m. — N.  E.  A.  special  train  arrives 
Orleans,  Illinois  Central  lines. 

Sunday,  May  5. 

10:00  a.  m. — Registration  for  N.  E.  A. 

^vention,  mezzanine  floor,  Roosevelt  Hotel, 
ward  of  directors  meeting, 
j  °|50  p.  m. — Dinner  honoring  past  presi- 

Hennan  Roe,  chairman,  program  committee. 

Monday,  May  6. 

"too  a.  m. — Registration  (continued). 

5:00  a.  m. — Convention  called  to  order  by 
•'rmident  Kenneth  F.  Baldridge.  ... 

Invocation,  the  Reverend  Father  P.  M.  H.  Indianapolis,  Ind. 
ynhoven.  director.  Associated  Catholic 


Tvesi'.vy,  May 
9:30  a.  ni. — Invocation,  the  Rev.  l.ouis 
iii>tock.  Rabbi.  Temple  Sinai. 

Report  of  credentials  committee. 

Report  of  committee  m  le^tal  publications, 
bairman  Charles  P.  Helfenstein,  Live  0:ik. 
la. 

9:40  a.  ni.—  .-Adilress.  "legal  Advcrtisiii;: 
ield."  Ray  Talbot,  secretary  .Associated 


Harry  B.  Rutledge 


Thursdav,  M.sy  9. 

9:00  a.  m. — Leave  on  special  trip  to  -Mis¬ 
sissippi  gulf  coast  (guests  city  of  Gultiiort) 
on  special  train  over  L.  \  N.  railroad. 
Return  to  New  Orleans  for  night. 

Frid.vv,  May  10. 

9:00  a.  m. — Leave  New  Orleans  tor  three- 
day  tour  of  Evangeline  country  on  char¬ 
tered  Greyhound  busses. 

11:45  a.  m.— Arrive  Baton  Rouge.  Visit 
state  university.  Luncheon.  Visit  state 
capitol.  Banquet  and  evening  program. 
Spend  night  in  Baton  R  >uge.  Breaktast. 
S.vTiRDAY,  May  11. 

9:00  a.  ir.. — Leave  Baton  Rouge. 

1 1  :U0  a.  111.— .Arrive  Opelousas.  30  minutes 
St' p.  entertainment. 

11:30  a.  m. —  Leave  Opelousas. 

1 :45  p.  ni. — Arrive  New  Iberia.  Luncheon. 

\  isit  salt  mines,  jungle  gardens,  pepper  sauce 
factory. 

5.00  p.  m. — Leave  New  Iberia. 

5:30  p.  m. — Arrive  Lafayette.  Night  stop. 

7 :00  p.  Ill. — Banquet  and  entertainment 
Southwestern  Louisiana  institute. 

Sunday,  May  12. 

9:00  a.  m. — Leave  Lafayette. 

9:30  a.  m. — St.  Martinsville,  Visit  Evan¬ 
geline  shrine.  Evangeline  Oak.  Short  religi¬ 
ous  service.  \  isit  the  Grotta  and  Andre 
Olivier’s  museum. 

10:00  a.  m.— Leave  St.  .Martinsville. 

11:00  a.  m. — Arrive  Franklin.  Viiit 
Sterling  sugar  refinery.  Refreshments  and 
entertainment.  ^ 

11:30  a.  m. — Leave  Franklin. 

12:15  p.  m. — Arrive  Morgan  City.  Drive 
over  Berwick  Bay  bridge.  Stop  at  City  Park 
for  entertainment  and  refreshments. 

12:45  p.  m. — Leave  Morgan  city. 

1:55  p.  m. — Arrive  Houma.  Luncheon  at 
Shady  Oaks  Park. 

j:30  p.  m. — Leave  Houma.  i 

5:30  p.  m. — Arrive  New  Orleans. 

End  of  tour. 


National  Newspaper  Contests,  1935,  Gene 
Alleman,  editor  N.  E.  A.  Bulletin. 

Presentation  of  awards  by  donors  of  prizes. 
General  excellence  contests. 

Daily  Divisions.  James  Wright  Brown. 
Editor  &  Publisher,  New  York. 

Weekly  divisions,  Elmo  Scott  Watson, 
Publishers’  Auxiliary,  Chicago. 

Community  service  contests,  George  Sim¬ 
mons,  school  of  journalism.  University  ot 
Missouri. 

Editorial  page  contest.  President  Kenneth 
F.  Baldridge,  Bloomfield,  Iowa. 

Newspaper  production  contest,  l>ouglas  C. 
McMurtrie,  Ludlow  Typograph  company, 
Chicago. 

Most  outstanding  edition  contest,  Carroll 
H.  Wright,  field  manager,  Meyer  Both  com¬ 
pany,  Chicago. 

Job  printing  exhibit  contest.  E.  S.  San¬ 
ford,  Northern  States  Envelope  Company,  St. 
Paul,  Minn. 

Local  illustrative  material  contest.  F.  N. 
Ropkey,  N.  E.  A.  Engraving  department. 


•liaritif 


Certificates  of  award  in  all  contests.  John 
E.  Allen.  Linotype  News,  New  York. 


Court  and  Commercial  Newspapers,  Omaha 
Neb. 

10:00  a.  m. — Address,  "Some  Common 
Problems  of  General  Periodicals  and  News¬ 
papers,"  President  Walter  D.  Fuller,  Lurtis 
Publishing  company,  Philadelphia. 

10:30  a.  m. — Report,  "Present  Trends  in 
l.alxir  Legislation,”  W.  L.  Daley,  Washing¬ 
ton  office,  N.  E.  A. 

10:40  a.  m. — The  Graphic  Arts  Code: 

“What  Brought  -About  the  tode,’  Walter 
1).  Allen. 

"Code  .-Accomplishments  as  Viewed  by  a 
Newspaper  Publisher.” 

"Code  Accomplishments  as  Viewed  by  a 
Regional  Code  Administration  Manager," 
Bruce  R.  McCoy,  regional  code  administra¬ 
tion  manager,  Wis. 

“The  Code  and  the  NRA,’’  Jack  B.  late. 
Division  7,  NRA.  Washington,  D.  C- 

"The  Problem  of  the  Future,”  Rohert  H. 
Pritchard,  chairman  joint  national  code 
authority. 

11:30  a.  m. — Business  session. 

1 :00  p.  m. — Adjournment. 

2:30  p.  m. — Boat  trip,  Mississippi  river. 

Evening  theater  parties,  courtesy  New 
Orleans  theaters. 

Wednesday,  May  8. 

9:30  a.  m. — Invocation,  the  Rev.  O.  M. 
Trousdale,  pastor.  First  Presbyterian  church. 

Address,  “A  Concrete  Program  tor  the 
Stimulation  of  Printing  and  Newspaper  Ad¬ 
vertising.”  Harry  L.  Gage,  vice  president 
Mergenthaler  Linotype  company. 

9:50  a.  m. — Report  of  schools  of  journal¬ 
ism  committee.  Chairman  Walter  H.  Crim. 

Report  of  necrology  committee,  W.  W. 
.'Aikens,  Franklin,  Ind. 

10:00  a.  m. — Address,  “Keeping  Step," 
Miss  Beatrice  Cobb,  Morganston,  N.  C. 

10:20  a.  m. — Address,  "The  Last  Stand 
of  Individuality,”  Tom  Wallace,  editor  Times, 
Ixiuisville,  Ky. ;  chairman  editorial  affair 
committee.  Southern  Newspaper  Publishers' 
Association. 

10:50  a.  m. — Address,  “How  a  National 
Advertiser  Plans  His  Advertising  Campaign 
and  the  Factors  That  Enter  Into  the  Selec¬ 
tion  of  Media,”  G.  Victor  Lowrie,  McCann- 
Erickson,  Incorporated,  Chicago,  member 
country  newspaper  committee,  American  As¬ 
sociation  of  Advertising  Agencies. 

11:15  a.  m. — Address,  “Necessary  Organ¬ 
ization  Program  to  Sell  Rural  Markets,” 
Charles  H.  Clarke,  Iowa  Newspapers,  incor¬ 
porated. 

11:45  a.  m. — Committee  reports  and  busi¬ 
ness  session. 

1 :00  p.  m. — Adjournment. 

1  ;30  p.  m. — Luncheon,  courtesy  New 
Orleans  Association  of  Commerce. 

3:00  p.  m. — Final  business  session. 

5:00  p.  m. — Adjournment. 

7:00  p.  m. — Banquet,  courtesy  New  Orleans 
Publishers’  Association. 


COAST  DAILY  STARTS 


of 


Roosevelt  Praises  Confidence 
Santa  Ana  Publishers 

(By  telegraph  to  Editor  &  Publisher) 

Santa  Ana  Cal.  May  1 — Carrying 
24  closely  packed  pages,  the  first  issue 
of  the  Santa  Ana  Journal  rolled  off 
the  press  here  today  on  scheduled  time. 
John  P.  Scripps,  Roy  Pinkerton  and 
E.  F.  Elf  Strom,  the  publishers,  an¬ 
nounced  that  the  initial  paid  circulation 
was  in  excess  of  5,000. 

Featured  on  the  first  page  was  a 
letter  signed  by  President  Roosevelt 
referring  to  the  venture  as  “an  evidence 
of  confidence  in  the  present  and  future 
welfare  of  the  Country.”  He  added, 
“the  creation  of  new  plants  by  private 
enterprise  contributes  immeasurably  to 
the  achievement  of  efforts  being  made 
in  the  Erection  of  real  national  re¬ 
covery.  I  congratulate  you  and  wish 
you  success.” 

The  Journal  is  edited  by  Ray  W. 
Felton. 


BIOGRAPHY 
Head 


‘SHARK”  HNED 


of  “Reporters  Press  Associa¬ 
tion”  Convicted  of  Theft 

Henry  Abbott,  Jr.,  a  former  show¬ 
man  who  had  organized  in  New  York 
City  his  own  Reporters  Press  Associa¬ 
tion  to  obtain  money  from  prominent 
persons  for  publicity  work  under  the 
pretext  that  proceeds  would  go  toi  car¬ 
ing  for  indigent  newspapermen,  was 
convicted  of  theft  April  30  of  $150  from 
a  broker. 

Theodore  3.  Watson,  the  broker,  tes¬ 
tified  that  Abbott  visited  his  office  at 
149  Broadway  and  explained  that  ar¬ 
rangements  had  been  made  by  the  “as¬ 
sociation”  to  publish  long  biographical 
articles  on  subscribers  in  more  than  500 
newspapers. 

The  penalty  is  up  to  five  years  in 
Sing  Sing. 


NEW  OKLAHOMA  DAILY 

The  Lazvton  (Okla.)  Morning  Press 
made  its  appearance  Sunday,  April  28 
as  the  only  morning  daily  in  south¬ 
western  Oklahoma.  Homer  Hedges, 
Texas  and  Oklahoma  newspaperman,  is 
editor. 
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Editor  &  Publisher  for  May  4,  1935 


DISCOUNTS  FOR  EXCLUSIVE  LINAGE 
BANNED  BY  NEW  OKLAHOMA  LAW 

Measure  Is  Outgrowth  of  Long  Dispute  Waged  by  Competitors 
of  Oklahoma  City  Oklahomsui  and  Times — FedersJ 
Trade  Body  Failed  to  Act 

A  BILL  outlawing  discounts  tor  cx-  in  revenue  received  by  the  Oklahoman 
elusive  advertising  in  newspapers  and  Times  competitors. 


•AA  elusive  advertising  in  newspapers 
in  Oklahoma  was  passed  by  the  Okla- 


\\  hat  effect  the  new  law  will  have  on 


homa  house  and  senate  and  signed  by  tlie  existing  contracts  of  the  Oklaho^n 
Governor  E.  Marland,  Wednesday,  and  Times  lias  yet  to  be  determined 


April  24. 

The  proponents  of  the  new  law  be¬ 
lieve  that  it  is  the  hrst  bill  of  this  na¬ 
ture  passed  by  any  state  legislature  in 


after  study  by  a  lawyer. 

The  text  of  the  new  law  follows,  in 
part : 

"Si-XTioN  2.  It  shall  be  unlawful  for 


the  United  States,  and  that  it  will  be  any  person,  hrm,  corporation  or  asso- 
welcomed  “by  all  decent  elements  of  the  ciation,  engaged  in  the  sale  or  furnish- 


Fourth  Estate.” 


ing  of  advertising  or  advertising  service 


The  bill  passed  the  Oklahoma  senate  or  space  for  advertisements  in  publica- 
by  a  unanimous  vote  and  the  house  by  tions  thereof,  to  sell  or  furnish  the  same 


Ql  EEN  BEK  TAKE?'  KAMA  ' 
TO  PHOTOtlKAf'HER 

“  \  LWAYS  get  your  man  — ” 
rVwas  the  motto  of  James  Ham¬ 
mett.  Sacramento  Bee  staff  pho¬ 
tographer. 

But  an  attack  by  a  »warm  of 
bees  which  had  lost  their  queen 
and  were  terrorizing  blocked 
traffic  on  a  Sacramento  business 
corner  was  a  different  hazard. 

Rushing  to  the  scene  and  set¬ 
ting  up  his  camera,  the  missing 
queen  bee  found  him  and  alight¬ 
ed  on  his  head.  Seeing  their 
queen  perched  there,  they  angrily- 
swarmed  the  cameraman's  dome. 
He  was  rescued  from  the  sting¬ 
ing  attack  by  heroic  spectators. 

WOULD  PROTECT  REPORTERS 


QUEBEC  REDRAFTS  ITS 
NEWSPRINT  BILL 

Contentious  Clauses  Omitted,  B«| 

“Teeth”  Are  Put  in — Minister 
Would  Control  Industry — 
Stumpage  Dues  Cut 

Quebec’s  newsprint  bill,  redrafted  so 
as  to  eliminate  the  most  contentions 
clauses  but  with  new  paragraphs  de¬ 
signed  to  put  teeth  in  it,  made  its  reap¬ 
pearance  April  30.  It  was  expected 
to  come  up  and  be  disposed  of  by  the 
end  of  this  week. 

In  the  original  bill  a  commission 
was  provided  to  have  complete  con¬ 
trol  over  the  industry,  but  in  the  re¬ 
drafted  measure  there  is  no  mention  of 
a  commission.  Instead,  Honore  Mer- 


by  a  unanimous  vote  and  the  house  by  tions  thereof,  to  sell  or  furnish  the  same  Minister  of  Lands  and  Forests, 

the  large  majority  of  88  to  11.  The  at  a  price  less  than  the  cost,  if  the  eff«t  Political  Foe  of  Governor  Seeks  to  will  be  charged  with  the  carrying  out 
emergency  clause  \yas  attached  to  the  or  intent  thereof  is  to  establish  or  mam-  Prevent  Gavin-Type  Cates  of  the  new  act  proposed, 

bill  which  made  it  in  effect  as  of  tain  a  virtual  monopoly  hindering  com-  (Special  to  Editor  &  Poslisher)  The  clause  relating  to  stumpageduc: 

April  24.  petition  or  restraining  trade  or  to  des-  Boston,  .April  2d— Representative  which  were  set  at  $12  per  thousand  fen 

Philip  G.  Bowker  of  Massachusetts  has  in  the  former  bill,  is  now  as  follows: 


April  24.  petition  or  restraining  trade  or  to  des- 

The  bill  was  the  outgrowth  of  a  long  troy  the  competition  of  any  regular 


of  the  new  act  proposed. 

The  clause  relating  to  stumpage  due-, 


fight  waged  by  competitors  of  the  Daily  established  publisher  located  and  doing  filed  with  the  House  of  Representatives  “The  Lieutenant  Governor  in  Council 

Oklahoman  and  Times,  of  Oklahoma  Imsiness  in  the  same  town,  city  or  com-  a  bill  providing  that  no  newspaper  re-  j^ay  at  any  time  and  from  time  to  timt 

City.  Instrumental  in  the  bringing  about  munity  wherein  said  person,  firm,  cor-  porter  shall  be  compelled  to  disclose  the  increase  to  not  exceeding  six  dollars  ner 

of  the  passage  of  the  bill  were  John  poration  or  association  is  located  and  source  of  any  news  item  in  connection  ^ord  of  128  cubic  feet  outside  measure 

R.  Payne,  business  manager  of  the  doing  business.  with  any  legal  proceedings,  or  before  the  then  prevailing  stumpage  dues  for 

Or/o/»<wio  Scripps-Howard  news-  Sectio-n  j.  Any  person,  hrm,  cor-  any  legislative  committee,  or  members  anv  holder  of  a  cutting  license  in  re 

paper,  the  Capitol  Hill  Beacon,  Okla-  iioration  or  association  guilty  of  a  viola-  of  the  Governor’s  executive  council.  spect  of  all  wood  cut  hereunder  duriw 

homa  City,  through  its  owner  Raymond  tion  of  this  act  shall  be  deemed  guilty  This  action  of  Bowker  (political  foe  the  year  for  which  cutting  license  w 
Fields,  who  also  publishes  tht  Guthrie  of  a  misdemeanor  and  upon  conviction  of  Governor  James  M.  Curley)  ties  in  .^su^,  if  it  be  established  to  the  satis- 

Daily  Leader  and  has  interests  in  news-  shall  be  fined  not  less  than  Fifty  ($50)  with  the  case  of  William  G.  Gavin,  fartion  of  the  Lieutenant  Governor  ir 

I«pers  at  Okemah  and  Wewoka,  Okla. ,  foU^s,  nor  more  than  Five  hundred  news  editor  of  the  Boston  Traveler,  Council  that  the  said  holder  has  not  ol^ 

the  Oklahoma  City  Advertiser  and  ($?(»)  dollars  for  each  offense  and  who  was  summoned  last  week  before  served  the  regulations  enacted  undtr 

k-ii  u  u  u  ,  •  "  ikewise  be  held  civilly  liable  to  Governor  Curley  and  the  council  to  this  act  and  the  provisions  ot  the  othe 


The  bijl  WM  put  through  the  legis-  pay  all  damages  and  costs  incurred  by  a  answer  to  charges  of  contempt  as  the  acts  and  regulations  which  govern  him 

lature  with  the  full  knowledge  of  the  competitor  who  has  sustained  a  loss  or  result  of  a  storv  in  his  paper  antici-  or  whose  operations  are  deemed  to  k 

news^pers  of  the  state.  detriment  by  reason  of  the  violation  of  pating  the  vote  of  one  of  the  coun-  detrimental  to  the  interests  of  the  Prov- 

We  got  tired  of  waiting  for  the  fed-  this  Act.  _  cillers  on  the  current  ouster  proceed-  j^ce  in  the  administration  of  the  public 

eral  trade  commission  to  recognize  the  _  r»  •  wwr-  against  Eugene  C.  Hultman,  head  domain” 

corjditions  here  in  Oklahoma  and  passed  PuHtzer  Prize  Winners  of  the  metropolitan  district  commission.  This  is  taken  to  mean,  according  to 


newspapers  of  the  state.  detriment  by  reason  of  the  violation  of 

“We  got  tired  of  waiting  for  the  fed-  this  Act.” 

eral  trade  commission  to  recognize  the  ^  - 

conditions  here  in  Oklahoma  and  passed  PuHtzer  Prize  Winners 
a  bill  of  our  own,”  Mr.  Payne  ex-  .  i  ■m.r  nr  i 

plained.  Announced  J\ext  Monday 

y-\i  f_ «_  _  vT  1  •' 


Gavin,  on  advice  of  counsel,  refused  ^  special  dispatch  to  the  New  Kurl 
to  divulge  his  in^formants  identity.  Titnes,  that  the  government  will  saj, 


The  Oklahotra  News  several  months  The  Pulitzer  prizes  of  1934  will  be  Summoned  before  the  executive  council  effect,  to  newsprint  makers:  ‘No*!, 
^o  complains  to  the  Federal  Trade  announced  at  the  annual  Pulitzer  Prize  April  24  Gavin  was  informed  by  the  good  boys,  and  nothing  will  happei 
Gommission  about  the  eiKlu^ye  adver-  Dinner  next  Monday,  Nlay  6,  bv  Presi-  governor  that^^his  council  would  take  {q  you.”  The  change  is  looked  upon 
by  the  Oklahoman  ^jent  Nicholas  Murray  Butler  of  Colum-  contempt  case  under  advisement  ^  moral  victory  by  newsprint  opera- 

and  Times  in  selling  advertising  to  the  University.  The  dinner  will  be  held  ,  "'eek  and  that  he  w-as  free  to  q£  Province. 

•  stores  and  advertisers  Commodore  Hotel,  New  York.  Rave.  _  provision  concerning  newsprint 


in  Oklahoma  City. 


Due  to  a  premature  release  of  the  an- 


^  j'*  nouncements  last  year,  unusual  secrecy 


'v-  _  The  provision  concerning  newsprint 

NEWSPAPERS  TAX  EXEMPT  "9^  being  sold  without  a  fair  mar^ 
In  the  one  per  cent  sales  tax  voted  disappeared  in  the  redraft- 


second  and  third  newspapers  all  over  currounds  the  activities  of  the  advisorv  a  tax  voted  ,  ^... 

the  United  States  in  meeting  the  com-  ^  activities  ot  the  advisory  April  20  by  the  Oklahoma  legislature,  ‘  k  u-  i. 

me  uniieo  oiaies  m  meermg  me  com  board  of  the  school  of  journalism  which  exemntion  was  made  effertlve  on  news-  The  two  new  paragraphs  which  pnt 

petition  of  hrst-place  newspapers  and  koMs  its  annual  meeting  Mav  3  The  ettective  on  news-  .  ^  ^ 

we  are  urging  that  thev  nass  similiar  *  .  annual  meeting  .viay  . .  i  ne  paper  advertising  and  also  on  the  sale  /.^cin  in  me  measure  reaa  tiiat  tnt 

we  are  urging  mat  me/  pass  simiiiar  p^^e  winners  will  be  selected  at  this  of  nevvsnaners  and  nerindicals  nn  to  13  Lieutenant  Governor  in  council  shall  be 

legislation  to  combat  th^e  newspapers  ^^eeting  from  the  recommendations  of  oL?!'  Th^  rat.  h^™  Id?  i  empowered  to  adopt,  repeal  or  modify 


which  h^^a  stra^lehold  u^^  recommendations  of  The  rate,  however,  will  apply  empowered  to  adopt,  repeal  or  modify 

second  and  third  newspapers,  5f  cities  ^N^adv-Lce^reicases  are  to  be  sent  periodical  subscrip-  fi"®'tke  minimum  nroDortion  ol 

which  have  several  newsnaoers  I  can  Ao  aOvance  releases  are  to  be  sent  above  1?  cents.  -At  the  same  time  ,^0  minimum  proportion  ol 

dte  many  instances  Xr?S  condT-  .V^ar.  Unless  the  rules  gre  the  legislature  voted  an  income  tax  of  pulpwo^  cut  on  land  formmg  part# 

tiom  exist ..  amended  it  is  likely  that  not  even  the  one  to  nine  percent  on  individuals  and  ‘he  public  domain  to  be  used  arinially 

Several  stories  anoeared  in  Foitor  R.-  'vinners  themselves  will  know  of  ^ix  percent  on  corporations.  any  or  all  of  the  mills  referred  ton 

several  stories  appeared  m  tniTOR  A  good  fortune  until  after  the  dinner  -  Section  2,  and  to  provide  adequate  po- 

.he  Okfahoni;  i”eL°chS 'to  lS  ITHOMASON  TO  SUFFOLK  alti„  payable  to  the  Crown  for  infnrF 

k  H;.  9"^  -  -  ~  Mims  riiomason  former  manager  of  nients  of  such  regulations;  such  peta- 

Daily  Oklahoman  and  Times  were  vio-  CURTISS  JOINS  LEDGER  ti,o  i -..if,.,  P-l.c  \  v.v  ties  not  to  exceed  an  amount  equin- 


Daily  Oklahoman  and  Times  were  vio¬ 
lating  the  anti-trust  laws  of  the  state 
of  Oklahoma. 


ize  winners  themselves  will  know  of  ;;ix  percent  on  corporations  “i  any  or  all  of  the  mills  referred  to  it 

eir  good  fortune  until  after  the  dinner  - ’  Section  2,  and  to  provide  adequate  po- 

onday.  ITHOMASON  TO  SUFFOLK  alties  payable  to  the  Crown  for  infringe 

/'IIDTICC  icviwc  I  Mitiis  riioiiiason.  former  manager  of  ments  of  such  regulations;  such  peni- 

LUKTIS5  JOINS  LEDGER  the  U  nited  Rrcss  .Associations  in  Yir-  ties  not  to  exceed  an  amount  equm* 

(?liver  Curtiss,  retail  advertising  dis-  ginia  and  North  Carolina,  has  been  ap-  lent  to  $6  per  cord  of  128  cubic  fat 


okt-r  T7J-1  j-  r  P'^y  solicitor.  Philadelphia  Inquirer, has  yiointcd  managing  editor  of  the  Suffolk  outside  measure  in  respect  to  the  ftdl 
Ko^rt  1.  Fredericks,  editor  of  joined  the  Philadelphia  Evening  Ledger  (\'a.)  Xi'zvs-IIerald.  W.  C  Johnson  Quantity  of  such  pulpvvood  required  to 

the  News  said  last  July  Everyone  naff  in  the  same  capacity.  is  editor.  be  used. 

familiar  with  the  newspaper  situation  _ _ _  “To  provide  exceptions  to  the  rego- 

here  knows  that  this  advertising,  this  ^  |t  tFpi\/l7  \/|ClTC  /’'/‘ACTA  DI/'A  lations  mentioned  in  the  preceding  pin- 

Vicious  bonus  plan  of  monopolizing  ad-  W*  11 V  u  V  lOl  lO  1^\  IxlVa^^^  graph  to  avoid  retroactive  interfcrtDcc 

v’ertising,  was  launched  for  the  specific  1— - -  with  contracts  for  pulpvvood  shown  lo 

purpose  of  starving  the  Oklahoma  News  •  ...  .  .  j 

out  of  existence.  Other  minor  competi¬ 
tors  may  be  innocent  sufferers,  but  we 
are  the  one  and  only  target  at  which 
the  Oklahoman  and  Times  are  firing 
their  efforts  to  monopolize  the  news¬ 
paper  field  here.” 

Since  last  summer  the  Oklahoman 
and  Times  have  modified  their  bonus 
plan  from  one  in  which  the  advertiser 
was  given  a  bonus  of  from  10  to  25  per 
cent,  for  a  two-year  contract  which  the 
News  charged  was  for  the  purpose  of 
“boycotting  the  Oklahoma  News.” 

The  new  plan  gives  a  discount  for  80 
per  cent  of  the  advertising  and  a  larger 
discount  for  90  per  cent  of  the  total 
advertising  which  is  placed  exclusively 
in  the  Oklahoman  and  "nmes. 

The  News  has  charged  that  although 

this  is  not  actually  an  exclusive  adver-  v..  wul  y—- 

tising  contract  the  effect  of  this  plan  Edward  C.  Johnston,  vice-president  and  New  York  manager  of  the  Western  ®uy  other  acts  and  regulations, 
is  the  same  as  the  old  exclusive  adver-  Newspaper  Union,  on  a  recent  airplane  trip  through  Mexico,  Central  and  South  Export  of  newsprint 
tising  contract  and  that  the  remaining  America,  renewed  acquaintance  with  Leo  R.  Sack,  former  Scripps-Howard  Canada  in  the  fiscal  year  ended 

210  or  10  per  cent  that  could  be  us^  Washington  correspondent.  Mr.  Johnston  is  shown  above  during  a  visit  to  the  was  valued  at  $71,722,844,  a  decrease* 

by  the  advertiser  in  other  newspapers  Son  Jose  El  Diario  de  Costa  Rica.  Left  to  right:  Abelardo,  chief  editorial  $1,515,678  compared  with  the  preyP 

than  the  (jklahoman  and  Times  would  writer  of  EH  Diario,  Mr.  Johnston,  Mr.  Sack  and  Otilio  date,  member  of  Con-  year,  the  Dominion  Bureau  of  Stats* 

not  be  enough  to  make  any  difference  gress  and  publisher  of  El  Diario.  reported  April  30. 


ftaff  in  the  same  capacity. 


is  editor. 


W.  N.  U.  EXECUTIVE  VISITS  COSTA  RICA 


be  used. 

“To  provide  exceptions  to  the  regu¬ 
lations  mentioned  in  the  preceding  para¬ 
graph  to  avoid  retroactive  interfertK 
with  contracts  for  pulpwood  shown  to 
the  satisfaction  of  the  Minister  oi 
Lands  and  Forests  to  have  been  prer.- 
ously  entered  into  in  good  faith  or  for 
any  other  reason  deemed  adequate  by  tht 
Lieutenant  Governor  in  council.” 

Section  2  of  the  bill,  referred  to  is 
the  new  measure,  reads: 

“Every  person  or  corporation  earn¬ 
ing  on  or  causing  to  be  carried  on  fonS 
operations  on  land  forming  part  of  dt 
public  domain  for  the  making  of  pap^ 
or  of  pulp,  or  both,  or  operating  a  it 
for  such  purpose,  which  is  compldp 
or  partially  supplied  by  wood  cut  * 
such  land  or  which  on  or  after  the  Ifc 
of  April,  1935,  was  owned  or  control^ 
by  the  holder  of  one  or  more  lice®* 
to  cut  timber  on  such  land,  must  obsa* 
the  regulations  which  may  be  enad* 
under  Section  3,  in  addition  to  the Jlk 
gation  of  carrying  out  the  prow** 


Editor  &  Publisher  for  May  4,  1935 


SMALL  NEWS  BUREAU  IS  FERTILE  FIELD 

Journalism  Graduate,  Unable  to  Find  Job,  Tells  How  He  Set  Up  Profitable  Service  in  Small 
City  for  Nearby  Dailies  and  Press  Services — Has  Had  Three  Staff  Jobs  Offered 


Establishment  of  a  news  bu¬ 
reau  is  the  most  practicable  out¬ 
let  today  for  enterprising  journalists, 
pjrticularly  the  young  men  and  women 
find  themselves  well  prepared  but 
•jneniploycd,  in  the  whole  field  of  pro¬ 
fessional  writing.  It  has  the  happy 
combination  of  both  furnishing  a  re¬ 
spectable  and  moderately  lucrative  live¬ 
lihood  and  opening  up  opportunities  tor 
jds-ancement. 

The  news  bureau  as  well  plays  an 
important  part  in  lifting  the  profession 
of  journalism  onto  a  higher  plane. 
This  it  accomplishes  through  the  substi¬ 
tution  of  a  central  office,  in  charge  of 
1  competent  and  well-trained  news¬ 
paperman,  for  the  outmoded  and  unde¬ 
sirable  practice  of  having  a  score  of 
different  correspondents,  many  un¬ 
trained  and  unsatisfactory,  for  as  many 
newspapers  circulating  in  the  com¬ 
munity. 

Heretofore  confined  largely  to  the 
organizations,  industries,  and  major 
enterprises  needing  a  separate  office  to 
handle  publicity,  the  new's  bureau  to¬ 
day  stands  upon  the  threshold  of  a  field 
of  unlimited  achievement.  It  faces  the 
opportunity  of  becoming  tlie  news  bu¬ 
reau  of  the  community  and  as  such  serv¬ 
ing  the  community  in  as  desirable  a 
fashion  as  do  its  several  service  clubs 
and  other  organizations. 

In  the  same  manner  that  a  central 
news  stand  may  circulate  two  dozen 
different  newspapers  in  a  town,  so  may 
the  news  bureau,  if  properly  conducted, 
sene  the  same  newspapers  with  news 
from  that  town.  Inasmuch  as  its  cir¬ 
culation  in  a  town  warrants  it,  the 
newspaper  will  and  must  give  propor¬ 
tionate  space  to  local  news  in  order 
that  it  may  keep  its  circulation 
Lewisburg,  to  take  the  example  im¬ 
mediately  at  hand,  was  almost  ideally 
situated  as  a  center  of  news  in  which 
to  establish  a  bureau.  Upon  the  sug¬ 
gestion  of  the  director  of  publicity  at 
Bucknell  University,  Arthur  L.  Bran¬ 
don,  I,  with  consideralile  doubt  in  mind 
as  to  the  practicability  of  the  scheme, 
set  to  work  contacting  the  managing 
editor  of  each  of  a  dozen  newspapers 
circulating  in  the  town,  as  well  as  the 
regional  editors  of  the  three  major  wire 
services. 

This  happened  after  I  had  called  un¬ 
successfully  at  the  office  of  more  than 
100  newspapers  in  Pennsylvania  and 
New  York  in  search  of  a  staff  position 
following  completion  of  a  course  in 
journalism  at  Bucknell  University. 
For  three  months  I  had  labored  in  a 
milk  condensary,  making  $19  a  week, 
plus  the  prospect  of  permanent  employ¬ 
ment,  if  I  chose  to  remain  there. 

Coming  to  Lewisburg  from  my  home 
town  in  northern  Pennsylvania,  I  called 
personally  at  the  office  of  the  papers  in 
the  region  which  had  circulation  in  the 
town.  By  letter  and  by  telephone  I  made 
application  with  the  metropolitan  papers 
and  the  wire  services. 

Before  applying  for  the  position  of 
correspondent  with  any  newspaper,  how¬ 
ever,  I  prepared  a  list  of  the  important 
news  sources  in  the  community.  For 
Uwisburg,  I  found,  four  might  be 
listed;  the  Federal  Northeastern  Pen¬ 
itentiary,  Bucknell  University,  the  Mid¬ 
dle  District  Court  of  Pennsylvania  for 
the  United  States,  and  the  Union  Countv 
court. 

_  All  of  these,  it  is  apparent,  are  poten¬ 
tially  productive  of  many  news  stories 
and  not  a  few  major  stories.  I  sug¬ 
gested  this  to  each  newspaper  by  way 
of  emphasizing  the  importance  of  hav- 
■ng  a  competent  correspondent  in  the 
town.  In  addition,  there  are  nearly  500 
^er  established  news  sources  in  Union 
County,  the  territory  which  I  proposed 
njake  my  news  area,  since  it  is  a 
pnall  region,  sparsely  settled,  and  hav¬ 
ing  only  Lewisburg  and  Mifflinburg  as 
mportant  centers  of  popuplation.  To- 


By  WALTER  W.  RUCH 

Lewisburg,  Pa.,  News  Bureau 

gether  they  totalled  less  than  5,000  Sabbath  Sc1uk)1,  the  women's  organiza- 


population. 


tions,  the  men's  organizations,  and  the 


It  was  my  pleasure  to  learn  promptly  young  people's  groups.  All  of  these 
from  about  half  of  the  newspapers  that  meet  at  least  once  a  month,  sometimes 
they  had  no  regular  correspandent  in  the  more  frequently,  and  each  assembly  is 
town.  For  that  reason,  they  were  only  a  news  story. 

too  glad  to  name  me  their  correspon-  In  addition,  the  lastor  of  a  church 
dent.  The  other  half  had  correspon-  ordinarily  is  a  member  of  several  or- 
dents,  but  in  almost  every  case  these  ganizations  jn  the  town.  Because  he  is 
were,  for  some  reason  or  other,  unsatis-  available  practically  every  morning 
factory.  A  few  were  satisfied,  but  to-  while  others  may  be  at  work  or  beyond 
day— less  than  a  year  after  the  estab-  reach  by  telephone,  the  ininister  serves 
lishment  of  the  news  bureau — there  is  well  and  kindly  in  supplying  reports  of 
only  one  newspap)er  largely  circulated  the  other  meetings  he  may  attend, 
in  Union  County  which  does  not  receive  There  are,  of  course,  the  fraternal  or- 
its  service  from  the  Lewisburg  News  ganizations  of  each  town;  the  schools 
Bureau.  and  their  side-organizations;  the  mili- 

Originally,  I  started  with  six  daily  t«ry  groups  and  their  auxiliaries;  hos- 
newspapars  and  one  wire  service  com-  pitals,  police  headquarters,  fire  depart- 
prising  the  clientele.  Today  there  are  ments,  highway  patrol  headquarters, 
fourteen  newspapers  receiving  4ailv  -t^te  police  barracks,  branch  state  and 
service  from  the  bureau,  and  each  of  the  federal  offices,  county  offices,  the  coun- 
three  major  wire  services.  The  income  tv  jail,  and  so  on,  until  one  has  com- 
from  each  of  these  ranges  from  ^5  piled  such  a  long  list  that  it  doesn’t 
down  to  $3  monthly,  depending  upon  ^eeni  possible  for  so  many  groups  to 
the  amount  of  news  from  this  area  function  in  so  small  an  area, 
which  the  paper  is  justified  in  printing  NVith  a  county  to  cover,  and  with 
In  area  the  Lewisburg  News  Bureau  n’^’St  of  these  organizations  having 
has  supplied  newspapers  at  different  duplicates  in  eight  or  ten  settlements  m 
times  in  a  dozen  different  states,  with  the  county,  it  is  readily  to  be  seen  that 
the  present  long-distance  record  being  5<lff  >s  not  a  large  number  as  an  esti- 
Salt  Lake  City.  Utah,  where  a  news-  niate  of  the  possible  news  sources  await- 
paper  ordered  a  substantial  story  in  re-  >ns  questioning  by  the  Lewisburg  News 
spxmse  to  a  telegraphic  query  telling  it  Bureau. 


of  the  death  in  Lewisburg  of  the  prom¬ 
inent  daughter  of  a  Salt  Lake  City 


Except  for  the  Federal  and  county 
court  houses,  all  news  sources  in  Union 


woman.  With  little  exception,  however.  County  are  “covered”  by  telephone.  The 


most  of  its  news  goes  to  the  newspapers 
within  the  state. 

Union  County  not  having  a  daily 


70  or  80  calls  made  each  day  can  be 
completed  in  two  or  three  hours  of 
steady  work,  whereas,  if  one  were  at- 


newspaper  of  its  own,  its  population  of  tempting  to  reach  the  sources  in  person, 
17,000  is  a  much  sought  after  prize  in  't  would  not  only  be  physically  impos- 
circulation  for  the  nearby  daily  news-  sible  to  do  it  in  a  day,  but  impracticable 
papers.  For  this  reason,  they  consume  as  well. 

news  stories  from  the  top  down  to  im-  A  day  in  the  Lewisburg  News  Bu- 
portant  personals.  They,  too,  are  the  reau  starts  about  8 :30  o’clock  in  the 
largest  source  of  income  for  the  bureau,  morning.  The  nearby  dailies,  all  of  them 
and  for  that  reason  it  was  necessary  to  afternoon  sheets,  have  deadlines  for  cor- 
develop  a  county-wide  chain  of  news  respondent’s  copy  at  12 :30  or  1 :30  in 


sources  from  every  possible  activity. 
The  pastor  of  each  church,  it  is  easy 


the  afternoon,  although  major  stories 
may  be  telephoned  until  the  final  city 


to  see,  can  be  relied  upon  for  news  from  edition  is  ready  to  go  to  press. 


the  congregations  (illnesses,  marriages, 
new  members,  visitors,  meetings,  visit- 


A  calendar  of  events,  listing  all  meet¬ 
ings  and  activities  scheduled  for  the  day. 


ing  speakers,  special  services,  and  the  is  followed  out  on  the  telephone.  Not 
like)  and  from  each  of  the  smaller  or-  included  in  this  list  are  the  routine  calls 
g.mizations  which  are  part  of  the  church,  to  the  police  and  fire  departments,  the 
These  are  the  missionary  societies,  the  hospitals,  and  the  undertakers.  Most  of 

NOTE  TO  PUBLIC  RELATIONS  COUNSEL: 


This  tidy  pile  of  3,240  pieces  of  mail  represents  only  one  week’s  accumu¬ 
lation  of  publicity  by  24  dailies  and  16  weeklies  in  the  State  of  Washington. 
The  material  was  gathered  by  Ted  Robertson,  of  the  Yakima  (Wash.)  Herald 
and  Republic  as  chairman  of  a  publicity  investigation  committee  of  the  Allied 
Daily  Newspaper  Association  of  Washington.  The  three  major  findings  of  the 
study  were:  (1)  more  than  $6,000,000  is  expended  annually  in  the  United 
States  for  publicity,  based  on  these  3,240  exhibits  as  an  average;  (2)  that  a 
2U-page  daily  paper  could  be  published  for  2,112  years  on  the  free  material 
sent  annually  to  American  papers;  (3)  that  the  government  sends  18  per  cent 
of  the  flood.  Every  conceivable  camouflage  was  uncovered,  including  the 
National  Council  of  Teachers  of  English  Committee  on  Photoplay  Apprecia¬ 
tion.  urging  attendance  at  “David  Copperfield,”  and  the  National  Soap  Sculp¬ 
ture  Committee  to  further  appreciation  of  art,  and,  incidentally,  use  of  more 

Ivory  Soap. 


the  meetings  occur  in  late  afternoon  or 
evening,  so  only  future  notes  on  them 
are  available  in  the  morning. 

Important  stories  are  telephoned  at 
once  to  the  afternoon  newspapers.  After 
lunch,  an  hour  is  spent  in  preparing 
telegraphic  queries  to  the  morning  pa¬ 
pers  in  distant  metropolitan  centers. 
When  these  have  been  dispatched,  the 
afternoon  stories  are  checked.  From 
time  to  time,  as  important  stories  de¬ 
velop  throughout  the  day,  additional 
queries  to  the  morning  papers  are  filed. 

The  early  evening  is  passed  in  writ¬ 
ing  the  stories  ordered  by  the  morning 
papers.  Once  these  are  filed,  our  atten¬ 
tion  is  turned  to  the  preparation  of 
typewritten  stories  covering  the  after¬ 
noon  and  evening  meetings  and  activi¬ 
ties  of  the  county.  These  reports  are 
mailed  as  late  at  night  as  will  permit 
their  arrival  at  the  afternoon  paper  of¬ 
fices  early  the  next  morning. 

Usually  an  hour  or  so  is  required  to 
prepare  time  copy  for  all  the  clients  of 
the  news  bureau.  It  is  followed  by  a 
quarter  of  an  hour  consumed  in  listing  fu¬ 
ture  dates  on  the  events  calendar.  (Cor¬ 
respondence,  that  is.  letters,  are  cleared 
up  last  of  all,  and  at  an  hour  close  to 
midnight  the  news  bureau  goes  to  bed. 

The  wire  services,  not  mentioned  in 
the  day’s  routine,  have  stories  dis¬ 
patched  at  all  times  throughout  the  day 
and  night.  They  rely  upon  the  corre¬ 
spondent’s  judgment  to  file  by  tele¬ 
graph  only  stories  deserving  widespread 
attention,  so  no  querying  is  necessary. 
Human  interest  being  the  least  common 
denominator  of  most  stories  other  than 
stories  important  in  themselves,  it  is  al¬ 
ways  attempted  to  find  some  such  spark 
in  each  story. 

It  makes  a  long  day,  working  from 
13  to  16  hours,  but  it  is  not  tiresome 
for  one  deeply  interested  in  journalism. 
This  article  is  intended  only  for  the 
ambitious  newspaperman.  The  benefits 
of  the  bureau  are  numerous.  For  one 
thing,  income  is  directly  proportionate 
with  the  correspondent’s  ingenuity  and 
resourcefulness;  for  another,  the  news 
bureau  operative  is  in  business  for  him¬ 
self,  being  his  own  employer  and  his 
own  supervisor ;  and,  for  a  third,  it  is 
a  means  of  keeping  in  trim  while  so 
many  are  seeking  positions  on  the  regu¬ 
lar  staffs  of  newspapers. 

The  most  important  benefit  I  have 
saved  for  the  last.  One  well  conceived 
and  accurately  written  news  story,  com¬ 
ing  before  an  editor’s  eye,  is  worth  a 
hundred  letters  of  application.  Through 
the  news  bureau  one  has  a  chance  to 
place  a  score  of  such  stories  before  a 
dozen  editors’  eyes  each  day — when  an 
opening  comes,  those  editors  cannot 
help  but  think  of  the  man  who  has  been 
sending  them  concrete  examples  every 
day  of  what  they  can  do.  My  own  ex¬ 
perience  proves  it — ^there  have  been 
three  reportorial  positions  offered  me 
since  the  Lewisburg  News  Bureau  was 
started,  and  each  was  the  result  of 
stories  which  I  had  been  fortunate 
enough  to  write  in  a  manner  pleasing 
to  the  editor’s  eye. 

Less  than  $50  capital,  unlimited  am¬ 
bition,  normal  intelligence,  perseverance 
— what  branch  of  journalism  offers  so 
much  for  so  small  an  investment?  The 
news  bureau  is  the  amazing  answer  to 
the  unemployed  newspaperman’s  prayer. 

HAS  NEW  TRANSMITTER 

Businessmen  of  Minneapolis  and  St. 
Paul,  headed  by  the  mayors  of  the  two 
cities,  on  Thursday.  April  25,  attended 
the  dedication  of  a  new  5,000-watt 
transmitter  for  WTCN,  the  radio  sta¬ 
tion  operated  jointly  by  the  Minneapolis 
Tribune  and  the  St.  Paul  Pioneer 
Press-Dispatch.  The  new  transmitter 
is  located  centrally  between  the  two 
cities  and  is  the  first  of  its  particular 
type  in  the  country.  It  increases  the 
power  of  the  station’s  signals  and  ex¬ 
tends  the  broadcasting  radius. 
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JOURNAUSM  WEEK  HELD  AT  MISSOURI 

Speakers  at  Traditional  Gathering  Debate  Freedom  of  the  Press,  Foreign  Correspondence  and 
Newspapers’  Status — Three  Individuals,  Two  Dailies,  Presented  Medals  of  Honor 


(.By  telegraph  to  Eoitok  &  Publishes) 

COLUMBIA,  Mo.,  May  2 — The  Uni¬ 
versity  of  Missouri’s  26th  annual 
Journalism  Week  program  was  drawing 
to  a  close  here  today  after  a  week  of 
traditional  activities  which  attracted 
hundreds  of  newspapermen  from  over 
the  country. 

The  week  was  devoted  principally  to 
the  annual  meetings  of  several  press 
groups  which  were  addressed  by  nation- 
ally-famous  newspaper  leaders. 

Today’s  program,  regarded  as  the  high 
light  of  the  event,  was  featured  by  the 
presentation  of  medals  of  honor  by  the 
school  of  journalism  to  three  individuals 
and  two  newspapers  as  a  recognition 
for  distinguished  service  during  the  past 
year. 

Receipients  of  the  individual  awards 
were:  Harry  E.  Taylor,  of  the  Tracr 
(la.)  Star-Clipper;  William  Southern. 
Jr.,  of  the  Indepetidcncc  Examiner,  and 
James  Wright  Brown  of  Editor  & 
Publisher.  The  Dallas  Xcu's  and  the 
Montreal  Star  were  honored  for  out¬ 
standing  achievements  as  newspapers. 
The  News  was  represented  by  Ur. 
James  Q.  Uealey,  chief  editor;  and  the 
Star  was  represented  by  the  associate 
editor,  J.  Archibald. 

Dolph  Griffin  Frantz,  managing  editor 
of  the  Shreveport  Journal,  declared  in 
an  address  today  that  in  spite  of  recent 
political  vagaries,  Louisiana  has  a  press 
that  is  “unafraid,  and  regardless  of  the 
threat  of  over-taxation  and  temporary 
IHjlitical  oppression,  the  Fourth  Estate 
continues  with  ideals  as  high  as  ever.” 

“There  must  be  a  continuation  of  that 
steady  purpose  to  build  and  build  w  isely 
and  well,”  he  told  the  group,  “or  the 
superstructure  we  erect  ma\  not  have 
the  stability  to  withstand  the  storms  of 
class  strife,  communism  or  Fascism 
which  seek  to  alienate  our  people  from 
the  principles  which  actuated  the  foun¬ 
ders  of  this  republic.” 

Tom  Wallace,  editor  of  the  Louisville 
Times,  told  the  group  that  the  freedom 
of  the  press  is  endangered — but  stressed 
that  the  danger  was  due  to  the  pub¬ 
lishers  themselves. 

“The  constitutional  right  to  freedom 
of  the  press  is  guaranteed.  But  there 
is  a  wide  difference  in  the  legal  estate 
and  the  way  it  is  practised  today,”  he 
declared. 

"The  press  must  be  free  of  entangle¬ 
ments.  Few  editors  can  be  perfect  in 
newspaper  work.  Newspapers  vary 
according  to  the  morals  and  motives  of 
the  publisher.  It  is  absurd  to  say  that 
there  are  not  many  who  have  not  a 
sacred  cow.  F'ew  are  so  austere  that 
their  outside  contacts  don’t  affect  their 
editorial  page.” 

Because  of  the  growing  interest  of 
publishers  in  columnists,  Mr.  Wallace 
feared  that  the  power  of  the  editorial 
page  will  be  muzzled  further. 

"They  hire  columnists  to  express  in¬ 
dividually  what  they  are  afraid  to  ex¬ 
press  on  the  editorial  page,”  he  said. 
“This  reflects  the  hope  of  selling  more 
papers — and  keeps  the  papers  out  of 
hot  water  with  their  sacred  cows.  It 
is  playing  both  ends  against  the  middle. 
I  venture  the  guess  that  if  you  look 
into  many  of  the  past  records  of  the 
columnists  you’ll  find  them  not  so  rosy.” 

.As  another  method  of  killing  the 
freedom  of  the  press,  Wallace  said 
some  publishers  were  turning  to 
“slanting”  in  the  news  columns.  He 
said  the  practice  was  even  worse  than 
hiring  editorial  columnists. 

On  the  whole,  however,  Mr.  Wallace 
believed  that  newspapermen  are  “just 
as  honest”  as  the  men  in  other  profes¬ 
sions. 

W.  H.  McIntyre,  editor  of  the  Van- 
dalia  (Mo.)  Mail,  told  the  publishers 
that  any  threat  to  the  freedom  of  the 
press  was  coming  from  within  the  press 
itself. 

“It  may  be  the  fear  of  treading  upon 
the  toes  of  an  ardent  advertiser,”  he 
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said,  "and  the  editorial  policy  of  the 
paper  is  shaped  by  advertising  con¬ 
tracts.  No  influence,  mercenary  or 
political,  should  be  allowed  to  sway  the 
true  and  undefiled  newspaper  from  its 
course. 

The  dinner  and  business  meeting  of 


listic  methods  of  newspaper  operation. 

“You’ll  profit  by  it,”  he  told  his  hear¬ 
ers. 

Leo  Wolfson,  managing  editor  of  the 
Miheaukee  Leader,  declared  that  the 
United  States  is  passing  through  a  pe¬ 
riod  of  transition — and  warned  the 


Speakers  at  Journalism  Week  program.  University  of  Missouri.  Left  to  right: 
Dean  Frank  L.  Marlin  of  the  srkool,  Barry  Faris,  editor  of  International  News 
Service;  F.  P.  Middlebush,  aeling  president  of  the  university;  and  M.  Camille 
LeMereier,  North  Ameriran  manager  of  Havas  News  Agency. 


the  American  Agricultural  Editor’s 
.\ssociation  was  held  tonight.  The 
.Missouri  Press  Association  and  the 
journalism  alumni  luncheons  also  were 
held. 

Representatives  of  all  phases  of  news¬ 
paper  work  joined  in  the  program.  The 
week’s  activities  were  launched  Monday 
by  the  annual  convention  of  the  Mis¬ 
souri  Writer’s  Guild,  but  the  newspaper 
program  did  not  get  under  way  until 
I'uesday. 

Some  of  the  nation’s  foremost  report¬ 
ers  and  editors  appeared  on  the  siieak- 
ing  program,  which  was  oiiened  by  Vir¬ 
ginia  Gardner,  special  writer  for  the 
Chicago  Tribune. 

Col.  John  F.  Williams,  director  of 
publications  for  the  university,  defended 
the  college  publicity  writer,  declaring 
that  “he  disseminates  that  news  of  re¬ 
search  which  the  people  have  a  right  to 
know  about.” 

Chester  Krause,  editor  of  the  Mary¬ 
ville  (Mo.)  Democratic  Eonim,  told  of 
covering  the  widely-publicized  lynching 
which  occurred  in  his  city  several  years 
ago  in  relating  “Experiences  and  Prob¬ 
lems  of  the  Small  City  Daily  Editor.” 

Krause  considers  the  editorial  page  of 
the  small  city  daily  of  great  importance. 
“The  editorial  columns  and  interpreta¬ 
tive  news  can  go  a  long  way  in  stress¬ 
ing  what  the  publisher  believes  is  ad¬ 
vantageous,”  he  said.  “I  believe  that  the 
small  town  paper  should  be  the  com¬ 
munity’s  watchdog  in  local  govern¬ 
ment.” 

Ralph  Schmitt,  advertising  manager 
for  Rice-Stix,  St.  Louis,  described  the 
advertising  campaign  his  firm  recently 
built  around  “Dizzy”  and  “Daffy”  Dean. 
He  said  the  company  had  utilized  every 
type  of  advertising  known  to  promote 
the  sale  of  its  wearing  apparel. 

Miss  Grace  .Agnew  of  the  Kansas  City 
office  of  J.  Stirling  Getchell,  Inc.,  out¬ 
lined  five  rules  which  she  said  would 
make  for  more  productive  advertising 
copy.  These  were:  Know  the  product, 
know  the  public,  write  to  this  public,  be 
specific,  and  don’t  be  ridiculous. 

In  the  afternoon  session  of  the  open¬ 
ing  day’s  program,  Charles  Feirich,  pub¬ 
lisher  of  the  Cobden  (Ill.)  Review,  dis¬ 
cussed  “The  Responsibility  of  Owning 
a  Weekly  Newspaper.”  He  urged  pros¬ 
pective  newspaper  owners  to  forsake  the 
idealism  of  the  profession  for  more  rea¬ 


newspapermen  that  they  have  a  role  to 
play  in  the  transformation. 

“I  know  that  without  criticism,  either 
by  ourselves  or  from  the  outside,  we  are 
apt  to  go  along  in  the  error  of  our 
ways,  not  only  to  great  detriment  to 
our.sdves  and  the  institution  we  repre¬ 
sent,  but  to  the  people  whom  we  are 
supposed  to  lead,”  he  said. 

The  speaker  was  not  cheerful  over 
the  newspai>ers’  response  to  the  prob¬ 
lem  : 

“I  am  not  any  too  joyful  about  the 
part  we  are  for  the  most  part  playing  in 
these  days  of  transition,”  he  said.  “We 
have  set  outselves  up  as  the  conservers 
of  the  status  quo  and  are  erecting  what 
we  hope  will  be  unscalable  barriers  to 
the  new  thought  that  is  agitating  the 
world. 

“We  have  somehow  taken  it  upon  our¬ 
selves  to  resist  the  influx  of  any  new 
idea  on  this  great  dilemma.  We  have 
risen  on  our  editorial  hind  legs  and  fig¬ 
uratively  pounded  our  breasts  to  create 
additional  terror  against  any  change  that 
anyone  might  suggest  better  to  fit  our¬ 
selves  into  this  new  order  of  things.” 

•As  a  solution  to  the  problem,  Mr. 
Wolfson  advanced  the  belief  that  “our 
hope  lies  only  in  the  coming  genera¬ 
tion  of  both  citizens  and  newspaper 
men,  the  young  men  and  women  of  to¬ 
day  who  tomorrow  take  over  this  mess 
we  are  leaving  them.” 

“The  press  has  abdicated  its  leader¬ 
ship  and  all  its  rights  to  it,”  he  de¬ 
clared. 

“We  no  longer  are  the  leaders  in 
thought  and  leaders  in  activity.  We  are 
running  the  danger  of  losing  our  influ¬ 
ence  with  the  people.  But  it  need  not 
he  so. 

“We  should  cling  to  that  one  privi¬ 
lege  that  we  have  so  long  held.  If 
the  freedom  of  the  press  means  some¬ 
thing  as  against  bureaucratic  and  of¬ 
ficial  repression,  it  should  also  mean 
the  freedom  to  examine  and  investigate 
every  social  plan  and  progress  that  man 
has  taken  the  pains  to  advance. 

“Perhaps  the  press  will  have  to  wait 
until  the  current  generation  of  young 
men  and  young  women  in  the  schools  of 
journalism,  imbued  with  the  newer  idea 
of  life  abundant,  permit  the  thought  of 
it  to  filter  into  their  columns. 

“They  immeasurably  benefit  our 
countrv.” 


“The  Consumers’  Share  in  N’RA^' 
was  discussed  by  Corwin  D.  Edwards 
assistant  director  of  the  staff  of  Cob- 
sumers’  .Advisory  Board  at  Washint. 
ton. 

The  highlight  of  Tuesday’s  session 
was  the  night  meeting  in  which  Barr 
Faris,  editor  of  International 
Service,  and  M.  Camille  LeMerde. 
North  American  manager  of  Havas 
News  Agency,  were  the  speakers. 

M.  LeMereier  emphasized  that  tk 
exchange  of  news  between  contintntj 
and  nations  is  necessary.  He  pointg 
out.  however,  that  satisfactory  exchiigt 
of  news  can  be  reached  “only  if  the  mo 
in  charge  fully  realize  the  far-readunj 
consequences  their  work  may  have." 

“When  this  sense  of  responsibility  is 
lacking,”  he  asserted,  “great  harm  cat 
be  done  to  international  relations." 

M.  LeMereier  said  that  the  “evolu¬ 
tion”  now  under  way  in  America  is  U- 
ing  followed  closely  by  the  newspape 
readers  of  Europe. 

“This  is  so  because  it  is  known  tha; 
the  course  of  that  evolution,  whateve 
it  may  be,  will  react  and  react  strongh 
on  the  life  of  every  individual  European 
nation  and  so  on  the  whole  course  of 
evolution  of  Europe,”  he  declared. 

Generally,  the  speaker  believed 
foreign  correspondents  understand  tin 
responsibility  of  their  tasks. 

”It  is  the  extremely  heavy  intellectua 
and  moral  responsibility  that  weighs  oc 
those  who,  in  our  profession,  are  et- 
trusted  with  this  international  exchangt 
of  news,”  he  declared.  “It  is  some¬ 
thing  new  in  the  history  of  journalism" 

The  intricacies  of  inter-continent  n«i 
also  were  defined  by  the  speaker. 

“For  example,  when  responsible  po 
litical  figures  of  the  state  of  Louisiana 
or  the  state  of  Georgia  shake  an  angr. 
finger  at  Washington  and  speak  of  ‘se 
cession,’  it  is  front  page  news  for  moK 
■American  newspapers,”  he  said.  “Be 
it  is  not  news  that  can  be  .sent  abroad 
lightly.  If  it  is  given  too  much  im¬ 
portance  abroad,  or  even  if  it  is  givo 
any  importance  at  all,  there  is  dangc 
of  giving  to  the  distant  readers  of 
newspapers  that  use  such  a  dispatch; 
very  misleading  impression  of  the  rol 
stability  of  the  Union.” 

M.  LeMereier  expressed  the  ho(e 
that  “some  day”  France  will  establii 
schools  of  journalism  “such  as  youhavf 
in  your  country.” 

Mr.  Faris  outlined  the  work  of  ti* 
press  associations. 

“They  must  cover  the  world,”  ht 
told  the  group.  “We  must  patrol  every 
nation  for  the  news  of  the  day.  It  h 
our  duty  to  furnish  facts,  not  opinions' 

Relating  the  workings  of  the  I.  N-  S 
Mr.  Faris  said  that  “speed”  was  out 
of  the  greatest  essentials  of  mode: 
wire  services.  The  greatest,  he  said, 
was  accuracy. 

“Speed  is  the  most  perishable  m®- 
modity  in  the  newspaper  business.”  ht 
declared.  “But  accuracy  is  ahva 
first. 

“The  success  of  any  news  service  de 
pends  on  the  personnel.” 

Mr.  Faris  traced  the  careers  of  sr 
eral  I.  N.  S.  staff  writers,  and  saidh 
considered  H.  R.  Knickerbocker  th 
“greatest  American  foreign  correspo: 
dent.” 

The  modern  newspaper  reporter  isi 
mechanized  super-man,  Earl  J.  Johnses 
news  director  of  the  United  Press, 
in  an  address.  He  stated: 

“The  modern  reporter  scores  just* 
many  scoops  and  beats  as  his  predece 
sors  but  he  accomplishes  these  feats 
elaborate  organization  and  plani^ 
He  lays  his  lines  carefully  and  ® 
advances  to  the  job.  His  main  emp® 
sis  is  on  accuracy,  which  he  a^ 
through  scientific  methexis  instead  * 
handling  the  news  with  the  swaggeJ* 

(Continued  on  page  25) 
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GERMANY  MAPS  CAMPAIGN  TO  KILL  I 
ALL  NON-NAZI  NEWSPAPERS  >— 

Bourgeois,  Professional  and  Confessional  Papers  Hit  in  New 
Orders — Move  Made  to  Close  Up  News  Leaks  and 

Eliminate  Competition  With  Party  Press  A 

AN'  Kl-'FOKT  to  close  up  news  leaks  itoses  without  thinking  of  the  people  as  " 
in  the  rigidly  controlled  German  a  whole. 


ON  WORLD  CRUISE 


in  the  rigidly  controlled  German 
press,  and  to  kill  competition  against 
the  Nationalist  Socialist  newspai)ers,  has 
been  initiated  by  Max  Amann.  president 
of  the  Reich  Press  Chamber,  and  the 
nation's  press  dictator,  dispatches  from 
Berlin  say. 

The  campaign  is  against  the  "co-ordi- 
nated"  bourgeois,  professional  and  con¬ 
fessional  newspapers  still  surviving,  'fhe 
National  Socialist  papers  have  been  los¬ 
ing  out  in  circulation  and  advertising 
to  some  of  th^se  newspapers  which,  de¬ 
spite  enforced  subscriptions  and  official 
patronage,  occasionally  contain  a  mor¬ 
sel  of  news  or  an  argument  not  found 
in  the  Nazi  newspapers. 

Herr  .\mann  has  issued  three  r)rders 
in  his  drive. 

The  first,  entitlerl  “.An  Ordinance  for 
Safeguarding  the  Independence  of  the 
Newspaper  Publishing  System,”  pro¬ 
vides  among  other  things  that  news¬ 
papers  shall  no  longer  be  published  by 
any  anonymous  stock  companies  but 
only  by  partnerships  whose  partners  can 
prove  their  own  and  their  wives’  or  hus¬ 
bands’  “.Aryan”  descent  back  to  1800  and 
who  in  other  respects  are  entitled  to 
membership  in  the  Reich  Press  Chani- 
ber. 

Their  publishing  directors  and  editors 
shall  be  appointed  only  with  Herr 
Amann’s  approval  and  must  be  dismissed 
at  his  request.  They  shall  also  submit 
to  Herr  Amann  immediately  their  com¬ 
plete  financial  status  and  lists  of  all  fhe 
capital  owners  and  creditors,  who  must 
likewise  prove  “.Aryan”  descent,  and  in 
future  must  furnish  Herr  .Amann’s  ac¬ 
countants  with  all  the  documents  and 
information  they  demand. 

One  paragraph  of  the  order  provides 
that  “newspapers  shall  not  through  their 
contents  cater  to  confessional,  profes¬ 
sional  or  limited  interest  circle  of.  per¬ 
sons.”  Newspapers  affected  by  this 
paragraph  must  liquidate  in  three 
months. 

The  second  order,  entitled  “.An  Ordi¬ 
nance  for  Closing  Newspaper  Publishing 
Concerns  to  Eliminate  Unhealthy  Com¬ 
petitive  Conditions,”  provides  outright 
that  in  any  place  where  in  Herr 
Amann’s  view  there  are  more  news¬ 
papers  than  the  place  can  profitably  sup¬ 
port  he  may  shut  down  some  of  the 
newspapers  competing  with  the  local 
National  Socialist  publications. 

The  third  order,  entitled  “.An  Ordi¬ 
nance  for  the  Removal  of  the  Scandal 
Press.”  prohibits  newspapers  that  “ob¬ 
tain  their  character  and  circulation  by 
reporting  events  in  a  form  not  in  ac¬ 
cordance  with  their  importance  for  the 
public  or  likely  to  give  offense  or  dam¬ 
age  the  dignity  of  the  press.” 

Almost  all  the  publishing  concerns  in 
Berlin  are  stock  companies  that  under 
the  orders’  ostensible  terms  would  have 
to  be  reorganized.  For  this  reorganiza¬ 
tion  half  a  year  to  a  year  is  given  to 
them,  but  there  is  grave  doubt  as  to 
whether  in  practice  reorganization  along 
the  lines  demanded  is  possible  without 
wrecking  the  concerns  themselves. 

The  announcement  of  the  new  orders 
also  included  the  following: 

“The  principles  realized  by  these  or¬ 
ders  assure  in  the  highest  measure  the 
free  development  of  the  press. 

“History  has  shown  that  the  battle  for 
the  so-called  freedom  of  the  press — that 
is.  freedom  of  the  press  from  the  influ¬ 
ence  of  the  State— ^as  not  been  waged 
for  the  welfare  of  the  people  and  the 
State,  but  only  for  the  advantage  of  in¬ 
terested  persons.  Every  retreat  of  the 
State  before  the  press  was  followed,  un¬ 
noticed  and  uncontrolled,  by  the  advance 
of  political  parties  and  financial  interest 
groups. 

“These,  however,  did  not  content 
themselves  with  influencing  the  press  in 
the  commonweal’s  service,  but  used  the 
newspapers  they  controlled  ruthlessly 
for  their  party  or  for  egotistical  pur- 


IKJses  without  thinking  of  the  people  as 
a  whole. 

“The  liberation  of  the  press  from 
all  influences  of  such  a  sort  and  its  worx 
in  a  State  serving  only  the  people’s  wel¬ 
fare  assure  maximum  free  activity. 

“The  .issertion  of  certain  organs  of 
the  foreign  press,  which  is  itself  dejien- 
dent  upon  special  interests  and  therefore 
works  in  the  greatest  servitude,  that  the 
voice  of  the  lierman  press  is  not  the 
voice  of  the  German  iieople  is  put  in  its 
right  light  thereby.  There  is  sorrow- 
abroad  over  the  loss  of  the  former  part¬ 
ners  in  the  German  press  who  for  profit 
and  from  base  instincts  depraved  tlie 
German  people.” 

LEDGER  HEARING  MAY  7 

Two  Bid*  in  for  Newark  Daily  and 
Another  U  Expected 

Return  of  an  order  before  A  ice 
Chancellor  Berry,  May  7,  at  Toms 
River,  N.  J.,  will  determine  whether 
Lucius  T.  Russell  will  remain  in  con¬ 
trol  of  the  Xeuxirk  Morning  Ledger 
or  whether  it  will  be  sold  to  other  in¬ 
terests.  The  vice  chancellor  has  signed 
an  order  at  Toms  River  directing  in¬ 
terested  parties  to  show  cause  why  the 
trustees  should  not  be  discharged  and 
a  sale  authorized. 

Two  bids  for  the  paper  were  made 
to  the  court  and  at  least  one  more  is 
likely  when  the  order  is  returnable. 
One  of  the  bids  was  by  Lum,  Tamblyii 
&  Fairlie  in  behalf  of  an  undisclosed 
principal,  for  outright  purchase  of  the 
paper  for  $250,000  cash.  The  other  was 
by  Samuel  I.  Newhouse,  publisher  of 
the  Long  Island  Press  and  the  Staten 
Island  .Advance.  His  offer  is  to  deposit 
in  escrow  $110,000  and  assume  all  ob¬ 
ligations  of  Lucius  T.  Russell  and  his 
family  to  the  Ledger  up  to  that  sum. 

CHANGES  TO  STANDARD  SIZE 

The  W  mist  on  (N.  D.)  Daily  Herald 
published  in  the  tabloid  format  since 
its  inception  Oct.  14,  1930  changed  to 
standard  size  with  8  col.  20^4  in.  pages, 
recently.  .An  edition  carrying  congratu¬ 
lations  of  merchants  inaugurated  the 
change.  The  Herald  also  publishes  the 
Tu’ice-.l-H'eek  Herald  on  Tuesday  and 
Thursday.  Harry  E.  Polk  is  publisher, 
John  H.  Munroe  is  editor,  replacing 
former  Gov.  Thomas  H.  Moodie,  and 
Victor  E.  Wenzel  is  advertising  mana¬ 
ger  of  the  combined  publications. 


sw 


Fleming  Newbold.  business  manager  of 
the  Washington  (D.  C.)  Star  (right) 
photographed  at  the  polo  grounds  at 
Bangkok.  Siam,  with  H.  G.  Scott  of 
New  York.  Mr.  Newbold  accompanied 
by  his  wife  and  daughter  are  on  a 
world  cruise  aboard  the  Empress  of 
Britain.  They  will  return  this  month. 

SUN  DATA  BOOK~  ISSUED 

New  York  Daily  Brings  1934  Prise 
Publication  Up  to  Date 

The  19.35  edition  of  “A’aluable  Data 
on  the  World’s  Greatest  Market.”  has 
just  been  issued  by  the  Xeiv  York  Sun, 
bringing  up  to  date  the  book  which,  in 
its  1934  edition,  won  first  place  for  the 
most  valuable  data  book  entered  in  the 
recent  Editor  &  Puhi.isher  promotion 
contest. 

The  thick  volume,  in  spiral  binding, 
follows  its  usual  pattern.  Part  I  gives 
1934  linage  figures  for  nine  New  York 
City  newspapers  by  classifications,  and 
in  addition  a  record  of  the  space  used 
in  each  newspaper  by  every  individual 
advertiser  who  used  5,000  lines  or  more 
in  any  one  newspaper. 

Part  II.  devoted  to  circulations,  has 
been  enlarged,  giving  new  material 
based  on  circulation  surveys  during 
19.34.  Part  111  gives  an  analysis  of 
the  Sun’s  editorial  contents. 

Part  IV  consists  of  data  on  the  New 
York  City  ntarket.  Population  esti¬ 
mates  of  1933  are  used  in  this,  as  well 
as  income  tax  statistics  for  1932.  Sales 
figures  for  1933  are  given. 


GET  THE  STORY! 

By  EDITH  BRISTOL 

Women’s  Editor,  San  Francisco  Call-Bulletin 

The  trial  was  the  sensation  of  the  year. 

A  former  exalted  public  official. 

Charged  with  plotting  the  murder  of  an  aged  woman 
For  her  insurance — two  younger  men  his  tools. 

Long  before  daybreak  spectators  stood  in  line 
For  seats  on  one  side  of  the  rail. 

On  the  other  side,  reporters  were  admitted  by  card 
To  their  allotted  seats. 

So,  every  day  for  six  weeks,  the  sob  sister  sat 
Shoulder  to  shoulder  beside  the 
Dapper  young  man  with  patent-leather  hair  and 
Dancing-master  politeness. 

Twice  every  day  he  helped  her,  solicitously. 

Put  on  her  coat. 

His  gallantry  might  have  been  more  impressive 
Had  it  not  been  for  the  proof,  early  in  the  trial. 

That  the  last  time  he  helped  a  lady  on  with  her  wrap. 
He  pulled  her  coat  on  the  still-warm  body  of  the 
Murdered  woman. 

But  he  pulled  it  on  OUTSIDE  of  the  tire  marks 

Left  upon  her  cotton  dress 

When  he  drove  his  automobile 

Across  and  across  her  mangled  form 

Before  he  threw  it  into  the  dark  highway. 

Somehow,  that  memory  took  the  bloom  off  his  chivalry. 


LIQUOR  ADVERTISING 
ALLOWANCES  BANNED 

Code  Amendments  Forbid  Paymenti 

to  Retailers  for  Advertising, 

Display  or  Distribution 
Service 

By  James  J.  Butler, 

{.UaskiHuton  Correspondent. 

Lditur  &  Publisher) 
W'asiii.ngton,  U.  C.,  -May  1— The 
Federal  Alcohol  Control  .Adminislra- 
tion  has  amended  codes  of  the  distilled 
spirits  industries  to  stop  diversion  oi 
advertising  funds  to  tlie  uncodified  dis¬ 
tributors. 

Cooperative  advertising  was  tabooed 
in  the  liquor  industries,  insofar  as  par¬ 
ticipation  between  the  producer  and  the 
trade  purchaser  groups  is  concerned. 
President  Roosevelt  signed  the  amend¬ 
ments  -April  26,  with  the  proviso  that 
payments  for  siiecial  advertising  ser¬ 
vices  will  be  permitted,  if  rendered 
prior  to  May  19,  pursuant  to  contracts 
for  such  services  on  file  with  the  code 
administrative  body  before  the  effective 
date  of  tlie  amendments. 

Codes  for  each  of  the  industries— dis- 
tillers,  rectifiers,  wholesalers,  importers, 
and  brewers — formerly  contained  a  pro¬ 
vision  authorizing  members  oi  the  re¬ 
spective  industries  to  pay  trade  buyers 
for  advertising  service.  Complaints 
were  made  to  F'.AC.A,  however,  that  in 
many  instances  trade  buyers  (those  whe 
purchase  for  resale)  were  demandinj 
and  collecting  advertising  allowancK 
and  diverting  the  money  to  other  uses. 
It  was  said  that  in  some  instances  re¬ 
tailers  had  threatened  to  discontinue 
liandling  certain  brancLs  unless  rebat^ 
were  i»id.  and  that  the  code  provision 
authorizing  payments  for  advertising 
allowances  was  on  many  occasions  used 
as  a  justification  for  the  payment  oi 
such  rebates. 

.As  a  result  of  widespread  complaint 
by  the  primary  suppliers,  hearings  were 
conducted  in  this  city  March  22  and 
27.  Expressions  from  industry  repre 
sentatives  prepvinderantly  favored  the 
amendments  designed  to  prevent  paying 
crediting,  or  in  any  way  compensating 
customers  for  advertising,  display  or 
distribution  service.  The  sentirneiK- 
expressed  also  favored  the  proposal  to 
amend  the  code  so  as  to  prohibit  indus¬ 
try  memliers  from  furnishing  advertis¬ 
ing  services  to  or  on  behalf  of  trade 
buyers. 

The  consensus  was  that  advertising 
of  the  producing,  importing,  and  dis¬ 
tributing  industries  should  be  whollv 
independent  of  the  advertising  of  retail 
outlets.  The  amendments,  FAC.A  ex¬ 
plained,  aim  to  accomplish  that  purpose 
The  amendment  for  the  rectifying  ffl- 
dustry,  which  is  identical  with  the 
others,  follows: 

AMENDMENT  No.  11— Article  V,  S« 
tion  5  is  amended  to  read  as  follows; 

Section  5.  ytdrertiring  and  Distribntif 
Srnrice. —  (a)  To  pay,  credit  or  otherw* 
compensate  a  trade  buyer  for  any  adreiw 
ing,  display,  or  distribution  service  furniskee 
by  a  trade  buyer  for  or  on  behalf  of  tk 
member  of  the  industry,  or  to  furnish  «=: 
advertising,  display,  or  distribution  service  » 
or  on  behalf  of  a  trade  buyer;  except  tbr 
this  section  shall  not  prevent  memben  • 
the  industry  from — 

(1)  Advertising  their  products  and  2 
connection  with  the  advertisement  settej 
forth  the  names  and  addresses  of  whole 
sale  and  retail  establishments  where  sod 
products  may  be  obtained;  or 

(2)  Furnishing  to  trade  buyers  si|» 
advertising  only  the  industry  member  v 
his  products. 

Ib)  Payments  and  allowances  for  speca 
advertising  or  distribution  service  rendem 
within  thirty  days  from  the  effective 
of  this  amendatory  section  pursuant  to  e« 
tracts  on  file  with  the  Code  Authority  * 
the  effective  date  of  this  amendatory  * 
tion.  and  at  the  time  of  filing  lawful  wir 
this  Code  and  applicable  State  or  other  b< 
shall  not  be  regarded  as  in  violation  of  tk' 
amendatory  section. 

In  New  York  state  a  rule  against 
vertising  allowances  to  liquor  retailff 
has  been  in  effect  during  April  by  »■ 
thority  of  the  state  liquor  authority. 

ADDS  SUNDAY  EDmON 

The  Corona  (Cal.)  Indepet^erd  1» 
announced  discontinuance  of  its  Saw 
day  edition  and  added  a  Sunday  pal*' 


Editor  &  Publisher  for  May  4,  1935 


13 


YOU  CAN  DROWN  IN 

liquid- 

Current  corporation  statements  indicate 
increased  surpiuses,  highiy  liquid  assets. 

Short  term  paper  and  call  money,  Treasury 
notes  and  temporary  investments  now  yield 
little  more  than  l%--or  less. 

How  about  advertising  as  an  investment 
for  surplus? 


How  about  advertising  in  New  York,  in  The  News? 
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WOMEN’S  CHANCES  BETTER  PLANS  ADVERTISING  MEETING 
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With  this  issuf  Editor  &  Publisher 
begins  a  special  weekly  department  df- 
voted  to  newspaper  promotion.  It  has 

wanted  to  do  this  for  a  long  time _ 

ei’er  since,  in  fact,  it  inaugurated  the 
Newspaper  Promotion  Contest  four 
years  ago.  W e  propose  to  rei-iew  the 
current  trend  of  newspaper  publicity  in 
tr<^c  papers,  direct  mail,  neivspapers.  ft 
will  not  be  a  column  of  platitudes  qfid 
bouquets.  We  ivill  point  out  the  things 
we  like.  We  will  mention  the  things 
wc  don’t  like.  But  tve  unit  try  ahiays 
to  be  constructive  and  helpful.  Our  pur¬ 
pose  is  to  tell  what  is  going  on  in  the 
promotion  world,  to  help  publishers  un¬ 
derstand  and  solve  their  promotion  prob¬ 
lems,  to  keep  promotion  managers  in 
touch  with  each  other’s  zvork. 

*  *  * 

49TH  STATE  AGAIN 

Here  and  there,  now  and  then,  the 
49th  State  is  showing  itself  again. 
There  was  a  time,  and  only  a  few 
years  ago,  when 
every  advertiser, 
agency  and  news¬ 
paper  was  con¬ 
scious  of  it.  The 
trade  papers,  the 
mails,  other  news¬ 
papers  carried  its 
story  in  telljng 
copy.  It  was  a 
good  idea.  It 
made  the  St.  Louis 
spot  on  the  map 
trigger  and  fp- 
cussed  attention 
and  talk  on  the 
Globe-Democrat.  Then  there  was  a 
deep  and  long  silence  and  during  the  lull 
Doug  Martin,  promotion  manager,  found 
time  to  write  a  book  on  "Advice  to  Ex¬ 
pectant  Fathers.”  Many  people  forgot 
about  the  49th  State.  Other  people  won¬ 
dered  what  happened  to  it.  Lately  Doug 
Martin  has  broken  the  silence,  but  only 
by  a  whisper  so  far.  Now,  of  course, 
a  lot  of  space  buyers  have  to  be  told  all 
over  again  and  that  will  take  much  and 
loud  talking.  It  will  be  worth  hearing. 
But  it’s  usually  wiser  and  cheaper  to 
keep  on  talking  when  you  have  a  good 
story  to  tell  than  to  stop  talking  and 
begin  all  over  again. 

*  *  * 

SWEENEY’S  McGlVENA 

LE.  McGIVEX.\,  promotion  manager 
•  of  the  New  York  Xeus,  will 

never  be  able  to  disassociate  him¬ 
self  from  Sweeney,  Probably  he 
won’t  want  to. 
Each  has  made 
the  other  famous 
in  the  advertising 
world.  Thanks 
largely  to  the 
start  which 
Sweeney  gave 
him.  McGivena  is 
known  throughout 
the  country  as  the 
ace  newsiiaper 
promotion  m  a  n. 
But  he  w  o  u  1  d 
probably  be  that  anyway,  Sweeney  or 
no  Sweeney.  .\nd  thanks  largely  to 

McGivena,  Sweeney  has  become  a  noted 
figure,  a  symliol  in  advertising. 

For  the  third  consecutive  year  Mc¬ 
Givena  has  won  first  place  in  the  Edi¬ 
tor  &  Publisher  Promotion  Contest 
and  he  will  probably  keep  on  winning 
it  as  long  as  he  chooses  to  run.  He  is 
the  model  of  all  aspiring  promotion  men. 
Everything  he  does  seems  to  be  new, 
different,  interesting,  clever,  better. 
There  are  a  number  of  reasons  for 
this :  first  and  foremost,  his  own  keen 
mind,  his  ability  to  write  copy  that  is 
fun  to  read,  his  disregard  for  the  con¬ 
ventional  .  .  .  then,  a  free  hand  (or 
nearly  a  free  hand)  to  write  as  he  wants 
to  write,  to  say  what  he  wants  to  say : 
the  liberty  to  spend  money  for  good  art 
work  and  typography,  and  a  crew  of 
able,  well-paid  assistants. 

WTiat  sort  of  a  guy  is  McGivena? 
He’s  around  40,  thick  set ;  average 
height ;  wears  glasses,  as  you  see ;  lis¬ 


tens  well;  makes  you  wonder  what  he’s 
thinking  about  you;  owns  a  biting  wit; 
reads  a  lot  of  fiction;  has  a  fund  of 
stories ;  travels  by  airplane  whenever 
he  can;  has  a  wife  and  a  daughter;  is 
the  world’s  worst  car  driver;  owns  his 
own  house  in  Forest  Hills;  wishes  he 
lived  in  Bronxville ;  worries  a  little 
about  his  stomach;  never  has  a  meal 
without  White  Rock  or  Apoilinaris  or 
Poland  Water ;  hates  to  have  his  pic¬ 
ture  taken  (this  one  was  lifted  from  a 
group  picture) ;  makes  more  money  than 
most  advertising  managers  or  business 
managers  of  metropolitan  newspapers ; 
plays  a  fair  game  of  squash ;  never 
takes  a  hard  drink,  though  he  often 
serves  it;  lately  has  been  coaxed  to  an 
occasional  glass  of  sherry;  hates  to  be 
called  "I-eo  ”;  prefers  “L.  E.”  or  "Mac.” 
«  *  « 

REJUVENATION 

The  dear  old  lady  of  Oregon  is 
growing  younger,  becoming  pert, 
smart,  moilern  and  very  active.  The  re¬ 
juvenated  lady  is  the  Oregonian  in  Port¬ 
land,  who  has  recently  taken  on  a  new- 
dress,  added  some  new  features  and 
pepi^d  up  some  others.  Her  transfor¬ 
mation  is  set  forth  tantalizingly  in  a 
current  series  of  trade  paper  ads.  Elach 
ad  singles  out  one  feminine  activity  and 
pictures  the  young  lady  in  action,  con- 

THE<ma^  uu)T  or  orcoon- 


Lcm  Ditcrimiiuttion  on  Newspapers, 
Texas  Group  is  Told 

(Special  to  Editor  &  Publisher) 

San  Antonio,  Tex.,  .\pril  27 — 
Newspaper  executives  have  outgrown 
their  former  discrimination  against 
women  and,  despite  the  difficulty  of  get¬ 
ting  a  start  in  the  profession,  opportuni¬ 
ties  for  women  in  journalism,  once  they 
get  into  it,  are  greater  than  ever,  Mary 
Carter  Toomey,  of  the  Dallas  News,  told 
the  Texas  Woman’s  Press  .Association 
in  annual  convention  here  late  last  week. 
Miss  Toomey,  who  recalled  that  when 
she  went  to  work  for  the  News  15  vears 
ago  she  and  the  telephone  operator  were 
the  only  women  in  the  editorial  depart¬ 
ment,  reviewed  the  expansion  of 
women’s  interest  in  the  daily  press  from 
part  of  a  column  of  society  personals 
to  pages  of  society,  fashions  and  home¬ 
making  features. 

Mrs.  Ross  Woodall,  Huntsville,  presi¬ 
dent,  and  other  officers,  were  re-elected. 

Prize  awards  were  made  as  follows : 
To  Mrs.  B.  B.  Brusse,  Houston,  for 
the  best  published  work  during  the 
year ;  to  Mrs.  Rosser  Thomas,  Houston, 
for  the  best  article  on  Texas  legends ;  to 
Mrs.  Nancy  Richey  Ranson,  Dallas,  for 
the  best  article  on  Texas  wild  flower.s ; 
to  Mrs.  E.  A.  Moreno,  Houston,  went 
the  Texas  poetry  prize,  while  .Annie 
Lee  Marshall.  San  .Antonio,  won  a 
plaque  for  the  best  article  on  the  weekly 
newspaper. 

The  association  scholarship  loan  fund, 
interest  on  which  is  used  to  help  edu¬ 
cate  worthy  girls  for  journalistic  ca¬ 
reers,  now  totals  aliout  ^,000. 


Affiliation  to  Hold  32d  Session  u 
Pittsburgh  May  9-11 

The  .Advertising  Affiliation  of  Amer. 
ica  will  hold  its  32nd  annual  convention 
in  Pittsburgh  on  May  9,  10  and  IL 
The  Affiliation  comprises  advertisinj 
clubs  in  Pittsburgh,  Cleveland,  Erie  ad 
Buffalo,  and  in  Toronto,  Hamilton,  Lot- 
don,  Kitchener,  and  Waterloo,  all  in 
Ontario,  Canada. 

Ralph  Leavenworth,  general  advertis¬ 
ing  manager  of  the  VVestinghouse  Elec, 
trie  &  Manufacturing  Company,  jj 
chairman  of  the  program  committee 
The  list  of  speakers  is  only  partially 
completed  and  includes  the  followini; 
Chester  A.  Lang,  advertising  manner, 
General  Electric  Company  and  president 
of  the  Advertising  Federation  of  Amer¬ 
ica;  A.  L.  Billingsley,  president  of 
Fuller,  Smith  and  Ross  and  president 
of  the  Cleveland  Advertising 
Professors  Borden  and  Busse  of  New 
York  University;  William  E.  McFee, 
American  Rolling  Mill  Company ;  A  J, 
Wilson,  Audio  Promotion,  Ik.; 
Charles  Swafford,  Hotel  New  A'orker. 


CORRECTION 

In  reporting  the  remarks  of  W.  E 
Wines,  manager  of  the  mechanical  it- 
partment  of  the  .American  Newspaper 
Publishers’  .Association,  regarding  the 
engraving  depth  “depthometer”  it  w-as 
incorrectly  stated  on  page  8  of  the 
.April  27  Editor  &  Publisher  that  the 
most  satisfactory  depth  in  the  higji. 
lights  of  halftones  was  from  1/5,000  to 
1/7,000  of  an  inch.  These  figures  were 
intended  to  read  5/1.000  and  7/1,000. 


L.  E.  McGivena 


trasts  her  with  the  old  and  draws  some 
conclusions  for  the  advertiser.  (The 
one  reproduced  here  is  not  the  most  re¬ 
cent  but  it  is  one  of  the  best.)  The 
copy  has  more  than  ordinary  attention 
value  because  throughout  the  long  text 
the  compositor’s  "old”  lady  has  been 
changed  by  the  penman  to  “young”  lady. 
It  looks  jumpy  but  it  draws  the  eye. 
The  series  is  fresh,  new  and  breezy.  In 
other  words,  it’s  a  nice  job. 

*  *  * 

TRAVELING  EXHIBIT 

WITH  some  misgivings  of  success 
Editor  &  Publisher,  the  .A.F..A. 
and  the  N.N.P..A.  (National  Newspaper 
Promotion  Association)  launched,  sev¬ 
eral  months  ago,  a  traveling  exhibit  of 
the  prize-winning  pieces  in  the  1933  Pro¬ 
motion  .Awards.  Their  misgivings  have 
fled  by  now.  So  far  17  advertising 
clubs  and  other  organizations  have  had 
the  exhibit  or  are  definitely  scheduled 
for  it.  The  list  includes :  New  Haven, 
Boston,  Providence,  Worcester,  San  .An¬ 
tonio,  Cleveland,  Detroit,  Omaha,  Hous¬ 
ton.  .\tlanta.  Dallas,  Kansas  City, 
Fort  Worth.  St.  Louis,  Chicago,  Pitts¬ 
burgh,  Hot  Springs.  Naturally  all  par¬ 
ties  concerned  are  pleased.  In  each  city 
the  exhibit  stays  for  several  days,  the 
promotion  managers  of  the  local  news¬ 
papers  are  invited  to  take  part  in  the  ar¬ 
rangements,  there  are  speeches  and  at¬ 
tention  is  focused  among  local  advertis¬ 
ing  men  on  the  value  of  newspaper  ad¬ 
vertising.  Not  the  least  advantage  for 
promotion  and  other  newspaper  men  is 
the  opportunity  it  gives  to  examine  at 
first  hand  the  best  work  in  newspaper 
promotion.  If  your  city  isn’t  in  on  it, 
write  to  Earle  Pearson,  general  man¬ 
ager  of  the  .A.F..A.  in  New  York. 

*  *  * 

SUGGESTION 

lYe  can  only  talk  about  the  things 
that  come  to  our  attention.  We  mcatt 
to  keep  a  zcatchful  eye.  But  we  might 
miss  something.  If  you  have  anything 
that  you  think  we  ought  to  see,  the  best 
thing  to  do  is  to  send  it  to  us. 

Allen  French. 


City  and  Suburban 


PROVIDENCE — New  England’s  Second  Largest 
Market  is  entitled  to  rank  among  the  first  twenty  of 
America’s  major  retail  markets.  Using  the  county  as 
a  fair  and  conservative  basis  for  comparison,  since 
metropolitan  markets  vary  greatly  in  the  inclusiveness 
of  their  corporate  city  limits,  Providence  ranks  18th  in 
population  in  the  United  States. 


The  A.  B.  C.  city  and  suburban  population  (including 
neighboring  Massachusetts  communities)  totals 
833,399. 


Through  its  many  diversified  industries  and  its  wealth 
this  market  provides  an  active  demand  for  every  kind 
and  grade  of  merchandise.  The  remarkable  compactness 
of  the  Providence  Market  simplifies  many  problems  of 
distribution  .  .  .  and  a  powerful  advertising  pressure 
may  be  exerted  over  the  entire  area  at  a  compara¬ 
tively  low  cost. 


Providence  Journal-Bulletin 
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DETROIT  advertising 

reflects  Recovsry 


All  figures 


r  CAINS 

I  At  Ig35  Gmpaiied  (vttk  I  jit  (hwtdjEk  Iq34 

B  e  V  A  ■  I  V 


NEWS 

1935 . 2,268,068 

1934. . 2,077,173 

GAIN .  190,895 


RETAIL 

FREE  PRESS 

1935  .  900,527 

1934  .  802,499 

GAIN  ...  98,028 


1935  .....  1.550.365 

1934  . 1,508,708 

GAIN  ...  41,657 


NEWS 

<’35 . 4,235.496 

<’34 . 3,793,148 

.  442.348 


total 

FREE  PRESS 

<’35  . 1,971, 121 

<’34  . 1,772,773 

SAIN  ...  198.348 


Because  the  advertising  figures 
for  the  first  quarter  of  1935  reflect 
the  remarkable  strides  Detroit  has 
made  toward  recovery,  The  Detroit 
News  takes  pride  in  presenting  the 
record  achieved  by  all  Detroit 
newspapers  in  retail  and  in  total 
advertising. 

It  is  quite  understandable  that 
The  Detroit  News  would  make  the 
greatest  gains  in  both  retail  and 
total  advertising.  With  at  least 
21,000  more  circulation  in  the 
Detroit  trading  area  than  any  other 
Detroit  newspaper  and  with  76%  of 
its  city  circulation  home  delivered. 
The  News  is  the  logical  medium  for 
any  advertiser  who  wishes  to  reach 


times 

<’35  .  2,834.493 

<’34  .  2,623,034 

SAIN  ...  211.459 

<>K  MtJi,  Ktcords 


the  home  purchasing  agents.  Partic¬ 
ularly  is  The  News  effective  because 
its  circulation  is  so  distributed 
that  the  better  the  district,  the 
better  The  News  covers  it.  News 
circulation  is  highest  where  income 
is  greatest. 

Advertisers  of  experience  in 
Detroit  have  substantiated  these  facts 
by  the  one  infallible  index — the  cash 
register.  That  is  why  they  concen¬ 
trated  their  advertising  in  The  News 
and  that  is  why  The  News  linage 
gains  during  the  first  quarter  of 
1935  in  either  RETAIL  or  TOTAL 
advertising  were  greater  than  the 
gains  of  both  other  Detroit  papers 
combined. 


The  Detroit  News 

cncACO:  I.  E.  IVTZ  THE  HOME  NEWSPAPER  new  tou:  l  a.  eiedi.  ik. 


total  advertising  in  March  The  Detroit  News  was  second  among  all  newspapers  of  the  United  States 
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JOB  INSURANCE  LAW 
AFFECTS  NEWSPAPERS 


New  York  State  Publiiher*  Mutt  Con¬ 
tribute  1  %  of  Payroll  to  Unem¬ 
ployment  Fund  Starting 
in  1936 

{Special  to  Editor  &  Publisher) 

Albany,  April  29— Governor  Herbert 

H.  Lehman  has  signed  the  Byrne- 
Killgrew  bill  officially  launching  New 
York  State  into  the  field  of  unemploy¬ 
ment  insurance  as  of  March  1,  1936. 
The  law  affects  every  publisher  in 
state.  The  new  law  and  the  pending 
federal  measure  differ  in  one  major  as¬ 
pect.  The  former  requires  contributions 
from  employers  of  four  or  more  per¬ 
sons,  while  the  latter  applies  only  to 
those  employing  10  or  more  persons. 
Major  features  of  the  state  law  are: 

1.  Every  person  employing  four  or 
more  persons  must  contribute  1  per  cent 
of  his  payroll  during  1936,  starting 
March  1  to  the  state  unemployment 
fund.  This  will  go  to  2  per  cent  in  1937 
and  3  per  cent  in  1938. 

2.  Those  excluded  are  farm  laborers, 
employes  of  charitable,  scientific  and 
educational  institutions  and  a  wife  or 
minor  child  employed  by  husband  or 
parent. 

3.  All  persons  receiving  $50  a  week 
or  less  are  eligible  for  benefits,  which 
start  March  1,  1938. 

4.  Payrolls  on  which  employers  must 
pay  the  tax  include  salaries,  commis¬ 
sions,  bonuses  and  expenses  of  employes 
paid  by  employer. 

5.  Benefits  will  not  commence  until 
the  employe  has  been  idle  at  least 
three  weeks,  with  no  benefits  to  be  paid 
if  loss  of  position  is  due  to  misconduct 
or  a  strike. 

6.  Benefits  may  not  exceed  half  the 
full  time  weekly  wage  nor  more  than 
$15  a  week.  Neither  may  they  be  less 
than  $5  weekly. 

7.  Benefits  will  be  denied  a  worker 
who  refuses  an  offer  of  employment 
for  which  he  is  fitted,  except  if  be  i| 
required  to  join  a  company  union,  serve 
as  a  strikebreaker,  travel  an  unrea¬ 
sonable  distance,  or  accept  compensa¬ 
tion  which  tends  to  depress  wages  or 
working  conditions. 

8.  Benefits  are  limited  to  16  weeks 
in  a  year. 

9.  Oaimants  of  benefits  must  register 
at  a  district  state  employment  office 
and  report  there  at  intervals  for  work 
which  may  be  provided. 

In  addition,  the  law  forbids  an  em¬ 
ploye  to  waive  his  rights :  exempts 
benefits  from  claims  by  creditors  and 
makes  it  a  misdemeanor  for  an  employer 
to  deduct  his  contribution  from  the 
earnings  of  his  employes.  The  fund 
will  be  administered  by  an  advisory 
council  of  nine  persons  named  by  the 
governor,  three  to  represent  employes, 
three  to  represent  employers  and  three 
the  public.  The  governor  also  will 
appoint  a  board  of  three  to  hear  ap¬ 
peals  from  rulings  of  district  agents. 

After  1938  the  council  may  survey 
the  field  and  reduce  the  tax  on  em¬ 
ployers  who  have  had  a  good  labor  rec¬ 
ord.  _  The  minimum  contribution  will 
remain  at  1  per  cent,  but  the  council 
may  tax  those  with  frequent  labor  lay¬ 
offs  more  than  3  per  cent. 

All  payroll  information  supplied  by 
employers  is  to  be  kept  secret. 

The  law  further  provides  that  the 
industrial  commissioner  shall  appoint 
a  committee  of  three  to  study  the  prob¬ 
lem  of  partial  unemployment,  reporting 
to  the  legislature  by  Feb.  1,  1937. 

An  appropriation  of  $100,000  is  made 
to  launch  the  system.  That  sum  will 
be  repaid  from  employer  contributions, 
as  will  all  operating  expenses. 

New  York  State  is  the  fourth  state 
to  adopt  unemployment  insurance,  the 
others  being  Wisconsin,  Utah  and 
Washington. 


FROST,  LANDIS  &  KOHN  MOVE 

Effective  May  1  the  Chicago  office  of 
Frost,  Landis  &  Kohn,  publishers’  rep¬ 
resentatives.  will  be  located  at  3^ 
North  Michigan  Avenue.  The  firm  was 
formerly  at  35  East  Wacker  Drive. 


ANSWERS  WAGE  REQUEST 

Paul  Bellamy,  editor  of  the  Clezvland 
Plain  Dealer,  answering  a  formal  re¬ 
quest  that  the  management  restore  in 
full  salaries  of  all  editorial  employes 
whose  pay  was  cut  in  1932,  said  re¬ 
cently  :  “1  am  sure  you  will  understand 
that  the  time  for  making  the  restora¬ 
tion  will  have  to  be  left  to  the  discretion 
of  the  management,  who,  after  all,  must 
carry  the  burden  and  responsibility  for 
the  entire  institution.”  Editor  Bel¬ 
lamy’s  reply  was  in  the  form  of  a  let¬ 
ter  to  the  executive  committee  of  the 
Cleveland  Plain  Dealer  Editorial  Em¬ 
ployes’  Association. 

CONVENTION  SKIT  TO 
REFUTE  AD  CRITICS 


N.  Y.  CLUB  ELECTION 
TO  BE  HELD  MAY  14 


Advertising  Men  to  Choose  Officers 
and  Vote  on  Constitutional 
Amendments — Certificates 
to  Be  Canceled 


A.  F.  A.  Plans  Dramatized  Session 
Directed  by  Anna  Steese  Rich¬ 
ardson — Newspaper  Groups 
Prepare  Programs 


.-V  sketch  dramatizing  the  way  in 
which  criticism  of  advertising  may  be 
met  and  refuted  is  being  planned  as 
one  feature  of  the  convention  of  the 
.Advertising  Federation  of  .America,  to 
be  held  at  the  Palmer  House,  Chicago, 
June  9  to  12.  The  feature  is  being 
planned  b^  Anna  Steese  Kichardson, 
associate  editor  of  lyoman's  Home 
Companion,  whose  recent  addresses  to 
advertising  folk  have  given  warning 
of  hosility  to  advertising  among  the 
women’s  organizations  throughout  the 
country. 

Mrs.  Richardson  is  undertaking  this 
work  at  the  request  of  the  general  pro¬ 
gram  committee,  headed  by  G.  Ray 
Schaeffer,  advertising  director  of  Mar¬ 
shall  Field  &  Co.,  retail  division. 

Of  the  eight  characters  in  the  sketch, 
five  are  to  represent  women’s  organi¬ 
zations,  and  three  will  represent  ad¬ 
vertising  women.  The  action  will  de¬ 
pict  a  conference  of  these  two  groups. 

Chicago  advertising  men  and  women 
are  busy  arranging  for  the  convention, 
and  advertising  clubs  in  many  cities 
have  already  named  their  “on-to-Chi- 
cago”  committees  to  stimulate  attend¬ 
ance. 

The  Newspaper  -Advertising  Execu¬ 
tives  -Association  is  planning  sessions 
Monday,  Tuesday  and  Wednesday 
mornings,  and  Tuesday  afternoon  of  the 
convention  week,  with  a  general  lunch¬ 
eon  Tuesday  noon  to  which  all  con¬ 
vention  delegates  will  be  invited.  Irwin 
Maier,  Milwaukee  Journal,  is  chairman 
of  the  program  committee  of  the 
N.A.E.A.  George  J.  Auer,  \ew  York 
Herald  Tribune,  is  president  of  the 
association,  and  Hoyt  F.  Boylan,  Rich¬ 
mond  (Ind.)  Palladium-Item,  secretary. 

The  National  Newspaper  Promotion 
-Association,  headed  by  Vaughn  Weidel, 
New  York  World-Telegram,  will  also 
hold  sessions  Monday,  Tuesday  and 
W’ednesday  mornings,  and  Tuesday 
afternoon.  W.  J.  Byrnes,  Chicago  Tri¬ 
bune,  is  chairman  of  the  committee  on 
arrangements. 

The  National  Retail  Dry  Goods  -As¬ 
sociation  will  hold  its  convention  at 
the  Hotel  Stevens,  Chicago,  June  10 
to  13,  and  registered  -A.F.A.  delegates 
will  be  admitt^  to  sessions  of  the  Sales 
Promotion  Division  of  the  N.R.D.G..A. 
Paul  E.  Murphy,  advertising  manager 
of  Frederick  Loeser  &  Co.,  Brooklyn, 
is  president  of  the  Sales  Promotion 
Division. 

Other  organizations  which  are  ar¬ 
ranging  programs  in  connection  with 
the  -A.  F.  A.  convention  are: 

National  Association  of  Broadcasters,  Com¬ 
mercial  Section. 

Premium  Advertising  Association  of  Amer¬ 
ica. 

Outdoor  Advertising  Association  of  -Amer¬ 
ica. 

Public  Utilities  Advertising  Association. 

Advertising  Managers  Club  of  Chcago. 

Agate  Club  of  Chcago  and  Magazine  Club 
of  New  York,  joint  program. 

Engineering  Advertisers  Association.  Chi¬ 
cago  chapter  of  National  Industrial  Adver¬ 
tisers  Association,  jointly  with  Associated 
Business  Papers. 

Direct  Mail  Advertising  Association. 

Club  Activities  Conference. 

American  Community  Advertising  Associa¬ 
tion. 


The  annual  meeting  of  the  -Advertis¬ 
ing  Club  of  New  York  will  be  held 
May  14  at  1 :15  p.  m.  in  the  main  dining 
room  of  the  clubhouse,  23  Park  Avenue, 
for  election  of  officers  and  for  voting 
on  proposed  changes  in  the  constitution. 
Polls  for  the  election  will  be  open  from 
noon  to  8  p.  m.,  and  the  meeting  will 
be  adjourned  to  8  p.  m.,  when  results 
will  be  announced. 

H.  B.  LeQuatte,  president  of 
Churchill-Hall,  Inc.,  is  the  nominee  for 
president  to  succeed  Grover  A.  Whalen, 
who  is  completing  his  third  term.  Mr. 
Whalen  has  been  nominated  for  member 
of  the  board  of  directors.  Ralph  Trier, 
president  of  the  New  York  Theater 
Program  Corporation  is  nominee  to 
succeed  himselt  as  treasurer.  Martin 

J.  Beirn,  vice-president  of  the  American 
Radiator  Company,  is  nominee  for  vice- 
president  of  the  club.  Ralph  Neumuller, 
managing  director  of  the  Electrical  As¬ 
sociation  of  New  York,  is  a  nominee  for 
director. 

One  of  the  proposed  changes  in  the 
constitution  provides  that  newly  elected 
officers  shall  take  office  the  day  after 
election.  -Another  adds  the  word  “mer¬ 
chandising”  to  mentions  of  “advertising” 
in  the  statement  of  the  club’s  objects. 
Other  proposed  changes  concern  meqi- 
lierships  and  membership  certificates. 

The  changes  would  add  a  “Junior” 
class  of  members,  open  to  not  more  than 


250  individuals  between  21  and  26  years 
old,  at  annual  dues  of  $30  each.  “R;. 
sident”  and  “non-resident”  memberships 
are  defined,  based  upon  location  of  the 
principal  place  of  business  within  or 
without  the  limits  of  New  York. 

Carrying  forward  the  movement  to 
cancel  all  membership  certificates,  the 
board  of  directors  would  be  authorized 
at  their  discretion  to  acquire  outstand¬ 
ing  certificates  by  purchase  or  gift. 
Certificates  of  non-resident  members 
would  be  acquired  by  crediting  siich 
members  with  $10  annually  on  their  dues 
until  the  full  amount  paid  for  the  certi¬ 
ficate  has  been  credited.  Provision  is 
also  made  for  taking  over  certificates 
to  satisfy  indebtedness  due  to  the  club, 

UBEL  MOTION  DENIED 


Judge  Refutes  to  Strike  Out  Defenses 
in  $500,000  Suit 

Justice  Edward  S.  Dore  in  Manhat¬ 
tan  Supreme  Court  last  week  denied  a 
motion  to  strike  out  defenses  in  a 
$500,000  libel  action  filed  by  Charles  L 
Craig,  former  controller  of  the  City  of 
New  York,  against  the  New  York  Tele¬ 
gram  Corporation,  publisher  of  the 
I  Vorld-Telegram. 

The  papers  disclosed  that  the  libel 
suit  is  based  on  two  editorials,  both 
concerning  the  plaintiff’s  claim  against 
the  City  of  Nevv  York  for  W50,(X)0  as 
his  fee  for  services  as  special  counsel 
in  connection  with  the  five-cent  fare 
litigation. 

"The  affirmative  defenses  sought  to  be 
stricken  out  were  those  of  justification 
and  of  fair  comment  and  the  partial 
defenses  were  to  the  same  effect  as  well 
as  in  mitigation  and  reduction  of  dam¬ 
ages. 

Craig  is  acting  as  his  own  counsel. 
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1935  marches  on  for  the  EVENING  LEDGER!  As  it  did 
in  1932,  1933  and  1934,  the  EVENING  LEDGER  leads  all 
Philadelphia  newspapers,  including  those  published  seven 
days,  in  Total  Display  advertising.  Are  you  reaching  the 
newspaper  readers  of  Philadelphia  who  are  spending  • 
money? 

EFEurnirG  pitbuc  iedgcb 

More  newt  for  readers  ....  more  sales  for  advertistn 

RBPKBSBNTATrVES: 

NEW  YORK:  Hugh  Burke,  60  E.  42d  Street 
CHICAGO:  John  E.  Lutz,  180  North  Michigan  Aven* 
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RETAIL  SALES  TAX  RECEIPTS 

for  7  Months  Ending  January  31,  1934 

318, 296.16 

All  Figures  from  North 
Carolina  Department  of 
Revenue. 

RETAIL  SALES  TAX  RECEIPTS 

for  7  Months  Ending  January  31,  1935 

$4,717,361.32 

V) 


Spendable  Wealth  That 
Is  Being  Spent  NOW! 

Sales  Tax  Receipts  Increase  42% ...  in 


North  Carolina 


iHE  depression  low  in  the  Old 
North  State  never  sank  to  the  level 
experienced  in  many  less  favored 
sections.  The  remarkable  economic 
diversity  here  prevented  that. 

Yet  the  seven  months  ending  with 
the  past  January  saw  a  42%  increase 
in  retail  sales  tax  receipts  over  the 
seven  months  ending  with  January, 
1934! 

Rather  emphatic  testimony  to  the 
kind  of  business  we’re  doing  down 
this  way,  don’t  you  think? 


The  fact  is.  North  Carolinians  are 
spending  —  spending  liberally. 
They’re  buying  dry  goods  and  drugs 
and  dentrifrices.  They’re  buying  cars 
and  cosmetics  and  cigarettes.  They’re 
buying  furniture  and  flour  and  furn¬ 
aces.  They’re  buying  everything  the 
American  public  wants. 

But  are  they  buying  from  you?  A 
little  more  to  the  point  at  hand:  Are 
you  inviting  them  to  buy  from  you  ? 


These  NORTH  CAROLINA  Dailies  Afford  the  Most  Complete  Coverage 


Asheville  Citizen 
Asheville  Times 
Burlinctton  Times-News 
Charlotte  News 
Charlotte  Observer 
Concord  Tribune 
Durham  Herald 
Durham  Sun 


Elizabeth  City  Advance 
Fayetteville  Observer 
Gastonia  Gazette 
Greensboro  News 
Greensboro  Record 
Greenville  Reflector 
Henderson  Dispatch 
Hendersonville  Times-News 


Hickory  Record 
High  Point  Enterprise 
Kinston  Free  Press 
New  Bern  Tribune 
Raleigh  News  &  Observer 
Raleigh  Times 
Reidsville  Review 
Rocky  Mount  Telegram 


Salisbury  Post 
Tarboro  Southerner 
Washington  News 
Wilmington  News 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem^Twin  City 
Sentinel 
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WILLIAM  E.  DONAHUE  DIES,  NOTED 
CHICAGO  ADVERTISII^  EXECUTIVE 

Resigned  as  Advertising  Manager  of  Chicago  Tribune  in  March 
After  31  Years  With  Paper — Widely  Known  for  His 
Enthusiasm  and  Ability  to  Train  Salesmen 

\I/il-LlAM  E.  DOXAHL'E,  51.  i-jiKlisli  ami  German  a(i\ertisers  in 


Chicago  Tribitiie  advertising  man¬ 
ager  until  ill  health  forced  his  retire¬ 
ment  last  March,  and  a  dynamic  figure 
in  newspaper  advertising  during  the 
past  quarter  century,  died  of  pneumonia 
April  28  at  Sacred  Heart  Sanitarium. 
Milwaukee. 

-Mr.  Donahue  was  taken  ill  with  a 
bronchial  ailment  five  months  ago. 
VV'hen  his  condition  failed  to  improve 
he  resigned  from  the  Tribune  .March 
14,  after  serving  as  advertising  manager 
for  more  than  six  years.  He  tirst  came 
to  the  Tribune  in  1904  as  a  memlier  of 
the  classified  department.  With  the  ex¬ 
ception  of  a  seven-month  period  in  1910, 
he  was  with  the  Tribune  continuously 
during  the  last  31  years.  He  was  suc¬ 
ceeded  as  manager  by  his  assistant, 
Chesser  M.  Campbell. 

Aside  from  his  outstanding  career 
first  as  local  advertising  manager  and 
then  as  advertising  manager  of  the 
Tribune,  Mr.  Donahue  was  especially 
noted  for  his  ability  to  train  young  men 
as  newspaper  advertising  salesmen  and 
executives.^  Many  newspaper  advertis¬ 
ing  executives,  holding  responsible  posi. 
tions  today,  learned  the  rudiments  of 
newspaper  selling  from  “Rill’’  Donahue, 
one  of  the  Tribune’s  most  colorful 
characters. 

Col.  Robert  R.  McCormick,  Tribune 
editor  and  publisher,  paid  the  following 
•tribute  to  Mr.  Donahue  in  a  statement 
to  Edito*  &  Publisher  this  week: 

'•  “The  news  of  Mr.  Donahue’s  death 
comes  as  a  great  shock.  Last  month, 
when  he  announced  his  resignation,  we 
accepted  it  with  reluctance.  We  had 
missed  his  presence;  we  were  unwilling 
to  lose  so  valuable  an  employe  and  to 
■come  to  the  end  of  a  relation  which  had 
ITersonally  been  so  pleasant. 

“We  were  all  anxiously  concerned 
about  him,  and  we  hoped  retirement 
would  hasten  his  recovery.  His  passing 
takes^  a  friend,  and  one  for  whom  his 
associates  on  the  Tribune  had  the  high¬ 
est  esteem. 

“His  contributions  to  the  Tribune 
were  many,  and  I  am  sure  that  the  ad¬ 
vertising  business  as  a  whole  has  lost 
one  of  its  most  notable  figures  and 
forces  for  advancement. 

“Mr.  Donahue  will  be  a  tradition 
within  the  Tribune  organization.  We 
will  miss  his  fine  enthusiasm  and  con¬ 
structive  ability — ^those  qualities  which 
won  such  a  host  of  friends  for  him  and 
built  such  a  splendid  career  in  business 
— ^but  he  has  left  an  impress  on  those 
who  had  the  good  fortune  to  work 
directly  under  him  which  will  serve  to 
perpetuate  his  memory.” 

Growing  with  the  Tribune.  Mr. 
Donahue  had  an  active  part  in  the 
paper’s  post-war  development.  On  many 
occasions  he  was  called  upon  to  lecture 
to  advertising  groups,  imparting  to  them 
his  “advertising  psychology,”  which  he 
summed  up  in  his  “five-foot  rule  of 
advertising.”  as  follows: 

(1)  Is  the  medium  right?  (2)  Is  the 
time  right?  (3)  Is  the  copy  right? 
(4)  Is  the  merchandise  right?  (5)  Is 
the  management  right? 

Mr.  Donahue,  in  addressing  his  own 
sales  staff  on  one  occasion,  stated : 

“The  burdens  of  the  medium,  time 
and  copy  lie  largely  with  the  salesman. 
The  remaining  two  elements  lie  largely 
with  the  advertiser.  If  you  accept  an 
advertisement  when  you  know  that  the 
merchandise  is  wrong,  you  are  commit¬ 
ting  a  murder ;  your  advertiser  will 
die.” 

Mr.  Donahue  took  a  nrominent  part 
in  the  activities  of  the  Newspaper  Ad¬ 
vertising  Executives  Association,  the 
•Advertising  Federation  of  America,  and 
the  Chicago  Advertising  Qub.  He  was 
a  delegate  to  the  international  conven¬ 
tion  of  the  Advertising  Gubs  of  the 
World  in  Lxmdon  in  1924,  and  later,  in 
1929,  at  a  conference  of  French,  Danish, 


Ikrlin.  he  attracted  attention  w 
description  of  the  thorough  training 
given  young  men  in  his  department  at 
the  Tribune.  He  was  a  former  director 
ot  both  the  Newspaper  .Advertising 


William  E.  Donahue 


Executives  .Association  and  the  old 
Chicago  .Advertising  Council. 

Mr.  Donahue  was  best  known  for  his 
enthusiastic  fighting  qualities,  which  he 
instilled  into  his  staff.  His  long  experi¬ 
ence  as  local  advertising  manager,  prior 
to  his  promotion  to  advertising  chief  in 
1928,  made  him  an  outstanding  figure 
among  State  street  department  store 
merchants.  He  was  often  consulted  by 
advertisers  on  general  advertising  and 
merchandising  problems  vital  to  suc¬ 
cessful  use  of  newspaper  space.  He  was 
a  firm  believer  in  strict  adherence  to 
general  and  retail  classifications  of 
newspaper  advertising. 

William  E.  Donahue  was  born  in 
Chicago  of  Irish  parentage.  He  joined 
the  Tribune  classified  department  m 
1904.  His  first  job  was  at  the  want-ad 
counter  and  later  he  became  a  street 
salesman.  It  was  during  this  period  as 


Advertisers  Say  !| 
New  York, 
Use  The  Times.”  Ij 


K - 


T'  hey  have  been 
shouting  this  in 
chorus  for  190 
consecutive 
months  by  plac¬ 
ing  more  advertis¬ 
ing  in  The  New 
York  Times  than 
in  any  other  New 
York  newspaper. 


"street  man"  that  he  laid  the  founda¬ 
tion  of  his  e.xtraordinary  knowledge  of 
Chicago  and  its  people,  their  economic 
status,  buying  habits  and  racial  back¬ 
ground  in  each  of  the  city’s  48  major 
districts. 

-After  little  more  than  a  >ear  spent  in 
selling  classified,  Mr.  Donahue  was  pro¬ 
moted  to  the  local  staff.  His  first  ac¬ 
counts  consisted  of  a  group  of  shoe 
stores  and  a  miscellaneous  assortment 
of  dead,  dormant  or  sickly  accounts, 
known  to  advertising  men  as  "cats  and 
dogs.”  He  transformed  many  of  these 
accounts  into  consistent  newspaiier  ad¬ 
vertisers. 

During  his  first  few  years  in  the  local 
department,  he  spent  several  weeks  each 
spring  in  the  summer  resort  areas  ot 
the  Chicago  territory,  soliciting  travel 
and  resort  advertising.  Like  every  other 
salesman  of  the  time  who  wanted  to  go 
where  railroads  did  not.  he  used  a 
horse  and  buggy  prior  to  the  advent  of 
antomobiles  and  hard  roads. 

■As  a  young  man,  Mr.  Donahue  de¬ 
voted  his  nights  to  the  study  of  law. 
He  was  graduated  from  the  John  Mar¬ 
shall  Law  School  and  was  admitted  to 
the  Illinois  bar,  although  he  never  prac¬ 
ticed  law. 

In  1913,  nine  years  after  he  had 
taken  his  first  advertisement  at  the 
want-ad  counter,  Mr.  I)onahue  was 
made  local  advertising  manager.  The 
15  years  in  which  he  held  this  post  saw 
the  greatest  advance  yet  recorded  in  the 
history  of  this  department.  In  1913  the 
Tribune  printed  less  than  5.000.000  lines 
of  retail  advertising.  In  1929,  the  year 
in  which  he  became  advertising  man¬ 
ager,  the  paper  carried  15,670.339  lines. 


L  iHjn  the  appointment  of  \\’.  E.  Mac- 
farlane  as  Tribune  business  manager  u 
1928,  Mr.  Donahue  succeeded  him  as 
advertising  manager.  During  the  past 
live  years,  he  was  at  the  advertising 
helm  of  the  Tribune  in  the  midst  of  tht 
worst  business  depression  in  history. 
For  three  years  he  underwent  the 
gruelling  experience  of  decreased  linage 
Then,  in  1933,  the  picture  began  to 
change.  The  year  wound  up  with  a 
gain  over  1932,  and  1934  was  a  better 
year  than  1933. 

In  October,  1934,  Mr.  Donahue  fell 
ill  from  a  complication  of  ailments, 
bronchial  and  gastric.  He  was  taken 
to  Sacred  Heart  Sanitarium  in  Mil- 
waukee,  where,  after  a  prolonged  tight, 
he  failed  to  improve  sufficiently  to  per. 
mit  his  return  to  work.  He  retired 
from  the  Tribune  March  14.  Last  week 
he  was  stricken  with  pneumonia,  and 
because  of  his  weakened  condition,  he 
failed  to  rally. 

He  is  survived  by  his  widow,  Mrs. 
.Mae  E.  Donahue  of  Chicago,  a  sister 
and  a  brother.  He  was  the  uncle  ot 
Charles  \V.  Donahue,  merchandisiig 
manager  of  the  Xew  York  Daily  Neva, 
and  of  Daniel  J.  Donahue,  local  display 
solicitor  of  the  Cincinnati  Post. 

The  funeral  was  held  May  1,  with 
burial  at  Calvary  Cemetery. 

The  funeral  was  attended  by  more 
than  1,000  relatives,  friends  and  former 
business  associates,  including  many 
newspaper  executives  and  Chicago  mer¬ 
chants.  The  Rev.  J.  Hugh  O’Donndl 
delivererl  a  eulogy. 

An  honor  guard  of  more  than  IflO 
T rihune  staff  members  escorted  the  cas¬ 
ket  to  and  from  the  church. 
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Circulation  plans 


click! 


The  success  of  Publishers  Service 
promotion  plans  is  attributable 
to  the  fact  that  they  are  fundamen¬ 
tally  sound.  They  are  based  on 
genuine  reader  interest.  They  feature 
such  prominent  talent  as  Peter  Amo 
and  John  Held,  Jr.,  among  others. 


Promotion  pressure  is  applied  only 
to  the  reader-interest '  angle.  The 
subscription  tie-up  is  adroitly  inter¬ 
woven  to  insure  eager  and  ready 
response.  These  plans  are  available 
on  attractive  self-financing  arrange¬ 
ments,  free  of  financial  risk  to  the 
newspaper. 


Pu 


UBLISHERS  SERVICE 
COMPANY 


INCORPORATED 


75  WEST  STREET,  NEW  YORK,  N.  V. 


Editor  &  P  ublisher  for  May  4,  1935 


19 


THE  CALIFORNIA  PACIFIC 
INTERNATIONAL  EXPOSITION 
OPENS  IN  SAN  DIEGO  MAY  29 


SAN  DIEGO’S  population  and  sales  potential  will  be  * 
vastly  increased  beginning  May  29  which  marks 
the  opening  of  the  great  California  Pacific  Interna* 
tional  EIxposition. 

Announcements  of  arrangements  to  participate  already 
have  come  from  such  companies  as  Ford,  American 
Telephone  &  Telegraph,  Standard  Brands,  Shell  Oil, 

Standard  Oil  of  California,  Whiting-Mead,  American 
Railway  Express,  Spreckels  Sugar  Interests,  National 
Biscuit  Company,  General  Petroleum  Company,  East¬ 
man  Kodak  Company,  Coca-Cola,  Cudahy,  Ice  Indus¬ 
tries  of  America,  JenneyWrenn  Flour,  Bank  of  America, 

Globe  Mills,  Seagram  and  Junket.  A  physical  invest¬ 
ment  of  $15,000,000  is  indicated. 

In  this  expanded  market,  more  than  ever 
you  need  the  advertising  influence  of  San 
Diego’s  Scripps-Howard  newspaper — The  Sun. 

The  San  Diego  Sun 

A  SCRIPPS-HOWARD  NEWSPAPER 
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PRESS  NEEDS  WOMEN  „  r„i 

mano  rtr-trv  o  a Duke  Pablo  Carata  D  Andna,  a  resi- 
MKo«  KCall^  OAlO  dent  of  New  York  City,  has  hied  a 

-  $250,000  libel  suit  against  the  \ew  York 

Many  Opportunitie*  in  Buainesa  De-  Daily  Mirror  as  a  result  of  a  news  story 


AD  FOR  ADVERTISING 


ADVERTISING  PAGES  R£H0Y£» 

BLUE  PENCIL  MEETING 


pnrtment  Seen — Mrs.  Eugene  Meyer  published  concerning  his  marital  rela- 
BelieTes  Women  Should  HaTe  ‘'ons  and  economic  position  on  Feb  16, 
\r  •  •  ^  n  j  A-  1935.  The  following  are  also  named  as 

Voice  ui  Newspaper  ProducUon  defendants  in  the  action:  .\lbert  J. 

Women  are  needed  on  the  business  Kohler,  George  Clark,  James  F.  Cullen, 
le  of  newsnaners  to  heln  run  the  husi-  illiam  Detlef  and  How’ard  Shelley. 


side  of  newspapers  to  help  run  the  busj-  liham  Uetlet  and  rtowarg  sneiiey. 

ness,  Mrs.  Ogden  Reid,  of  the  Nenf  1  ork  w  i~w\j  iwTr^i/CD  A  y>i7y>c* 

Herald  Tribune,  said  April  27  at  the  YELLOW  NEWSPAPEieS 
Women’s  City  Club,  New  York,  where  DOOMED  SAYS  DEALEY 

a  symposium  called  vV  omen  of  the  _ 

Press’;  was  held.  Many  women  prom-  Dallas  Editor  Cites  Wider  Interest  in 


inent  in  newspaper  work  attended. 

“Girls  rarely  ever  think  of  the  news¬ 
paper  as  a  business  career,  although 
there  are  great  opportunities  for  them,” 
Mrs.  Reid  said. 

“There  are  still  a  lot  of  prejudices 


Editorial  Pages  as  Cause  in 
Recent  Address  at  Christian 
University 

Basing  his  remarks  on  improved 


against  them,”  she  said,  “and  the  future  education,  better  living  conditions 

is  not  a  rosy  one,  but  newspapers  are  more  widespr^d  interpretation  of 

an  all-round  institution  and  need  the  economic  and  social  problems  of  the 
women’s  point  of  view.  On  the  business  *^hon  which  have  brought  about  quad- 
side  there  are  very  great  opportunities,  •‘upled  mterest  m  newspaper  editorial 


I  Ohio  Desk  Men  Will  Discuss  Typot. 
_  raphy  at  Colnmhus 

(Special  to  Editob  &  Publish  ei) 
Hit'  KPh  h  II  Columbus,  O.,  April  30 — Earle  Mu. 

*  ‘  '  '  III  editor  of  the  Cleveland  Nevus,  win 

OF  \  ^lO  BlI-'l-'  “Newspaper  Typt^raphy”  « 

the  eighth  annual  meeting  of  the  Bli* 
m-  Pencil  Club  of  Ohio  to  be  held  at  the 
■  ^  C.  Faculty  Club,  Ohio  State  University, « 

^  12:30  p.  m.  Sunday,  May  19. 

_  .—2’  .Ml  newspaper  desk  men  in  Ohio  are 

♦  eligible  to  membership  in  the  organ- 

a*"  — ^  ization. 

Martin  will  be  introduced  by  J.  L 
J.-  f  Morrill,  vice-president  of  the  Univtr- 

~  — .'tr,'."  sity  and  a  former  newspaperman.  Ray 

_ -  M.  White,  editor  of  the  Holmes  Coimij 

.T~ZZ  Farttu-r-Hub,  and  president  of  the  Qnh, 

preside. 

_  John  G.  Green,  managing  editor  of 

f'  the  Portsmouth  Times,  is  vice-president 

and  Norval  Neil  Luxon,  School  oi 
1  j-'i  *  ^  '  Journalism,  Ohio  State  University,  h 
^  secretary-treasurer,  a  post  he  has  held 


sid^rherr^e  7erV''greaTop^rtuni^^^^^^^^  ''“Pled  interest  in  newspaper  editorial  Newspapers- .hcl’nitcd  States  since  the  organization  of  the  group. 

because  80  per  cent  of  all  the  advertis-  I^K^s  Dr.  James  Q.  Dealey,  editor  ot  -  40  YEARS  AS  CORRESPONDENT 

ing  is  calculated  to  appeal  to  women.  Dallas  News  in  a  recent  address  Xhis  advertisement  is  one  of  seven  full-  - 

Even  the  mechanical  side  offers  some  before  the  Texas  Christian  University  page  pieces  of  copy  which  are  being  UuutuaJ  Style  Wins  Plaui^  for  C.  L 


very  real  chances,  with  its  need  for  student  body,  cited  these  as  the  causes 
proofreaders  and  linotvoers.”  of  the  death  of  the  yellow  newspaper. 


Jdent  body,  cited  these  as  the  causes  published  by  a  large  number  of  news- 

proofreaders  and  linotypers.”  ot  the  death  of  the  yellow  newspa^r.  papers  to  demonstrate  the  social  and  • 

Mrs.  Reid  deplored  the  fact  that  "These  factors  support  the  hope  that  economic  services  performed  by  adver-  ^alion,  U.,  April  t--  Uani, 

women  on  newspapers  are  much  too  like-  the  masses  of  humanity,  although  still  tising,  and  particnlarly  by  newspaper  -u 

ly  to  be  considered  “an  unusual  exhibit.”  ^competent  to  pvern  themselves  advertising.  The  advertisements  are  f J’ ^  J 

“Ability  is  still  rated  as  a  natural  brilhantly,  possess  latent  power  to  de-  “presented  by  the  American  Newspaper  ^**dutrer  has  con^leted  w  years  of 

masculine  characteristic.”  she  said,  “and  yelop  a  r«ponstble  citizenship  under  Publishers  Association  and  its  Bureau 

considered  exceptional  among  women.  A  favorable  circumstances,  he  said.  of  Advertising,  in  behalf  of  the  news- 


Davis  in  Galion,  Ohio 

(Special  to  Editob  &  Eublishbi) 
Galion,  O.,  April  27 — C.  L.  Darii, 


.  ....w..  r-c *  — -  VA.  vijvagAiA.  udiuiuicu  Mjy  aiivci*  ..  •  _ i  •  /-v 

the  masses  of  humanity,  although  still  Using,  and  particnlarly  by  newspaper 


considered  exceptional  among  women.  A  tay^raoie  circumstances,  ne  saia. 
woman  should  work  harder  to  establish  Turning  to  the  responsibility  of  the 
the  idea  that  a  good  piece  of  work  is  newsi^pers  m  developing  this  citizen- 
only  a  normal  piece.”  sbip.  Dr.  Dealey  said.  Newspapers,  no 

Mrs.  Eugene  Meyer,  joint  owner  of  h®*.  valuable  their  contribu- 

the  Washington  Post,  another  speaker  tion  to  soaety,  are  not  government 


Turning  to  the  responsibility  of  the  papers  of  the  United  States.”  Thev 
newspapers  m  developing  this  citizen-  are  furnished  in  mat  form  to  news- 
ship.  Dr.  Dealey  said,  “Newspapers,  no  papers  which  wish  to  publish  them. 


said  that  “women  are  very  heavy  sup¬ 
porters  of  the  newspapers,”  and  that  “no 


supported  and  must  make  profits  or 
die.  Eighty-five  per  cent  of  our  news- 


FLYING  JOURNALIST  RETURNS 


Randall  Heymanson  of  the  Australian  your  grasseed.” 


ment  of  country  correspondence. 

He  always  starts  his  news  colum 
with  the  Sunday  school  attendance  a 
the  community  church.  He  adds  a  bit 
of  advice  now  and  then,  as :  “Easter  is 
only  three  days  distant — ^time  to  sob 


one  is  going  to  keep  them  from  having  P^Pcrs  their  struggle  for  survival 
a  voice,  and  a  formidable  voice,  in  their  appeMs  to  the  public  mind  through 
production  ”  yellow  journalism,  laying  heavy  stress 

She  alsci  defended  feminine  reporters,  sex,  senMtionalism  and  vice, 

and  said  that  they  were  notoriously  hard  Ten  per  cent  of  the  newspapers  are 
workers.  Newspaper  men,  on  the  other  bke_  mirrors,  and  merely  reflect  ^e 


Newspapers  Cable  Service  who  recently 
flew  with  the  first  air-mail  from  Lon- 


He  minces  no  words  with  illness: 
(“The  children  of  Roy  Daughtery  a« 


hand,  she  added,  were  “nortorious  gos-  society  or  the_  commumty  wnere  tney 
sipers  ”  function.  It  is  the  remaming  5  per 

Dorothy  Dunbar  Bromley,  columnist  cent  that  finally  comes  to  be  Imown  as 


X  ^11  VI  3  •av  •  1*  A  a,  1  I  •  —  - <• - - -  -  -  -  -J 

like  mirrors,  and  merely  reflect  the  Joucmiist  to  complete  the  journey  from  smile  on  his  face  all  on  account  of  tbt 
society  or  the  community  where  they  ^"^on  to  .Australia.  His  flight  was  arrival  of  a  new  dishwasher  at  hii 
function.  It  is  the  remaining  5  per  sponsored  by  Australian  newspapers.  home  on  the  7th.”) 


for  the  New  York  World-Telegram, 
apologizing  for  “striking  a  serious  note,” 


outstanding  journals  and  gain  influence. 
“These  are  the  newspapers  that  ac- 


deplored  the  war  propaganda  in  ^e  cept  responsibility  of  leadership  by 
United  States,  and  said  that  although  sometimes  saying  things  disagreeable 
she  did  not  think  President  Roosevelt  tbe  average  man  to  stir  him  up. 
wanted  to  get  the  nation  into  a  war  They  endeavor  to  improve  the  quality 
with  Europe  or  Japan,  she  thought  he  their  conmumties  by  ad- 

was  “much  too  sentimental  about  the  'ancing  the  cause  and  art  and  beauty. 
Navy.”  They  attempt  seriously  and  thought- 

Otlier  speakers  were  Miss  Emma  f«by  to  interpret  the  trends  of  the 
Bugbee.  of  the  Herald  Tribune,  and  bmcs  in  economy  and  in  government. 
Mrs.  Genevieve  Forbes  Herrick,  corres-  These  are  the  nevvspapers  that  em- 


pondent  for  the  Chicago  Tribune. 

SHOWED  48  FRONT  PAGES 


brace  valid  ideals  of  social  service. 

“The  fact  that  newspapers  of  this 
type  are  winning  the  active  support  of 


To  illustrate  the  reproductive  quali-  the  people  and  ^e  rejffacing  the  sea 


ties  of  its  35  pound  “natural”  news¬ 
print,  the  Wright  Co.,  Inc.,  444  Madi¬ 
son  avenue.  New  York  City,  had  the 
Wall  Street  Journal  produce  a  special 
number  for  distribution  at  the  recent 


sational  sheets  in  a  slow  but  steady 
march  is  one  of  the  rewards  of  good 
journalism.” 


rvaa  otreei  proouce  a  special  ENTERS  EVENING  FIELD 

number  for  distributiOT  at  the  recent  ^he  Gainesville  (Fla.)  Dailv  Sun, 
American  Newspaper  Publishers  Asso-  33  n^^rning  field  be- 

ciation  meeting,  consisting  of  front  afternoon  newspaper.  April  22, 

^ges  from  ^pa^rs  using  newspmt  ^  morning  edition. 

from  the  Wnght  company.  The  _ 1 _ Z _ 

papers,  all  of  March  12,  constitute  a  imbb— 

ready  comparison  in  make-up  and  news 

Nejdi 

SIMON  APPEALS  CONVICTION  , 

Max  L.  Simon,  Passaic  and  Bergen  III  |  L  f 

county  newspaper  publisher  has  carri^  III 

an  appeal  from  conviction  of  conspiracy  I  I 

to  burn  the  plant  of  the  Elizabeth  tri-  I  I  If  I 

J.)  Times  to  the  Court  of  Errors  and  I  I  V  E 

Appeals.  'The  Supreme  Court  recently  |  I 

sustained  the  conviction,  which  resulted  J  ” 

in  a  sentence  of  two  to  three  years  im-  a 

prisonment  and  $2,000  fine.  Simon’s 

counsel  filed  a  writ  of  error,  a  formality  DAILY  O  Y 1 

which  places  the  case  before  the  state’s  ■  I  lit  Jl  I  f 

highest  tribunal.  •  ■  j  V  ■  f 

n^VEL  BUREAU  FORMED  SUNDAY  OgC  CQO 

Publication  of  additional  travel  news  fcwWj  Wfc 

will  accom|»ny  the  openi^  of  a  travel  E3  ciremUtim  aversset  hr  six  mmshs 
bureau  by  the  JVrtmrfe  (N.  J.)  Erwtnp  endms  Mmrcb  it.  mi 

News  in  its  main  building  April  30.  sour 

The  free  service  will  be  open  daily  from  ^  LpJ  DES  MOINES 

9  a.  m.  to  5  p.  m.  with  complete  infor-  ■■■  ncz-icTCD  J  TDIDIIkIC 
mation  on  ships,  trains,  air  travel  and  RCOIjICK  and  IKIDUIvC 

resorts.  Over-the-desk  service  will  be  Lmoeis  MiUme  Rate  im  lau/s 

supplemented  with  telephone  service. 


Wm.  €•  Herrick 

Ink  €0.,  Ine. 

announce  the  removal  oF  their 
New  York  Office  from  401 
West  33d  Street  to 

325  WEST  34th  STREET 


mhJ!\ 

'  271,917 
"266,632 


SUNDAY 


Circmlstim  mverstet  hr  six  mamsbt 
emdmg  March  31. 1935 

DES  MOINES 
REGISTER  and  TRIBUNE 

Laweti  MiUme  Rate  im  Iowa 


In  order  to  maintain  our  hish  stand¬ 
ard  of  service  to  Publishers,  Printers 
and  Lithographers,  we  have  added 
3,250  square  feet  of  space  to  our 
plant  at  East  Rutherford,  New  Jersey, 
and  are  installing  a  new  Day  High 
speed  mill. 


f 
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“OLD  VILLAIN  COMPETITION”  IS  NO 
PUBLIC  ENEMY,  SAYS  DURSTINE 

BBDO  Manager  Tells  U.  S.  Chamber  of  Commerce  Advertising 
Is  Business  Spark-Plug — ^Assails  Technique  of  Criticum 
and  Questions  Tugwell’s  Views 


(,Spccial  to  Eoitor  &  Publisher) 

WASHINGTON,  D.  C.,  May  1.— A 
challenge  to  “persons  most  promi¬ 
nent  in  guiding  the  destinies  of  the 
movement  which  has  gone  far  afield 
from  its  sincere  start,  the  so-called  Con¬ 
sumers  Research,  Inc.,’’  coupled  with  a 
sarcastic  reply  to  Rexford  G.  Tugwell’s 
criticism  of  competitive  waste  involy^ 
in  advertising,  marked  the  address  of 
Roy  S.  Durstine,  New  York,  at  the  an¬ 
nual  meeting  of  the  Chamber  of  Ccih- 
merce  of  the  United  States  today.  Mr. 
Durstine  is  vice-president  and  general 
manager  of  Batten,  Barton,  Durstine  & 
Osborn,  Inc. 

The  technique  of  advertising  criticism 
he  described  %s  including  insinuations 
about  “obscure  and  probably  not  very 
successful  proprietary  articles  ...  a  fpw 
safe  but  seemingly  daring  references  to 
a  handful  of  nationally  advertised  ar¬ 
ticles  .  .  .  defiant  and  courageous  at¬ 
tacks  on  certain  disreputable  cures  for 
incurable  diseases — products  which  have 
never  been  anything  but  the  outcasts  of 
the  advertising  business.” 

“You  get  especially  indignant  about 
these  last,”  he  said,  “which  is  about  as 
noteworthy  as  it  would  be  to  attack  kid¬ 
naping  or  murder  or  rape.” 

The  speaker  quoted  Prof.  Tugwell  as 
writing  that  “Advertising  is  too  often 
only  an  aspect  of  competitive  profit- 
seeiong,”  and  that  it  “presents  two  evils, 
(1)  enormous  waste  involved  in  the  ef¬ 
fort  to  turn  trade  from  one  firm  to  an¬ 
other  when  their  products  arc  identical 
in  value;  and  (2)  fooling  consumers 
rather  than  enlightening  them  by  the 
advertising  process.” 

“As  to  the  second  evil,”  said  Mr. 
Durstine,  “perhaps  it  has  been  made 
clear  that  no  brief  is  held  for  the  dis¬ 
honest  advertiser  any  more  than  for  the 
dishonest  policeman  or  professor  or  poli¬ 
tician.  Advertising  puts  its  best  foot 
forward  just  as  any  individual  does 
when  seeking  to  convince  the  public. 
But  advertising  prepared  by  conscienti¬ 
ous  manufacturers  does  not  try  to  fool 
the  public,  and  I,  for  one,  am  getting  a 
little  tired  of  hearing  that  statement 
made. 

“As  to  Prof.  Tug  well’s  first  ‘evil’ — the 
effort  to  turn  trade  from  one  firm  to 
^ther — what  in  the  name  of  all  that 
is  reasonable  are  we  coming  to  when 
a  responsible  government  official  in  an 
industrial  country  can  call  that  an 
‘evil’?” 

Mr.  Durstine  argued  that  the  “old 
villain  Competition”  had  been  responsi¬ 
ble  for  vast  improvements  and  reduc¬ 
tions  of  prices  of  everyday  goods.-  He 
contrast^  Prof.  Tug  well’s  criticism  of 
“competitive  profit-seeking”  with  the 


Distribution  of  goods  is  distribution 
of  wealth  and  is  dependent  on,  and 
must  be  preceded  by  the  distribution 
of  news  about  goexis — which  is  adver¬ 
tising,  he  reminded.  The  cost  of  ad¬ 
vertising  was  described  as  an  essential 
cost  in  the  exchange  of  goods,  the  same 
as  transporting  or  warehousing  them, 
and  it  could  be  represented  in  the  wages 
of  a  salesman,  or  in  a  letter  or  post¬ 
card  to  each  prospective  customer. 
“But,”  he  pointed  out,  “it’s  a  lot  cheaper 
to  use  the  mechanics  and  the  technique 
of  advertising  to  do  the  same  thing.” 

To  demonstrate  the  superiority  of 
newspaper  advertising  over  direct  mail, 
from  the  standpoint  of  cost,  the  speaker 
computed  the  expense  of  stamps  at  $3,- 
612.60,  and  a  page  of  space  in  a  San 
Francisco  newspaper  at  $627.20— each 
to  reach  120,420  persons. 

The  saving  to  a  housewife  if  her  pur¬ 
chases  did  not  include  the  costs  of  ad¬ 
vertising,  would  be  so  small  that  it 
would  be  necessary  to  shave  a  penny 
into  a  hundred  and  sometimes  a  thou¬ 
sand  parts  to  repay  her,  said  Mr.  Dur¬ 
stine. 

JOURNALISM  WEEK  HELD 
AT  MISSOURI 

(Contimted  from  page  10) 

catch-as-catch-can  methods  of  old. 

“The  speed  with  which  news  is  han¬ 
dled  has  more  than  doubled  in  the  last 
ten  years. 

“One  of  the  reasons  why  there  have 
been  several  conspicuous  inaccuracies  in 
reporting  big  news  events  recently  is 
that  in  some  newspaper  offices  the  em¬ 
phasis  on  accuracy  has  not  kept  pace 
with  the  process  of  speeding  up  news 
distribution  methods.” 

Wednesday’s  sessions  were  devoted 
largely  to  group  meetings  of  Missouri 
press  org^izations.  Opening  a  meeting 
of  the  ^Iissouri  Press  Association.  W. 
I..  Bouchard,  the  president,  paid  tribute 
to  Walter  Williams,  founder  of  the 
journalism  school. 

“Printer’s  devil,  printer,  country 
newspaper  editor  and  founder  of  the 
school  of  journalism — from  his  lowliest 
job  to  this  day  his  vision  has  never 
been  dimmed,”  he  declared.  Mr.  Bou¬ 
chard  also  praised  Dean  Frank  L. 
Martin  of  the  school  of  journalism  and 
pledged  the  Missouri  Press  Association 
to  support  of  the  institution. 

Mr.  Bouchard  asked  that  the  press 
of  America  “rededicate  itself  to  the 
proposition  that  the  press  shall  ever  be 
free  at  whatever  cost.” 

Addressing  a  session  of  the  Missouri 
Writers’  Guild,  which  met  in  conjunc- 


Ktion  of  the  Federal  Housing  Admin-  tion  with  the  Journalism  Week  pro- 


istratiun  in  issuing  a  booklet  to  manu 
facturers,  advertising  agencies  and 
publishers  “explaining  how  you  may 
profit”  by  aiding  the  housing  program. 

James  A.  Moffett,  head  of  the  FHA, 
said  the  speaker,  “isn’t  the  only  person 
who  believes  that  the  building  industry, 
with  its  promise  of  prefabricated 
houses,  may  be  the  one  to  bring  our 
next  great  wave  of  prosperity  just  as 
the  automobile  industry  yanked  us  out 
of  our  troubles  after  the  turn  of  the 
century. 

“When  more  and  more  manufacturers 
advertising  consumer  products  can  lose 
thar  Washington-made  jitters  and 
swing  into  their  stride  as  so  many  are 


gram,  Ellwood  Douglass,  Sunday  maga 
zine  editor  of  the  St.  Louis  Post- Dis¬ 
patch,  declared  that  a  feature  story 
“ultimately  is  the  expression  of  person¬ 
ality.” 

He  pointed  out  that  any  one  can  learn 
the  tricks  of  the  trade  in  a  few  months — 
and  yet  not  be  a  successful  writer.  He 
described  the  feature  story  as  primarily 
a  news  story  rather  than  a  feature,  de¬ 
pendent  upon  facts,  but  with  a  less  hur¬ 
ried  aoproach. 

The  Walter  Williams  award,  given 
annually  to  the  journalism  student  pro¬ 
ducing  the  most  outstanding  work,  was 
awarded  to  Vernon  Louis  M^er  of  St. 
Louis.  Mrs.  George  B.  Simmons, 


.  .  -  ^  - .  -  Mrs.  - _.  . .  _ 

today  to  their  increasing  profit,  columnist  for  the  Corn  Belt  Dailies,  and 

then  shall  we  have  found  that  tfie  pump  a  frequent  contributor  to  the  Saturday  -  - -  -  —  —  - 

has  been  primed — not  by  the  doubtful  ex-  Evening  Post  and  other  publications.  United  Kingdom,”  the  citation  read, 
Pedient  of  pouring  oil  on  troubled  also  was  honored  by  the  Guild.  “the  Star  has  bridged  the  oceans  and 

voters,  but  by  using  advertising  for  R.  J.  Cruikshank,  American  corre-  given  Canada  brilliant  news  coverage 


These,  he  labeled  "the  Hollywood  wish 
fulfillments  and  the  New  Deal  hopes.” 

He  explained  that  the  stay-at-home 
Englishmen  have  received,  through 
.American  moving  pictures,  a  fantastic 
idea  of  the  country.  It  was  hard  for 
the  correspondents  to  make  their  people 
believe  that  the  United  States  really 
was  suffering  hard  times,  he  said. 

The  cumulative  effect  of  writing  con¬ 
cerning  .-Kmerican  politics  and  problems 
has  been  to  fill  the  British  public  with 
a  great  curiosity  about  the  methods  and 
personalities  of  the  new  deal,  and  to 
demand  that  British  politicians  repiair  to 
these  fresh  springs  of  inspiration,  the 
speaker  declared. 

Three  publishers  and  two  newspapers 
were  presented  with  medals  of  honor 
for  distinguished  services  in  journalism 
by  the  university. 

The  individuals  honored  were;  James 
Wright  Brown,  publisher  of  Editor  & 
Pvblisher;  William  Southern,  Jr., 
publisher  of  the  Indcpetuience  (Mo.) 
Examiner;  and  Harry  E.  Taylor,  pub¬ 
lisher  of  the  Traer  (la.)  Star-Clip  Per. 
The  newspapers  were  the  Dallas  News 
and  the  Montreal  Star.  . . 

The  citation  for  Mr.  Brown  read : 

“To  James  W.  Brown,  editor  himself 
and  for  years  the  able  champion  of 
editors :  In  tlie  weekly  newspaperman’s 
journal.  Editor  &  Purushek,  Mr. 
Brown  cogently  and  thoroughly  has 
brought  to  attention  and  discussion 
those  problems  which  are  the  common 
problems  of  journalism.  In  newspaper 
men’s  battles  against  their  common 
rivals  and  foes,  he  has  fought  effectively 
in  the  van.  Nor  has  he  stopped  with 
this;  for  he  also  is  a  brilliant  ally  and 
friend.  In  Editor  &  Publisher  the 
world  sees  in  material  form  the  link 
that  binds  journalist  and  owner  in 
united  purpose,  brotherhood,  and  under¬ 
standing.” 

Mr.  Southern  was  praised  for  pos¬ 
sessing  “the  ideal  qualities  of  the  inde¬ 
pendent  editor.” 

“Strong,  but  never  selfish  or  intoler¬ 
ant  in  personal  opinion,”  his  citation 
read;  “playing  no  favorites  in  politics 
or  creed;  an  editor  whose  town  justly 
calls  him  ‘Public  Benefactor  Number 
One’ ;  Mr.  Southern  daily  practices 
those  attributes  which  are  found  too 
frequently  in  protestation  only,  not  in 
living  persons.  Nor  do  those  journal¬ 
istic  virtues  alone  constitute  the  man: 
the  warmer  light  of  his  humanity  also 
glows.  He  has  infused  into  ‘Solomon 
Wise,’  his  daily  column  character,  a 
typical  Missouri  wit  and  discerning 
philosophy.  William  Southern,  Jr.,  is 
a  Missouri  editor  through  whom  for 
thirty-seven  years  the  words  of  journal¬ 
ism’s  highest  traditions  have  been  made 
flesh.” 

Mr.  Taylor’s  citation  follows: 

“To  Harry  E.  Taylor,  publisher  of 
the  Traer  (fa.)  Star-Clipper:  for 
demonstrating  with  nationally  recognized 
achievement  the  stability  and  possibili¬ 
ties  of  the  country  weekly  as  a  sub¬ 
stantial  and  essential  type  of  American 
journalism.  Upon  the  firm  foundation 
laid  by  his  father,  Mr.  Taylor,  with 
sagacious  business  energy  and  editorial 
enterprise,  built  in  the  shadow  of  a 
powerful  city  daily  a  country  newspaper 
which  three  times  has  won  the  National 
Editorial  Association’s  “best  newspaper’ 
award.  Harry  Taylor,  distinguished 
alumnus,  thus  brings  honor  to  the 
School  of  Journalism  by  proving  that 
to  the  country  publisher  as  well  as  to 
his  city  colleagues  can  come  the  influ¬ 
ence  and  reward  and  satisfaction  of  ex¬ 
ceptional  ability  and  usefulness.” 

The  Montreal  Star  was  praised  as  “a 
constructive  and  truly  great  North 
American  newspaper.” 

“Immediately  recognizing  the  news 
and  socially  constructive  value  of  the 


such  a  building  policy ;  only  a  great 
newspaper  could  succeed.” 

The  citation  for  the  Dallas  News: 

“To  the  Dallas  News:  paper  of 

socially  constructive  restraint,  a  paper 
which  pleases  people  above  purse,  and 
righteousness  above  riches.  In  the 
midst  of  conflict  both  political  and  com¬ 
mercial,  this  newspaper  has  stood,  not 
to  present  prejudices,  but  to  report  and 
explain  news  sincerely  and  accurately. 
In  advertising  oil  stock,  the  Dallas 
News  admitted  to  its  columns  only  those 
companies  which  its  financial  dei»rt- 
ment  approved;  in  its  policy  of  agricul¬ 
tural  betterment,  freeing  to  a  large  ex¬ 
tent  the  tenant  farmer  from  his  cotton 
bondage,  this  newspaper  made  an 
outstanding  contribution  to  its  area. 
Through  all  its  dealings,  the  Dallas 
News  has  acted  as  a  courteous 
Southern  gentleman.” 


JOURNAUSM  WEEK 
HELD  AT  MEDILL 


IS 


Newspaper  Problems  Discussed  at 
Evanston  Gathering  —  Pictures, 
News  Writing,  Value  of  Small 
Papers  Debated 


Speakers  at  the  second  annual  Jour¬ 
nalism  Week  at  the  Medill  School  of 
Journalism,  Northwestern  University, 
Evanston,  Ill.,  predicted  that  radio  and 
the  press  will  be  forced  to  terminate 
their  feud  over  the  broadcasting  of 
news  and  asserted  that  interpretive  and 
entertainment  features  will  continue  to 
grow  in  importance.  The  local  chapter 
of  Sigma  Delta  Chi  sponsored  the  meet¬ 
ing. 

Discussing  the  editing  of  Sunday  fea¬ 
ture  sections,  John  A.  Menaugh,  mana¬ 
ger  of  the  graphic  section  of  the  Chicago 
Sunday  Tribune,  said  that  pictures  are 
the  backbone  of  general-interest  sections 
such  as  his  own.  Other  feature  sections 
must  follow  the  same  rule  of  picture 
dominance  to  succeed  in  capturing  read¬ 
er  interest,  he  said. 

Gene  Morgan,  feature  writer  for 
the  Chicago  Daily  News,  urged  “sanity” 
on  the  part  of  city  editors  in  instruct¬ 
ing  young  reporters. 

“In  serving  the  community  the  small¬ 
town  newspaper  overlooks  the  sordid¬ 
ness  and  smut  that  larger  newspapers 
thrive  on,”  Harry  B.  Rutledge,  manag¬ 
ing  editor  of  the  National  Editorial  as¬ 
sociation  said  in  praising  papers  printed 
in  towns  of  less  than  50,000  persons.  In 
emphasizing  the  educational  and  infor¬ 
mational  service  of  these  papers,  Rut¬ 
ledge  stated  that  no  country  in  the 
world  boasted  as  many  newspapers  as 
does  the  United  States.  The  people 
served  by  these  papers,  he  said,  form 
the  majorities  for  which  legislation  is 
provided,  by  which  statesmen  are 
elected,  and  who  know  of  current  affairs 
often  solely  through  their  local  papers. 
Rutledge  advised  greater  appreciation  of 
the  community  newspaper  in  the  minds 
of  journalists  planning  to  enter  the 
newspaper  field. 

Closing  the  lectures  for  the  week, 
Howard  Mann,  sports  editor  of  the 
Chicago  Daily  News,  stressed  the  dif¬ 
ference  between  writing  sports  stories 
and  ordinary  straight  news  stories.  A 
perceptive  sense  of  humor  he  said  is  the 
prime  requisite  for  a  good  sports  story 
treatment. 

At  the  same  time,  L.  .\.  Brophy, 
Chicago  bureau  manager  for  the  Asso¬ 
ciated  Press,  said  that  much  of  the 
straight  news  in  today’s  papers  would  be 
replaced  in  the  future  by  features  for 
the  entertainment  of  the  readers.  Inter¬ 
pretation  of  the  news  he  said  was  sure 
to  come. 

A  banquet  on  Wednesday  night  was 
the  climax  to  the  week  for  the  students 
at  Medill,  but  Friday  and  Saturday  over 
300  high  school  journalists  and  journal¬ 
ism  teachers  were  expected  to  be 


what  it  is  today — the  sparkplug  to  start  spondent  of  the  London  Daily  News  from  England,  Ireland,  India.  Australia  Evanston  for  the  Third  Annual  Medill 
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the  engine.”  Chronicle,  and  Tom  Wallace,  editor  of 

Mr.  Durstine,  declared  “business  to-  the  Lottisville  Times,  were  the  princi- 
oay  is  being  harassed,  if  not  completely  pal  speakers  at  Wednesday  night’s  ses- 
loyemed,  by  the  theorists  who  are  sions. 

to  show  us  how — by  the  ruults  Mr.  Cruikshank  said  there  were  two 
of  the  great  American  Inferiority  types  of  American  news  in  which  Brit- 
t-omplex  on  the  rampage.”  ish  readers  arc  primarily  interested. 


and  sister  nations  of  the  British  Empire. 
More  than  this,  the  Star  bridged  an 
invisible  ocean :  the  blue  depths  of  faith 
separating  Canadian  Catholic  and  Cana¬ 
dian  Protestant.  To  each  of  these  the 
Star  has  become  a  friend.  Only  an 
excellent  newspaper  could  undertake 


High  School  Press  conference. 


NEW  CHICAGO  AC^CY 

A  new  Chicago  advertising  agency, 
Benson  &  Dali,  has  been  appointed  to 
handle  the  account  of  United  Remedies, 
Inc. 
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NOT  THE  ANSWER 


CHAOS  may  be  an  extreme  word  to  apply  to 
the  confusion  of  acts  and  motives  that  this 
week  developed  from  the  report  of  the 
A.N.P.A.  radio  committee,  permitting  the  sale  of 
news  to  radio  stations,  under  certain  conditions,  by 
the  United  Press  and  International  News  Service. 
It  will  not  be  an  extreme  term  if  the  existing  situa¬ 
tion  goes  its  course  unchecked.  No  matter  what 
limitations  are  now  set  by  the  services  around  the 
sale  of  their  news  for  other  purposes  than  news¬ 
paper  publication,  it  will  not  be  long  before  all  bars 
are  down,  and  new’spapers  without  a  radio  station 
will  find  themselves  in  news  competition  with  depart¬ 
ment  stores,  garages,  restaurants,  and  whoever  has 
the  money  to  lay  on  the  news  service  counter.  Un¬ 
less  governed  by  rules  which  protect  all  interests, 
this  week’s  breakdown  of  the  Press-Radio  agree¬ 
ment  brings  back,  w'orse  confounded,  the  confusion 
that  plagued  newspapers  and  broadcasters  a  year  ago. 

safer  and  a  better  means  of  settling  this  ques¬ 
tion  can  and  must  be  found.  Newspapers  must  be 
piotected  against  exploitation  of  their  news  over  the 
air  before  their  have  the  chance  to  print  it.  News¬ 
papers  which  do  not  own — and  cannot  own — a  broad¬ 
casting  station,  must  be  protected  against  outside 
competition  of  news  they  have  bought  for  local  use. 
The  public  must  be  protected  against  a  diet  of  radio 
news,  with  its  million  opportunities  for  unchecked 
propaganda  and  half-told  truth. 

These  considerations  were  all  recognized  fourteen 
months  ago  when  the  Press-Radio  Bureau  was  or¬ 
ganized  by  representative  publishers,  news  service 
executives,  and  the  two  principal  broadcasting 
chains.  The  initial  agreement  limited,  probably  too 
much,  the  amount  of  news  that  might  be  broadcast. 
It  was  designed  to  protect  newspapers  and  the  pub¬ 
lic  from  the  rapidly  growing  excess  of  broadcast 
news,  skimming  the  cream  from  the  newspaper  head¬ 
lines.  Its  drastic  limitations,  modified  during  the 
year,  brought  into  being  a  competing  service  which 
supplied  news  to  stations  which  would  not  subscribe 
to  the  Press-Radio  conditions,  and  rebelled  at  paying 
transmission  tolls  from  New  York  or  Los  Angeles. 
This  service  delivered  a  voluminous  report,  avail¬ 
able  for  broadcast  without  the  time  restrictions  or 
the  non-commercial  credit  requirement  of  Press- 
Radio.  Its  domestic  news  was  gathered  from  va¬ 
rious  sources.  Its  foreign  news  has  been  taken  from 
the  Havas  and  Reuter  services,  both  nominally  in¬ 
dependent  of  control  by  their  home  governments,  but 
both  extremely  sensitive  to  the  respective  national 
interests  of  France  and  Great  Britain.  The  pos¬ 
sibilities  that  lie  in  the  dissemination  of  immense 
volumes  of  their  news  in  the  United  States  are 
well  known  to  the  foreign  offices  of  both  coun¬ 
tries,  and  have  been  long  realized  by  newspaper 
leaders  in  this  country. 

Unmentioned  in  any  comment,  we  suspect  that 
this  consideration  had  considerable  weight  with 
the  .\.N.P.A.  committee  in  its  permission  to  the 
U.P.  and  I.N.S.  to  sell  news  for  broadcasting  inde¬ 
pendently  of  Press  Radio.  If  the  intention  was  praise¬ 
worthy,  the  technique  of  its  execution  was  faulty. 

If  drastic  measures  are  believed  necessary  to  meet 
the  competition  of  a  radio  news  agency  selling  its 
product  to  purely  commercial  enterprises  and  giving 
opportunity  for  foreign  propaganda,  these  measures 
should  represent  the  agreed  opinion  of  all  interests 
concerned.  Newspapers  and  newspaper  interests 
cannot  successfully  deal  with  the  problem  by  regard¬ 
ing  radio  as  an  antagonist  on  the  common  front  and 
each  other  as  individual  foes  on  the  flank.  News¬ 
paper  prestige  and  newspaper  news  will  be  drained 
for  the  aggrandizement  of  the  radio  medium  as 
the  competitive  whirl  gains  speed,  no  matter  what 
promises  and  restrictions  are  made  today.  The 
radio  people  are  the  least  alarmed  of  any  concerned 
in  the  prospect  for  their  future. 

Why  not?  Out  of  this  week’s  confusion  they  see 
possibilities  of  tremendous  gain  in  their  own  pres¬ 
tige  as  news  carriers.  Some  radio  leaders  Imow 
the  limitations  of  their  medium,  others  look  upon 
a  daily  hour  of  news  as  presenting  no  more  dif¬ 
ficulties  than  any  commercial  program.  All  know 
the  attraction  of  a  news  program  to  the  general 
public,  and  to  prospective  advertising  sponsors. 

From  the  public  standpoint,  aside  from  the  pos¬ 
sible  injury  to  newspapers,  the  prospect  is  danger¬ 
ous.  Radio’s  limitations  as  a  news  carrier  are  vital. 


RIAL. 


GRAVE  WARNINGS 


But  by  the  grace  of  Cod  I  am  what  I  am: 
and  His  grace  which  was  bestowed  upon  me 
was  not  in  vain;  but  I  labored  more  abund- 
antlv  than  they  all:  yet  not  I,  but  the  graca 
of  God  which  was  with  me. — I  Corinthians, 
XV;  10. 


Radio  can  cover  a  great  public  scene,  it  can  give 
the  headline  news  of  a  great  disaster,  the  summary 
figures  of  an  election,  the  first  paragraph  of  any 
news  story.  It  can  do  these  things  effectively.  Ex¬ 
perience  has  demonstrated  that  while  a  five-minute 
broadcast  does  not  permit  adequate  exploitation  of 
the  news  tops,  a  IS-minute  period  tires  the  listener. 
The  mind  cannot  follow  the  ear  down  the  racing 
line  of  disconnected  news  flashes,  facts  get  their 
origins  and  developments  crossed,  there  is  no  cor¬ 
rective  permanent  record  immediately  at  hand,  and 
a  false  notion  gets  its  start  and  root. 

Radio  is  essentially  a  headline  service — not  the 
vehicle  for  the  sound  public  information  that  must 
underlie  democratic  government.  That  is  the  im¬ 
portant  phase  of  this  situation — and  not  the  fact  that 
foreign  propaganda  may  be  reaching  American  ears, 
not  that  radio  stations  afford  a  ready  market  for 
iKws  service  news,  not  that  newspapers  may  lose 
some  advertising  to  a  radio  news  sponsor. 

Newspapers,  as  a  public  duty,  cannot  tolerate  the 
attempted  transfer  of  their  function — or  any  part 
of  it — to  a  medium  that  is  comparable  to  corner 
gossip,  subject  to  political  licensing  and  manipula¬ 
tion,  essentially  commercial  and  lacking  the  long 
tradition  of  public  service  that  makes  the  news¬ 
paper’s  commercial  side  secondary.  Dollar  consid¬ 
erations  must  not  rule. 


J.  D.  Barnum  brings  to  his  nezv  responsi¬ 
bilities  as  A.N.P.A.  president  a  successful  pub¬ 
lishing  career  and  leadership  experience  in 
press  organizations.  Few  are  better  qualified. 


A  BAD  LAW 


SPECIAL  legislation  that  may  breed  a  plague  of 
ill-advised  regulation  of  the  newspaper  indus¬ 
try  is  exemplified  by  the  law  passed  last  week 
in  Oklahoma,  prohibiting  the  sale  of  advertising  for 
less  than  the  cost  of  production.  The  stated  object 
of  the  new  statute,  making  such  sale  a  misde¬ 
meanor,  is  to  prevent  the  cutting  of  space  rates  to 
the  injury  or  elimination  of  an  established  com¬ 
petitor  or  the  creation  of  a  newspaper  monopoly.  It 
is  an  outgrowth  of  the  battle  between  the  Oklahoma 
City  Oklahoman  and  Times,  and  the  Oklahoma 
A’czt'j,  owned  by  Scripps-Howard.  The  Oklahoman- 
Times  combination  formerly  offered  substantial  dis¬ 
counts  from  card  rates  to  advertisers  who  placed 
exclusive  copy  in  those  publications.  Later,  this  was 
modified  slightly.  Exclusive,  advertising  contracts 
obtained  by  discounts  or  bonuses  are  bad  business 
and  unnecessary  to  newspaper  success,  but  the  pro¬ 
posed  remedy  follows  a  dangerous  road  toward 
reform. 

If  a  state  legislature  can  enact,  and  the  courts 
approve,  a  statute  under  which  newspaper  costs  can 
be  determined  and  a  minimum  advertising  rate 
fixed,  there  is  reason  to  believe  that  the  same  process 
can  also  arrive  at  allowable  operating  costs,  maxi¬ 
mum  advertising  rates,  and  eventually  the  rate  of 
profit.  The  next  step  is  to  make  the  newspapers 
subject  to  the  state  utility  commission.  If  it  shall 
be  unlawful  to  sell  advertising  at  the  rate  the  pub¬ 
lisher  elects,  why  may  it  not  be  made  unlawful  for 
newspapers  to  print  news  or  features  that  are  not 
available  to  its  competitors,  or  which  displease  a 
sitting  legislature? 

With  so  much  resistance  to  newspaper  freedom  in 
officialdom,  it  is  a  pity  that  newspapers  themselves 
have  to  fight  conunercial  battles  by  creating  regu¬ 
latory  statutes.  The  precedent  is  bad,  and  upon 
grounds  of  public  policy,  the  law  should  be  fought 
to  the  top  on  constitutional  grounds.  Other  ways 
can  be  found  to  curb  monopoly. 


Anew  voice  joined  the  worldwide  clamor  for 
press  control  this  week,  raised  in  a  land  as 
devoted  as  our  own  to  the  free  press  princi¬ 
ple.  Prime  Minister  MacDonald,  writing  a  pr*. 
face  for  a  book  on  British  National  Labor  Party 
policy,  declares  popular  journalism,  aiming  at  circu¬ 
lation  through  a  daily  thrill  in  the  headlines,  is 
dangerous  to  world  peace  and  a  peril  to  democracy. 

"Secret  diplomacy  was  bad,”  he  concludes;  “the 
diplomacy  of  newspapers  out  for  circulation  and 
of  parties  out  for  votes  is  deadly.” 

Upon  which,  the  Conservative  London  Morning 
Post  comments  "there  will  be  no  surprise  in  politic^ 
circles  if  it  ultimately  leads  to  an  attempt  to  improve 
press  control.” 

"Improve  press  control,”  indeed!  Possibly  Mr. 
MacDonald  and  the  Post’s  political  commentator 
believe  that  democracy  thrives  and  international 
peace  is  safe  under  the  journalism  of  Hitler  and 
Mussolini  and  Stalin.  Readers  of  the  democratic 
press  of  Great  Britain  and  the  United  States  may 
have  been  misled  by  sensational  headlines  into  b^ 
lieving  that  Germany  and  Italy  are  peace-lovinj 
governments  content  with  their  present  status  and 
desiring  no  aggrandizement.  Perhaps  the  former 
Socialist  Prime  Minister  yearns  for  the  opportunity 
to  slip  governmental  fingers  around  the  editorial 
throats  of  his  critics.  Perhaps  he  prefers  not  to 
remember  that  a  critical  press  saved  England  and 
her  Allies  from  loss  of  the  war  in  1916,  a  defeat 
that  would  have  come  not  from  German  military 
prowess,  but  from  hidebound  stupidity  in  the  same 
governmental  circles  that  now  seek  “improved  press 
control.” 

Ridiculous  as  the  proposal  is  upon  analysis,  the 
idea  of  "improved  press  control”  has  plenty  of  sup¬ 
port  in  this  country  too,  and  in  circles  which  pro¬ 
claim  their  love  of  the  free  press  principle.  No  one 
who  has  been  in  Washington  recently  can  escape 
the  feeling  that  important  people  are  becoming  in¬ 
creasingly  sensitive  to  their  treatment  in  newspapers, 
alleging  irresponsibility  and  coloring  of  news  by  a 
minority. 

None  of  this  is  in  accord  with  Thomas  Jefferson’s 
concept  of  a  democracy  guarding  and  guarded  by 
newspapers  written  freely  and  fearlessly  on  public 
matters.  Nor,  for  that  matter,  would  Mr.  Jeffer¬ 
son  have  approved  a  journalism  which  makes  circula¬ 
tion  by  lying  headlines  and  itchy  gossip-mongering. 
He  would  have  tolerated  such  journalism,  however, 
because  he  knew  that  it  cannot  be  destroyed  officially 
without  destroying  the  essence  of  democracy  as  he 
understood  it,  and  as  it  is  practiced  in  theory  bodi 
here  and  Great  Britain. 

The  processes  of  public  opinion  are  slow,  but 
eventually  they  have  destroyed  journalism  contrary 
to  public  policy  throughout  two  centuries.  That  they 
will  likewise  purge  modern  journalism  of  whatever 
defects  it  has  developed,  provided  public  officials 
do  their  jobs  with  conscience  and  tolerance,  cannot 
be  doubted  by  any  one  who  knows  the  history  tff  4e 
English-speaking  races. 


Retail  trade  is  setting  a  fast  pace,  despite  tht 
cry  babies  of  big  business. 


WILUAM  E.  DONAHUE 

Few  business  executives  of  daily  newspapers 
were  more  widely  known  or  universally  re 
spected  than  was  William  E.  Donahue,  who 
passed  the  greater  part  of  his  newspaper  career  oo 
the  Chicago  Tribune’s  advertising  staff.  His  un¬ 
timely  death  this  week,  following  his  retirement  be 
cause  of  illness  early  this  year,  robs  his  professk* 
of  a  man  who  had  been  .a  constructive  force  to  hun¬ 
dreds  engaged  in  the  sale  of  newspaper  space,  h 
scores  of  newspaper  meetings,  over  more  than  tft 
decades,  “Bill”  Donahue’s  great  frame  and  convinc¬ 
ing  voice  had  been  raised  against  penny-ante  con¬ 
ceptions  of  newspaper  advertising.  He  believ# 
that  newspaper  success  depended  upon  the  suctf 
of  the  advertiser,  and  without  any  schemes  or  giw 
aways,  he  produced  remarkable  results  for  a  loni 
succession  of  Chicago  Tribune  advertisers.  By  » 
own  efforts,  he  found  and  developed  probably  ^ 
nen-advertisers  into  established  national  advertuff 
than  any  newspaper  executive  of  his  generation  Be 
will  be  missed  and  his  memory  will  live  with  th 
host  who  were  fortunate  to  know  him. 
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T.  W,  Dewart^  New  York  Publisher's 

Son^  Installs  Typewriter  in  Car 


PURELY  PERSONAL 


nOL.  ROBERT  R.  McCORMICK, 
\j  pubtislier  and  editor,  Chicago  Tri¬ 
une,  was  si)eaker  at  the  mass  meet¬ 
ing  held  April  27  at  Faneuil  Hall,  Bos¬ 
ton,  to  commemorate  the  founding  of 
the  Sentinels  of  the  Republic  14  years 
jgo  by  the  late  Louis  Coolidge.  He 
spoke  on  "The  National  Security  Act.” 

Junius  P.  Fishburn,  publisher,  Roan¬ 


oke  (Va.)  Times  and  World  News, 
has  been  appointed  chairman  of  the 
newspaper  committee  of  the  Virginia 


State  Chamber  of  Commerce. 

Arthur  C.  Johnson,  Sr.,  editor  and 
associate  publisher,  Columbus  ( O. ) 
Dispatch,  has  been  re-elected  president 


^  UONSEHSe, 

Blackie  — you're 
HEARING  THINGS  1  BUT 
GO  AND  TAKE  A 
LOOK* 


Thomas  W.  Dewart  and  his  traveling  typewriter 

The  portable  typewriter  which  which  John  D.  Rockefeller,  Jr.,  has  re- 
Thomas  \V.  Dewart,  son  of  William  constructed  in  its  Colonial  appearance. 
T.  Dewart,  pre.>ident  of  the  New  York  Mr.  Davis  wrote  the  story  he  had  col- 
Sun,  recently  installed  in  his  car  proved  lected  there  for  his  Sun  column  while 
its  intended  purpose  under  a  sequence  they  were  speeding  towards  Augusta, 
of  tests  during  a  recent  ten-day  motor  Ga.,  500  miles  away — one  day’s  drive, 
trip  through  the  South  when  he  and  They  were  in  .Augusta  most  of  four 
Bob  Davis,  writer  of  “Bob  Davis  Re-  days  and  saw  part  of  the  national  inyi- 
veals”  in  the  Sun,  collected  material  tation  golf  tournament,  in  which 
for  Mr.  Davis’  column.  Bobby  Jones,  Gene  Sarazen,  Tommy 

In  order  to  have  a  machine  accessible  .Armour  and  other  noted  players  took 
for  his  newspaper  work  while  traveling  part. 

in  his  Lincoln,  Mr.  Dewart  drew  up  On  the  return  trip  they  stopped  at 
plans  for  an  ingenious  device  which  .Asheville,  N.  C.,  Roanoke.  Va.,  Will- 
would  support  a  ^rtable  typewriter  for  mington,  Del.,  all  of  which  provided 
use  while  sitting  in  the  right-hand  seat,  story  material  for  Mr.  Davis,  and  then 
The  device  is  a  shelf  attached  to  the  on  to  New  York,  covering  more  than 
dashboard  and  partly  supported  by  a  2,000  miles. 

leg  extending  to  the  floor  of  the  car.  The  publisher’s  son  intends  to  keep 
\Vhen  not  in  use  the  shelf  and  support-  the  typewriter  supporting  device  in  his 
ing  leg  fold  up  into  a  hidden  compart-  car  as  a  permanent  accessory,  and  will 
ment  under  the  dashboard.  use  it  to  facilitate  his  newspaper  work 

.After  leaving  Williamsburg,  Va.,  on  the  Sun. 


tee  on  club  service  of  Rotary  Interna¬ 
tional.  He  addressed  a  number  of  Rotary- 
Clubs. 

.\rthur  J.  Brown,  editor,  San  liernar- 
dmo  (Cal.)  Evening  Telegram,  has 
been  appointed  to  the  California  State 
Personnel  Board  by  Gov.  Frank  Mer- 
riam. 

Wilton  E.  Hall,  publisher,  Anderson 
(S.  C.)  Independent-Tribune  and  Mail, 
has  been  named  chairman  of  the  state 
PW.A  planning  board. 

John  H.  Nye,  editor,  Nashzille  Eve¬ 
ning  Tennessean,  has  been  elected  to 
athletic 


vJTlGGLES,  the  hapless, 
helpless  and  entirely  irresist¬ 
ible  baby  that  Ella  Cinders 
has  taken  it  upon  herself  to 
care  for,  is  a  central  character 
in  the  new  forth -coming 
sequence  of 


the  Vanderbilt  University 
board,  in  recognition  of  his  long  inter¬ 
est  and  service  to  the  development  of 
athletics  at  the  University.  He  will 
serve  three  years. 

J<An  B.  Chappie,  editor,  Ashland 
iWis.)  Press,  has  announced  his  can- 


Ella 

Cinders 


guest  of  honor  at  a  dinner,  .April  27, 
sponsored  by  employes  of  the  papers 
marking  his  birthday  and  his  return 
from  a  trip  to  the  Pacific  Coast.  Other 
guests  were :  W.  T.  Delaplaine,  Edward 
S.  and  George  Delaplaine,  L.  E.  Birely, 
president  of  the  publishing  company. 

August  Burghard,  editor  of  the  Fort 
Lauderdale  (Fla.)  News,  resigned  April 
27  to  become  executive  secretary  of 
the  Greater  Ft.  Lauderdale  Chamber 
of  Commerce. 

Mrs.  John  C.  Martin,  wife  of  the 
publisher  of  the  Philadelphia  Evening 
Ledger,  is  a  member  of  the  committee 
conducting  the  Salvation  Army  drive 
for  $1^,000  in  that  city. 


Charles  .A.  Guy,  editor  and  publisher, 
Lubbock  (Tex.)  Avalanche-Journal, 
and  Charles  C.  Watson,  Jr.,  day  editor, 
were  painfully  injured  recently  when 
the  car  Mr.  Guy  was  driving  struck  a 
soft  place  on  a  highway  shoulder,  skid¬ 
ded,  causing  a  tire  to  blow  out,  and 
catapulted  into  a  ditch.  Mr.  Guy  re¬ 
ceived  a  slight  skull  fracture  but  is  able 
to  be  at  work. 

Grover  C.  Hall,  editor  of  the  Mont¬ 
gomery  (Ala.)  Advertiser,  will  deliver 
ithe  baccalaureate  address  on  commence¬ 
ment  day  at  Troy  S-tate  Teachers  Col¬ 
lege,  May  27,  “Looking  Ahead  to  the 
First  Golden  Age.” 

(Continued  on  next  page) 


iWis.)  Press,  has  announced  his  _ 

idacy  for  the  Republican  nomination 
for  governor  of  Wisconsin  in  1936. 

.\.  G.  Henthorne,  editorial  director. 
Tulsa  (Okla.)  World  and  president  of 
the  Oklahoma  Press  Association,  and 
Victor  F.  Barnett,  managing  editor  of 
the  Tulsa  (Okla.)  Tribune,  have  been 
appointed  members  of  a  reorganized 
board  of  directors  of  the  Tulsa  Fair. 

•A.  G.  Mayse,  publisher,  Paris  (Tex.) 
Horning  News,  was  unanimously  elected 
president  of  the  East  Texas  Chamber 
of  Comnierce  recently  in  Henderson, 
Tex.,  at  its  1935  annual  sessions. 

T.  M.  Miller,  editor,  Wilmington 
(0.)  News-Journal,  was  the  principal 
speaker  at  the  fifth  annual  exhibitors’ 
night  of  the  Purchasing  Agents  .Asso- 
daiion  of  St.  Louis,  April  23,  at  Hotel 
Jefferson.  His  subject  was,  “I  Hope.” 


It  starts 

Monday 
May  20 


Flossie 


What  Ella  does  for  Giggles’ 
sake  forms  a  story  in  this 
daily  strip  that  your  news¬ 
paper  should  have  for  its  cir¬ 
culation’s  sake. 


Two  new  McNaught  features  that  are 
going  over  in  a  big  way. 

Both  are  daily  two-column  Panels. 

Flossie  is  sophisticated  humor,  by  ZERE. 

Flight  is  all  about  flying,  by  TIPTON  and 
MASON. 


Leader  and  News-Leader,  commanded 
the  convoy  of  Virginia  Military  In¬ 
stitute  cadets  which  participated  in  the 
[e-enactment  of  the  battle  of  Chancel- 
lorsville,  Va.,  on  May  1. 

Thornton  Hall,  assistant  to  the  presi- 
o(  the  San  Antonio  Express,  has 
wn  elected  president  of  the  San  An¬ 
tonio  Advertising  Qub.  He  succeeded 
1.  L.  Kaufman,  resig^ned. 

John  L.  McCarthy,  editor  and  pub- 
lisher  of  the  Dalhort  (Texas)  DaUy 
***  recently  elected  president 


Write  or  wire  us  today  for 
terms. 


United  Features 

MONTE  BOURJAILT 

General  Manage 

220  East  42nd  Street,  New  York 


The  McNaught  Syndicate,  Inc. 

rr  TIMES  BUILDING  charlbs  v.  iicAdaic 

NEW  YORK,  N.Y.  VeeMme 


01  the  Young  Dmocrats  of  Texas. 

R^rt  E.  Delaplaine,  co-publisher, 
rrederick^  (Md.)  News  and  Post,  was 
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IN  THE  BUSINESS  OFHCE 

WILBUK  C.  HAWK,  general 
manager  of  the  Amarillo  (Tex.) 
Globe-Neus,  was  appointed  by  Gover¬ 
nor  James  V.  Allred  of  Texas  on  the 
state  planning  board,  a  newly  created 
organization  to  coordinate  state  and 
federal  recovery  programs.  The  Texas 
senate  approved  the  nomination  among 
others. 

Ralph  Meyers,  classified  advertising 
manager,  Boston  Evening  American  and 
Sunday  Advertiser,  has  returned  to  his 
desk  after  a  short  illness. 

Marvin  K.  House,  business  manager. 
Big  Spring  (Tex.)  Daily  Herald,  was 
recently  elected  president  of  the  Big 
Spring  Rotary  club  for  the  year  begin¬ 
ning  July  1. 

Mortimer  P.  Reed,  business  manager. 
South  Bend  (Ind.)  Neivs-Times,  has 
returned  to  his  office  following  an  ap¬ 
pendicitis  operation. 

Jack  F.  Casey  has  been  appointed  ad¬ 
vertising  manager  of  National  Jeweler. 
Chicago. 

Bill  .\hlrich,  of  the  local  display  ad¬ 
vertising  staff,  Madison  (Wis.)  Capital 
Ttnes  and  the  Wisconsin  State  Jourtial, 
Madison,  has  resigned  to  join  the  Fort 
H'ayne  (Ind.)  Jounial-Gacette  staff. 

R.  A.  Hargrove,  formerly  with  the 
circulation  department  of  the  Temple 
(Tex.)  Daily  Telegram,  has  become 
circulation  manager  for  the  Big  Spring 
(Tex.)  Herald. 

C.  C.  Stuart,  recently  assistant  city 
circulation  manager  of  the  Montgomery 
(Ala.)  Advertiser,  has  joined  the  Aug¬ 
usta  (Ga.)  Herald  as  city  circulation 
manager. 
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Harry  Green  has  succeeded  E.  F. 
Elfstrom  as  business  manager  of  the 
C  entura  Comity  (Cal.)  Star,  one  of  the 
chain  of  John  Scripps  papers.  Elfstrom 
has  gone  to  Santa  Ana  to  act  as  presi¬ 
dent  and  general  manager  of  the  Santa 
Ana  (Cal.)  Journal,  new  daily. 

John  Hunton,  formerly  business 
manager  of  the  California  Banker,  has 
joined  the  advertising  staff  of  the  Pa¬ 
cific  Coast  edition  of  the  Wall  Street 
Journal  at  San  Francisco.  Donald 
Scott  succeeds  Hunton  on  the  Califor¬ 
nia  Banker. 

Mort  -Cdriance,  with  the  Stockton 
(Cal.)  Independent  for  25  years,  has 
rejoined  its  advertising  staff,  after  being 
absent  for  a  year. 

Smith  Bornt,  who  has  been  doing  cir¬ 
culation  work  for  the  Addison  (N.  Y.) 
Advertiser,  has  discontinued  his  duties 
to  spend  the  summer  with  Mrs.  Bornt 
at  Lake  Waneta,  N.  Y. 
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During  Ws  I5  years  as  a  reporter 
at  the  state  capitol  for  the  Salt 


VV  editor,  Marshall  (Mich.)  Evening 
Chronicle,  has  been  named  to  the  local 
committee  of  the  National  Aeronautics 
Association. 

H.  L.  Hunt,  managing  editor,  Laredo 
Daily  Times,  and  Mrs.  Hunt  are  parents 
of  a  daughter,  their  second  child,  born 
recently. 

John  M.  Black,  editor  of  the  illus¬ 
trated  supplement  of  Montreal  Stan¬ 
dard,  sailed  for  England  on  the  Duch¬ 
ess  of  York,  April  27,  in  search  of 
Silver  Jubilee  photographs. 

Jack  B.  Clowser,  formerly  labor  edi¬ 
tor,  Cleveland  News,  has  been  trans¬ 
ferred  to  the  sports  department.  E.  C. 
Bacon  is  now  conducting  the  paper's 
radio  department,  succeeding  J.  Paul 
Buckey.  Eugene  Kelly  is  now  doing 
labor  for  the  paper.  Buckey  is  doing  re¬ 
write. 

Halford  Houser,  city  editor.  South 
Bend  (Ind.)  Tribune,  has  turned  radio 
news  commentator  for  WSBT-WFAM, 
Tribune  stations.  He  succeeds  John 
W.  Gibbons,  Tribune  reporter. 

Leo  VV.  O’Brien,  for  the  past  nine 
years  a  political  writer  for  the  Albany 
Times-Union,  has  been  appointed  to 
the  .\lbany  Port  District  Commission, 
it  was  announced  .\pril  30  by  Gov. 
Lehman. 

Elmore  Bacon,  veteran  of  30  years  on 
Cleveland  newspapers,  has  been  ap¬ 
pointed  radio  editor  of  the  Cleveland 
Nezvs. 

Fred  C.  Thurston,  formerly  editor  of 
the  Tri-County  Herald,  Remington, 
Va.,  has  joined  the  Herkimer  (N.  Y.) 
Evening  Telegram  editorial  staff. 

Olin  Downes,  New  York  Timej  music 
critic,  was  one  of  the  principal  speakers 
at  the  annual  dinner  of  the  National  Fed¬ 
eration  of  Music  Qubs  held  in  Phil¬ 
adelphia  recently. 

Paul  C.  Smith,  financial  editor,  San 
Francisco  Chronicle,  discussed  “Current 
Observations”  before  last  week’s  meet¬ 
ing  of  the  Los  .\ngeles  Advertising 
Club. 

Francis  Mullen,  of  the  Philadelphia 
Record  rewrite  staff,  has  been  placed 
in  charge  of  the  Record’s  Camden,  N. 
J.,  bureau. 

Cleon  Newman,  of  the  Buffalo  (N. 
Y.)  Evening  News  copy  desk,  has  re¬ 
turned  to  work  after  being  confined  to 
a  hospital  and  his  home  since  Jan.  28 
with  a  broken  leg. 

Francis  White,  police  reporter,  South 
Bend  (Ind.)  News-Times  for  the  past 
five  years,  has  resigned  to  become  sec¬ 
retary  to  Earl  Redden,  amusement  park 
operator  and  summer  resort  promoter. 

Dan  S.  McQuarrie,  city  and  county 
building  reporter  Salt  Lake  Deseret 
News  and  Mrs.  McQuarrie  are  the 
parents  of  a  daughter,  the  fourth  in 
the  McQuarrie  family. 

W.  B.  Allen,  city  editor,  Grand  Forks 
(N.  D.)  Herald,  is  publicity  chairman 
and  a  member  of  the  “40  et  8”  execu¬ 
tive  committee  for  the  state  American 
Legion  convention  in  that  city  June 
23-25. 

Grant  Venell  has  been  advanced  from 


at  the  state  capitol  for  the  Salt 
Lake  Tribune,  N.  Lamont  (“Monte”) 
Wilson  has  won 


the  admiration 
and  confidence  of 
the  leaders  in 
U  t  a  h ’s  govem- 
mental  affairs. 
Recently  he  was 
selected  to  act  as 
legislative  adviser 
to  Governor 
Henry  H.  Blood. 
Following  his  ap¬ 
pointment,  M  r . 
Wilson  was  called 
to  the  dais  of  the 
N.  Lamowt  WiLioM  Senate  where  he 


was  warmly 
praised  by  speakers  for  his  fairness  and 
accuracy  as  a  reporter  and  presented 
with  a  pipe  and  humidor  of  tobacco. 
Two  years  ago  he  was  a  member  of  a 
“committee  of  nine”  which  investigated 
and  reported  on  state  governmental  af¬ 
fairs. 

Mr.  Wilson  was  born  in  Ganada,  and 
educated  at  University  College,  Uni¬ 
versity  of  Toronto.  He  obtained  his 
first  experience  in  journalism  on  the 
Walla  Walla  (VVash.)  Union,  and  has 
been  engaged  in  newspaper  work  in 
Salt  Lake  City  since  1910. 

Mr.  VV^ilson  is  married  and  the  father 
of  three  children.  He  is  54  years  of 
age. 
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the  day  state  desk  of  the  Des  Moines 
(la.)  Register  and  Tribune  to  state 
news  editor,  succeeding  W.  C.  Churchill 
who  resigned  to  join  the  Des  Moines 
bureau  of  the  Associated  Press.  Hugh 
Moffett  of  tlie  day  copy  desk  was  trans¬ 
ferred  to  the  day  state  desk. 

Lyall  H.  Hill,  of  the  Waterbury 
(Conn.)  American  and  Francis  E.  Don¬ 
ovan,  of  the  Waterbury  Democrat  were 
among  those  aboard  the  “Comet”  new 
streamline  train  when  it  set  a  new 
record  of  110.5  miles  per  hour  in  its 
trial  run  over  the  New  York,  New 
Haven  and  Hartford  Railroad  from 
New  Haven  to  Boston,  Monday,  April 
29. 

Merle  C  Stouffer,  sports  writer, 
Harrisburg  (Pa.)  Morning  Telegraph, 
has  been  appointed  official  scorer  for 
the  New  York- Pennsylvania  Baseball 
League. 

Travis  K.  Hedrick,  of  the  Chatta¬ 
nooga  (Tenn.)  Times  copy  desk,  has 
been  made  state  news  editor,  succeeding 
W.  Qifford  Thurman,  who  has  been 
transferred  to  the  courthouse  beat.  Sid¬ 
ney  M.  Shalett,  former  courthouse  re¬ 
porter,  has  been  transferred  to  the  city 
hall  beat  in  place  of  T.  A.  Rogers,  who 
has  been  ill  several  weeks. 

H.  Armand  de  Masi,  chief  copy  edi¬ 
tor,  New  York  Evening  Journal,  re¬ 
cently  made  his  New  York  debut  over 
the  Hearst  Station,  WINS,  during  one 
of  a  series  of  “personality”  interviews 
and  in  a  5-minute  talk  described  the  func¬ 
tion  of  the  copy  desk.  While  in  Los 
Angeles,  in  1932,  he  was  the  “Voice  of 
the  Examiner”  giving  twice  daily  news 
broadcasts  by  remote  control  over 
Warner  Brothers’  station  KFWB. 

Warren  Davidson  has  joined  the 
news  staff  of  the  Regina  (Sask.)  Daily 
Star  and  been  put  in  charge  of  the 
Moose  Jaw,  Sask.,  bureau  during  the 
absence  on  a  flying  trip  to  the  Atha¬ 
basca  Lake  gold  area  of  Jack  Shirley, 
veteran  reporter.  Shirley  is  writing  a 
syndicated  series  on  the  “new  Eldorado.” 

Robert  B.  Atwood,  vjio  last  week 
resigned  as  court  reporter  on  the  Wor¬ 
cester  (Mass.)  Telegram,  has  acquired 
an  interest  in  the  Anchorage  (Alaska) 
Dciily  Times.  He,  with  Mrs.  Atwood, 
sailed  from  New  York  May  2  on  the 
liner  President  Van  Buren  for  San 
Francisco,  via  Panama  Canal. 

Roy  Atkinson,  for  several  years  in 
the  Boston  Transcript  sports  depart¬ 
ment  has  joined  the  Providence  Journal 
sports  staff. 

Carl  Goeltr,  formerly  telegraph  edi¬ 
tor  of  the  Cincinnati  Post  ai^  later  its 
(Continued  on  page  30) 


Is  your  fiction  read  by  one- 
third  of  your  readers? 


Wouldn’t  such  fiction  rate  a 
blue  ribbon,  competing  as  it  dot* 
with  news,  pictures,  comics  and 
other  features? 


Not  writhout  good  reasons  it 
Chicago  Tribune-New' York  Ke\»! 
fiction  named  for  this  symbol  of 
a  winner — the  latest  being  the 
Seattle  Times  survey,  revealin' 
that  Blue  Ribbon  Fiction  is  read 
by  34%  of  all  readers! 


Blue  Ribbon  Fiction  is  manu¬ 
script-fresh  material,  by  name 
authors,  never-before-published. 
This  syndicate  buys  in  open  com¬ 
petition  with  the  best  magazines 
and  buys  more  fiction  each  year 
than  any  other  publication.  Bine 
Ribbon  daily  and  Sunday  seriali 
and  short  stories  appear  in  the 
Chicago  Tribune  and  New  Yoil 
News  and  other  newspapers  that 
are  influenced  by  the  circulatiw 
and  advertising  success  of  these 
papers.  Consider! 
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4  SPEAKERS  ADDED  TO 

A.  N.  A.  PROGRAM 

Local-National  Rates,  Advertising 
Ethics,  and  Opportunities  in 
Building  to  Be 
Discussed 

Harry  J.  Fruddeii,  J.  F.  Cunning¬ 
ham  and  John  H.  l-'ahey  were  an¬ 
nounced  this  week  in  addition  to  those 
already  named  as  sjieakers  at  next 
\V  ednesday’s  session  of  the  Associa¬ 
tion  of  National  Advertisers,  which 
will  hold  its  semi-annual  meeting  -May 

5  to  8  at  the  Greenbrier,  White  Sul¬ 
phur  Springs,  \V.  \a.  Duane  Jones 
of  Blackett-Sample- Hummert,  Chicago, 
has  been  added  to  the  list  of  speakers 
at  Tuesday  morning’s  session  dealing 
with  radio  problems. 

Indications  are  that  attendance  at  the 
meeting  will  be  considerably  larger  than 
usual  at  the  semi-annual  conventions, 
it  was  said  at  the  .\.X.A.  headquarters 
this  week. 

The  completed  program  calls  for 
closed  sessions  until  Tuesday  noon, 
followed  by  sessions  open  to  invited 
guests  on  Tuesday  afternoon,  I'uesday 
evening  and  Wednesday  morning. 

Speakers  Tuesday  afternoon  will  be: 
Raymond  Rubicam,  of  Young  &  Rubi- 
cam,  Xew  York,  newly  elected  chair¬ 
man  of  the  board  of  the  .American 
Association  of  Advertising  -Agencies ; 
L.  h.  McGivena,  promotion  manager 
of  the  -Ycu’  i’ork  Daily  .Xcws;  and 
Lee  H.  Bristol  of  the  Bristol-Myers 
Company,  Xew  York,  who  will  pre.sent 
the  first  report  of  the  -Advertising  Re¬ 
search  Foundation,  of  which  he  is  chair¬ 
man. 

S.  Clay  W’illiams,  vice-chairman  of 
the  board  of  the  R.  J.  Reynolds  Tobacco 
Company  and  recently  chairman  of  the 
National  Industrial  Recovery  Board, 
will  be  the  principal  speaker  at  the 
banquet  Tuesday  evening. 

The  additions  to  the  Wednesday 
morning  program  follow : 

Harry  J.  Prudden.  of  Prudden,  King 

6  Prudden.  Xew  A’ork.  publishers’  rep¬ 
resentatives,  will  speak  on  local-national 
newspaper  advertising  rates. 

J.  P.  Cunningham,  of  Xewell-Em- 
mett  Company,  .Xew  York,  will  talk  on 
“Has  -Advertising  Bad  Manners?” 

John  H.  Fahey,  chairman  of  the  board 
of  the  Home  Owners  Loan  Corporation 
and  of  the  Home  Loan  Bank  Board, 
and  publisher  of  the  Worcester  (Mass.) 
Post,  will  discuss  the  part  advertising 
can  play  in  the  Government  building 
program. 

Prevously  announced  speakers  at  this 
session  are  J.  P.  Seiberling,  Sieberling 
Rubber  Company,  talking  on  trends  in 
retailing,  and  Prof.  Walter  B.  Pitkin. 
Columbia  University,  on  the  attitude  of 
consumers. 

The  proceedings  for  members  only 
will  begin  Sunday,  May  5,  with  meet¬ 
ings  of  the  board  of  directors,  the  copy¬ 
testing  committee  and  the  program  com¬ 
mittee,  also  a  buffet  supper  and  recep¬ 
tion.  Monday  morning,  without  set 
speeches,  there  will  be  discussion  of 
advertising  problems,  and  in  the  after¬ 
noon  and  evening  group  meetings  will 
take  up  problems  affecting  their  indus¬ 
tries.  -Agency  relationships,  a  topic  to 
which  the  .A.X.A.  has  devoted  much  ef¬ 
fort,  will  be  discussed,  as  will  legisla¬ 
tive  proposals.  Resale  price  mainte¬ 
nance  bills,  advertising  allowances,  and 
use  of  business  papers  are  among  the 
topics  to  be  considered. 

THE  FOSSILS  ELECT  OFFICERS 

Forty  memliers  of  the  Fossils,  organi¬ 
zation  of  amateur  journalists  who  were 
active  in  the  la.st  half  of  the  19th  cen- 
tury,  attended  the  32nd  annual  dinner 
at  the  Hotel  -Astor  in  Xew  A’ork  -April 
27.  Fred  H.  Bowersock,  Washington, 
D.  C.,  was  elected  president ;  Ralph 
Metcalf,  Tacoma,  Wash.,  vice-president ; 
William  Cogger.  Washington,  D.  C., 
secretary,  and  William  G.  Snow,  Meri¬ 
den,  Conn.,  treasurer.  Truman  J.  Spen¬ 
cer  is  the  retiring  president.  The  board 
is  composed  of  C.  C.  Heuman,  J.  D. 
Miller,  E.  .A.  Oldham,  E.  .A.  Pugh,  1.  -A. 
Morton,  and  -A.  A.  de  Bonneville. 


ADS  SUPPLANT  DOORBELLS 

Full -Page  Space  U«ed  to  Get  Con¬ 
sumer  Information 

A  new  technique  in  study  of  consumer 
buying  trends  will  be  launched  May  4 
and  5  when  a  full-page  questionnaire 
will  be  published  in  advertising  space 
ill  22  metropolitan  newspapers,  with 
$0,000  in  cash  prizes  offered  to  women 
who  answer  most  frankly,  clearly,  and 
neatly.  The  advertiser  is  Merchandis¬ 
ing  Facts,  Inc.,  110  East  42nd  street, 
Xew  A'ork. 

The  copy  has  been  placed  by  .Albert 
M.  Ross,  Inc.,  Xew  A’ork.  McDonald 
&  Bros.,  industrial  counselors,  aided  in 
developing  the  plan  and  will  help  in 
selling  the  resulting  information  to 
manufacturers  concerned. 

The  plan  was  tested  in  Xew  England 
recently,  results  indicating  that  valuable 
information  could  be  gathered  more 
readily  by  advertising  than  by  conven¬ 
tional  methods.  Further  advertising 
surveys  from  time  to  time  are  contem¬ 
plated. 

RECORD  UNIT  AGAINST  A.  F.  of  L. 

Philadelphia  Guild  Tablet  Motions 
Backing  Heywood  Broun 

Philadelphi.\,  May  1. — Repeated  ef¬ 
forts  to  express  a  vote  of  confidence  in 
Heywood  Broun  were  voted  down  at  a 
stormy  special  meeting  of  the  executive 
council  of  the  Xewspaper  Guild  of 
Philadelphia  and  Camden  -April  28. 

Other  important  Philadelphia-Camden 
guild  developments  this  week  were: 

-A  two-to-one  vote  against  affiliation 
with  the  -American  Federation  of  Labor 
by  the  Philadelphia  Record  unit,  largest 
in  the  city,  following  a  similar  stand 
taken  several  weeks  ago  by  the  Phila¬ 
delphia  Bulletin  unit. 

.A  statement  by  Seth  Maxwell,  author 
of  the  recent  Broun  censure  resolution, 
that  he  will  carry  his  fight  against 
Broun’s  re-election  to  the  Cleveland  con¬ 
vention  in  June  by  proposing  election  of 
a  salaried  full-time  president. 

-At  the  special  executive  council  meet¬ 
ing  delegates  representing  8  of  the  13 
local  units  wrangled  the  major  part  of  a 
three  and  a  half  hour  session  over  sev¬ 
eral  motions  seeking  an  expression  of 
confidence  in  Broun. 

ASKS  2  CENT  POSTAGE 

(Special  to  Edito*  4  Publisher) 

Washington,  D.  C.,  May  2 — Dis¬ 
pleased  with  the  Post  Office  Depart¬ 
ment's  action  in  curbing  the  handling 
of  direct  mail  advertising  with  delivery 
to  unaddressed  sendees,  the  National 
Council  of  Business  Mail  Users,  Inc., 
is  asking  that  the  three-cent  minimum 
charge  for  first  class  mail  between 
cities,  be  reduced  one  cent.  Seizing 
upon  Postmaster  General  James  -A. 
Farley’s  statement  that  the  direct  mail 
scheme  was  dropped  because  of  insuffi¬ 
cient  revenues,  the  council  issued  the 
following  statement:  “If  the  Depart¬ 
ment  does  not  need  the  revenue  from 
Order  6338,  then  it  certainly  can  get 
along  nicely  on  the  two-cent  first  class 
national  postage.” 

CUBA’S  National  NEWSPAPER  I 

“Diario  do  la  Marina**  i»  Ciiba*a  out¬ 
standing  newspaper.  It  has  lyeen 
Cuba’s  outstanding  newspaper  for  the 
past  103  years. 

“Diario  de  la  Marina**  has  a  daily  net 
paid  circulation  in  excess  of  the  com- 
l)ine<l  circulations  of  any  two 
Cuban  newspapers.  More  than  Ta'  f 
of  the  circulation  of  “Diario  de  la 
Slarina*'  is  by  subscription.  pai<l  for  in 
advance. 

“Diario  de  la  Marina”  carries  more  ad¬ 
vertising  each  day  than  any  three  other 
Cuban  newhpapers  combined. 

“Diario  de  la  Marina”  is  more  than  a 
Havana  daily  newspaper  It  offers 
complete  coverage  of  the  entire  Re¬ 
public. 

"DIARIO  DE  LA  MARINA" 

"The  National  Newspaper  of  Cuba” 

Represented  abroad  exclusively  by 

JOSHUA  B.  POWERS,  Inc. 

no  E««  4Snd  Sbtd  New  York 

London  Paris  Berlin  Buenos  Aires 
Rio  de  Janeiro  S3o  Paulo 


PERSONAL 

{Continued  from  Page  28) 

news  editor  and  business  run  man,  has 
been  named  telegraph  editor  of  the 
Detroit  free  Press. 

William  .S.  Howland,  managing  edi¬ 
tor  of  the  Nashville  Evening  T ennessean 
and  Mrs.  Howland  the  parents  of  a 
daughter,  -Annesley,  born  .April  27. 

Glenn  K.  St'mson,  editorial  writer, 
Lansing  (Mich.)  State  Journal,  after¬ 
noon  daily,  has  returned  from  a  week’s 
vacation  spent  in  the  east.  Frank  H. 
Sallows,  city  hall  reporter,  substituted 
for  him  during  the  week. 

Bob  Dwyer,  formerly  on  the  Xan 
Diego  Sun  and  the  copy  desk  of  the 
San  Francisco  News,  has  joined  the 
Oakland  (Cal.)  Tribune  to  write  a  daily 
column  on  fish  and  game  conditions  in 
Northern  California. 

G.  R.  Robbins  of  the  Eureka  ((3al.) 
Humboldt  ."Standard  is  writing  a  daily 
column  called  the  “Rambling  Reporter.” 

Mrs.  Genevieve  Forbes  Herrick, 
Washington  correspondent  of  the  Chi¬ 
cago  Daily  Nezos  and  president  of  the 
Women’s  Press  Club  in  the  capital,  was 
the  guest  of  honor  and  featured  speaker 
at  a  joint  luncheon  of  the  Poor  Richard 
Club  and  Philadelphia  Club  of  Adver¬ 
tising  Women  this  week. 

W’illiam  Springfield.  Philadelphia  rep- 
re.sentative  of  .Acme  Newspictures,  was 
painfully  injured  at  the  Penn  Relays 
held  at  the  University  of  Pennsylvania 
last  week  when  he  pulled  a  tendon  in 
his  right  leg  while  sprinting  across 
Franklin  Field  to  snap  a  picture. 

A.  P.  PERSONNEL  CHANGES 

The  following  personnel  changes  and 
additions  were  announced  by  the  .Assoc¬ 
iated  Press  in  New  A’ork  this  week : 
Russell  1.  Thackery,  of  the  journalism 
depeartment  .Kansas  State  College,  will 
h  employed  in  the  Kansas  City  bureau 
effective  May  10.  John  H.  Martin  has 
been  transferred  from  the  Kansas  City 
to  the  St.  Louis  bureau,  effective  May 
10.  Karl  Bauman  of  the  St.  Louis  staff 
has  been  assigned  to  the  Washington 
staff.  Frank  Ewing,  of  the  Oklahoma 
City  Daily  Oklahoman,  will  be  em¬ 
ployed  in  the  Denver  bureau,  effective 
May  16.  W.  C.  Langzetelle  and  John 
H.  Thompson,  of  the  Portland,  Me., 
bureau  have  been  transferred  to  the 
Boston  bureau.  G.  Milton  Kelly,  of  the 
Grand  Rapids  bureau  has  been  trans¬ 
ferred  to  Lansing.  H.  A.  Hall  has  been 
transferred  from  Detroit  to  Grand 
Rapids,  where  he  has  become  corre¬ 
spondent.  effective  May  1,  1935.  Fre¬ 
derick  P.  Snyder,  of  the  Kansas  City 
Star,  ha.s  been  employed  in  the  Louis¬ 
ville  bureau. 


WEDDING  BELLS 

WILLIAM  A.  BRYDON,  adver- 
tising  manager  and  i»rt  owner 
of  the  Floridian,  Orlando,  Fla.,  magi, 
zine,  and  formerly  of  the  .\'ezo  Lore 
Times  advertising  department,  to  Miss 
Margaret  W’ylie,  of  Orlando,  at  Or. 
lando,  Dec.  11,  1934,  according  to  at 
announcement  issued  by  the  parents  oi 
the  bride  on  .April  20,  this  year. 

Harry  McGowan,  of  the  display  ad- 
vertising  department.  Poston  Herali- 
iravelcr,  to  Miss  Loretta  H.  Swan, 
at  Milton,  last  week. 

Tliomasia  Brown  McClintic,  socith 
writer  for  Leader  Papers,  Staunton 
\’a..  to  Harrv  Watkins  Wilson,  Jr 
March  23,  19l=i. 

Cecil  B.  Dickson,  capital  correspond¬ 
ent  at  Washington  for  the  .Associated 
Press,  to  Miss  Dough  Daugherty  Col. 
lins  of  Denison,  'Tex.,  at  Denison 
-April  22. 

Charles  Haufler,  drama  editor,  -Vm- 
ark  (N.  J.)  Evening  Neics  to  .Miss 
-Alice  Bonn  Peirce  of  East  <  'range, 
.April  21. 

SPECIAL  EDITIONS 

LOS  .ANGELES'  Times’  “  I'he  Worlds 
./  Kitchen,”  48-page  tabloid  .section, 
.April  25. 

Rochester  (N.  A’.)  Democrat  b 

Chronicle,  -April  25,  electric  refriger¬ 
ation  section,  10  pages. 

Cedar  Rapids  (la.)  Gazette,  .April 
21,  62-page  newspaper  including  a  12- 
page  Building  Show  Edition. 

Richmond  (A^a.)  Times-Dispatch,  l-l- 
page  (standard  size)  refrigeration  and 
air-conditioning  section,  back  and  front 
pages  printed  in  black  and  green  on 
white  newsprint,  .April  28. 

Charlotte  (N.  C.)  Obsencr,  .April 
28,  cook  book,  20  pages,  tabloid  sire. 
Front  and  back  pages  in  two  colors. 

San  Francisco  Chronicle,  .April  2:, 
City  of  Paris  85th  .Anniversary  Sale. 
8  pages,  38-page  paper. 

Indianapolis  Star,  24-page  furniture 
section  for  Banner-’VA’hitehill  I'urniture 
Company,  Sunday,  -April  28. 

San  Antonio  (Tex.)  Express.  .April 
28,  annual  baby  contest  for  1935,  16 
pages,  tabloid  size. 

Louisville  (Ky.)  Courier-Journal 
April  29,  two  Derby  festival  sections 
12  pages  each,  full  size. 

South  Bend  (Ind.) 

.April  24,  22  pages,  full  size,  with  color 
cover,  in  observance  of  Studelaker 
Corporation  jubilee. 

South  Bend  (Ind.)  Tribune,  .April 
24,  16-page  section,  in  observance  oi 
Studehaker  Corporation  jubilee. 

I  'ancouver  (B.  C.)  Sun,  .April  2/. 
1935,  Industrial  Edition.  24  pages,  tab¬ 
loid  size. 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ON 

The  Old  ^Tlash^'  Lamp  cannot  serve  the  needs  ^ . 

of  newsphotography  today  j 

"IMPROVE!"  ^ 

is  the  demand  of  Progress 

Just  as  the  moeJern  Flash  bulb  has  made  it  possible  to  set  bette 
pictures  for  newspaper  reproduction,  so  the  developments  in 
Wood  Dry  Mats  have  assured  sharp,  clear  cuts  and  made  possible 
a  wider  use  of  pictures  in  the  papers  of  every  community. 


11  * 


"Improve  I"  is  the  Wood  slogan. 


FLONG  CORPOmUFIDN 

H006ICH  MU.LS.  NY. 


WOOD  DRY  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES. 
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19311  KETiODS  OF 
SEnillG  DISPLilV 
FOR  UIRGER  PROFITS 

0  METHODS  of  setting  newspaper  display  type 
have  changed  during  recent  years.  Larger  display 
sizes  and  nnany  new  faces  can  now  be  composed 
at  keyboard  speed.  Valuable  time  can  be  saved 
and  costs  can  be  lowered.  Today,  newspapers 
which  are  setting  heads  and  ads  by  obsolete 
methods  are  seriously  handicapped. 

Here  are  some  of  the  recent  develop¬ 
ments  in  newspaper  advertising  display 
and  headletter  composition: 

[1]  A  really  practical  combination  of  extra¬ 
wide-range  display  composition  and  full-speed 
straight  composition.  Model  G. 

[2]  Rapid  composition  of  mixed-type  grocery 
and  drug  store  ads.  Models  F  and  G. 

[33  For  display  composition  exclusively,  or  at 
least  primarily,  a  new  Intertype  is  available  with 
three  extra-wide  quick-change  magazines.  This 
machine.  Model  H,  is  designed  especially  for 
mass  production  of  heads  and  ads. 

[4]  A  practical  One- Machine  All-Slug  System  is 
now  available,  providing  for  slug  composition  in 
all  sizes,  from  5-point  to  full-width  60-point  caps, 
on  any  Intertype. 


Extra -wide  magazine  for  big  display 
types.  A  standard  90-channel  magazine 
for  straight  composition.  This  combina¬ 
tion  provides  for  headlines  and  other  dis¬ 
play,  straight  news  and  classified,  and 
complicated  food  store  ad  composition 
—all  from  one  Intertype.  Model  G. 


Three  extra -wide  magazines  for  pro¬ 
ducing  heads  and  ad  display  lines  in 
large  volume.  Easy  changes  from  one 
magazine  to  another  and  easy  replace¬ 
ments  of  magazines.  Model  H. 


Composing  Stick  Attachment  for  set¬ 
ting  big  type  beyond  keyboard  range,  up 
to  60-point  caps.  Also  useful  for  making 
corrections.  Has  spaceband  justification. 
Makes  possible  complete  One- Intertype 
All -Slug  System. 


Autospacer.  Quads  to  right  or  left,  or 
centers,  as  required.  Entirely  automatic, 
the  operator  having  nothing  to  do  but 
set  the  control  knob.  Effects  big  savings 
on  centered  lines,  all  sizes,  also  on  lists, 
radio  programs,  classified,  etc. 


[5]  Fully  automatic  quadding  and  centering. 
With  this  Intertype  equipment  centered  lines  or 
lines  quadded  out  to  the  right  or  left  are  easier 
to  set  than  full  lines. 

[6]  New  magazine  racks  and  new  storage  cases 
for  large  display  matrices. 

Investigate  the  latest  Intertype  methods  of  set¬ 
ting  heads  and  advertising  display.  Meet  1935 
conditions  with  1935  equipment. 


With  the  addition  of  side  magazine 
equipment,  any  Intertype  becomes  an 
efficient  display  machine.  All  Intertype 
side  units  are  operated  by  a  convenient, 
time-saving  auxiliary  keyboard,  power- 
driven,  and  all  of  them  will  carry  the 
largest  matrices  made  for  line  composing 
machines. 


1 


IIUFIMCORMTIIIN 

360  RimnM, Brooklyn, N.Y. 
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Retail  News  and  Notes 

By  RICHARD  WEBSTER 

Trade  is  stlll  rather  better  than  Walgreen  Company  showed  a  net  profit 
it  thinks  it  is — WThich  may  be  a  of  $1,094,528  this  year,  compared  with 
healthier  sign  than  ,ie  Prosperity-  $1,085,196  last  year. 

Epoch’s  proneness  to  over-estimate  ♦  ♦  ♦ 

both  present  and  future.  For  the  last  COME  additional  reports  for  1934  are 
full  week  of  April,  Dun  &  Bradstreet  ^  now  available, 
point  out  that  retail  business  is  the  Federated  Department  Stores  for  the 
feature  of  business  news,  and  that  gains  year  ending  January  31,  1935,  had  a 
over  the  corresponding  week  last  year  net  profit  of  $1,148,348,  against  $1, 443,- 
range  from  8  to  20  per  cent.  And  this  “90  in  the  preceding  fiscal  year.  Net 
year,  late  though  Easter  was,  the  sales  increased  almost  8  per  cent  to 
Easter  selling  did  not  mark  the  peak  $89,123,523.  Increased  cost  of  mer- 
of  the  season’s  selling,  but  “the  inaugu-  chandise  and  increase  in  operating  ex¬ 
ration  of  a  prolonged  season,  especially  pense,  principally  pay  roll,  lowered  the 
on  w'earing  apparel.’’  Of  the  major  ret  profit. 

retailing  centers  reporting  to  the  Nezv  Gimbel  Brothers,  Inc.,  for  the  year 
York  Times,  St.  Louis  was  the  only  ending  January  31  had  a  net  profit  this 
one  with  a  sour  note,  and  this  was  due  year  of  $347,586,  and  last  year  a  net 
to  labor  conditions — average  retail  sales  ioss  of  ^26,487.  Sales  increased  5.9 
in  department  stores  in  the  area  were  i)er  cent,  from  $72,878,399  to  $77,155,- 
14  per  cent  better  than  a  year  ago.  On  345.  Operating  loss  cut  from  .$847,043 
the  Pacific  Coast  and  in  the  Mountain  to  $51,051. 

States,  besides  good  trade  gains  there  Bullock’s,  Inc.,  increased  net  profit 
is  a  pronounced  improvement  in  senti-  for  year  ending  January  31  from 
nient  thanks  to  the  rising  price  of  $<>32,842  in  the  preceding  fiscal  year  to 


silver. 

One  chain,  Safeway  Stores  System, 


$7%,893  this  year. 

Joseph  Horne  Company  of  Pitts- 


has  made  a  report  for  the  four  weeks  burgh  increased  net  profit  from  $520,188 
ending  April  20th — 20.9  per  cent  better  to  $646,686  for  the  fiscal  year  ending 
than  a  year  ago.  The  sales  for  the  January  31. 

preceding  four  weeks  were  16.6  per  Loveman,  Joseph  &  Lt>cb  of  Birming- 
cent  over  a  year  ago;  and  for  16  weeks  ham  had  a  net  loss  of  $33,413  for  the 
ending  April  20th  the  gain  was  16.9  fiscal  year  ended  January  31,  1935.  For 
per  cent.  So  it  is  clear  that  the  gain  the  preceding  year  there  had  been  a 
is  accelerating.  net  profit  of  $77,429. 


is  accelerating.  net  profit  of  $77,429. 

*  ♦  ♦  Montgomery  Ward  &  Co.  by  voting 

Most  March  figures  available  in  »  payment  of  $5.25  a  share  on  A  stock 
the  last  few  days  are  reassuring.  ^  made  July  1st  settles  arrears  on 
The  exception  is  collections.  In  New  stock,  and  oners  hope  of  resump- 

York  20  stores  reported  to  the  Retail  payments  on  the  common.  This 

Credit  Bureau  of  Greater  New  York.  February,  first  month  m  the_^  new  fiscal 
Their  March  collections  on  charge  ac-  year,  showed  a  loss  of  $83,/41 ;  but  in 
counts  showed  a  decline,  the  first  in  22  March  there  was  a^rofit  of  $801,655. 


space  is  taken  up  with  a  photo  of  a 
little  boy  and  girl.  Display  head,  “Just 
So  Intimate,’’  is  the  theme.  “Intimacy 
is  an  art  that  shouldn’t  be  overworked 
or  undernourished.  In  modern  retailing 
it  is  often  a  lost  art  unless  it  is  culti¬ 
vated  and  fostered  with  delicate  skill. 
Arnold  Constable  have  made  an  art  of 
intimacy.  .  .  .  Whatever  changes  take 
place  are  due  to  constructive  criticism 
we  receive  in  our  daily  contact  with 
our  public.  .  .  .  On  one  floor  child 
psychologists  tell  mothers  how  to  raise 
their  children.  On  another  society  buds 
promenade  the  latest  creations  of  the 
best  .American  and  Paris  talents.  On 
another  the  cause  of  economy  is  upheld 
with  relentless  zeal.  .And  on  the  floor 
of  interiors  a  world  of  new  ideas  are 
offered  to  the  homemakers  of  America.” 

Parts  of  current  Wanamaker  adver¬ 
tisements  are  devoted  to  the  theme — 
sometimes  used  as  a  headline — “There’s 
no  store  like  Wanamaker’s,”  which  is 
developed  in  copy  with  general  state¬ 
ments  about  different  departments,  espe¬ 
cially  contrasts  between  the  highest 
quality  and  the  lowest. 

For  the  fifth  time  in  four  years 
Macy’s  is  offering  an  exhibit  and  a 
sale  of  a  double  elephant  folio  of  Audu¬ 
bon’s  Birds  of  .America — this  time  with 
special  timeliness,  “in  commemoration 
of  the  150th  birthday  of  John  James 
.Audubon.”  Prices  $4.96  to  ^394— “many 
at  $4.96,  over  100  at  $9.94.”  One  of 
the  Macy  Midseason  Sales  advertise¬ 
ments  enumerated  “some  of  the  things 
you  missed  if  you  didn’t  come  to  Macy’s 
the  first  of  the  week,”  with  prices. 
“Don’t  ask  for  them  notv.  They  are 
all  gone!  But  remember  to  come 


early  for  your  share  of  the  bargains 
featured  tomorrow.” 

The  three  most  important  things  in 
Brooklyn  (according  to  Paul  Murphy^ 
advertising  manager  of  Loeser’s)  art 
the  Borough  Hall,  the  Dodgers,  and 
the  Loeser  store.  This  was  at  tht 
opening  of  The  Dodger  Hall  of  Fame, 
with  life-sized  portraits  of  each  mem¬ 
ber  of  the  team,  in  the  Loeser  store 
The  team  was  present  and  mem^i 
told  fans  how  to  play  ball. 

TYPE  FIRM  RESTRAINED 

(Special  to  Editoc  &  Puilishei) 

Washington,  D.  C.,  April  30— The 
National  Type  Foundry  of  Pittsburgh 
has  agreed  to  discontinue  advertising  j 
certain  design  of  type  under  the  name 
“Briton,”  which  is  virtually  the  same 
line  as  the  German  product,  “Beton'' 
type,  after  the  Federal  Trade  Commis¬ 
sion  had  issued  a  complaint  against  the 
Pittsburgh  firm.  The  FTC  claimed 
that  the  similarity  of  description  coo- 
fused  buyers  into  believing  that  they 
were  purchasing  the  well  -  known 
“Beton”  line  of  type,  a  product  oi 
Bauerische  Giesseri,  of  Frankfoa 
Germany,  rather  than  the  American 
product. 

NEW  DAILY  IN  CLEBURNE 

The  Cleburne  (Tex.)  Messenger,  i 
new  daily  published  morning  and  Sun¬ 
day  made  its  appearance  recently.  ]. 
L.  Yarbro  is  publisher  and  Willard 
Barr,  editor;  Elmer  S.  Wright,  is  cir¬ 
culation  manager  and  Ben  W,  Poole 
national  advertising  manager.  The 
daily  is  being  represented  by  Frost 
Landis  &  Kohn. 


months.  Income  tax  payments  may  be 
the  explanation. 

Daily  average  of  grocery  chains  sales 


'OME  unusual  promotion  at  Pass- 
^  over:  Lit  Brothers.  Philadelphia. 


for  March  this  year  was  1  per  cent  had  a  window  set  with  a  complete 
higher  than  in  March,  1934,  and  12J4  Passover  feast  table  correct  in  all 
per  cent  higher  than  in  March,  1933.  ntual  detail  .  .  .  and  in  New  Oriels 
The  gain  over  this  February  was  only  carried  a  4-coliimn-by-190- 

0.4  per  cent.  For  the  quarter  this  year  advertisement  of  Feibleman  s-S^rs 

made  a  3%  per  cent  better  showing  kitchen  ware  for  Passover  use.  Ex- 


than  the  first  three  months  of  1934.  c^t  for  prices  and  the  single  line 

Retail  sales  of  new  passenger  auto-  Passover  begins  Wednesday  cv’ening, 
mobiles  this  March  were  47  per  cent  April  1/th,  it  was  all  in  iiddish. 
better  than  in  March.  1934,  and  209  per  *  *  .* 

cent  better  than  in  March,  1933.  From  ‘*\7ERY  Saks’  Fifth  .Avenue” 
February  to  March  the  usual  increase  »  started — or  called  our  attention 
is  26  per  cent ;  this  year  it  was  38  per  to — other  attempts  to  make  the  store  a 


‘‘TTERY  Saks’  Fifth  .Avenue” 
V  started — or  called  our  attention 


cent.  For  the  first  quarter  sales  of  synonym  for  some  sales-point.  Down 
new  passenger  cars  were  64  per  cent  in  Dallas,  .A.  Harris  &  Co.  have  been 

higher  than  in  1934  and  154  per  cent  using  “Unmistakably  Harris”  to  charac- 

higher  than  in  1933.  terize  correct  trousseaus.  .And  in  New 

For  the  first  quarter  Chevrolet  sales  York  a  recent  Macy  advertisement  of 

were  the  largest  for  any  quarter  in  the  children’s  Featherwear  Gro- Shoes  says 
last  five  years.  Passenger  car  sales  tfic  price  is  as  “Macy-low”  as  it 

were  31.5  per  cent  more  than  in  the  can  be  for  the  quality  of  materials, 
first  quarter  of  1934.  March  sales  were  ♦  ♦  ♦ 

the  highest  for  that  month  since  1930,  A  NEW  institutional  campaign  has 
juid  74,500  orders  were  carried  over  C\  just  been  started  by  Arnold  Con- 
into  April.  stable.  New  York.  It  opens  with  a  4- 

New  automobile  financing  shows  cor-  column-by-220  line  advertisement  (on 
responding  increases:  this  March  41  the  same  page  with  two  other  pieces 
per  cent  more  than  March,  1934,  and  of  -AC  promotion).  Nearly  half  the 
233  per  cent  more  than  in  March,  1933, 
and  35  per  cent  above  this  February. 

For  the  first  quarter  the  gain  w’as  53 

per  cent  above  1934  and  168  per  cent  M 

above  1933. 

General  business  for  the  first  quarter  ReCOrd 

seems  to  have  been  appreciably  better 
than  in  the  first  quarter  of  1934.  The 
New  York  Sun  has  summarized  the 
reports  of  170  industrial  and  utility 
companies:  their  aggregate  net  earn-  - 

ings  were  up  3.15  per  cent  from  the  >4  MJa'Y 

first  quarter  of  1934. 

For  the  first  quarter,  Marshall  Field 

&  Co.  cut  net  loss  from  $762,000  last  Average  Net  Paid  Circu- 
year  (when  sales  were  $22,058,300)  A 

to  $442,770  this  year,  with  sales  of  lation  for  6  months  end- 
$22,719,000  ing  March  31st,  1935. 

Frank  G.  Shattuck  Company  reports 
a  net  loss  of  $3,134  for  the  March 

quarter  this  year,  against  a  net  profit  VS  51  I  4*  ■  WH  A  1*  O 
of  $100,080  last  year  same  quarter.  W  M.  MU  VMM:; 

National  Tea  Company  for  12  weeks 

ending  March  23  this  year  had  net  Mi  ww  ®  M 

profit  of  $118,875;  last  year  same  pe-  n  „•  •  j-  kt 

riod,  net  profit  $87,192.  BaUmore  s  Ouidanding  Neuspaper 

For  the  six  months  ended  March  31, 


When  you  get  it  all- 
what  have  you? 


How  many  newspaper  advertisers  are 
there? 

Accepting  the  figures  issued  by  Media 
Records,  Inc.,  as  most  advertisers, 
agencies  and  publishers  do,  it  appears 
that  there  are  less  than  1200  users  of 
newspaper  space  who  can  be  truly 
classed  as  national  advertisers. 

EDITOR  &  PUBLISHER  (issued  each 
week  for  and  about  newspapers,  news¬ 
paper  advertisers  and  their  advertising 
agencies)  reaches  just  about  all  the  na¬ 
tional  newspaper  advertisers  there  are 
because  more  than  1100  national  ad¬ 
vertisers  are  known  to  be  subscribers  to 
EDITOR  &  PUBLISHER. 

It  is  good  business  to  place  your  story 
before  National  Advertisers  before  their 
lists  are  made  up  and  EDITOR  & 
PUBLISHER  is  the  dominant  medium 
to  use  because  it  delivers  your  message 
in  the  atmosphere  of  the  newspaper. 

Acceptance  among  national  advertisers 
should  make  EDITOR  &  PUBLISHER 
the  ‘‘number  one”  medium  in  your 
promotion  plans. 


EDITOR  ac  PUBLISHER 

Suite  1700  -  Times  Building  -  Times  Square 
New  York,  N.  Y. 
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Traveler 
Is  Glad  to 
Get  Home 

-  i 

Remarks  on  How  Happy  a  j 
Linotype  Matrix  Must 
Be  on  Return  to  Its 
Proper  Magazine. 


Asked  today  what  was  the  greatest 
lesson  he  had  learned  in  the  course 
of  his  sensational  trip  around  the 
world,  the  star  reporter  of  the  Mixer 
News  unhesitatingly  replied:  “The 
most  important  thing  I  learned  is  that 
it’s  not  the  getting  there,  but  the  get¬ 
ting  back  that  counts. 

"Take  the  Mixer  Linotype  now,” 
said  he  reverting  to  his  favorite  sub¬ 
ject.  "It’s  no  trick  at  all  to  mix  a  lot 
of  faces  in  one  line,  but  getting  them 
all  back  to  their  proper  magazines — 
that’s  doing  something.  And  it’s  done 
so  simply. 

"Each  matrix  has  a  combination  of 
notches  cut  in  its  foot.  As  it  passes 
through  the  distributor,  it  steps  on  a 
small  bit  of  steel  called  a  bridge 
which  has  a  combination  of  teeth.  If 
the  teeth  match  the  notches,  it  drops 
down  to  what  I  call  the  ‘lower  level’ 
—but  if  they  don’t  match,  it  rides 
across  on  the  ‘upper  level.’ 

“Nothing  could  be  any  simpler  than 
that.  It  always  works,  as  it  has  been 
working  for  over  thirty  years. 

‘‘There  is  nothing  to  get  out  of  or¬ 
der  and  the  distribution  is  not  de¬ 
pendent  on  any  moving  parts  which 
might  make  the  wrong  move.” 


NEWS  REPORTER 
ON  HIS  RETURN 


Outfitted  by  Abercrombie  &  Fitch 


WRITER  TRAILS 
MIXER  LINOTYPE 
AROUND  WORLD 

Finds  It  Setting  Heads  in  Practically  Every  Country 
Except  the  Fiji  Islands  Where  They  Chop  Them 
Off  and  Hang  Them  to  the  Rafters 


“Get  me  the  real  low-down  on  the  Mixer  Linotype,”  said  the 
City  Editor  of  the  Mixer  News  to  his  three-star  reporter  one 
night  last  May,  as  they  sat  together  at  the  lunch-room  counter 
crying  into  each  other’s  buttermilk.  “Find  out  if  it’s  really  as 
good  as  we  have  been  saying  it  is.”  ^ 

- “It’s  an  assignment,  boss,”  said  the 


Single-Keyboard  Linotype 
Puzzles  Natives  of  Malibu 


Landing  at  Gato,  the  principal  sea-  I 
port  of  Malibu,  the  News  reporter 
was  warmly  welcomed  by  Editor 
Bergman  of  the  Daily  Maliboop.  To¬ 
gether  they  visited  the  plant  of  the 
Maliboop,  which  is  housed  in  an  im¬ 
posing  edifice  built  of  Standard  Oil 
cans — and  found  the  composing-room 
filled  with  chattering  natives. 

The  aborigines,  who  are  known  as 
Maliboolas,  were  gathered  around  the 
Model  26  Linotype,  examining  it  with 
the  most  intense  interest.  Your  cor¬ 
respondent  interviewed  them,  Mr. 
Bergman  acting  as  interpreter,  and 
found  that  their  curiosity  had  been 


aroused  by  the  fact  that  the  Model 
26  had  only  one  keyboard. 

We  explained  that  the  one  power- 
driven  keyboard  operated  both  the 
main  and  auxiliary  magazines,  its  ac¬ 
tion  being  shifted  from  one  to  the 
other  by  a  touch  on  the  shift  button. 

The  natives  were  obviously  very 
much  impressed  by  this  explanation 
and  the  accompanying  demonstration 
of  the  speed  with  which  the  operator 
could  assemble  matrices  from  all 
magazines.  We  gave  each  of  them  a 
slug  carrying  his  name,  which  they 
put  through  their  noses  and  disap¬ 
peared  into  the  jungle. 


,  reporter.  And  wiping  the  tears  from 
I  his  eyes  and  the  foam  from  his  chin, 
j  he  staggered  forth  into  the  night. 

I  Today  he  returned!  With  a  story! 

I  And  what  a  story! 

1  In  every  corner  of  the  globe  he 
j  found  Mixer  Linotypes  doing  the 
I  hard  jobs  in  the  newspaper  offices — 

,  setting  the  heads  and  ads.  And  did 
1  the  staffs  like  them! 

I  “In  one  German  newspaper  office.” 

I  he  reported,  ‘‘it  was  the  nightly  cus- 
]  tom  for  the  composing-room  force  to 
I  gather  around  the  Mixer  Linotype, 
i  The  foreman  would  raise  his  stein 
j  and  inquire,  ‘1st  das  nicht  eine  ge- 
I  miitliche  Schriftsetzmaschine?,’  and 
1  the  operators  would  bang  their  steins 
on  the  imposing  stone  and  roar  back, 
‘Ya!  Das  ist  eine  gemutliche  Schrift¬ 
setzmaschine!’ 

“I  don’t  understand  German,”  ex¬ 
plained  the  reporter,  “but  I  gathered 
that  they  thought  it  was  what  is 
,  known  in  America  as  the  nuts.” 


TWO-IN-ONE  MODEL  26  EQUIPMENT 

USED  IN  SETTING  HEADINGS  IN  ABOVE  SPECIMEN 


First  Main  Mogozine  (72-chQnnel  split) 

24  Point  Century  Bold  Italic 
lower  cose  in  lower  case  side 

how  is  one  to  a 

36  Point  Century  Bold  lower  cose  in  cop  side 

how  is  one 


Second  Main  Magazine  (90-channel) 

12  Point  Century  Bold  with  Itolic 

HOW  is  one  to  assess  123 
HOW  is  one  to  assess  12B 


(  •■“LINQTYPE"") 

ALL  FROM  A  SINGLE  KEYBOARD 


First  Auxiliary  Magazine 

24  Point  Century  Bold  Italic  cops  and  figures 

HOW  IS  123 


Second  Auxiliary  Magazine 

36  Point  Century  Bold  cops  and  figures 

HOW  123 


Text  Matter  in  10  and  7  Point  Excelsior  No.  1 
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Advertising  Agencies 

MAY  AUTO  BUSINESS 
FULL  OF  PROMISE 

Good-Sized  Schedule*  Forthcoming 

Despite  CheTrolet  Cancellation — 
Ford  Output  Half-Million 
Already  in  ’35 

(.Special  to  Editor  &  Pubusuer) 

Dktroit,  May  1. — Newspapers  will 
that  the  automotive  industry  is  swingmg 
into  May  at  a  fast  pace  and  it  is  ex¬ 
pected  that  advertising,  production  and 
sales  for  May  will  be  ahead  of  April. 
In  the  past  April  was  always  the  big 
month  but  there  are  many  in  Detroit 
that  believe  May,  June,  July  and  Aug¬ 
ust  will  be  better  than  April,  1935,  aijd 
April  was  a  most  satisfactory  month. 

Campbell-Ewald  Company  has  sent 
out  cancellations  of  the  entire  Chevro¬ 
let  schedule  after  May  6.  This  action 
was  caused  by  various  plant  closings 
due  to  strikers  and  failure  to  get  ma¬ 
terial.  It  is  expected,  however,  that  the 
generous  May  schedules  will  again  find 
their  way  into  the  columns  of  the  news¬ 
papers  as  soon  as  the  trouble  is  cleared 
up. 

Campbell-Ewald  are  also  expected  to 
release  a  Buick  schedule  to  approxi¬ 
mately  the  sajne  list  of  cities  as  in 
-April.  Buick  reports  over  5,01X1  un¬ 
filled  orders. 

Through  MacManus,  John  &  .Adams, 
Pontiac  is  releasing  a  large  May  sched¬ 
ule.  In  May  Pontiac  expects  to  break 
all  production  records.  The  first  1,000- 
car  day  in  three  years  occurrea  at  the 
Pontiac  plant  this  past  week.  Pontiac 
will  hold  a  series  of  conventions  for 
the  field  i)ersonnel  at  New  York,  Cin¬ 
cinnati  and  Oakland  during  May. 

It  is  expected  that  the  first  regular 
schedule  of  the  year  on  Oldsmobile  will 
be  placed  during  May.  D.  P.  Brother 
&  Co.,  who  place  the  account,  will  not 
confirm  the  information,  but  Oldsmobile 
has  been  setting  new  production  rec¬ 
ords  and  a  campaign  is  expected  for 
newspapers.  Oldsmobile  has  announced 
the  purchase  of  the  old  Durant  plant  at 
Lansing,  which  gives  it  nearly  one  mil¬ 
lion  square  feet  of  plant  facilities. 

The  Plymouth  May  schedule  will  con¬ 
sist  of  two  ads  in  most  of  the  regular 
Plymouth  points  over  10,tXX)  popula¬ 
tion.  Plymouth  advertising  up  to  the 
present  has  been  confined  to  th?  urban 
sections  rather  than  the  rural  sections. 
The  first  Plymouth  ad  will  run  the  week 
of  May  5 — insertions  being  made  either 
May  6,  7  or  8.  Copy  is  placed  through 
the  J.  Stirling  Getcliell  .Agency. 

.A  DeSoto  May  schedule  is  also  ex¬ 
pected  in  May  to  the  regular  DeSoto  list 
of  dealer  towns.  DeSoto  is  also  placed 
by  the  Getchell  Agency  which  has  dur¬ 
ing  the  month  of  May  a  rather  exten¬ 
sive  schedule  in  newspai)ers  on  Socony 
A’acuum. 

Dodge  through  Ruthrauff  &  Ryan  is 
releasing  a  May  schedule  to  direct  dealer 
points.  J.  D.  Burke,  director  of  truck 
sales  of  the  Dodge  division  of  Chrysler 
Motors,  is  quoted  this  week  as  saving 
that  the  truck  field  has  vast  jwtentialities 
that  promised  to  keep  the  industry  on 
its  toes  for  a  considerable  time. 

The  Lee  .Anderson  Agency  is  con¬ 
tinuing  its  rather  extensive  campaign 
for  Chrysler  through  a  large  list  gi 
daily  papers.  The  schedule  for  the 
month  of  May  consisting  of  two  inser¬ 
tions  follows  the  earlier  plans  previ¬ 
ously  reported  in  this  column. 

There  will  be  a  May  schedule  on  Hud¬ 
son  Terraplane  in  newspapers  released 
through  Brooke,  Smith  &  French.  The 
statement  of  Hudson  Motor  Company 
issued  this  week  shows  a  profit  for  the 
first  quarter  of  1935,  which  speaks  well 
of  the  extensive  use  of  newspapers  by 
this  unit. 

Over  one-half  of  the  million  Ford  cars 
which  Henry  Ford  promised  to  build  in 
1935  have  already  been  built,  and  fqr 
the  first  three  months  registration  fig¬ 
ures  show  over  200,000  Ford  passenger 
cars  and  nearly  50,000  commercial  cars 
already  in  the  hands  of  buyers.  The 
Ford  campaign  in  the  weekly  field  so 
far  for  1935  has  been  an  outstanding 
job,  the  work  of  N.  W.  .Ayer  &  Son. 


S.  F.  COPY  PLACED 

iSpecial  to  Editor  li  Pl'blisuerJ 

S.SN'  FR.\Ncisto,  April  29 — The  first 
of  16  advertisements  featuring  San 
h'rancisco  as  “America's  Coolest  Sum¬ 
mer  City  and  Center  of  California 
A'acationland”  was  released  this  week 
in  Eastern  newspapers  by  Californians, 
Inc.,  San  Francisco,  community  adver¬ 
tising  organization.  The  intensive  seven- 
week  campaign  of  newspaper  advertis¬ 
ing  is  being  used  to  stimulate  tourist 
travel  this  summer  to  San  Francisco  and 
Northern  California,  with  copy  appear¬ 
ing  in  35  metropolitan  newspapers  of 
the  country.  The  advertising  is  handled 
hy  San  Francisco  office  of  Lord  & 
Thomas,  in  conjunction  with  John 
Cuddy,  managing  director  of  Cali¬ 
fornians,  Inc. 


UNIVEX  CAMERA  DRIVE 

Brooke,  Smith  &  French,  Inc.,  of 
Detroit  and  New  York,  has  been  ap¬ 
pointed  advertising  counsel  for  the  Uni¬ 
versal  Camera  Corporation  of  New 
York  City,  manufacturer  of  L  nivex 
cameras  and  Unive.x  film.  The  com¬ 
pany  sells  a  lightweight  folding  camera 
of  aluminum  with  "airfiow"  lines,  re¬ 
tailing  at  $1.00.  and  a  small  box  camera 
retailing  at  39  cents.  Doing  business 
in  every  country  in  the  world,  except 
Germany  and  Russia,  the  concern  is 
set  to  produce  50,000  cameras  a  day, 
according  to  O.  \\ .  Githens.  president. 
.Advertising  will  appear  in  national 
magazines  and  newspapers  and  will  be 
handled  through  the  New  York  office 
of  Brooke,  Smith  &  French,  Inc.,  under 
supervision  of  Carlton  C.  Provost. 

SPECIAL  DERBY  COPY 

Marshall  Field  &  Co.,  Chicago  store, 
used  large  display  space  in  local  papers 
this  week,  tying  in  directly  with  the 
Kentucky  Derby.  The  advertisement 
featured  the  correct  wearing  apparel 
for  both  men  and  women,  including  lug¬ 
gage  and  sports  accessories.  The  copy 
was  headed  “Off  to  the  Derby”  and 
was  written  in  a  breezy  style.  It  in¬ 
cluded  a  picture  of  Churchill  Downs. 

PLACING  RADIO  ACCOUNT 

The  Centaur  Company,  New  York, 
has  appointed  Hanff- Metzger,  Inc.,  New 
A'ork,  to  act  as  its  advertising  agency 
in  the  preparation  and  placing  of  a 
series  of  Radio  Programs  for  ZBT 
Baby  Powder.  This  new  radio  series 
will  feature  “Famous  Babies.”  It  will 
be  broadcast  on  Monday  mornings,  over 
30  stations  of  the  Columbia  Broadcast¬ 
ing  System. 


CARGILL  TO  DONAHUE  A  COE 

Julian  Cargill,  formerly  advertising 
director  of  the  Butterick  Publications 
and  for  the  past  two  years  vice-presi¬ 
dent  of  the  VVilliam  Esty  &  Co.,  has 
been  elected  vice-president  of  Donahue 
&  Co..  Inc.,  New  York. 


NEW  FOUR-A  MEMBER 

Logan  &  Stebbins,  Los  .Angeles,  have 
lieen  elected  to  membership  in  the 
.American  .As.sociation  of  .Advertising 
.Agencies. 


14 ... . 

Fourteen  department 
stores  are  using  in- 
ereased  space  (accord¬ 
ing  to  Media  Records 
for  the  first  quarter) 
this  year  in  the — 

NEW  YORK 

IHetalb  tribune 


NEWSPAPER’S  PLACE  IS 
SECURE,  SAYS  FRY 

Power  of  Printed  Word  Not  Likely  to 

Be  Supplanted,  Ayer  President 
Holds — Radio  a  “Supple¬ 
ment” 

(Special  to  Editor  k  Publisher) 

-Atlantic  City,  May  2 — Radio  is 
not  a  competitor  of  the  newspaper  ad¬ 
vertising  page,  according  to  Wilfred 
Washington  Fry,  president  of  N.  W. 
Ayer  &  Son,  Philadelphia. 

Mr.  Fry  declared  during  a  visit  here 
that  “it  will  be  a  long  time  before  the 
power  of  the  printed  word  will  be  sup¬ 
planted.  The  place  and  power  of  news¬ 
paper  advertising  is  secure  so  long  as 
newspapers  make  it  so. 

“Radio  seems  to  me  a  new  and  very 
interesting  supplement  to  the  old  forms 
of  advertising.  It  is  not  taking  any¬ 
thing  away  or  usurping  anything.  In 
one  sense  it  is  competition,  but  anything 
that  extends  the  power  of  advertising 
will  help  all  advertising. 

“It  is  interesting  to  notice  that  some 
products  get  enormous  sales  response 
from  radio  promotion  and  little  from 
other  mediums,  while  there  are  com¬ 
modities  which  respond  strongly  to 
newspaper  and  magazine  advertising 
and  hardly  at  all  to  radio.” 

The  N.  W.  Ayer  chief  added  that 
“during  the  depression,  I  must  admit, 
advertising  was  subject  to  a  lot  of  abuse 
ill  the  way  of  purchased  testimonials 
and  unsupportable  claims.  That  is  sub¬ 
siding,  and  sanity  and  soundness  are 
returnnig. 

"The  worst  enemies  of  advertising 
are  the  people  who  abuse  it.  Advertis¬ 
ing  is  much  like  a  person;  if  it  doesn’t 
tell  the  truth  it  cannot  be  relied  upon.” 


A.  B.  C.  MEETING  IN  JUNE 

The  next  meeting  of  the  Audit  Bureau 
of  Circulations’  board  of  directors  will 
lie  held  Friday,  June  28,  at  the  Seig¬ 
niory  Club,  Montebello.  Quebec,  Can¬ 
ada.  it  was  announced  this  week. 


BIG  OHIO  CAMPAIGN 

The  Standard  Oil  Company  of  Oh* 
will  launch  one  of  the  most  exteasiTj 
newspaper  advertising  campaigns  in  itj 
history  May  7  with  the  introductin 
of  a  new  brand  of  guoline,  Leslit 
Smith,  Qeveland,  advertising  manage 
told  more  than  1,200  Ohio  dealers  « 
the  annual  convention  of  the  Ohio  dij. 
trict  in  the  Palace  theater,  Toledo, 
.April  26.  The  campaign,  whidi  wit 
announce  a  new  triple-distilled  X-?| 
gasoline,  will  be  the  largest  since  X-?l 
gasoline  first  was  marketed  in  1931 
Mr.  Smith  said.  Three  distinct  cam! 
paigns  will  be  carried  on  throughoir 
the  year,  he  said. 


RELAXES  UQUOR  BAN 

A  ripd  ban  on  alcoholic  beverajt; 
advertising  since  pre-prohibition  days 
has  been  relaxed  enough  recently  by  tk 
Philadelphia  Evening  Bulletin  to  penni; 
specially  prepared  copy  of  a  looj 
hotel’s  “quarter  hour”  featuring  mixtc 
drinks  for  25  cents.  No  mention  is 
made  of  the  type  of  mixed  drinks  sold 
The  Bulletin  also  is  using  beer  adve- 
tising,  which  formerly  came  under  tk 
ban. 


BEER  COPY  IN  ROTO 

Barbey’s,  Inc.,  Reading,  Pa.,  brewers, 
will  shortly  begin  use  of  rotogravure 
copy  on  its  product.  Sunshine  Beer, 
emphasis  being  placed  on  sunlight  in 
photographic  studies.  Jerome  B.  Gray, 
Philadelphia  agency,  is  handling  ti 
account. 


HAS  “PARADE”  ACCOUNT 

Stewart-Jordan,  Philadelphia  agency, 
is  handling  advertising  of  the  “Phila¬ 
delphia  on  Parade”  exhibition  to  be 
held  this  month  at  Convention  Hall  to 
boost  the  city’s  diversified  enterprises. 
.A  selected  list  of  newspapers  is  being 
used. 

HAS  MORRISON  ACCOUNT 

Schwimmer  &  Scott,  Chicago  agency, 
has  been  appointed  to  place  the  adver¬ 
tising  of  Morrison  Hotel,  Chicago. 


Newspaper  men  will  be  glad  to  know 
that  the  engagement  of  the 

Ringling  Bros,  and  Barnum  &  Bailey 
Combined  Circus  in  Madison  Square 

Garden,  New  York,  now  coming  to  a  close, 
is  the  biggest  in  the  history  of  the  Big 
Show  at  the  new  Garden,-  that  is,  in  ten 
years. 

Newspaper  men  the  country  over  will  be 
glad  to  know  this,  because  the  manage¬ 
ment  and  press  staff  of  The  Greatest  Show 
on  Earth  place  all  the  credit  for  this  ex¬ 
traordinary  business  with  the  New  York 
newspapers,  which  have  never  treated  the 
show  bettei — and  that’s  another  way  of 
saying  they've  been  perfect. 

The  Big  Show  is  moving  onto  the  road, 
happy  in  the  knowledge  that  the  tie  be¬ 
tween  it  and  the  metropolitan  papers  has 
never  been  stronger.  The  New  York 
papers  have  performed  as  though  they 
own  the  show.  And  that’s  as  it  should  be. 
Happy  days! 
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THIS  $25,639,001 
INCOME  TAX  COLLECTION 
SHOWS  A  29.5%  RISE 


(or  March,  1935,  Federal  returns  in  the  New 
Ensland  district,  as  compared  to  March  collections 
a  year  aso.  Which  furni  shes  an  up-to-date  indi¬ 
cator  of  New  Ensland’s  economic  wealth  and 
resources.  And  such  collections  also  furnish 
remarkable  proof  of  New  Ensland’s  financial 
stability  when  it  is  considered  that  Uncle  Sam 
actually  collects  about  91.5  per  cent  of  all  New 
Ensland  federal  taxes,  as  asainst  the  national  aver- 
ase  of  less  than  80  per  cent  collections. 

The  stability  of  these  six  states  ranks  high  not 
only  where  Uncle  Sam  is  concerned,  but  also  as 
a  sales  field  of  8,500,000  people.  It  is  a  con¬ 
sumers’  super-market  justly  famous  for  its  buying 


ability — ands  its  ^^ability  to  pay^^  for  what  it  buys. 

This  market  buys  everything  properly  introduced 
to  it,  particularly  specializing  in  nationally  sold 
products.  Standardized  brands  represent  a  large 
part  of  the  $266  per  capita  annually  spent  for 
retail  purchases  in  New  England.  Here  is  a  33 
per  cent  edge  in  favor  of  the  buying  capacity 
of  the  average  New  England  consumer  as  against  the 
average  $204  spent  per  person  in  the  entire  country. 

The  59  newspapers  listed  here,  long  have  been  the 
chief  mediums  for  the  introduction  and  continued 
advertising  of  national  brands  in  this  market.  The 
selection  of  these  papers  is  true  merchandising 
economy — plus  greater  New  England  profits. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


MAINE— Population  797.423 

Ad  Rntaa 


CIrcu- 

3,544 

14,444 

latlon 

tinea 

llaea 

**PortUAd  PrMS*H«rald  Eiprcas,. 

Sunday  Telegram . . . . 

..(ME) 

41.449 

.24 

.14 

NEW  HAMPSHIRE- 

■^Population  445*293 

**CoBcord  Moaitor*Pdtrlot .  (E) 

4,873 

.45 

.•2 

Keene  Sentinel . 

....(E) 

3.998 

.434 

.425 

••Manchester  Union-Leader.  (ME) 

34.241 

.15 

.12 

VERMONT— Population  359,411 

••Barre  Times . 

....(E) 

4.594 

.•4 

.43 

ittBranleboro  Reformer . . 

....(E) 

3,472 

.44 

.425 

*ttBurllattoa  Free  Free*. , , 

...(M) 

14,353 

.445 

.445 

••Rutland  Herald . 

...(M) 

13.393 

.44 

.44 

MASSACHUSETTS— FnRislatlon  4,349,414 

••Attleboro  Sun . 

....(E) 

5.444 

.44 

.44 

**®®*ton  Eve.  American . . 

....(E) 

343,345 

.54 

.54 

••Boston  Sunday  AdvertUer. . .  (S)  478.374 

.75 

.75 

**Bo«ton  Globe . 

(M4kE)  344.344 

.54 

.54 

TreaecrlpC . 

....(E) 

33.947 

.35 

.35 

••Boston  Poet . 

....(M)  343.793 

.44 

eM 

••Boston  Poet . 

...AS) 

244,544 

.55 

.55 

■rocktoe  BaterprUe-TImes.CB) 

31.347 

.14 

.14 

**Flccbburt  Seatlael . 

....(E) 

11,345 

.455 

.445 

_  Greeafleld  Recorder-Gaeotted) 

4.154 

.445 

.445 

**HeTerhlll  Gasette . 

....(E) 

15.773 

.47 

eM 

Circu¬ 

lation 

tttHolyoke  Trantcript  &  Tele¬ 
gram . (E)  14.544 

**Lawrenca  Eagle-Tribune. .  (ME)  34.349 

**Lynn  Item . (E)  14.437 

**Lowell  Coutler-CItlaen  and 

Evening  Leader . (M4tE)  21.344 

••The  Lowell  Sun . (E)  13.494 

••New  Bedford  Standard  TImaa 

and  Mercury . (M4t£)  44.144 

••New  Bedford  Sunday  Standard 

Timet . (S)  25.474 

•North  Adama  Trantcript. . . .  (B)  14.423 

••Pittsfield  Eagle . (E)  19,114 

••Salem  Newt . (E)  34.344 

tttTaunton  Gaaatte . (E)  4,915 

••Worcester  Telegram  and 

Evening  Gasatta . (M4tE)  145,743 

••Worceatar  Sunday  Talagram.(S)  51,473 


Ad  Rates 
2.544  14,444 
lines  lines 

.44  .445 

.14  .49 

.445  .4$ 

.49  .48 

.49  .47 

.14  .14 

.14  .14 

.45  .44 

.47  .47 

.49  .47 

.45  .435 

.24  .25 

.21  .18 


RHODE  ISLAND— Population  447,497 

••Pawtucket  TImea . (E)  39,777  .49 

••Pravldanca  Bulletin . (E)  94,433  .34 

••Provldanca  Journal . (M)  43,944  .13 

"Provldanca  Journal . (S)  91.743  .34 

ttProvIdancoNows-Trlbuna. .  .(E)  29,558  .14 

ItWaatarly  Sun . (EJiS)  5.349  .44 

••Woonsockat  Call . (E)  14.447  .44 


.49 

.27  (B) 
.27  (B) 
.34 


CONNECTICUT— Population  1,644.943 

Ad  Rates 


CIrcu- 

2*5dd 

14,444 

latlon 

Unas 

llaea 

**BriddeportPoatTelegrain(Mdfc£) 

44,443 

.135 

.135 

••Bridgeport  Post . 

..(S) 

21.341 

.44 

.48 

ttDaabury  Newa-TImes. . . . 

..(E) 

9,343 

.44 

.45 

**Hnrtford  Gouraat . 

.(M) 

37.912 

.14 

**Hartford  Gouraat . 

..(S) 

59,345 

.15 

.15 

••Hartford  Timas . 

..(E) 

54,744 

.15 

.15 

**Mlddletowa  Preaa . 

..(E) 

9.114 

.455 

.435 

**New  Britain  Herald . 

..(E) 

14,743 

.49 

.48 

tttNew  Haven  Reglater . 

E4tS) 

44,533 

.14 

.15 

**New  London  Day . 

..(E) 

14.477 

.44 

••Norwalk  Hour . 

..(E) 

7.547 

.445 

.44 

1 1  tNorwichBuUatinfcRaoorid  (M4tE) 

18,337 

.49 

.47 

••Stamford  Advocate . 

...(E) 

11,133 

.445 

.455 

**Waterbury  Republican  R 

American . (M4cE) 

39,414 

.14 

.14 

**Waterbury  Republican  dc 

Amarican . 

(E4cS) 

33,391 

alt 

(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 
ttPubllshars’  ABdavlt.  Apr.  1.  1934. 

**A.  B.  C.  Publishers’  Statement.  Oct.  1,  1934. 
tttPubllshars’  Affidavit.  Oct.  1.  1934. 
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AD-VENTURES 


All  About  Conlchls,  as  seen  by  a  •‘Contest  Administrator 
Reward  Follows  Award  for  Arkansas  Dailies 


LOVU  D.  HEKKOLD  ot  Chicago^ 
no  relation  to  Harold  Lloyd,  despite 
some  thousands  of  doubters — was  in 
town  this  week  and  not  averse  to  being 
interviewed ;  so  he  told  us  practically 
everything  about  advertising  contests  ex¬ 
cept  a  sure  way  to  win  one.  Prof.  Her- 
rold  (advertising,  Northwestern  Uni¬ 
versity)  has  built  a  Hourishing  business 
in  the  judging  of  contests,  and  he  views 
the  rush  contest-ward  by  advertisers 
with  complacency.  In  the  last  three 
years,  beginning  when  he  reluctantly  sat 
up  all  one  night  to  read  100  papers  and 
earn  $50,  he  has  had  a  part  in  more 
than  a  hundred  national  contests,  and 
has  helped  give  away  untold  thousands 
of  prizes,  ranging  from  cheap  bits  of 
merchandise  up  to  $10,000  in  cash.  He 
maintains  a  staff  of  readers  numbering 
anywhere  from  30  to  75  or  80,  who 
spend  full  time  (40-hour  week)  in  read¬ 
ing  essays  on  “Why  Hoozis  Flour 
Makes  Flatter  Pancakes,”  and  the  like. 
And  between  classes  he’s  apt  to  be  found 
most  any  time  of  day  poring  over  the 
pile  of  entries  that  have  survived  the 
elimination  heats.  After  going  through 
the  pile  10  or  15  times — not  all  at  one 
sitting — he  is  prepared  to  make  and  de¬ 
fend  a  decision  that  means  thousands  of 
dollars  to  one  person  or  a  few  jtersons. 


By  ROBERT  S.  MANN 

in>tead  of  names,  to  insure  unbiased 


IF  CONTESTS  are  to  continue  as 
an  important  part  of  advertising 
strategy,”  said  Prof.  Herrold,  ‘‘the  pub¬ 
lic  must  be  resold  on  the  fairness  and 
honesty  with  which  they  are  conducted. 
Despite  everything  that  has  been  said 
and  done,  there  are  lots  of  doubters. 
Some  even  doubt  that  I  am  a  real  per¬ 
son.  1  get  letters  asking  me  to  recom¬ 
mend  books  on  advertising,  or  asking 
other  questions,  from  persons  who  obvi¬ 
ously  want  primarily  to  see  if  they  will 
get  a  reply  from  a  real  person  on 
Northwestern  University  stationery.” 

The  contest  fever  shows  no  sign  of 
cooling,  he  said,  citing  instances  in  vari¬ 
ous  fields,  where  one  contest  by  one  firm 
has  been  followed  by  rival  contests, 
so  that  the  first  concern  had  to  follow 
up  with  repeated  contests  of  its  own. 
With  the  current  technique  of  requiring 
evidence  of  purchase  from  all  contest¬ 
ants,  this  means  at  least  repeated  sales, 
and  at  best  the  establishment  of  perma¬ 
nent  customers. 

As  for  the  ill  will  generated  among 
contest  losers,  which  has  given  some 
thoughtful  advertising  men  pause.  Prof. 
Herrold  merely  remarked :  “Did  you 
ever  know  a  woman  who  had  been  stung 
on  a  ‘bargain’  and  who  thereuTOii 
stopped  looking  for  bargains?  Losmg 
contestants  are  likely  to  blame  the 
judges — I  get  plenty  of  angry  letters 
— but  not  the  product.” 


judging. 

The  essay  contest  is  the  most  popular, 
at  present,  with  least  likelihood  of  du¬ 
plicated  entries,  but  most  feared  by  con¬ 
sumers.  Simpler  contests  bring  biggest 
resiKjnse,  particularly  if  contestants  are 
not  reiiuired  to  buy  anything,  but  such 
floods  of  replies  are  apt  to  include  “junk.” 


VERDICT  of  the  judges  in  the  Eui- 
roR  &  Pi  Bi.isHKK  promotion  contest 
of  a  year  ago,  incidentally,  has  received 
substantial  endorsement  since  then  in  at 
least  one  line,  we  are  told  by  W  allace 
W'itmer,  manager  of  .\rkansas  Dailies, 
Inc.,  Memphis^  Tenn.  A  painstaking 
study  of  the  Arkansas  market  for  pro¬ 
prietary  medicines,  conducted  by  Arkan¬ 
sas  Dailies,  was  the  winner  that  time 
in  the  class  of  research  analyzing  som. 
specific  phase  of  market  or  newspaper. 
Reminded  by  the  recent  announcement 
of  winners  in  the  latest  contest,  Mr. 
Witmer  sends  this  report  of  results  in 
increased  linage : 

“At  a  time  when  unfavorable  legisla¬ 
tion  was  pending — the  Copeland-Tug- 
well  Bill  and  so  forth— and  many  regu¬ 
lar  medicine  advertisers  were  canceling 
schedules,  enough  new  business  was  se¬ 
cured  through  our  proprietary  medicine 
survey  to  offset  these  losses  and  show 
a  most  substantial  gain.  Last  year  the 
Arkansas  Dailies  group  showed  a  gain 
of  34.7  per  cent  over  1933  in  the  medi¬ 
cine  classification.  In  dollars  and  cents 
this  gain  amounted  to  $5,402.02. 

“Of  course,  the  recognition  among 
medicine  advertisers  given  the  Arkansas 
Dailies  group  as  a  re.sult  of  this  survey 
is  something  that  is  impossible  to  meas¬ 
ure  but  we  know  the  survey  has  estab¬ 
lished  us  with  them  for  a  long  time  to 
come.  It  will  continue  to  produce  busi¬ 
ness  for  us  long  after  the  first  results 
have  worn  off.” 


Note  m  re  advertising  criticism : 

Ballyhoo  announces  reduction  in  its 
advertising  rate  from  $500  a  page  to 
$300,  from  $1.25  a  line  to  75  cents. 


PROF.  HERROLD  and  his  assist¬ 
ants  have  become  familiar  with  per¬ 
sistent  contestants  whose  entries  bob  up 
in  every  contest — sometimes  under  other 
persons’  names.  There’s  Josephine,  who 
puts  her  entry  in  wall-paper  covers  and 
sends  it  special  delivery  in  a  red  en¬ 
velope.  There’s  Qarice  in  California 
who  types  her  contribution  in  black  and 
red  on  a  large  yellow  card.  And  there 
are  hundreds  pf  others,  not  so  familiar 
to  the  judges,  who  resort  to  all  kinds 
of  devices  to  make  their  material  catch 
the  casual  eye.  There  are  those  who 
send  letters  every  day  to  call  attention 
to  their  entries.  And  on  the  other  hand 
there  are  those  whose  entries  can’t  be 
read,  those  who  forget  to  put  on  their 
names,  and  those  who  offer  to  split  the 
prizes  with  the^  judges.  One  sent  a 
$2,000  check  in  advance,  explaining  that 
the  check  would  be  no  go^  unless  he 
won  the  prize  and  deposited  it. 

But  a  plain  piece  of  paper,  legibly 
inscribed,  has  as  good  a  chance  to  win 
as  anything,  the  professor  insisted. 
After  the  preliminary  weeding  out,  the 
remaining  entries  are  all  typ^  on  uni¬ 
form  cards,  anyway,  with  c^e  numbers 


COFFEE  ADVERTISERS  GAIN 


Bulk  Coffee  Losing  Buyers,  Milwau¬ 
kee  Survey  Shows 

A  strong  swing  to  packaged  coffee  at 
tlie  expense  of  bulk  coffees,  credited 
partly  to  the  condition  of  the  coffee 
market  but  iiartl'y  to  heavy  advertising, 
is  reported  by  the  Mihvaukec  Journal 
on  the  basis  of  its  1935  “Consumer 
.Analysis,”  the  twelfth  edition  of  this 
survey  it  has  made.  The  number  of 
families  using  packaged  coffee  has  been 
rising  ever  since  1929,  the  study  shows. 

Use  of  washing  powder  has  declined, 
and  use  of  soap  flakes  has  risen.  Cat¬ 
sup  is  on  the  way  up  and  prepared 
mustard  on  the  way  down,  in  greater 
Milwaukee.  Increases  in  purchases  of 
canned  soup  were  paralelled  almost  ex¬ 
actly  by  increases  in  purchases  of  can¬ 
ned  soda  crackers.  .An  unprecedented 
swing  toward  tooth  powder  is  reported. 

Possibly  aided  by  return  of  It  gal 
beer,  consumption  of  packaged  cheese 
reached  a  new  high  of  3,769,181  pack¬ 
ages  in  1934. 

The  survey  covers  favored  brands  and 
amoutit  of  purchases  per  family  in 
nearly  a  hundred  varieties  of  grocery 
products,  automotive,  building,  tobacco 
and  toilet  goods,  also  household  appli¬ 
ances  and  miscellaneous  items.  Ques¬ 
tionnaires  were  filled  in  by  6,500  house¬ 
wives,  who  were  rewarded  with  shop¬ 
ping  bags  filled  with  packaged  products. 


SAMPLING  DRIVE  LAUNCHED 

The  Battle  Creek  Food  Company  has 
launched  a  huge  sampling  campaign  in 
Chicago  and  suburbs,  introducing 
Krusty  Bran,  its  new  bran  cereal.  More 
tlian  bOO.tXJO  CTiicago  metropolitan 
homes  will  receive  free  samples,  de¬ 
livered  by  specially  uniformed  adult  car¬ 
riers.  who  arc  .securely  fastening  the 
samples  with  a  rubber  band  to  the  door 
of  the  householder.  Similar  campaigns 
will  be  lauiK'lied  in  Indiana  and  other 
major  markets  of  the  United  States. 
Newspaper  advertising  is  being  used  in 
the  markets  covered,  calling  attention 
to  the  fact  that  samples  are  being  dis¬ 
tributed.  Erwin,  Wasey  &  Co.,  Chi¬ 
cago,  is  handling  the  account. 


Mrs.  .anna  steese  Richard¬ 
son,  of  IVoman’s  Home  Com¬ 
panion,  back  from  a  12,000-mile  trip 
through  the  mental  processes  of  organ¬ 
ized  .American  women,  has  been  telling 
advertising  men  in  recent  weeks  that 
they  ought  to  speak  out  in  behalf  of 
legitimate  advertising  to  controvert  un¬ 
fair  criticism.  In  the  50th  anniversary 
issue  of  Good  Housekeeping  for  May  an 
authoritative  voice  does  speak  out — that 
of  Prof.  James  \V.  Young,  of  the  Uni¬ 
versity  of  Chicago,  former  president  of 
the  American  Association  of  .Advertising 
Agencies  and  author  of  the  famous 
Young  report.  The  issue  carries  a  mil¬ 
lion  dollars  worth  of  advertising,  the 
largest  in  four  years,  it  is  announced. 

Prof.  Young,  answering  the  criticism 
that  advertising  is  expensive  for  the  con¬ 
sumer,  steps  right  into  the  controversial 
field  of  toilet  goods,  and  takes  up  the 
Great  Toothpaste  Problem  for  an  ex¬ 
ample.  There  are  various  published  for¬ 
mulas  for  dentrifices,  he  points  out,  and 
one  might  avoid  the  advertising  cost  by- 
mixing  his  own. 

“But,”  the  article  goes  on,  ‘‘the  reason 
the  manufacturer  can  buy  his  ingredients 
in  large  quantities,  the  reason  he  can 
have  the  finest  technical  skill  and  equip¬ 
ment  to  produce  a  more  perfect  product, 
the  reason  he  can  search  the  world  for 
flavors  to  please  you,  the  reason  he  can 
give  you  a  more  convenient  container, 
and  the  reason  he  can  save  you  the  work 
of  mixing — the  reason  for  all  this  is 
that  he  has  persuaded  millions  of  people 
like  you  to  share  the  cost  of  doing  these 
things  by  buying  his  product.  And  that 
persuasion  is  the  cost  of  advertising. 
You  pay  that  cost  apparently  but  in 
reality  it  is  paid  by  the  savings  and 
improvements  which  have  been  made 
possible  by  the  mass  buying  which  ad¬ 
vertising  produces." 


TEXAS 


THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


ATLANTIC  COUNCIL  ELECTS 


Martton,  Simper*,  Katx,  Miss  Dart,  s* 
Board  of  Governors 

C.  Harold  Marston,  treasurer  oi 
Gcare-Marston,  Inc.,  Philadelphia,  his 
been  elected  chairman  of  the  -Atlantic 
Council  oi  the  .American  .Association  oi 
.Advertising  .Agencies.  Joseph  Katz, 
president  of  the  Joseph  Katz  Compan); 
Baltimore,  is  vice-chairman,  and  Miss 
Florence  M.  Dart,  assistant  treasure 
of  the  Simpers  Company,  Philadelphia 
is  secretary-treasurer,  as  previously 
reported  here,  Robert  S.  Simpers,  presi- 
dent  and  treasurer  of  the  Simpers 
Company,  represents  the  .Atlantic  Coun¬ 
cil  on  the  executive  board  of  the  Four- 
.A.  These  four  constitute  the  board  of 
governors  of  the  council. 


Proswriy  to  cover  this  great  State  you  must 
use  the  leaders; 


Published  by  the  oldest  business  institution 
in  Texas. 


PLACING  LIQUOR  ACCOUNT 

11.  L.  Robinson,  Inc.,  Exchange  Place, 
Jersey  City,  N.  J.,  will  promote  Pete 
Hagen  Rock  ’n’  Rye  and  other  liquor 
products  through  William  H.  Rankin 
Company  of  New  York.  The  advertis- 
ing  will  be  confined  for  the  present  to 
the  New  A’ork  market. 


SANTA  FE  USING  COPY 

The  .Atchison,  Topeka  and  Santa  Fe 
Railway  is  releasing  copy  to  newspa¬ 
pers.  supplementing  the  cooperative 
summer  travel  advertising  campaign 
being  sponsored  by  25  transcontinental 
and  western  lailroads.  The  Santa  Fe 
is  featuring  the  air  conditioning  theme, 
which  dominates  the  cooperative  pro¬ 
gram,  in  lOO-line  copy  on  two  columns 
in  eastern  metrojioiitan  newspapers. 
The  adverti.sing  will  extend  through 
May  and  June.  Stack-Goble  .Advertis¬ 
ing  .Agency,  Cliicago,  is  handling  the 
account. 


JOHN  B.  WOODWARD,  Inc. 

National  Rtpretentalitet 
New  York  Chiesgo  Detroit  8sd  Frsneisoe 


AD  TIPS 


sult-ni  N,  BuNkin,  11%$  N’.  .MichlR.-in  tre 
line,  t’hioaifo.  Issniti);  orders  to  newi. 
pupers  oil  Century  Distilling  Compu;, 
Chicago. 

Horne.  .Morrise.v  Zt  Co.,  (i1-  N.  Michigtg 
avenue,  Chicago.  Csing  a  few  newspaptn 
in  Chicago  on  .1.  W.  Dant  Distilling  Con- 
pan.v. 

Kreieker  Zt  Meloan,  Inr..  GU8  S.  Dtsf. 
liorn  street.  Chicago,  fsing  a  few  (m. 
cago  newspapers  on  T.ux-Naiuel,  a  pts 
duct  of  Klliott  Paint  &  Varnish  Con- 
liany,  Chicago. 

Kogers  Zt  smitli,  ’it)  N.  Wacker  Drive 
Chicago.  N'ow  placing  the  account  of 
.Icl-Sert  Company.  Chicago. 


TO  PUBLISH  MONTHLY 

Beginning  with  the  June  issue,  Class 
&  Industrial  Marketing  will  appear 
again  as  an  independent  monthly  pub¬ 
lication  under  the  name  Industrial  Mar¬ 
keting,  G.  D.  Crain,  Jr.,  publisher,  an¬ 
nounced  this  week.  Ralph  O.  McCjraw 
will  be  editor  of  the  magazine,  which 
has  been  published  during  the  past  year 
as  a  supplement  to  Advertising  Age. 


BOWERS  AGENCY  UQUIDATES 

The  Thomas  M.  Bowers  Advertising 
Agency,  Giicago,  of  which  the  late  Eli 
Daiches  was  president,  is  liquidating  its 
business,  it  was  learned  this  week. 


Just  What  Does 
This  New  Hero 
Look  Like? 


Baseball  fans,  eager  to  get 
a  glimpse  of  each  promis¬ 
ing  rookie,  rely  on  your  sport 
pages  to  help  them  recognia 
him.  Another  responsibility 
for  the  camera,  the  engra^^llg 
department  and  for  Certified 
Mats. 

No  greater  demand  rests  on 
publishers  today  than  to  maie 
photographic  art  really  invit¬ 
ing  and  informing.  Certified 
Mats  with  their  sensitiveness 
to  detail,  their  clarity  in  pre¬ 
senting  lights  and  shadows,  an 
a  major  help. 

For  dependable  stereotypic 
rely  on  Certified  Mats,  madf 
in  the  U.  S.  A. 


CERTIFIED  DRY  M.« 
CORPORATION 


310  Madison  Ave  ,  New  York  0! 
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Selling  The  Classified  Pages 


By  L.  P.  UKELY 


WORKING  hand  in  hand,  the  clas¬ 
sified  and  display  departments  of 
the  Allentoum  (Pa.)  Call  recently  sold 
two  pages  for  a  “Who’s  Who?”  con¬ 
test. 

Albert  Bittner,  classified  manager, 
states  that  each  staff  member  assumed 
the  responsibility  of  selling  36  two-inch 
single  column  spaces  for  two  insertions, 
jnd  in  this  manner,  prospects  in  Allen¬ 
town  were  thoroughly  covered  in  quick 
fashion. 

The  first  page  was  published  on  a 
Weiiesday,  and  it  announced,  in  the 
four-inch,  eight-column  heading.  $20  in 
cash  prizes,  instructions  for  entering  the 
contest,  and  rules  for  preparing  and  sub¬ 
mitting  answers  to  the  Call. 

Below  the  heading,  the  page  was  di¬ 
vided  into  72  two-inch  blocks  which 
were  numbered  consecutively.  Half  of 
each  space  was  taken  with  a  question 
pertaining  to  the  undisclosed  advertiser’s 
business,  such  as  ‘‘What  is  the  name  and 
address  of  the  manufacturer  of  the  Per- 
Icasie  Hand-made  5c  Cigar  ?”  and, 
“\^ich  beauty  salon  has  operators  with 
16  and  18  years  of  permanent  waving 
experience?” 

In  the  lower  {wrtion  of  each  block 
was  a  large  question  mark. 

'The  second  page  appeared  one  week 
later  in  the  same  form  except  that  epr- 
rect  answers  were  printed  below  the 
questions  in  place  of  the  previous  ques¬ 
tion  marks.  Prize  winners  were  also 
annoutKed  in  a  box  in  the  heading. 

«  «  « 

Real  estate  advertising  has  been  a 
pretty  shaky  patient.  As  for  the 
apartment  situation  in  urban  centers,  the 
theory  of  advertising  is  being  demon¬ 
strated  in  practice — that  the  advertising 
effort  curve  should  inversely  follow  that 
of  business  volume.  Apartment  houses 
are  becoming  rather  well-tenanted  in 
numerous  cities  and  the  consequence  to 
classified  is  a  diminishing  rental  ad 
count. 

In  1919  rent  advertisements  fell  off 
sharply  and  this  indicated  an  absorption 
of  vacancies.  That  was  the  beginning 
of  a  housing  shortage  which  made  itself 
felt  in  varying  degrees  until  1924.  Of 
course,  there  is  not  yet  a  housing  short¬ 
age  in  this  economic  cycle,  but  the  wide¬ 
spread  functioning  of  relief  funds  for 
rental  purposes  has  served  to  make  the 
landlord’s  problem  less  acute. 

Construction  for  residential  purposes 
is  making  slow  but  certain  progress. 
Competition  among  active  builders  is 
gaining  in  the  outskirts  of  New  York 
City,  and  sales  of  new  homes  are  en¬ 
couraging.  Many  apartment  buildings 
are  under  construction  in  New  York, 
which  indicates  a  better  feeling  by  pri¬ 
vate  real  estate  capital.  Residential  con¬ 
struction  gains  this  year  have  been  as 
high  as  100  per  cent  in  some  areas  of 
the  United  States,  according  to  the  Bu¬ 
reau  of  Labor  Statistics. 

*  *  * 

TN  ALLENTOWN,  PA..  Mr.  Bittner 
^  recently  sold  a  co-operative  real 
estate  page  for  insertion  in  the  Sunday 
issue,  the  first  such  page  to  appear  in 
the  Call  since  1931. 

It  announced  the  opening  of  a  new 
home  for  sale  and  was  supported  by 
tnany  firms  which  had  furnished  ma¬ 
terials  and  services  to  the  builder  dur¬ 
ing  construction. 

w  *  * 

TN  TOPEKA,  KAN.,  the  Daily  State 
4  Journal  carries  a  classification  of 
Loans  and  Investments.”  Under  this 
falls  the  advertising  of  lending  concerns 
tnaking  mortgages  upon  real  property. 

A  few  days  ago  one  firm  advertised 
Three  New  Loan  Plans”  with  an  ap- 
for  the  opportunity  of  financing 
r^ur  new  home.” 

The  plans  are : 

I.  Twenty-year  (240  months) 
Pun. 

2.  Two  Hundred  Months  Plan. 

3.  Quarterly  Payment  Plan — 5  to 
20  years. 

To  a  classified  man,  the  striking  point 
?bout  this  all-type  double  column  ad  is 
>ts  style  similarity  to  the  proverbial 


auto,  personal,  and  chattel  loan  adver¬ 
tiser’s  copy. 

In  the  last  analysis  home  acquisition 
is  developing  into  a  more  casual  step  in 
localities  where  the  Federal  Housing 
Plan  is  functioning.  Acquiring  posses¬ 
sion  of  a  “home  of  your  own”  will  event¬ 
ually  become  financially  simple,  if  pres¬ 
ent  trends  progress. 

In  the  same  issue  of  the  Journal  ap¬ 
peared  a  150-line  ad  with  a  cut  of  a 
small  bungalow  offered  by  a  real  estate 
firm.  Outstanding  type  was  “Buy  a 
Home  on  the  Federal  Housing  Plan. 
Principal,  interest,  taxes  and  insurance 
— all  included  in  monthly  payments  of 
$20.50— Less  Than  Rent.” 

It  would  seem  that  mortgage  company 
advertising  stating  that  funds  are  avail¬ 
able  to  home  purchasers  is  one  of  the 
strongest  factors  in  rebuilding  confidence 
in  real  estate. 

*  *  ♦ 

Good  advice  to  most  classified  ad¬ 
vertisers  is  this  quotation: 

“To  prepare  successful  advertising, 
use  one  part  white  space,  one  part  type 
matter,  9®  parts  gray  matter.  Stir  vig¬ 
orously  and  serve  daily.” 

*  *  * 

Norman  a.  MOORE  of  the  clas¬ 
sified  staff  of  the  Santa  Monica 
(Cal.)  Outlook,  has  been  promoted  to 
the  post  of  automobile  editor. 

*  *  * 

Benjamin  j.  foley,  classified 

advertising  manager  of  the  Newark 
Evening  Neu^s,  made  Easter  count  to¬ 
ward  extra  linage  on  puppies  and  dogs 
for  sale.  A  four-column  heading  em¬ 
bodied  several  eggs  hatching  out  chicks, 
rabbits  and  puppies — all  the  way  from 
harmless  little  Scotties  to  fierce  English 
pit  bulls. 

The  ads,  aggregating  about  400  lines, 
were  individually  boxed  with  two-point 
rules  with  rounded  corners,  the  spaces 
running  from  10  to  20  lines  each.  A 
thin,  reverse  cut  across  the  bottom  said : 
“A  Doc — When  all  other  friends  desert, 
he  remains.” 

♦  ♦  ♦ 

ALSO  running  currently  in  the  Even- 
ing  News  is  a  four-column  full 
depth  special  entitled,  “Along  the  Jer¬ 
sey  Shore.”  The  heading  is  a  bit  of 
hand  sketching  depicting  the  throngs  at 
the  beach,  a  pier,  and  a  bathing  girl 
silhouette. 

The  ads  are  all  real  estate — mainly 
for  rent.  They,  likewise,  are  individu¬ 
ally  boxed,  but  are  classified  according 
to  beach  villages,  the  town  names  being 
superimposed  upon  a  Benday  back¬ 
ground.  A  thumb-nail  sketch  of  the 
upper  Jersey  shore  and  a  dozen  bath¬ 
ing  figures  in  silhouette,  serve  as  a  con¬ 
cluding  feature  across  the  bottom. 

STUNT  INCREASED  LINAGE 

Additional  newspaper  linage  and  in¬ 
creased  local  retail  business  resulted 
from  a  recent  campaign  by  the  Mounds- 
'Nlle  (W.  V’a.)  Echo  to  discover  the 
most  popular  amateur  entertainer  in  the 
Moundsville  shopping  area.  Twenty- 
five  merchants  bore  the  expense  through 
purchases  of  additional  space  at  the 
regular  rate.  .After  preliminary  elimi¬ 
nations  in  two  Moundsville  theaters, 
contestants  participated  in  a  four-week 
series  of  broadcasts,  with  finals  before 
a  packed  house  in  a  Moundsville  thea¬ 
ter.  The  campaign  was  handled  by 
Lewis  L.  Luster,  advertising  manager 
of  the  Echo,  and  his  assistant,  George 
S.  Black. 

UNION  ATTACKS  2  HRMS 

(Special  to  Editor  &  Fublishck) 
Chicago,  May  1 — Chicago  Typo¬ 
graphical  Union  No.  16  has  launched  a 
nation-wide  campaign  against  R.  R. 
Donnelley  &  Sons  and  Sears,  Roebuck 
&  Co.,  attacking  the  two  concerns  for 
their  non-union  policies.  Joseph  A. 
Wise.  International  Labor  News  Serv¬ 
ice,  Washington,  D.  C.,  staff  writer,  is 
assisting  the  local  union  in  preparing 
five  releases  to  340  labor  papers  through¬ 
out  the  country. 


FLAGGED 


TtELL  OU  R  ADVERT  I  S  I  N  G  ( 
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GUILDS  UPHOLD  BROUN 

’Third  Region  and  San  Francisco 
Groups  Issue  Statements 

The  third  regional  district  of  the 
American  Newspaper  Guild,  with  offices 
in  Philadelphia,  voted  the  “utmost  con¬ 
fidence”  in  Heywood  Broun,  president 
of  the  A.N.G.,  at  a  recent  meeting. 
This  action  followed  the  criticism  of 
Mr.  Broun  by  the  Philadelphia- (jamden 
guild  for  Mr.  Broun’s  statement  that 
“President  Roosevelt  is  labor’s  enemy 
No.  I.”  Paul  Comly  French  is  regional 
vice-president  for  the  third  district. 

The  executive  committee  of  the 
Newspaper  Guild  of  the  San  Francisco 
Bay  Metropolitan  District,  issued  a 
staternent  last  week  deploring  the  Phila- 
delphia-Camden  guild  action  “as  far 
more  harmful  to  guild  interests  than 
Broun’s  hitherto  well-nigh  forgotten 
remark  could  possibly  be.”  Even  if  Mr. 
Broun’s  statement  was,  as  the  Phila- 
delphia-Camden  guild  charged,  “intem¬ 
perate  in  thought,”  the  statement  said, 
“it  has  the  compensating  virtue  of  pro¬ 
ceeding  at  least  from  a  heart-and-soul 
indignation  in  the  midst  of  a  fight  tor 
the  right  of  workers  to  organize.” 

CROZIER  DEFEATED  IN  NEWARK 

Goldberg  Wins  Guild  Presidency  on 
A.  F.  of  L.  Stand 

Running  on  a  platform  favoring  affil¬ 
iation  of  the  American  Newspaper 
Guild  with  the  American  Federation 
of  Labor,  Nathan  L.  Goldberg,  Newark 
Star-Eagle,  defeated  Emmett  Crozier, 
Ledger,  for  the  presidency  of  the  New¬ 
ark  guild.  The  vote  was  59  to  22. 

Mr.  Crozier,  although  he  did  not 
conduct  an  active  campaign  for  re- 
election,  said  he  did  not  think  the  New¬ 
ark  Ledger  strike,  which  he  directed, 
should  be  used  as  a  “crowbar”  to  force 
guild  affiliation  with  the  A.  F.  of  L. 
He  said  he  did  not  think  that  the  “hys¬ 
teria  of  the  strike”  should  be  considered 
in  a  calm  deliberation  of  the  proposed 
step.  Mr.  Crozier  is  treasurer  of  the 
A.N.G. 

Eighty-one  votes  were  cast.  The 
membership  of  the  guild  is  between  140 
and  150 

Other  officers  elected  unopposed,  are : 
vice-presidents,  Robert  C.  Ring,  Sunday 
Call;  Virginia  Lee,  Star-Eagle  and 
Agnes  Fahey,  Ledger,  and  secretary- 


treasurer,  Victor  Pasche,  correspondent 
of  the  New  York  Times,  (joldberg, 
Pasche  and  Ring  were  chosen  delegates 
to  the  national  convention. 

STATE  GUILD  ORGANIZED 

Michigan  Chapters  Unite  With  Hay¬ 
den  Palmer  as  President 

(Special  to  Editor  &  Publisher) 

Lansing,  Mich.,  April  29 — First  at¬ 
tempt  to  organize  chapters  of  the 
American  Newspaper  Guild  on  a  state 
basis  has  resulted  in  formation  of  the 
Michigan  Newspaper  Guild  with  active 
chapters  already  functioning  in  five 
cities.  A  state  organization  meeting 
was  held  at  the  Hotel  Downey  here 
yesterday  attended  by  editorial  workers 
from  Detroit,  Muskegon,  Bay  City, 
Battle  Creek,  and  Lansing.  Grand 
Rapids,  which  has  a  functioning  chapter, 
was  not  represented. 

Hayden  R.  Palmer,  telegraph  editor 
of  the  Lansing  State  Journal,  was 
elected  president  and  James  M.  Has- 
well,  Detroit  Free  Press,  secretary- 
treasurer.  Robert  L.  Perry,  also  of  the 
Free  Press,  was  named  editor  of  the 
Michigan  Guild  Reporter,  which  is  to 
be  an  enlarged  version  of  the  present 
Detroit  Guild  Reporter,  a  mimeographed 
sheet. 

The  Lansing  guild  has  named  Mr. 
Palmer  and  Joseph  H.  Creighton,  the 
local  guild’s  treasurer,  as  official  dele¬ 
gates  to  the  Cleveland  convention. 

GUILD  APPOINTS  ORGANIZER 

William  Davy,  executive  secretary  of 
the  Cleveland  Newspaper  Guild  and  the 
Fourth  Regional  Guild,  has  been  ap¬ 
pointed  by  the  national  executive  com¬ 
mittee  as  national  organizer  of  the 
American  Newspaper  Guild.  His  ap¬ 
pointment  will  come  up  at  the  national 
convention  for  ratification.  Formerly 
Mr.  Davy  was  production  manager  for 
Central  Press,  and  at  one  time  was  a 
member  of  the  United  Mine  Workers 
of  America.  He  will  concentrate  at 
present  on  Illinois  and  Indiana,  accord¬ 
ing  to  the  Guild  Reporter. 

YONKERS  GUILD  SHOW 

The  Yonkers  (N.  Y.)  Newspaper 
Guild  will  hold  its  second  Gridiron 
show  and  dinner,  Saturday,  May  4,  at 
Arrowhead  Inn,  Riverdale. 
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Circulatioi 


50,000  ATTEND  PAGEANT 


DAILY  WINS  DAMAGE  CASE 


DETROIT  TIMES  FETES  1,500  CARRIERS 


Lawrence  (Mast.)  EagIe>Tribune  Ohio  Supreme  Court  Refutes  Reri«« 
Display  Distributes  Machine  Slugs  Award  Reversal 

Ctrecial  to  Editor  &  Publishkr)  .  .  •  ,  •  ... 

case  in  which  it  was  claimed  that 


Lawrence,  Mass.,  .\pril  29— Ma¬ 


chine-cast  slugs*  >aring  the  names*  of  ^  newspa^  publishing  company  and* 


visitors  were  given  out  as  souvenirs 
from  the  Lcurcnce  Eagle-Tribune  ex¬ 
hibit  at  the  third  annual  Lawrence  Pa- 


carrier  stood  in  the  position  of  master 
and  servant  came  before  the  Ohio  Su¬ 
preme  Court  a  few  days  ago,  but  by  r^ 


gcant  of  Progress  last  week,  sponsored 

by  the  paper  the  court  decided,  in  effect,  in  lavor  of 

It  is  estimated  that  50,000  persons  vis-  newspaper.  i .  , 

ited  the  pageant,  where  100  e.xhibitors  The  action  had  been  brought  by  Mrs. 
displavcd  their  products.  The  Eagle-  1  avick  ot  .\kron  against  ^ 

•1  ribune  booth  contained  a  pictorial  rec-  ,  Beacon- Journal.  Mrs  Pavid 

ord  of  a  news  storv  from  the  happening  J-'l.'^rged  that  she  was  injur^  b\  being 
of  the  event  to  publication  of  the  item.  I’lf  ^  newspaper  thrown  by  a  carrier. 
illu>trating  the  various  processes  through  common  pleas  court  gave  her  j 

w  hich  the  story  passed.  .■\n  .-Associated  judgment  to*"  ^1.000.  This  was  ^ 
Press  teletvpe  printer  attracted  much  ^s'de  by  the  court  ol  appeals,  and  its 
attention  '  action  was  upheld  by  the  supreme  court 

Newspaper  publishers  were  greatly  in- 


The  paper,  in  co-operation  with  other 


e.xhibitors,  gave  prizes  each  evening.  A  ^crested,  as  it  w  as  contended  that  if  the 
1935  sedan  was  awarded  the  closing  decision  of  the  court  had  been  against 
..vniri.r  “ic  iiewspapcr,  and  the  carrier  has  been 


65,000  VISITED  EXHIBIT 


the  newspaper,  and  the  carrier  has  been 
held  to  be  a  servant  or  employe  of  the 
newspaper,  many  similar  cases  undoubt. 


The  ITorcesler  (.Mass.)  Telegram  edly  would  have  been  filed,  and  in  addi- 
and  Evening  Jazette  held  its  second  tion  newspapers  would  be  compelled  to 


annual  Progress  Exposition  .April  20-  contribute  to  the  workmen’s  compo- 


Happy  scene  at  banquet  of  Detroit  Times  carriers. 


27,  which  was  attended  by  65,000  per-  sation  fund  and  carry  insurance  at  a 
sons.  Besides  the  numerous  industrial  higher  rate  than  now  paid. 


[ORE  than  1,50C  Detroit  Times  "I  freipiently  meet  great  captains  of 


Ivl  carriers  were  given  a  huge  ban-  industry  who  started  their  careers  as 
quet  recently  by  the  newsjiaper,  to  newsboys;  and  I  think  what  a  good 


mark  the  attainment  of  125,000  daily  business  ours  is,  not  onlv  for  achieve-  ,  ,  .  .  .  •_  _  .  •  ,  ,  ,  - 

city  home  circulation.  The  banquet  ment  in  the  prosecution  of  our  business,  eluded  an  automatic  printer  i  oper  -  department  recently  conducted  a  o«- 


and  merchandising  exhibits,  there  were 
a  hobbies  show  and  a  daily  radio  broad¬ 
cast  over  WTAG.  .Another  exhibit 
was  that  of  the  newspapers,  which  in- 


IIUIIIC  L-llCUiailLflJ.  X  UailUUGk  invill  lll  llic  UHjr)CV.UilUll  UI  UUl  UUMIICSS,  J  .  ^..U* _ _  It-U  --r  — -  -  ----  -  - - 

was  held  at  the  Masonic  Temple.  but  as  preparation  for  success  in  other  %  *y***;!p ..  ' ,  week  drive  to  select  the  l^st  autonio- 


Luminaries  of  the  sports  world,  in-  businesses. 


eluding  Manager  Mickey  Cochrane  "Let  us  realize  this,  and  realize  at  the 


L.1UL11I1U  4.«xaiiUK\,i  ctiiv  us  Liiis,  aiiu  i  av  liil.  •  i_  xi  _ _ _  .  .  .  • 

and  ‘‘Schoolboy’’  Rowe  of  the  Detroit  same  time  what  a  great  country  this  is,  followed  them  a  short  & 


Tigers,  were  among  those  who  spoke.  which  not  only  permits  but  encourages 


A  feature  of  the  gathering  was  a  m.en  to  rise  from  the  ranks  to  be  com-  >  „  .  •  .  _  _ _ 

telegram  from  William  Randolph  manding  officers  in  the  great  businesses  u- 


Hearst,  which  said  in  part : 


iiiaiiviiiiu  U111L.C19  111  me  Kicdi  uiisiiica^c^  i  j  .  »»j  i_*  ..  ir  »i 

and  industries  which  makes  the  coun-  ®  ^  ^  V 


“The  progress  of  the  Detroit  Times  try  rich  and  gives  employment  and 


has  been  amazing. 

“It  would  seem  to  be  the  leader  in 
progress  among  our  publications. 


prosperity  to  millions.” 

Telegrams  of  congratulations  were 


BUYS  MACHINE  TO  AID  BLIND 

More  than  800  carriers  and  street 
ales  boys  of  the  Syracuse  (N.  Y.) 


also  received  from  T.  J.  White,  man-  Journal- American  contributed  five  cents 


“The  competent  and  conscientious  ager  of  Hearst  Enterprises;  H.  M.  Bit-  each  to  raise  sufficient  funds  to  pur- 


salesmanship  of  the  distributing  de-  ner,  general  manager  of  Hearst  News-  chase  a  talking  book  machine  accord 


partment  is  very  evident  in  the  circula-  papers,  and  Victor  H.  Polachek,  circu-  ing  to  a  recent  announcement  by  Milton  Norfolk  (Va.)  Ledger-Dispatch. 


iation  figures  which  you  sent  me. 


“We  evidently  have  a  lot  of  good  papers. 


Iation  director  of  the  Hearst  News- 


business  material,  rising  business  young 
men,  in  that  organization. 


J.  Picou,  circulation  manager  of  the 
daily,  at  an  entertainment  sponsored  by 


E.  .Anderman,  general  manager  of  the  Lion’s  Club,  of  which  he  is  presi- 


PUBLISHER  COMMENTS  ON 


the  Times,  Jack  M.  Stenbuck,  circula 


The  machine  will  enable  the 


“The  newspaper  business  is  a  great  tion  manager,  and  Bud  Shaver,  sports  blind  to  receive  the  benefits  of  world 


training  field  for  success  in  other  busi-  editor,  were  among  the  Times’  staff 


COAST  MEETING  MAY  13-14 


iditor,  w^ere  among  the  Times  staff  literature  by  voice  and  also  entertain- 
participating  in  the  festivities.  ment  by  phonograph  records  in  addition 

— - c — — - : — TT": - ; — „  to  short  and  long  wave  radio.  Although 

I  iotT  the  Press  on  other  machines  have  been  provided 


“Home  Economics” 


Pacific  Northwest  Circulator*  Will 
Convene  in  Salem,  Ore. 

City  carrier  promotion,  mail  circula¬ 
tion,  insurance,  automobile  e.xpense, 
plans  for  increased  circulation  revenue 


June  22,  1933  he  was  country  circula¬ 
tion  manager  of  the  Lansing  (Mich.) 
Capital  News. 


by  civic,  social  and  church  organiza¬ 
tions.  the  carrier  boys’  contribution  is 
the  first  from  a  commercial  enterprise. 


THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


CONDUCTED  EASTER  HUNT 

.An  innovation  in  good-will  stunts  for 


and  many  other  subjects  are  listed  for  L-aster  was  undertaken  this  year  by  the 


SOLO  SINGERS  COMPETE 

Semi-finals  opened  this  week  in  con¬ 
nection  with  the  annual  solo  singing 


discussion  bv  the  Pacific  Northwest  Lincoln  (Ill.)  Evening  Courier  for  the  competition  in  Buffalo,  N.  Y.,  elemcn- 


Circulation  Managers’  Association,  when  h*"®*  when  it  conducted  an  lister  tary  and  high  schools,  sponsored  joint- 


it  meets  for  its  thirteenth  annual  con-  Bunny  Hunt  in  lieu  of  the  usual  Easter  ly  by  the  Buffalo  Evening  Netvs, 


"As  you  know  from  Ih*  rtports,  th<  school 
was  also  the  most  successful  on*  hom  Iks 
point  of  numbers  that  w*  have  aval  had. 
Tha  audience  on  Thursday  was  Iha  larfssl 
audianca  wa  have  aver  had  at  a  cookiai 
school  and  Friday,  ol  course,  was^larfai." 

(From  4  New  York  Newspaper) 


Women  Teachers  Association,  and  the 
Schoolmasters  .Association.  More  than 


vention  in  the  Marion  Hotel,  Salem,  Egg  Hunt,  which  met  with  the  appro-  Women  Teachers  Association,  and  the 
Ore.,  May  13  and  14.  '  1*^1  merchants.  .After  advertis-  Schoolmasters  .Association.  More  than 

A  feature  of  the  meeting  will  be  one  ‘"g  the  event  for  five  days  the  downtown  600  children  in  66  elementary  schools 
entire  afternoon  given  over  to  round-  section  of  the  city  was  filled  Easter  participated.  The  finals  will  be  held 
table  discussion  of  approximately  35  Saturday  with  children  accompanied  by  May  7  in  Elmwood  Music  hall,  as  the 
important  circulation  phases.  **i®'*’  parents.  The  stunt  was  open  to  highlight  of  the  local  obser\-ance  of 

On  Sunday  evening.  May  12,  a  “mem-  children  only  and  prizes  were  awarded  National  Music  week.  Gold,  silver  and 

bers  only”  banquet  of  an  informal  na-  those  who  approached  the  person  bronze  pins  will  go  to  the  winners. _ 

ture  will  be  held,  at  which  one  of  the  designated  as  the  Easter  Bumiy  with  mi. 

entertainment  items  includes  a  “Liars’  following  comment  which  had  to 

Contest,”  with  suitable  prizes  awarded.  ^  accurately  quoted,  “Are  you  the  g.  P*  ■  ^  |  — 

Officers  of  the  association  are  Murray  Easter  Bunny?  I  saw  your  ad  in  the  n  ^  |  ^  |  ■ 

E.  Clark,  Republic-Herald.  Yakima,  Courier.  ’  Five  prizes  were  awarded  in 


IF'r  guarantee  and  deliver  a  definite 
amount  of  additional  national  adrertisiot 


t47  Pak  Av*. 

ESTABLISHED  1924 


Officers  of  the  association  are  Murray 
E.  Clark,  Republic-Herald,  Yakima, 


Wash.,  president;  H.  H.  Cahill,  Times,  morning  and  five  in  the  afternoon. 
Seattle,  secretary-treasurer ;  Gus  Hix-  ^cn  a  person  was  identified  as  the 


FIRST! 


son,  .Statesman,  Salem,  Ore.,  and  H.  F.  Easter  Bunny  another  one  apppred  on 


Gates,  Sun,  Vancouver,  B.  C.,  directors,  the  streets.  Allyn  Carpenter  Nugent  is 
_  publisher  of  the  daily. 


65  HONOR  CARRIERS  FETED 

Sixty-five  carriers  of  the  Pittsburgh 
Press  who  established  near  perfect  rec- 


TEXANS’  TOUR  STARTS  MAY  5 

Postponed  from  April  25  because  of 


among  all 
Metropolitan 


PHILADELPHIA 

NEWSPAPERS 


ords  during  the  first  three  months  of  the  final  passage  of  the 

“  -  000  centennial  appropriation  bill  by  the 


this  year  were  the  guests  of  the  news-  cemenniai  appropriation  oiii  oy  me 
paper  at  a  banquet  held  April  26  at  the  Texas  legislature  which  was  passed  tha 
Hcdcl  Roosevelt.  W.  R  Rauck,  cir-  day.  the, Texas  Press  Association  special 


culation  manager ;  Paul  Kurtz,  sports 


train,  will  leave  Houston,  Tex.,  at  mid¬ 


editor.  and  William  Sturman,  home  5.  It  will  make  a  nine-day 


delivery  manager,  addressed  the  boys. 


KRENTEL  RESIGNS 


tour  to  advertise  the  Texas  Centennial 
of  1936.  One  hundred  and  twenty-five 
delegates  will  visit  New  Orleans,  Mont¬ 
gomery,  Jacksonville,  Savannah,  Colum- 


TIRE  LINAGE 

during 

1934 


JNDIANAPOLIS  NEWSJ 

sc//s  tiic 

INDIANAPOLIS] 
RADIUS 

tltorou<]hl^ 
profitably 
economically 


Kenneth  A.  Krentel  has  resigned  as  bia,  Raleigh,  Richmond,  Washington  D. 
circulation  manager  of  the  Logansport  C.,  Nashville,  Memi^iis  and  Little  Rock. 


(Ind.)  Press  to  join  the  Evanston  President  Roosevelt  will  receive  the 


Courier-Post 

Camden,  N.  J. 


(Ill.)  Neivs-Inde.v  in  a  similar  position,  delegation  at  the  White  House,  May  11. 


SPONSORED  SAFETY  DRIVE 

The  Duluth  (Minn.)  News-Tribm 
in  cooperation  with  the  Duluth  polict 


operator.  Two  “Page  One”  girls,  at-  bile  drivers  in  the  city.  Ten  drivers 
tired  in  white  cloth  frocks  which  had  vsere  selected  each  day  by  traffic  offi- 


presented  all  visitors  who  wished  their  tance  through  every  type  of  traffic, 
names  in  a  line  of  type.  .A1  Banx,  the  The  names  of  the  ten  drivers  were 


published  daily  by  the  newspaper  and 
were  rewarded  with  tickets  to  a  local 
theatre. 


8,500  IN  TOURNAMENT 

More  than  8,500  pupils  representing 
52  schools  are  participating  in  a  mar¬ 
ble  tournament  being  sponsored  by  the 


HOME  ECONOMICS 

SERVICE  CORPORATION 

wic  Avt.  Ntw  YoA 
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•UR  OVN  VORLp 

*.or  Letters 


Iowa,  and  a  staff  of  cooperating  edi-  Calitomia-Nevadi  Forest  Fires 


Stay  away  from  newspaper  work,  is  Krutch,  of  the  paper’s  editorial  board; 

the  advice  given  would-be  authors  Hey  wood  Broun,  and  Alvin  Johnson, 
j  Karl  F.  Zeisler,  managing  editor  of  director  of  the  New  School  for  Social 
Monroe  (.Mich.)  Daily  Nezos,  in  Research.  Several  other  directors  are 
•(*  May  Atiierican  Mercury.  The  still  to  be  chosen.  The  present  edi- 

•  I.-  AlltVinrc  T^ovmrkn/^.  firom 


tors.  The  book  was  recently  reviewed 
in  this  column. 

The  table  of  the  book’s  contents, 
which  follows,  indicates  the  range  of 
the  collection : 

"Straight  News” 

San  Francisco’s  "Bloody  Thursday  " 

By  Robert  C.  Elliott,  San  Francisfro 
Xcu’s 

Nobody  Ever  Shot  Sant.T  Claus 

By  George  R.  Holmes,  International  .Vear 
5’crtTCC.  Washington  Bureau 
Reporters  Keep  Out! 

By  Talcott  Powell,  Iniiianapolis  Times 


article  is  headed :  “Newspaper  Authors  torial  board  including  Raymond  Gram  jjy  talcott  Powell,  Indianapolis  Times 
(ever  Arrive.  Swing  and  Charles  .Angoff,  in  addition  -phe  Textile  Workers’  Strike 

“(}ood  writing  is  the  mirage  over  the  to  Miss  Kirchwey  and  Mr.  Krutch,  will  By  Frederic  W.  Collins.  Preniden 
rren  desert  of  newspaper  work,’’  is  remain  in  full  charge.  Mr.  Villard,  Xe-as  Tribune 


Ihe  thesis  of  the  article. 

What  the  “brass  hats”  call  the 
iiscination  of  the  game”  Mr.  Zeisler 
avs  is  “actually  an  intoxicating  excite- 
^t,  exhaustive  of  every  creative  im- 
^  and  stultifying  to  every  fine  sensi- 


Ur.  Zeisler  is  contemptuous  of  the  been  “on 
professors  who  advise  budding  authors  way.  It 
ffl  start  their  careers  in  the  city  room,  will  pro 
.\re  new-hatched  surgeons  advised  to  reported, 
tork  in  butcher-shops?”  he  asks.  “Do 
vouset  young  Rodins  to  breaking  pave-  -v -r  Q  b 
aents  with  air  drills?  Did  Cezanne  give 

orn  to  paint  by  painting — privies?”  what  the 


who  retired  as  editor  at  the  beginning 
of  1933,  will  continue  in  his  present 
status  as  contributing  editor. 

The  Nation  Fund,  Inc.,  will  own  the 
magazine,  but  it  is  understood  that  there 
will  be  no  additional  endowment.  Mr. 
Villard  said  that  for  several  years  it  has 
been  “on  an  even  keel,”  paying  its  own 
way.  It  is  expected  that  Mr.  Wertheim 


will  provide  working  capital,  it  was 


vou  set  young  Rodins  to  breaking^ pave-  'V]  O  book  on  the  journalist’s  shelf 
aents  with  air  drills  ?_  Did  Cezanne  gives  so  well  a  cross  section  of 

orn  to  paint  by  painting-p-privies  ?”  what  the  nation’s  reporters  are  W’riting, 
“Join  the  Navy,  dig  ditches,  teach  and  under  what  conditions  thev  write, 
ixiergarten,  tend  bar  or  work  for  the  than  “News  Stories  of  1934,”  edited  bv 
TRA,  but  don’t  get  a  newspaper  job,  Frank  Luther  Mott,  Universitv  of 

i  you  want  to  write,”  the  author  - - - ^ - 

imnsels.  j,  = 

Newspapermen  throughout  the  conn- 

a  will  draw  their  own  conclusions —  f| 

ad  comfort — from  this  terse  article. 

*  *  *  1^——  w 

\  SECOND  edition  of  an  attractive,  m 

.1  inspiration  book  on  “The  Paper 

loute”  written  by  Lloyd  Smith,  cir-  ‘ 

Jation  manager  of  the  Kansas  City  [_ _ 

\man  and  president  of  the  Midwest 
jrculation  Managers’  Association,  has  —  _  - 

itcn  published  by  the  Burton  Publish-  r  I  books  advertlJ 

.’o  ,  1  EDITOR  &  r 

boy’s  work  by  Senator  Arthur  Icss  when  we  are  able  1 

Capper  and  Judge  Ben  Lindsay.  The  EDITOR  &  PUBLISH 

subjects  of  soliciting,  carrying  and  circulation  premium  books  (di® 

.‘ollccting  are  treated  in  detail  and  in  „„  j  .  i  •  .  , 

inguage  that  boys  can  understand.  *  *  j  ordering  of  unk^^ 

The  book  is  profusely  illustrated.  Mr.  by  check,  P.  O. 

smith  is  also  the  author  of  “News-  Quoted  prices  include  cost  of 

aper  District  Management.”  1700  Times  Building,  New  Y’or 

’THE  1935  edition  of  the  “Iborat  JOUmallsm 

1  Dir«tory  of  American  Publications  ” 

knd  Advertising  Kates,  for  use  of  My  Own  story,  by  Fremont  Older.  Ex- 

ireign  advertisers,  has  just  been  issued. 

Che  book  is  published  by  the  Iborat  t>Y  Stanley  waiker.  jiiat 

y.,  T— f.t  A  out;  brilliant  story  of  the  workings  of 

'irectorv  Corporation.  565  Fifth  .Ave-  big  time  loumaUsm.  The  hit  of  the  da^ 

New  York  City.  From  the  Avant-  MwlWn  Niwa  »i^rtifii;’by’  cau ’■? 

Propos  to  the  Inhaltsverzeichnis,  all  - ..ll- v  w. . v  vilRl-** 

Titerial  is  printed  in  triplicate — in  Fontat.  New.  Reviei^fS  smSo^^m 

Ci^lish,  French,  and  German.  The  NSwspa'Jg?'Mrt.J.a'S“nd*^H^^ 

mrame  is  designed  to  present  a  list  of  by  Norman  J.  Radder.  The  principles 

Ammcan  publications  of  value  to  the  “d  .'I'wISS 

foreign  advertiser;  the  character  of  TVTT - 

taders  attracted  by  each ;  name  of  ex-  ,  h  w  » 

KUUve  designated  by  the  publisher  to  practical  exposition  of  news  gathering 

andle  foreign  advertiginff"  mechanical  methods.  Written  by  two  newspaper- 

lorcign  auvcnising ,  m^nanicai  City  Editor,  Cleve- 

rtqmrements  in  the  metric  and  Amen-  land  Plain  Dealer,  and  Norrai  Neii 

tan  systems;  and  methods  of  foreign  8ui2"fiiu?lkit?r' 'kx^uen^ 

payment  acceptable  to  American  pub-  a  beginner,  octavo,  seo  pages . vt.is 

ishers.  The  book  also  presents  a  brief 

treatise  on  American  advertising,  its  «  #hga  l>«sga«c 

onstomary  practices,  and  the  results  to  va  auic  raws 

bt  expected.— R.  S.  M.  cioTh"*'*" 

pONTROL  of  The  Nation.  America’s  "com*pTeT?™ritton^5*'i 

oldest  weekly  journal  of  opinion,  slander,  contempt,  cloth . $ 

h«  been  purchased  from  Oswald  Gar- 

nsoo  Villard  by  Maurice  Wertheim,  g'l Ira #4 

^  is  to  be  vested  in  an  independent  van-aaigtaiOIl 

foundation  with  a  self-perpetuating  m^w*™*"* 

J.  ,  r  r  o  Uoyd  Smith.  A  textbook  for  mei 

ooara  Ot  directors,  it  was  announced  charge  of  newspaper  carrier  salesmen. 

late  last  week.  ciotfi . I 

Mr.  Wertheim  is  head  of  the  inter-  TiiePaperaoute,byiJoydsmith..i 

national  banking  firm  of  Wertheim  & 

120  Broadway.  He  has  been  a 

director  of  The  Nation  for  the  last  11  IT  Thousands  of  quostic 

yws,  and  he  is  a  trustee  of  the  New  J|  hoof  beara  the  date 

^ool  for  Social  Research.  He  was  a  11  J’J"* 

founder  of  the  Theater  Guild  and  is  a  Ik  about  advertising. 

nimber  of  its  board  of  managers.  special  at . 

Except  for  the  change  in  ownership,  „ 

desieneH  m  ncc.r,.  ti,«  working  newspaperman’s 

eUCu  10  assure  Ihe  Nations  con-  Technique:  Newspaper  Reporting 

nnuance,  the  magazine  will  continue  un- 

a.f  • _  “n  A*  Arthur  A  OrosiuftD, 

'-udiigM.  Mr.  Wertheim  will  continue  inspiration:  Behind  th< 

« a  director  of  The  Nation  Fund,  Inc.,  n  i  .-ni 

»Jich  took  over  on  April  30.  and  Address:  Book  Mart  EDI 

p“  i>oard  will  include  Mr.  Villard, 

•Teda  Kirchwey  and  Joseph  Wood 


Frenzied  Finance  in  Court 

By  Robert  J.  Casey,  Chieago  Daily  Xetes 
Nudist  Wedding 

By  Percy  Wood,  Chicago  Tribune 
Backward  on  the  Oregon  Trail 

By  John  W.  Kfi.i.v,  Portland  Oregonian 
High  Hopes 

By  Walter  Travis,  Bapid  City  Daily 
Journal 

Great  White  Fatlier  Goes  West 

By  John  M.  Richardson,  Oregon  Journal 
Disasters 

The  Wreck  of  ihe  Morro  Castle 

By  William  D.  O'Brien,  .Wa’  i'ork 
H’orld-Telegra  m 
Society  Ed.  Makes  First  Page 

By  .Agnes  M.  Prince.  Pottstoivn  (Penn- 
syhania)  .HrrcHry 
Chicago  Stockyards  Fire 

By  William  Shi.nnick,  Chicago  Tribune 


By  Joseph  R.  Jackson,  Reno  (Xerada) 
Evening  Gasette 
Washita  Flood  Seen  from  Air 
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JOHN  F.  YOUNG 


witli  lii>  c<)U>in  the  late  James  £ 
Scripps  and  tor  many  years  was  identi. 


“FATHER  OF  AIR  MAIL”  ©bituara  yS^s 

DIES  OF  WOUND  Spokane  Executive  Die»  at  65  Fol-  'p()\vxSlt!Nl>  KLLIOT  SOPER,  lied  with  the  Scripps-McRae  organia- 

- -  lowing  Heart  Attack  X  a  member  of  the  .Vtti'  i'or/t  tion  in  a  managerial  capacity.  His  wijj 

Clyde  Kelly,  Braddock,  Pa.,  Pub-  |,|,„  \  i,u„g.  (,5,  Ijumu  ss  manager  times  advertising  staff  tor  the  past  10  and  a  son  survive, 

lither.  Served  Many  Year*  in  Con-  of  the  Sfiokant;  Spokcstihui-Rez'iew  and  years,  died  -April  28  in  the  St.  \  mcent  s  .Vi.bkkt  J.  Hum  my.  06,  former  editor 

grets _ Helped  Get  Air  Mail  Pacific  Northwest  Farm  Trio,  died  Hospital,  New  York,  of  a  complication  of  the  Hartford  (Wis.)  V  imci,  and  tor 

oy.  y,  ,  April  25  at  his  home,  after  fighting  for  of  diseases  following  a  five-week  illness,  many  years  with  the  old  Miliimkn 

_ lile  since  he  was  stricken  with  a  heart  Prior  to  joining  the  Times  he  was  with  Daily  Xezos,  died  at  his  home  in  Juneau 

M.  Clyde  Kelly,  publisher  of  the  attack  the  previous  Sunday.  He  had  Edward  Thompson  Company,  law  book  Wis..  .April  2(),  from  an  attack  of  pn^u. 

Braddock  (Pa.)  Xeu'S-Herald,  and  l>een  in  the  newspaper  business  45  publishers.  .A  widower,  he  is  survived  monia. 

whose  activities  as  L .  S.  Representative  years,  and  had  been  40  years  with  the  by  a  brother  and  a  sister.  Ek.v.nk  H.  Pierson,  83.  for  man, 

in  pushing  the  Air  Mail  bill  through  Spokesman- Review,  starting  as  a  col-  H.vrry  G.  Copel.vnd,  6l,  member  of  years  an  editorial  writer  on  the  It'fcj'f 

brought  him  the  title  of  “father  of  the  lector.  „  the  editorial  staff  of  the  Induinapolis  Plains  (N.  V.)  li'csfc/iej/er  .\  ewi,  dier 


Clyde  Kelly,  Braddock,  Pa.,  Pub¬ 
lisher,  Served  Many  Years  in  Con¬ 
gress — Helped  Get  Air  Mail 
Bill  Through 


air  mail,”  died  April  29  at  Punxsutaw- 

ney.  Pa.,  from  a  bullet  wound  suffered  .  .  .  ...^  ^ _ ,  . .  .  . „  _ _ _ _ 

a  week  previously  while  he  was  clean-  membership  oi  47  leading  Northwest  Thursday,  April  25  at  his  home  in  In-  at  one  time  for  the  Nezv  York  Htralt 
in<r  a  rifle.  He  was  51  years  old.  papers,  which  he  organized  in  19-0  and  diauapolis.  He  had  been  on  the  staffs  and  editor  of  the  Ossining  (X.  Y.)  R(. 

Mr.  Kelly  was  injured  after  a  frog  had  headed  continuously.  He  was  a  qj-  Indianapolis  Sun,  the  old  publican.  Later  he  became  editorii 

hunting  tramp  around  the  country  home  member  of  the  national  Newspaper  ludianapidis  Sentinel  and  the  Indian-  writer  for  the  Westchester  News,  which 
of  Hugh  Smeaton,  in  Marchand,  Pa.  Code  .Authority ;  and  president  of  the  ^polis  \ezvs.  Survivors  include  a  he  served  for  iS  years.  His  sister  sur- 

In  the  presence  of  his  wife  and  four  .Associated  harm  Papers  ot  the  Pacific  daughter,  Mrs.  Mary  Louise  Myers,  as-  vives. 

daughters,  Mr.  Kelly  was  cleaning  his  Coast.  I-requently  puhlishers  ot  north-  ..istant  women's  editor,  Indianapolis  Star,  Ch.vrles  R.  Jackson,  87,  publisher 


by  a  brother  and  a  sister.  Era.nk  H.  Pierson,  83.  for  man, 

Harry  G.  Copexand,  6l,  member  of  years  an  editorial  writer  on  the  ll'fcj', 
the  editorial  staff  of  the  Indianapolis  Plains  (X.  V.)  H'estchester  .\ezvs,zlii^ 


_He  was  president  of  the  Pacific  and  former  managing  editor  of  .April  28  at  the  Monmouth  Hospiti 

Xorthwest  Xewsiraiier  .Association,  with  Moj'ion  (Ind.)  Chronicle,  died  Long  Branch  N.  J.  He  was  a  reporte 


Long  branch  A.  J.  ne  was  a  reporte 
at  one  time  for  the  Nezv  York  Heralt 


Charles  R.  Jackson,  87,  publisher 


rifle.  There  was  an  explosion  and  a  bul-  west  pajiers  conferred  w  ith  him  about  Robert  Copeland,  member  of  the  the  Past  Tazoas  (Mich.)  Iosco  Com\ 


let  entered  his  lower  abdomen,  passed  technical  and  business  problems 


up  through  one  lung  and  came  out  his  His  hobbies  were  fishing,  hunting  and  advertising  agenev. 
back.  golfing.  His  boyhood  was  siient  on  a  Hkvi*«iv  H  P, 

.A  native  of  Bloomfield,  Ohio,  Mr.  farm  in  Minnesota. 

Kelly  went  to  the  Pittsburgh  district  He  is  survived  by  Mrs.  A  oung  and 

in  1%1,  and  from  1914  until  the  end  of  two  children.  Jack,  12  and  Jean,  10. 

1934,  except  for  the  year  1915,  he  was 

RepresenUtive  from  the  3lEt  Penn-  L.  N.  HAMMERLING 

sylvsiniR  District  ' 

Before  he  was  elected  to  Congress  he  Foreign  Language  Newspaper 


staff  of  Erwin,  Wasey,  Inc.,  Xew  Y’ork  Cazette  and  one  of  the  state’s  old® 
advertising  agency.  active  newspapermen,  died  April  23. 

Benja.min  H.  Paris,  72.  once  known  David  ScorT,  71,  a  member  of  tb 


rm  in  Minnesota  Benja.min  H.  Paris,  72.  once  known  David  ScorT,  71,  a  member  of  tb 

He  is  ‘survived  bv  Mrs  Young  and  printers  and  newspapermen  of  the  Winnipeg  free  Press  staff  from  19(K 
.1  children  lack  1’  and  lean  10  Middle  West  as  the  fastest  chalk-plate  until  his  retirement  m  1934.  died  April 

'  ^  ~  ^  ’  artist  in  the  newsi>apcr  trade,  died  April  10  at  the  Ivune  of  a  sister  in  England 

L.  N.  HAMMERLING  ■??  Mrs.  Elore.nce  W.  Brantley,  sock) 


Home.  Cincinnati.  .Mr.  Paris  had  been  editor  of  the  Valdosta  (Ga.)  Ti’mesiL 
.32  years  an  artist  and  cartoonist  on  the  of  Charles  C.  Brantley,  formn 


served  three  years  in  the  Pennsylvania  Head  Die*  In  Fall  From  Window 


now  defunct  Cincinnati  Commercial  Trih- 


owner  oi  the  Times  and  one-time  prtsi. 


Houst  of  Represm|..ots.  He  was  a  Louis  X.  Hammerliog  61.  ^d^Sesplead’al'«ntim ‘'H?s?eI;Stv  S  at  £  Valdosta’ Arts 

?l?J"he'U  IZ  As-so&a'St;  Un'guS:  L't'a’f'S’tS  ^'“1  S”- 


in  craaaocK,  irom  1^1  to  lyuo,  lounaca  at  rros»pcci  riacc.  luiiw,  rimtinnnnnn  fK*  aiici  an  lunc^^  ui  uircc  years,  a 

the  Braddock  Leader,  and  in  1905  bought  27.  He  had  been  in  ill  health  and  ap-  ^f  Kentuckv  and  ’  Tennessee  ^^''‘^re  stroke  six  months  ago  had  forcsl 

the  Daily  News.  ,  T»°  >"fP  dizey  or  suffer^  a  “  ke  drawing  of  r<«,t,tar  S  his  retirement  from  active  busittess. 


acquired  the  Evening  Herald.  _  _  _ _  _  _ 

For  a  number  of  years  he  was  chair-  Mr.  HammeHing  was  born  March  a  moum\inMrwas‘ brib^^^^  executive  news  ^itor'of  the”  i)‘«S 

man  of  the  House  Postoffice  Committee  23  18/4  m  Honolulu,  according  to  ^  Chattanooga  where  fTex.)  Txmes-Hcrald,  died  April  20k 

and  was  sponsor  of  many  measures  for  Who  s  Who  in  America,  but  m  1924  ^  ^1,  n^pj^opolitan  ^^enver  after  a  brief  illness, 

the  benefit  of  postal  workers.  his  American  cit.zen^ip,  granted  m  papers  when  Mr.  Ochs  sent  them  to  his  Harold  Somerville,  48,  a  member  oi 

XI/  xj  A  1901,  was  CanCCllCC  because  the  U*  o.  _W7#»  Vnrb  Paric  Viic  Philadfilhltin  F^:*^ninn  Rullafim 


heart  attack  while  opening  the  w  mdow  mrag;d%o  make^  G.  E.  Mead,  father  of  E.  K.  M«d 


A  mountaineer  was  bribed  to  carry  the  c^cutive  news  editor  pf  the  Z)allii 


the  benefit  of  postal  workers. 

PERCY  W.  HAMMOND 


papers  when  Mr.  Ochs  sent  them  to  his  Harold  Somerville,  48,  a  member  oi 


Managing  Editor  of  Atlanta  Constitu-  obtained  citizen^ip  by  fraud. 


*  u  J  J  oecause  inc  o.  York  Times.  Mr.  Paris  broke  his  the  Philadelphia  Evening  Bulletin  coot 

said  he  had  been  born  in  Poland  and  i  _  vMre  ocm  an/i  Vioe  KAAn  HipH  Arkrit  in  I  Tniv'«»rclH»  IJa. 


leg  three  years  ago  and  has  been  a  desk,  died  .April  28  in  University  Hoe 
cripple  and  invalid  for  the  past  two  pital  following  an  illness  of  sevenl 


A*«**w»  vt  T  T  £  a.  aU*  a-  .  I-  1 QQ#;  Xlipjiic  dllU  ItlVdllU  lUr  IIIC  UdM  IWO  dll  UI  SCfUli 

Uon  Die*  of  Heart  AtUck  lrtive°rn  Renuhli^  ^  brother  survives  him.  weeks.  He  formerly  worked  on  newE 

Percy  W.  "Pat"  Hammond,  49,  for  a  ^Jtics  in  PennfylS  ia  an^  in^New  J^mes  Thomas  Schlemmer,  10.  son 

quarter  of  a  century  connected  with  the  ffl^^  s  L  alSgh  he  never  held  Ja'nes  W.  Schlemmer.  sports  editor,  f.'id  also  was  on  the  Philadelphu,  Pd- 

news  department  of  the  .Atlanta  Con-  JoHticar  office  Tl 908  h^  ^ 

sfittifion  and  for  the  past  six  years  its  American  Association  of  Foreign  Lan-  Akron.  The  lad  had  served  as  '  awter  Crawfo^,  editor  of  tbf 

managing  editor,  died  April  26  while  guage  Newspapers.  Inc.,  an  organiza-  ’^^ascot  for  the  bantamweight  Red  Pep-  Heppner  (Ore.)  Gazette-Times,  dxd 
playing  tennis  in  .\tlanta  with  a  Consti-  tion  that  at  one  time  represented  772  P"*  football  team  for  three  years.  He  April  24  Mr.  Crawford  joined  the  Gj- 
tution  associate.  His  death  was  attnb-  newspapers  published  in  32  languages.  under  an  oxygen  tent  the  team  had  zette  m  1889  and  later  bought  the  Tune 


COLVER  GORDON  DIES  AT  66 


tution  associate.  His  death  was  attrib-  newsoaoers  oublished  in  32  languages.  under  an  oxygen  tent  the  team  had  zette  in  1889  and  later  bought  the  Time 

uted  to  a  heart  attack.  ^  _ _ given  to  the  Children’s  Hospital.  He  is  survived  by  his  wife  and  Hint 

.\  native  of  Pennsylvania,  he  moved  poRDON  DIES  AT  66  Steinberger,  83,  former  pub-  children. 

to  .-Mlanta  in  his  youth  and  joined  the  _  lisher  of  the  Blackzvell  (Okla.)  Trih-  Harold  Frasier,  24,  editor  of  tlz 

Constitution  in  1910  as  a  reporter.  More  Than  50  Years  in  Advertising  mie  and  prior  to  that  publisher  of  news-  ICa««elo  (Neb.)  iBreerf,  died  Aprili 

Within  a  few  years  he  was  named  state  _ Officer  of  Outdoor  Firm  papers  in  Kansas  and  Mississippi,  died  of  injuries  received  in  an  automobilt 

news  editor  and.  in  1917,  became  city  r-olver  Gordon  widely  known  for  his  22  at  Tulsa.  Okla.  crash  near  Stratton,  Neb.,  the  day  be 

editor.  During  the  war  he  resigned  to  advertising  work  in  £th  the  United  William  H.  Fre.nch,  57.  former  !?'■?•.  Frasier  was  a,  graduate  of  tk 

enter  an  officers  training  c^mp,  and  England,  died  April  25  at  newspaperman  and  public  relations  Lm'csity  of  Missouri, 

was  discharged  after  the  ymistice  with  John’s  Hospital,  Y’onkers,  N.  Y.,  counsel  of  CTarnegie  Steel  Company  for  Clifford  Lee  Chase,  38,  a  menbe 
me  rank  of  lieutenant.  Returning  to  the  ^  week’s  illness.  Death  was  due  lb  years,  died  .\pril  29  in  Pittsburgh  of  the  Portland  Morning  Oregom 

Constitution  he  was  m^e  assistant  ^trehrsil  embolism.  following  a  long  illness.  Mr.  French  copy  desk  staff  for  eight  years,  M 

managing  ^dor,  and  in  1929  was  named  Qg^don.  66  years  old.  had  been  was  graduated  from  Yale  and  then  join-  April  14  in  a  Portland  hospital  afto 

managing  editor.  engaged  in  sales  and  advertising  work  cd  the  -Associated  Press  and  subse-  appendicitis  operation.  Born  in  Mil- 

An  ydent  sportsman,  be  was  especi-  death  he  was  quently  became  New  England  editor,  waukee,  he  w-ent  to  Portland  whenE 

ally  interested  in  hunting,  fishing,  golf  yjcg.president  of  Bromiley-Ross,  Inc.,  He  w  ent  to  New  Y’ork  as  assistant  to  attended  the  University  of  Oregon  an: 
and  tennis.  H  E.  ■  tVi  K'l/t  outdoor  advertising  agency.  New  Y’ork  Melville  E.  Stone  and  was  sent  to  Wash-  became  a  telegraph  operator  before  a- 
-TL  ^  **  survived  Dy  tnree  children,  Hood  ington  as  political  writer,  later  return-  tering  newspaper  work.  He  is  surviw 

Thomas  Denman  and  Penn,  the  latter  g^rsaiYarilla  Cor^-'any,  Lowell,  Mass.,  ing  to  New  York  in  the  same  capacity,  by  his  widow  and  four  children. 

and  for  14  years  he  was  the  Hood  sales  He  became  manager  of  the  Pittsburgh  S.  S.  Toddlincs,  88.  dean  of  Rant- 


Constitution,  he  was  made  assistant 
managing  editor,  and  in  1929  was  named 
managing  editor. 

An  ardent  sportsman,  he  was  especi¬ 
ally  interested  in  hunting,  fishing,  golf 
and  tennis. 


Hammond,  and  a  sister.  Miss  Edith 

^IaTt”tHbnte  was  naid  Saturday  morn-  'crtising  manager  of  H.  J.  Heinz  Com-  Steel  in  1919.  His  wife  survives.  “  Ha'miUon  April  24.  *^He  was  born  i 
ing.  April  27.  and^  interment  was  in  f o  ^ 48  prominent  Wis-  Bermuda,  but  obtained  his  education  aac 

West  X’iew-  cemetery  Atlanta  with  ^oedham  Advertising  Lorn-  consul  newspaper  publisher  and  head  early  newspaper  experience  in  Halim, 

pallbearers  and  an  honorary  escort  made  a  time  was  e.xecutive  vice-  of  tf,e  (Chippewa  printery,  died  at  a  lo-  S.  He  started  publication  of  ■ 

upoi-as^c^iLsttomThe  °  f  calhospital  in  Chippewa  Falls.  April  15.  Colonist  at  St.  George’s.  Bermak 

papers  and  the  Associated  Press.  Compan>  o  .  m  Thomas  Lane.  22,  assistant  advertis-  sold  ^in  to  establish 

-  .  '"K  "lanager  of  the  Dothan  (Ala.)  m  Hamilton.  He  conteK 

JOHN  WILUAM  COCKBURN  J-  B-  CRANDALL  DEAD  p^gle  was  killed  and  two  companions  a?  Publisher  of  this  paper  until* 

Advertising  Manager  of  Ottawa  Jour-  Day  New*  Editor  of  N.  Y.  Herald  ^overtunied  ^ar^?anama  Leroy  Faihman,  a  member  of  I* 

nal  Dies  of  Pneumonia  Tribune  Passes  at  60  City,  Fla.  brni  of  the  International  Art  and  .H 

John  William  Cockburn.  advertising  Joseph  B.  Crandall,  day  news  editor  nmurp  Fihfpt  Tnnvfpcnw  go  vertising  Service  and  for  a  time  efe 

manager  of  the  Offaua  Journal,  died  of  the  .Vcu-  Fort  HcroW  rnbRiic.  died  .  ^  ^  Yi,  ^  ^ompson^^S^^^  Advertising  and  Selling  and  » 

April  24  in  hospital  after  a  three-week  May  1.  He  was  60.  Mr.  Crandall  n  S  AnrM^g  nTf  fibutor  to  Printers’  /nife.  died  in  Q«», 

illness  that  ended  in  pneumonia.  He  entered  newspaper  work  m  Philadelphia  ,  ‘  *  New  Y’ork  City,  April  29  at  the  ap« 

was  52  years  old  and  had  served  with  in  1896,  going  to  the  iVcai  For^  Yttn  m  -  Thomnson  fveran^hU  He  began  a  newspaper  career  «i 

the  Journal  a  quarter  of  a  century.  1897.  .After  tiainmg  m  night  school  he  r  .  ^  /  j  v  Washington  reporter  prior  to  1905. 

Born  in  Oxford  county,  western  entered  the  bar.  but  in  1908  returned  to 

Ontario,  Mr.  Cockburn  first  entered  the  newspaper  work,  being  connected  with  .  ,  p  •  ^  Hter  purchased  PROFESSOR’S  ESTATE  SSJ® 

advertising  business  with  a  Niagara  the  New  York  World,  the  New  York  *  eview.  The  estate  cf  Dr.  Allen  Sinclair 

Falls  publication.  Subsequently  he  Times,  the  New  York  Sun,  and  the  John  S.  Sweeney,  79,  retired  news-  Columbia  University  professor  of  ]<* 

.  .1  •»  .  .  V,  -1  I-  I  ..  • L-f ; nanor  TV-i ...t V T t.  1/1  V,«,1  l«e 


S.  S.  Toddlincs,  88.  dean  of  Ham- 


manager  in  London.  Later  he  was  ad-  bureau  in  1906  and  joined  (Tarnegie  ton,  Bermuda,  newsoaoernien  died 
; _ _ -TUT  TJ„: _ /'„~  Cf„..,i  inin  zj:-  _ _ : _  tt  ,  ..  ^  . 


Hamilton  April  24.  He  was  born  i 


papers  and  the  .Associated  Press. 


JOHN  WILUAM  COCKBURN 


Advertising  Manager  of  Ottawa  Jour¬ 
nal  Dies  of  Pneumonia 

John  William  Cockburn.  advertising 


died. 

Leroy  Fairman,  a  member  of  * 
firm  of  the  International  Art  and  k 
vertising  Service  and  for  a  time  edii 


Lawton  in  1910  and  later  purchased  PROFESSOR’S  ESTATE  $8,7S5 
e  News  Review.  Thp  estate  cf  Dr.  Allen  Sinclair  iF* 

John  S.  Sweeney,  79,  retired  news-  Columbia  University  professor  of  jn* 


served  with  the  Montreal  Daily  Star  .W'zc  York  American  before  joining  the  paper  executive  and  one  of  Detroit’s  nalism,  who  died  March  10,  had  astf 


in  its  Toronto  office.  Hi 

From  that  post  he  joined  the  Journal 
in  1909.  He  became  advertising  man-  de 
ager  more  than  20  years  ago.  \vi 


Herald  Tribune  staff  in  1926.  best  known  sportsmen  died  April  25  at  of  $8,755.88,  a  net  of  $4,598.46,  acc^ 

.An  illness  had  kept  him  from  his  the  Charles  Godwin  Jennings  Hospital  ing  to  an  accounting  on  file  in  ^ 

sk  for  iwo  months.  He  leaves  a  after  a  brief  illness.  Mr.  Sweeney  en-  rogate’s  Court,  New  York  City,  .V 

dow  and  two  children.  tered  the  newspaper  business  in  Detroit  30. 


widow  and  two  children. 
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“PEP  UP”  WEEKUES, 
KENNEDY  ADVISES 

£jitort  Mutt  Revise  Concepts  to  Com¬ 
pete  with  Radio  and  Shopping 
News,  Western  Speaker  Tells 
Minnesota  Group 

{By  tcUgrapli  to  Editor  &  Publisher) 

Minn.,  April  29 — The 


WHAT  OUR  READERS  SAY 


ALASKAN  PAPER  COSTS 

To  Editor  &  Publisher:  1  was  very 
much  interested  in  Mr.  Wheat's  article 
on  Alaskan  paper  appearing  in  your  is¬ 
sue  of  April  27.  Mr.  Wheat  criticizes 
certain  items  in  my  estimate  of  the  cost 
of  Alaskan  paper  which  appeared  in 
your  issue  of  Eeb.  23,  and  would  ap- 


says  that :  “A  500-ton  mill  requires 
approximately  75  thousand  delivered-at- 
mill  horse-power.”  This  figures  out  at 
150  horse  power  per  ton,  and  is  much 
more  than  is  needed.  From  90  to  95 
horse  power  per  ton  is  sufficient.  The 


ing  Company  against  Drew  Pearson  and 
Robert  S.  Allen,  which  was  won  by  us. 
The  story  neglected  to  state,  however, 
that  the  article  regarding  which  we 
were  accused  of  plagiarism  was  paid 
for  by  us.  The  author,  Rixey  Smith, 


iblisher  of  the  small  country  weekly  predate  an  opportunity  to  reply.  Tak- 

detaii: 

001) — My  figure  of  $5.82  jier  ton 


must  radically  revise  his  conception  of  ing  up  Mr.  Wheat’s  criticisms  in 
»hat  a  paper  should  be  shortly  if  he  is  Wood — My  figure  of  $5.82  i 


»hat  a  paper  .  _  ... 

to  compete  tor  reader  interest  with  the  was  based  on  a  wood  price  ot  $6  per 
radio,  shoppers,  and  other  modern  media  10(J  cubic  feet,  a  wood  density  of  .447 
of  news  dissemination.  air  dry  (10%  moisture)  and  an  overall 

This  was  the  statement  of  Fred  W.  consumption  of  1.35  air  dry  pounds  of 
Kennedy,  professor  of  journalism  at  the  wood  per  pound  of  paper. 

Cniversity  of  Washington  and  manager  The  price  of  $6  was  supplied  by  jhe 


of  the  Washington  Press  .Association, 
at  the  annual  Northwest  Editors  Short 
Course  at  the  University  Farm  here  last 
week. 

Some  of  the  problems  to  which  weekly- 
newspaper  publishers  might  turn  at¬ 
tention,  he  said,  include  a  cheaper  print¬ 
ing  process  than  at  present,  a  cheap 
process  to  put  color  into  the  advertising 
and  a  new  conception  of  features  which 
»ill  portray  to  greater  advantage  the 
life  of  the  community  in  which  the  in¬ 
dividual  papers  are  published. 

"In  other  words,”  Mr.  Kennedy  said, 
the  time  has  come  when  the  small  paper 
publisher  must  realize  that  the  old  stere¬ 
otyped  kind  of  paper  that  has  domi- 


concentrations  of  power  which  were  who  had  contributed  this  article,  ‘‘Mills 
figured  on  in  my  estimate  assumed  a  of  the  Gods,”  to  the  Washingtonian, 
construction  cost  of  $100  per  horse  sold  the  book  rights  of  the  article  to 
power  delivered  at  mill  site,  a  figure  us  some  six  months  after  the  Wash- 
accepted  by  the  U.  S.  Forest  Service  ingtonian  had  ceased  to  function.  We 
as  consonant  with  information  in  their  had  his  full  permission  to  use  the  ar- 
possession.  tide  in  any  manner  we  desired.  Inci- 

Tr.\xsportatio\’— The  figure  of  $8  dentally,  he  had  never  been  paid  for 
per  ton  used  in  my  estimate  was  his  contribution  to  the  Washingtonian, 
made  by  Furness,  Withy  &  Co.,  who  I  know  that,  in  accord  with  Ed¬ 
itor  &  Publisher’s  well-known  sense 
of  fairness,  you  will  want  to  add  this 
fact  to  the  facts  which  you  presented 
in  your  issue  of  April  6. 

Drew  Pearson. 


U.  S.  horest  Service,  under  date  of  De- 
cemlier  29,  1934,  along  with  this  com¬ 
ment  : 

"The  $6  cost  per  100  cubic  feet  is 
equivalent  to  about  $10  per  thousand 
board  feet.  1  do  not  doubt  that  under 
present  conditions  this  rate  could  be  cut 
iiy  25%.  On  the  other  hand  I  do  npt 
believe  it  would  be  safe  in  making  a 
long  term  estimate  to  use  a  figure  much 
below  $0  per  100  cubic  feet  of  pulp- 
wood.” 

The  density  figure  of  .447  air  dry  was 
taken  from  U.  S.  Department  of  Agri¬ 
culture’s  technical  bulletin  No.  226, 
table  2,  on  the  basis  of  the  probable 
proiKjrtions  of  spruce  and  hemlock  to 

tali  cemury  is  .  U,i,«  of  .he  pas,.  .he  "i"  ad„,i„is,n,,i„„.  $150.0» 

"Readers  no  longer  will  turn  atten-  adding  107c  moisture.  It  should  be  Pe*".  .fpj  executive  officers  and  staff. 


have  had  a  very  large  experience  In 
handling  newsprint  shipments. 

Capital  Charges — The  computa¬ 
tions  on  which  my  figure  of  $9.10 
per  ton  was  based  assumed  a  mill  con¬ 
struction  cost  of  $36,000  per  daily  ton, 
w’hich  was  the  amount  spent  by  Cana¬ 
dian  International  Paper  Co.  in  build¬ 
ing  their  three  Canadian  mills,  perhaps 
the  most  modern  and  well-built  group 
of  mills  in  the  industry.  This  money 
was  spent  in  the  period  from  1922  to 
1929,  much  of  it  in  the  latter  part  of 
the  period  when  prices  were  higher  than 
they  are  now. 

-Administration,  Burden-  and  Sell¬ 
ing  P'xpense — The  money  spent  un¬ 
der  this  heading  is  greatly  depen¬ 
dent  on  management  policy.  Since 
the  depression  many  eastern  mills  have 
found  it  possible  to  accomplish  very 
large  reductions.  My  figures  allowed 


M.  C.  MOORE  WILL  MOVE 

M.  C.  Moore,  newspaper  broker  of 
Beverly  Hills,  Cal.,  will  move  into  new 
offices  May  10  at  339  North  Beverly 
drive,  Beverly  Hills.  His  present  quar¬ 
ters  are  at  9480  Dayton  Way. 
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don  to  such  a  paper  and  pay  to  have  it 
ffl  their  homes  when  the  new  s  is  much 
more  interestingly  treated  on  radio  pro¬ 
grams  and  through  the  medium  of  papers 
which  are  paid  for  wholly  through  ad¬ 
vertising  and  which  circulate  free. 

.A  discussion  of  the  possibility  of  cir¬ 
culating  newspajicrs  to  readers  free  was 
held.  Mr.  Kennedy  led  off  by  telling  of 
two  papers,  one  in  a  university  center, 
in  the  West,  which  started  circulation 
of  regular  newspapers  in  which  the 
charge  for  advertising  also  carried  the 
circulation.  One  of  these,  he  added,  was 
started  by  a  man  who  had  a  print  shop 
and  who  tried  the  free  circulation 
scheme  as  a  means  of  adding  business  to 
his  plant. 

It  was  the  consensus  that  such  a  plan 
would  not  work  out  in  the  rural  com¬ 
munities  of  this  section  of  the  country. 
The  editors  argued  that  the  cost  of  space 
to  advertisers  would  be  prohibitive. 

•A  paper  of  2,000  circulation  with  a 
lubscription  of  $2  per  year  would  have 
to  place  an  added  burden  on  advertising 
of  $4,000  a  year,  one  of  the  editors  ar¬ 
gued. 

Few  felt  their  present  advertisers 
could  stand  such  an  increase. 

.Another  highlight  was  the  discussion 
by  H.  E.  Rasmussen,  publisher  of  the 
iwjfm  (Minn.)  Herald,  of  the  budget 
advertising  plan.  The  plan,  which  calls 
tor  advertisers  to  set  aside  a  certain  per¬ 
centage  of  their  gross  receipts  annually 
ior  an  advertising  budget,  is  working 
well  in  certain  eastern  centers  and  has 
met  with  some  success  in  his  community, 
Mr.  Rasmussen  said. 

The  theme  of  the  meeting  was  ‘‘The 
Development  of  the  Country  Weekly,” 
and  salient  points  touched  upon  included 
competition  from  radio,  the  motion  pic¬ 
ture,  shopper  publications  and  competi¬ 
tion  from  other  media. 
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noted  that  -Alaskan  wood  is  about  10% 
denser  than  eastern  Canadian  pulp- 
wood. 

The  estimated  use  of  1.35  pounds  of 
air  dry  wood  per  pound  of  paper  is 
about  in  line  with  consumption  in  some 
Eastern  mills,  and  in  my  opinion  could 
be  bettered  in  a  new  mill. 

Mr.  Wheat  also  remarks;  “In  the 
long  run,  the  cost  of  pulpwood  rises 
steadily  in  newly  opened  areas  until  it 
approaches  the  cost  of  wood  in  any 
other  region  long  under  operation  on 
local  supplies.” 

It  is  inconceivable  that  this  would  be 
the  case  in  Alaskan  pulpwood,  as  com¬ 
pared  with  eastern  Canadian  woou,  on 
account  of  the  vast  difference  in  condi¬ 
tions.  -Alaskan  wood  averages  40  or 
more  cords  per  acre,  eastern  Canadian 
about  6  or  7.  Alaskan  wood  is  all 
highly  accessible,  within  two  or  three 
miles  of  tidewater,  can  be  logged  all 
the  year  round,  and  offers  good  oppor¬ 
tunity  for  the  use  of  mechanical  meth¬ 
ods  of  logging-  None  of  these  con¬ 
siderations  hold  good  with  respect  to 
eastern  Canadian  wood.  It  should  al¬ 
ways  be  possible  to  log  Alaskan  forests 
with  fewer  “man-hours”  per  cord  than 
eastern  Canadian.  -Also  I  see  no  reason 
why  Alaskan  pulpwood  operations  could 
not  be  integrated  with  sawmill  opera¬ 
tions,  if  it  proved  profitable  to  do  so, 
by  the  establishment  of  local  sawmills. 

Power — The  caption  under  the  map 
appearing  with  Mr.  Wheat’s  article 


and  $60.(X)0  per  year  for  sales  officers 
and  staff  expenses;  quite  a  lot  of  money 
to  spend  for  the  supervision  and  man¬ 
agement  of  one  mill,  even  a  very  large 
one.  It  was  also  assumed  the  mill  would 
run  full,  which  has  a  great  effect  on  the 
per  ton  cost  of  these  items. 

Conversion  Costs — The  figures  used 
in  my  estimate  for  wires,  machine  cloth¬ 
ing,  supplies  and  other  items  of  con¬ 
version  costs  are  higher  than  actual  per¬ 
formances  accomplished  by  certain 
Eastern  mills,  and  should  be  at  least 
equaled  in  a  new  mill. 

J.  H.  Cunningham. 


ARTICLE  HAD  BEEN  BOUGHT 

To  Editor  &  Publisher:  I  notice 
in  your  issue  of  April  6  a  report  on 
the  suit  of  the  Washingtonian  Publish- 
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Trained  and 
Expariancad  Man 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Sijma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Dirtetof 
aia  ExciMai*  Avraa*  Chleaio 


NO  CHARGE  TO  EMPLOYERS 
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United  Press 


SPEED 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD’S  PRESS  NEWS 

leading  British  organ  of 
ioumalism  and  publicity. 

Subicfiption  ol  S8  •  ytw  Includtt: 

5S  inutt  ol  NYodd'i  Pimi  Ntwt 
1 !  iuotf  ol  “Pholosraphy" 

IS  inutt  ol  "Prialina" 
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Only  British  member  of  the  A.  B.  C 
in  its  field.  Largest  net  paid  sale. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 

48,  Ftttcr  Lana  Londoe,  E.  C.  4 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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J.  D.  BARNUM  IS  ELECTED 
A.N.P.A.  PRESIDENT 


(Continued  from  page  5) 


of  this  board  lor  thirty-t\vt>  years  and 
has  served  tlie  iiUere>t>  of  all  news¬ 
papers  with  lioiior  and  di-tinetion ; 
therefore,  he  it 

"Kesolnei).  Tliat  tliis  eonvention, 
while  unwilling  to  lose  the  henetits  gf 
his  counsel  and  leadershiii.  goes  on 
record  as  expressing  its  great  apprecia¬ 
tion  for  his  adniirahle  recortl  oi  service 
to  the  newsiiapers  of  the  L  nited  >tates 
and  Canada." 

Mr.  Barnuni,  the  new  president  was 
born  in  Syracuse,  X.  V.,  in  1888.  L'lion 
graduation  from  Syracuse  high  school 
in  1908  he  was  a  student  at  Cornell 
University  for  two  years.  In  1921  he 
was  given  an  honorary  master  of  arts 
degree  by  Syracuse  University. 

He  began  his  career  on  the  Post- 
Standard  in  1907  as  a  reporter.  From 
1910  to  1912  he  was  advertising  man¬ 
ager,  manager  for  the  next  four  \ears, 
and  publisher  and  treasurer  since  1916. 
In  1927  he  became  publisher  of  the 
Rochester  Democrat  and  Chronicle, 
which  was  sold  to  l-'rank  K.  Gannett 
the  next  year. 

Mr.  Barnum  has  long  been  active  in 
newspaper  association  work.  He  was 
elect^  president  of  the  X'ew  York  State 
Publisliers  Association  in  1928.  For 
many  years  he  was  chairman  of  the 

A. X'.P.A.’s  postal  committee.  Recently 
he  has  been  active  in  the  newsi>aper 
boy  controversy. 

He  has  contributed  articles  and  book 
reviews  to  the  New  York  Herald  Trib¬ 
une,  The  Ration  and  the  AVu’  Republic. 

Mr.  Stahlman,  the  new  vice-president, 
who,  it  custom  serves,  will  succeed  Mr. 
Barnum  as  president,  began  newspaiier 
work  in  Nashville  when  he  was  a  stu¬ 
dent  at  Vanderbilt  University.  He  rose 
to  be  city  editor  of  the  Banner,  which 
his  grandfather,  the  late  Major  FM- 
ward  Bushrod  Stahlman,  founded.  In 
1925  he  was  editorial  director  of  the 
paper,  and  when  his  grandfather  died  in 
1930  he  was  elected  president. 

In  1932  he  served  as  president  of  the 
Southern  Newspaper  Publishers  .As¬ 
sociation,  and  recently,  as  chairman  of 
that  group,  has  been  active  in  the  de¬ 
velopment  of  southern  newsprint.  He 
has  also  been  active  recently  in  obtain¬ 
ing  a  new  municipal  airport  for  Nash¬ 
ville. 

Mr.  Ker,  the  new  director,  is  vice- 
president,  managing  director  and  editor 
of  the  Hamilton  (.Ont.)  Spectator.  He 
is  a  graduate  of  the  department  of  en¬ 
gineering  of  McGill  University  and  is 
a  member  of  Canadian  engineering  so- 
cities. 

He  entered  newspaper  work  in  1921 
after  an  engineering  career  that  took 
him  to  all  parts  of  Canada.  .At  one 
time  he  was  manager  of  the  pulp  and 
lumber  mills  at  Port  Alice,  B.  C. 

He  was  elected  president  of  the  Ca¬ 
nadian  Daily  Newspaper  .Association 
in  1930,  and  is  now  chairman  of  its 
newsprint  committee.  He  is  a  director 
of  the  Southam  Publishing  Company, 
Ltd.,  and  the  Bureau  of  .Advertising 
of  the  A.N.P.A.  He  is  also  a  member 
of  the  Canadian  advisory  board  of  the 
•Audit  Bureau  of  Circulations. 

P.  O.  “LEAK”  STOPPED 

Upon  receipt  of  complaint  from  a 
number  of  (3hio  newspapers  that  post¬ 
masters  were  furnishing  advertisers 
with  information  relative  to  the  circula¬ 
tion  of  the  siewspapers,  Ed  M.  Martin, 
director  of  the  Ohio  Newspaper  .Asso¬ 
ciation  sent  a  protest  to  the  postoffice 
department  in  Washington.  Mr.  Mar¬ 
tin  has  received  a  reply  from  Clinton 

B.  Eilenberger,  third  assistant  jiost- 
master  general,  in  which  he  says  that 
the  furnishing  of  such  information  is 
contrary  to  the  rules  of  the  department 
and  that  the  department  will  take  steps 
to  prevent  the  giving  out  of  such  infor¬ 
mation  in  the  future. 

TOLEDO  UNIT  ELECTS 

John  McGowan  has  been  elected 
chairman,  and  Ingrid  Jewell,  recorder 
of  the  Times  unit  of  the  Toledo  Guild. 


DAILY  HITS  COLBY  SPEECH 


A.N.P.A.  Represent*  Business  Office 
Say*  N.  Y.  World-Telegram 

1  he  public  was  told  that  the  .American 
Newspaiier  I’ublisliers'  .Association  re¬ 
presents  the  business  and  not  tne  eUi- 
torial  side  of  newspapers  in  an  euitorial 
in  the  A  CIO  }  ork  lYorld-i  etegram 
.-Vpril  29.  The  editorial  lollow  s ; 

■'After  reporting  a  gam  ol  12.4  per 
cent  in  advertising  lor  1934  as  against 
a  loss  ot  9.4  per  cent  lor  193o,  tne 
Bureau  of  -Advertising  division  ol  tiic 
.American  Newspaper  Bublisliers  .Asso¬ 
ciation  ends  its  annual  session  with  a 
big  dinner  at  which  its  chief  speaker, 
Bainbridge  Colby,  riddles  the  New  Deal. 

"This  is  not  surprising.  Instead,  it 
is  typical  of  that  school  of  business 
thought  which,  emulating  the  more 
lamous  of  the  'two  black  crows,’  ue- 
clares  that  ‘even  if  it  is  good,  1  don  t 
like  it.’ 

"The  American  reading  public,  how¬ 
ever,  should  renieniber  that  the  Bureau 
of  Advertising  in  particular  and  the 
.American  Newspaper  Tuulishers'  .Asso¬ 
ciation  in  general  represent  the  business 
and  not  the  editorial  side  of  newspaper 
publishing,  and  that  the  business  ottice 
IS  never  satished. 

"Editors  who  stay  home  and  get  out 
the  paper  during  the  amiual  week  of 
A.N.P..A.  lunching,  banqueting,  &C., 
will  not  be  shocked  by  the  apiiarent 
paradox.” 

GROUP  TO  MEET  ABOARD  SHIP 

The  South  Carolina  Press  .Associa¬ 
tion  will  hold  its  summer  meeting 
aboard  a  ship  that  will  sail  from  and 
return  to  Charleston,  S.  C. 
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K.  It.  K.  Takes  Over  Silver 
Uy  Thomas  F.  Heauev,  I'liiladclfloa  In¬ 
quirer 

Federal  Helief  Is  Big  Business 

By  Nellie  Kl.n  vo.n,  L  tuittanooqa  Seu'i 
Spouts 

Wild  Brawl  at  the  Ganleii 

By  Uamo.v  Kc.nvo.v,  L'nt'ersal  Ser-eue, 
.Wte  i'ork  Bureau 
Vale's  F'ootball  "Miracle” 

By  Edward  Meara,  Jr.,  Trenton  Jones 
F'outball  at  Sing  Sing 

By  Kicuard  O.  Bdver,  Boston  Herald 
Uizzy  and  Daffy 

By  He.nry  McI.emore,  United  Press,  Setv 
York  Bureau 

Huey  Long  as  F'ootball  "Angel" 

By  Ui  iNCY  Fiwi.No,  Baton  Rouge  .Morning 
.■idvocate 

F'oreion  Correspondence 
rile  Situation  in  Austria 
By  Dorothy  Thompson,  Xortli  .dineriean 
.W'U’Sl'aJ'er  Allianee 
.\ssassination  of  Dolltuss 

By  Wade  Werner,  .4ssoeiated  Press, 
I'ienna  Bureau 

"Parade  March"  for  Hindenburg 
liy  H.  K.  Knickerboi  KER,  I  nternational 
Xetos  Serzdee 

Filements  of  New-tlld  Spain 

By  Mallory  Browne,  Christian  Science 
.Monitor 

His  Imperial  Majesty,  Pu  Vi 

By  Eumcnd  Gilligan,  .Ve«'  }  nrk  Sun 
Science 

Fiinstein  at  the  A.  .\.  A.  S. 

By  John  J.  O’Neill,  .\cu'  York  Herald 
Tribune 

-Menace  of  the  "Black  Widow  ’ 

By  Ellwood  Douglass,  St.  Linos  Post- 
Dispatch 

Speeches  and  Interviews 
The  President  in  the  Northwest 

By  k..  B.  F'ussell,  Seattle  Post-lnteltigcncer 
Gene  Talmage  at  the  Barbecue 

By  Tarleton  Collier,  Atlanta  Georgian 
l.a  Stein  Is  Interviewed 

By  John  McClain,  .Vcai  York  Sun 
What  F'anny  Thinks  of  Gertrude 

By  Kathryn  Gorman,  St.  Paul  Pioneei 
Press 

Dr.  .Pasini  on  Mussolini 

By  Paul  O'Neil,  Seattle  Times 
Longer  F'eatures 
The  Dionne  yumtuplets 

By  Forrest  Davis.  .Ww  York  lYorld 
Telegram 

Child  Slavery  on  Tenant  Farm 

By  Ralph  Fi.  Hurst,  Birmingham  .\ews 
The  War  Is  Not  Over 
By  Donald  Grant,  Des  .Moines  Regciter 
Another  Helen  Keller." 

By  Edward  Morrow,  Omaha  IVorld-Herald 
What  Will  Make  L’s  Happy? 

By  Lev  Flournoy,  Columbus  Citiaen 


In  Search  of  a  Bed 

By  William  M.  Pinkirton,  Omaha 
U'orld-Herald 

War  Diary  of  a  San  Franciscan 

By  Louis  .Vshlock,  .-Issociated  /’rc.t.i,  San 
Francisco  Bureau 
The  Swindle  of  the  Century 

By  Arville  Schaleben,  Milioaukee  Journal 
"Wreck  .Ashore!” 

By  .Allen  C.  Morris,  .-Issociated  Press. 
Miami  Bureau 
Tom  Moodie 

By  .Alexander  F.  Jones,  Minneapolis 
Journal 

The  Story  That  Backhred 

By  Russell  Fi.  Iampbell,  I  ndianapoli.i 
Star 

.A  Christmas  Carol 

By  John  C.  Moffitt,  Kansas  l  ily  Star 
.Al'ple  .\nnie 

By  Lincoln  Barnett,  .Vctc  York  Herald 
Tribune 


The  Passing  of  Santa  Claus 

By  F'REDKRtc  B.  Tuttle,  H'ashingtou 
Introilucing  Mr.  Rhino 

By  Robert  W.  .Safford.  St.  I  outs  p,. 
Dispal-h 

Reporter's  F'riend 

By  Thom.as  W.  Phelps,  ll'all  Street  Jen 
nal 

The  Carrier  Boy  and  His  Horse 
Salt  Lake  'tribune 

Short  Features 
The  Lord  Provides 

By  Nathan  Gans,  .Macon  L-.ening 
The  .Man  Diogenes  Missed 
By  Jack  Park,  Dallas  Dispatch 
Relief  Worker  Gets  F'irst-Hand  Infurmik, 
By  Harvey  Rivkin,  Inlernalwnal  Set 
Service,  Baltimore  Bureau 
F'ishing  Jubilee 

By  Leroy  A.  Simms,  .Associated 
Birmingham  Bureau 
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Supplies  and  Equipment 


Rebuilt  Presses 


SCOTT  24  and  32-page  Presses,  also  Modern 
Multi-Unit  and  Straight  Unit  Presses  in 
various  capacities. 


GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 


HOE  32-page  4-deck.  40-page  Simplex.  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels. 


COLOR  PRESSES 


HOE  12  Couple  "Universal  Unit"  Color  Press 
all  couples  reversible.  Prints  from  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  size  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 


Available  for  early  delivery 


WALTER  SCOTT  &  COMPANY 


Main  0 Acs  k  Facisry . Plainfiald,  N.  J , 

Naw  Tark  OAca . 230  Weal  4Iil  Sireal 

Chicago  OAca . 1330  Maoadnack  Block 


Pof  Everything  Electric 
%ee  General  Electric 


The  ctmflttt  G-E  line  eoabla 
you  to  entrust  one  manufic- 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


For  particulars,  addreu  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 
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SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stayi 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 
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Use  the 


improved 


ZENKE 


Gauging  a  eurt  ed slertt- 
type  plate  with  the  Zenkt 
Vnit  ersal  Gauge 


Universal  Gauge 


for  Economical  Quolity  Printing 

High-speed  precision 
presses  demand  a  like  de¬ 
gree  of  precision  in  plates 
and  blankets.  The  accuracy 
of  the  Zenke  Gauge  is  at¬ 
tained  by  its  pre-loading 
and  self-aligning  features. 
It  will  accommodate  curved 
or  flat  plates  up  to  18” 


width  and  up  to  type-high  thickness  as  well  as  press  blankets,  moulding 
blankets,  etc.  Special  fixtures  are  also  supplied  with  each  gauge  for  meas¬ 
uring  depths  of  halftones  and  for  gauging  brass  matrices  for  automatic 
type  setting  machines  .  .  .  Write  for  illustrated  circular. 
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editor  &  PUBLISHER 

Classified  Advertising 

RATES 

SITUATIONS  eCash  with  Order) 

I  Time  —  .5#  per  line 

3  Times  —  .40  per  line 

all  other  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 


Situation*  Wanted 


Situations  Wanted 


Situations  Wanted 


Advert UiiiK  and  Business  MiinuKer — Re-  flassitled  Munuiter — 20  vears’  experience  News  Kxeeutlve 

rently  allillated  with  nationally  known  ^  metropolitan  and  smaller  city  news-  42  years  old.  with  12  years'  desk  experience 
newspaper  organization  as  Advertising  Dl-  papers  Efficient,  and  a  real  executive  in  New  York,  seeks  permanent  connection 
rector:  Business  Manager  same  organize-  unusual  selling  ability  and  knowl-  with  newspaper  in  city  of  100,000  up.  Has 


•an  assist  merchants  with  constructive  so 


year  I  showed  a  gain,  and  so  far  this 


;  good  habits;  dependable.  B-735.  year  I  have  averaged  better  than  15%  I’hotograplier — 9  years’  all-around  experi- 

E  .V-  1’  Personnel  Service. _ _  gain.  Can  furnish  the  best  of  references  ence  w  ith  leading  dailies.  Recently  in 


- r;  r;  ^  _ _ from  any  newspaper  I  have  ever  worked  charge  of  photographic  staff  65,000  circula- 

.Vdvertislng  .^luiiager  —  Thoroughly  ggpeciuHy  from  my  present  Gen-  tion  daily.  Was  mid-west  bureau  managei 

experienced,  young  energetic  advertising  B-742,  E  &  P  Personnel  for  largest  photo  syndicate  2  years.  Age 

space  charged  at  tame  rate  per  line  man.  now  employed,  seeking  change,  38  -Jervice  26.  2  years’  college.  Reliable.  -Married, 

•...  < -  _*  yej,,.s  of  age.  single.  Well  educated,  ex-  : - : - - - - y.l  references.  B-748,  E  &  P  Personnel 


insertion  as  earned  by  frequency  ol  years  of  age.  single.  Well  educated,  ex- 
Minimum  space,  three  line*,  ccllent  record  of  .achievement.  Reliable. 
•‘‘Trj  Jt.  Piihlisher  reserves  the  right  to  competent,  no  bad  habits,  equal  to  re- 
Tte  Editor  &  Pubu^er  reserve*  tne  rigni  to  ^  excellent  references.  Com- 


lutity,  edit  or  reject  any  copy. _ 

Newspaper  Brokers 


client  record  of  .achievement.  Reliable.  Copy  Reader — 2  4,  released  from  one  of  the  Service 

ompetent,  no  bad  habits,  equal  to  re-  i.est  edited  dailies  in  country  due  to  sea-  - 

lionsibilities,  excellent  references.  Com-  son.al  slump  in  winter  resort  city.  Four  Pruniot 


siionsibilities,  excellent  references.  Com- 
lietent  copy  writer  and  layout  man.  Un¬ 
derstanding  merchandising  methods.  15 
years’  successful  experience.  Opportunity 
foremost  consideration.  Capable  of  taking 


sonal  slumj)  in  winter  resort  city.  rour  Promotion  Man — In  complete  charge  of 
years  on  metropolitan  dailies  and  week-  display,  classified,  editorial  and  circulation 
lies  as  rewrite  and  reporter.  Honest  ref-  promotion,  six  j'ears  on  one  newspaper  anil 
erences.  Non-drinker.  Serious  _aboul  four  years’  additional  experience  on  two 


'me  Hargiiiiis — Evening  papers,  Okla-  complete  charge  of  dei 
r.m*  North  Carolina.  Semi-weekly,  Penn-  E  &  P  Personnel  Service 


vork.  Coastal  cities  preferred.  B-745,  E 


Okla-  complete  charge  of  department.  n-738,  A-  p  Per.sonnel  Service. 


others.  Department  discontinued.  Seeking 
position  as  promotion  manager  or  assistant 


.yliinla  Jersey.  Maryland.  Advertisiiig-Munuger-sSolicItoi-  —  College 

"B^ffiale.  Times  Building,  .New  York.  graduate— married— 1 ,  years  experience 

I  J  B.  _ selling  nowspaper  advertising — olassined — 

— -  ~  Moreinr  of  newspapers,  general— retail.  Employed  in  city  of  over 

e5se.rl.i  uades  *  NO  listhi;  clia^ge. 


—  Poiintrv  Kditor— ‘>7  emnloved  wants  nf'cspaper  of  over  50,000  circulation  or 

g.  coXV?  or^snlaU  dally  cZ!e?Uon:  reefer!  ‘if  Jor'Sfr^cul-^.'lor'j^^^ 

ce  ,.nce;  not  afraid  of  work;  really  capable.  {'V,  I’  ‘“C 

—  B-766.  Editor  &  Publisher. _  Sefice.  B- .  b  1.  E  &  P  Personnel 


25.ono  for  last  nine  vears — four  years  as  Kditor — years’  experience.  Reporter.  —  — - — - 

oliritor.  last  five  a.s  advertising  manager,  executive,  editorial  writer  in  cities  of  7;“*^  1  roiiiotion  and  Advertising  Man — 


l^n  Keighner.  1  ythian  BuildlnK.  Nash-  «ji,ocessful  record  in  last  po-  luo.ooo.  Skilled  paragrapher  and  especially  i’roven  Business  Getter — Ready  to  play 

viiie.  Mich.,  or  J-  Mapoles,  Murph>  s  ‘  I'ndtrstands  departmental  prob-  strong  in  lighter  vein.  Contributor  to  gratifying  cash  music  for  some  publisher 

Hoirl.  Richmoiul,  \  a. _ lems <  an  .successfully  direct  intelligent  magazines  and  metropolitan  newspapers.  '*>'  opening  new^  accounts  and  linage.  1.1 

- — — ^ - - 1 - -  sitaff  and  educate  an  average  staff  to  sell  Some  magazine  experience.  47,  married,  years’  all-around  experience  N.  Y.  and 

f#r  FaiiHc  Cotist  and  weekly  news-  advertising  intelligently  Can  analvze  his  health  good.  Now  employed.  Seeks  maga-  suburban  dailies  and  large  marketers  as 

papers,  write  M-  C.  Moore,  Newspaper  understands^'merchandising.  Is  zine  or  newspaper  position  where  mature  advertising  manager,  solicitor.  Author  of 

Broker.  Beverly  Hills,  Calif. _ capable  of  aiding  merchants  in  many  of  judgment,  success  in  handling  stall  and  'V»<Iely  used  advertising  selling  book. 

^  — - ^ - - problems.  Can  prepare  briefs  and  skill  in  writing  will  mean  advancement.  ‘  •  State  your 

Newspapers  Wanted  use  Media  Records  to  advantage.  Not  a  B-ToO.  E  Ac  P  Personnel  Service. _ propusilion.  B-i3i,  E  Ac  i  I  ersonnel  ber- 

_ _ slave  driver  or  a  desk  man.  but  a  man  i.f  mnrninir  d»»llv  for  eieht  vears’  _ 

lead", h"^  own  now’V  bank  Tub’^io  “re?ations  a^nd  Idver:  Single  man.  a^e  ’24.  .mod  health.  eoUeke 

mtk"  r^  fifat  CHnWat  statea  A  n  ah.are  of  new  \u«ines".  Ha"  crea?W^  tisins  field;  wil  return  to  newspaper  In  graduate,  English  major  with  degree  m 

”  n^n  e  i.ositio^  hav^^  ability  and  Can  Write  copj’  and  make  lay-  executive  editorial  or  advertising  position  Education,  wants  position  as  reporter. 

:,.d  Lt‘  quic^^  oitls  Van  ke%  men  e’^thused  in  theV  i"  history,  economics.  .Ymeri- 

nA  vr<imor^  Pa  Work  If  voiir  field  is  comoetitlve  or  if  it  university  giailuate.  43  >ears  old,  mar-  can  government.  Knows  foottball.  base- 

0,.,n  Rd,,  Ardmore.  1  a. _  j^a  creative  prob^  ball  basketball,  golf,  tennis.  Experien, .. 

Trained  Newspaper  .Man  same.  Am  not  Interested  in  hour.s.  Did  B-.49,  E  &  P  limited  to  three  years  college  paper.  AVill- 

ff.nts  to  liuy  all  or  part  interest  in  profit-  not  miss  a  day  in  the  last  nine  years.  Am  i  ersonnel  .  er\ ice. - V\-^ii*^°  start  at  bottom;  not  afraid  of  work. 

■Me  daily  of  3,000  to  8,00U  circulation  with  not  a  .1ob  .jumper  but  am  looking  for  a  Kditorial— Man  with  fifteen  years  of  ser-  via,ii<?,n  i  ‘’‘‘'^hy.  U 

future.  Private  buyer  of  exceptional  permanent  connection  where  effort  a^nd  re-  vice  with  dailies  and  international  press  -^auison  at.,  i-akeport,  N.  H. _ 

ibllity.  Communications  confidential,  s”'*'"  he  appreciated.  Can  furnish  association  as  reporter,  desk  man.  bureau  siotiiinn  ••onir  .......  i  . 

Editor  &  Publisher.  sat  sfactory  references  from  last  publisher,  manager,  who  can  cover  and  handle  in-  evprHencJ  vvantrioh  ?>L  T,h"V'  “ 


Circulation  Promotion 

H.  DePriest  &  Associateti 
World's  Record  Circulation  Builders 
246  5th  Ave.,  New  York  City 


satisfactory  references  from  last  publisher.  in,anager  who  can  cover  and  handle  in-  Whitman  or  copy  reader  of  fine  metropolitan 
^  4Vill  start  at  $6.5  if  po.sitlon  offers  perma-  "SnUy  news'of  varie?ies^h"a^s'"done  -i^h.  big  o^  town, 

nency.  Readj  to  at  once.  B-7il.  interviews,  features,  specials,  spot  news,  &,  P  1  ersonnel  Service. _ 


E  P  Personnel  Service. 


legislature;  sober,  sincere.  B-746,  E  &  P 
Personnel  Service. 


■ -  Personnel  Service!  '  ’  J**port8  Editor — Long  experience;  live, 

.\n  editorial  executive  with  successful  —  '  -  snappy  sheet  to  build  following;  steadv 

.|ourn.;ilistlc  and  business  experience,  able  Kditorial  Girl  Keportei— Aggressive,  com-  v„7„mn‘- 

to  take  complete  charge  of  a  newspaper  ,„.„.nt  with  man’s  experience:  have  worked  i«hi?  ’  ^-.61,  Editor  &  Pub- 


i.Sewspaperdom’sLeadingOirculationBuilders  enterprise.  Is  open  for  a  connection  that  New  York  several  years  handling 

.Morrison  Plan  offers  the  future  possibility  of  becomin’’'  practicallv  everv  known  tvoe  of  assiirn- 


•The  Plan  that  Pays  and  Proves  It” 


^  ruture  possiDiiuy  or  neconiin*’'  practically  every  known  type  of  assign- 

publlsber  or  part  owner,  i  oung  enough  to  nient,  including  various  traditionally  mas- 


Sitereotype  Foreman — Of  wide  experience, 


Write  the  John  F.  Morrison  Company,  inspire  and  energize:  old  enough  to  have  ruline  beats*  excellent  feature  writer*  have  employed,  modern  methods,  economi 

Royal  Union  Bldg.,  Des  Moines.  Iowa.  acquired  wide,  practical  knowledge,  tact  ^Iso  done  countrv  and  trade  lournal  cor-  Pi’  conservative,  temperance,  cooperation 

lutt.r  Hflllv  N>\vHimn«4r«  in  evprv  s«4  tion  sound  business  judgment.  .\  man  of  respondence  Young  energetic  college  departments.  Interview  or  out- 

d't'h"  couffir'are  ^lfs^’rgVnd'unirlse?^^  '•i="X"v?  ^■■a‘J,u"ate"""Not  \°frafd  ot"h;®rd‘ work  "and  ‘e"%°ast"T  m"ddle  '  w  ?sf 

fiidorsing  Partlowe  Plan  circulation-build-  J.'iii  "*■*’  ^fitiippcd  to  carry  responsibility.  Personnel  L^^ice  E  &  P 

mg  canipaigns,  more  than  ever  before,  f"™  ''ill  r  r  Sfilue,  ini  *^alary  secondary  it  job  offers  real  career  _ nel  Service. _ 

ror  quick  definite  A.  n.  C.  circulation  in-  ^  ^  opportunity.  B-734,  E  &  P  Personnel  Xc>— Mr  Publisher  77, — 

regardless  of  business  conditions  in  S.  - j^hlcago.  Til. -  .Service.  P“h'lsher.  advertising 

our  field,  write  or  w'te  collect  ’The  Charles  .Assistant — .A  yonns;  man  with  varied  busl-  ,,,  .  ,  ..  ,  , ,  licltor  who  is  under  30  energetic  anif  Gd'l 

Pxrtlowe  Company.  Occidental  Building,  np^s  experience  would  like  to  hear  from  J’-^WTitive— Metropolitan  and  mid-  of  ideas— who  has  sold  classffled  and  db! 

'"'h»"aPoha  one  who  is  interested  in  securing  an  as-  ^le-sized  dailies,  seeks  position  as  manag-  o,av  stfcces.^Vo tlv 

'  V  -  -==  Mstant  who  will  develop.  B-762.  E  &  P  ^"o^od"ay‘°S’HSr'  Elgh\°e''en"S’  newspapers  and"  w°ho,  lbo4e°’^^lh 

Foreign  Publications  personnel  Service. _  Now  ^employed.  Ca^^  e^^h  day? 

.  ».  _  ...  m,aking  action,  enterprise  and  judgment  _ _  •  f  personnel  bervice. 

W-oMown  Ne«j4papers  ,  Assistant  riassifled  Manager  i„jo  editorial  and  without  sacrificing  es-  - Zr~i - 7  .  „  .  ,  ..  .  = 

SCHULTZ  NEWrAOENcT*  "  '*  Teleplutne  Supervisor  tradition.  B-732.  Mechanical  Equipment  for  Sale 


Roya!  L’nion  Bldg..  Des  Moines.  Iowa.  acquired  wide,  practical  knowledge,  tact 

,  ,  t »»..«*  1  t as^i,  1  n s Vwistiyi  RonaliTv,  cxtensive  reaqing  anq  travel,  a 

fodorsing  Partlowe  Plan  circulation-build-  Avritor  antt  etTniont  affalro-  ta.iii. 


one  who  Is  interested  in  securing  an  as-  dailies,  seeks  position  as  manag-  pi^y  successfully  for  two^of  New  ^York^s 

?irr’:o";,n^i"SerT'i'c'e  ^  s';t"nd"tf;‘°eS-it"or^El^lt\°e'-eni;i°rrex"^^^^^^^^^^^  n"tfkl"sSi5^s7Tt?‘-^ex??a^  cl^  "VC"" 

1  ersonnel  bervice. _  employed.  Can  instill  circulation-  S  7^,  p  *  p  r^  ®'‘®h  day? 

Assistant  Classlfled  Manager  m?o  ‘  editoH Judgment  --  ’  ®  ®°""®'  Service.  - 

into  editorial  and  without  sacrificing  es-  T  .  i  ^  ;  Z - - 

Telenlutne  Supervisor  sential  and  commonsense  tradition.  B-732,  IVIecnanical  Equipment  for  Sale 

E  &  P  Personnel  Service. 


SCHULTZ  NEWS  AGENCY  Teleplwtne  Supervisor  F  &  P  Perso^T  qervlne"^  *  c.4u.pmenr  for  Jaie 

112  West  44th  St.,  N.Y.C.  MEdallion  3-9061  Because  of  present  _  employment,  cannot  J - ^ -  Goss  12-page  monitor,  half  cylinder  plate. 

tj  I  \%r  A  j  details  here.  mail  Inqulrv.  Editorial — Man  w’ith  ten  years’  service  on  news  press,  furnace,  pump,  casting  box’ 

Help  Wanted  J?  ’  metropolitan  dailies  now  employed;  han-  tail  cutter,  shaver,  finisher.  20-inch  col- 

-  —  _  —  fications.  ^  now..  B-<58,  E  &  P  Per-  promotion  editions,  city  and  state  umns.  motors  AC,  good  shape.  Gazette 

areolatlon  District  Manager— If  you  are  sonnel  Service. _  desks,  covered  all  beats  and  conducted  sue-  Lancaster.  O. 

!ner“gy^anYYmbition  ®to“  get*'ahlad!®lf  ^roJ  Assistant  to  executiv^or  secretary— large  n®”vg"and'' features  'how  t’o"°get"them"and 

Jive  iuccessfuliy  handled  a  home  delivery  .pa^Prlence  famfiffir  aU  depart-  judgment;  capable  deskman:  Mechanical  Equipment  Wanted 

Imrict  promoting  carrier  circulation;  have  nients  newspaper  vvorK.  Kromment  autnor  sincere  married  .10  years  old*  nosi- - — _ _ _ _ 

Ce?t^  itrone‘orthe°younYest^"a"s^^  affair'^'wa"  such  '  th^t. ''hrd  T  "emaffied  a"s  “®e" . 'w^Tn’led  f' & 'p  ^'’'■®"®®-, 

* ‘in.®  .  .L  ‘v.®  youngest,  lastcst  h.i.inpss  bn  would  have  held  uient  wanted.  B-763.  E  &  P  Personnel  15  feet  long,  with  motor. 

(towing  outfits  in  the  home  delivery  field,  head  nr  the  nnsiness,  he  woum  nave  n^em  pprvice  Gazette  Lancaster  Ohio 

hi.  may  be  a  good  opportunity  for  you.  "f  the  highest  positions  In  It.”  B-752.  -  - -  vazette,  j-ancaster,  unio. 

(li-day  paper  in  Greater  New  York  area.  F  P  Personnel  service. _  Executive  Position — Princeton  graduate,  26  _ 

1“'’®  P'®'’  Assistant  to  Publisher  of  weekly  newspaper  y®*"’’®  °!‘’’ J"  .®"®  .®^  Photo-Engraving  Equipment  for  Sale 

jerienil."  ^  rf  t®^.'  where  there  la  opportunity  to  buy  an  in-  country  s  best  dailies  of  45-50,000  clrcula-  —  -  — - - - 

MW  i  B-^54.  terest.  I  have  a  successful  record  as  feels  prepared  for  executit’e  position.  Engraving  Department  Equipment,  all 

- - &  Publisher. _  teacher  and  newspaperman  in  the  East  and  POO'Bbh  with  pre.sent  affiliation  un-  standard  brands,  new  and  trade-ins.  E.sti- 

Htnted  by  Fnlverslty— A  college-trained  South.  My  original  home  is  in  the  West,  available  owing  to  family  ownership.  mates  furnished.  E.  T.  Sullebarger  Co., 


present  emp  oymen  .  cannot  -  Oosa  IS-page  monitor,  half  cylinder  plate. 

e  details  here.  A  mall  Inquirv  .  hov\  -  Kditorial — Man  w’ith  ten  years’  service  on  news  press,  furnace,  pump,  casting  box 

r.  will  bring  complete  history  and  qimn-  metropolitan  dailies  now  employed;  han-  tail  cutter,  shaver,  finisher,  20-inch  col- 

tions.  ^rite  now..  B-<58,  E  &  P  Per-  promotion  editions,  city  and  state  umns,  motors  AC,  good  shape.  Gazette 

net  t-ervice. _  desks,  covered  all  beats  and  conducted  sue-  Lancaster,  O.  ' 

l‘.tnnt  to  executive  or  secretary— large  '^P^  producer  knows  = = 

I£d;prm%r''ca^b7e‘  ‘apmp  Mechanical  Equipment  Wanted 

li/s"''wa"s''  such'th"a'‘t.''hrd  r'^emaffied  a"s  “Sj® '1*®®*^??  "adVa"n"ce-  Wanted-Paper  Delivery  Carrier 

id  of  the  business,  he  would  have  held  ment  wanted.  B-763.  E  &  P  Personnel  ^\i®®‘ 

•  of  the  highest  positions  In  If  .”  R-752.  Per'  ice-  _  _  Gazette,  Lancaster,  Ohio. 


worked  in  news,  advertising,  circulation.  116  John  Street,  New  York  City 
merchandising.  business  departments.  -  ' 


nan  to  serve  as  director  of  press  and  give  B-772.  E  P  Personnel  Service.  woraea  m  news,  aa\eriising,  circulation.  116  John  Street,  New  York  City. 

•iistnictlon  in  typography  Salary  $3  000  ■  “  merchandising,  business  departments.  ~ 

0  13,500.  Applicant  must  know  est’lmating  Tartoonlst.  Newspaper  Illustrator— Expert-  Make-up  knowled^ge  also  his.  Wants  con-  Photo-engraving  equipment  for  sale,  com- 
wd  technique  of  art  nrintlne  Ti-7fis  enced.  layout  and  ropy  man  seeks  Conner-  tact  with  publisher  of  daily  between  15-  piete  plant  or  any  part.  Miles  Marhinp 


wd  technique  of  art  printing  B-768  E  layout  and  ropy  man  seeks  Conner-  taci  wun  puoiisner  or  aaiiy  oeiween 

t  P  Personnel  SpfvIpa^  ’  tlon  requiring  high-grade  work  and  ser-  25,000  circulation  looking  forward  to  re- 

fTnn-  - f-j — : - - - T-  vice,  age  44.  TTnlv®.  and  academy  trained,  tiring  within  a  few  years.  Filling  of  ex- 

res*  arch  Prefer  connection  below  Mason-Dlxon  line,  ecutive  position  to  be  considered  antlri- 
ifuBt  hfi  T  house  hilt  would  go  anywhere.  Am  reliable  and  pating  eventual  buying  of  whole  or  part 

iPu  start,  good  character  and  can  be  a  distinct  interest  in  enterprise.  B-770,  Editor  & 

reloDs  fir  asset  to  any  paper  where  orlginalitv.  In-  Publisher. _ 


|y..r*  v,4  taise  1.  puuiiBiiing  nouse 

JfU8t  be  quick  and  bright.  $20  to  start 
full  details  with  snapshot  and  en 


rtifliw*  fft-  .TJs.rJl.  K  -4.A  .  asset  to  any  paper  wnere  originaittv 

^  '  B-<69.  E  &  P  Personnel  tegrfty.  and  ability  count.  B-727,  E 


B9 
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Personnel  Service. 


isher  of  daily  between  15-  piete  plant  or  any  part.  Miles  Machine 
25,900  circulation  looking  forward  to  re-  Co.,  4S0  M'est  Broadway  N  Y 

tiring  within  a  few  years.  Filling  of  ex-  ’  '  '  _ 

ecutive  position  to  be  considered  antiei-  pu,..-  P _ •  r  •  .  ur  .  j 

pating  eventual  buying  of  whole  or  part  rnoto-tngraving  Equipment  Wanted 

interest  in  enterprise.  B-770.  Editor  &  ~  ^ - 

Publisher.  M anted— Second-hand  one-man  engraving 

— — - - - — — - - - — - ; — ■  plant.  Write  quoting  prices,  Howland  and 

T.ihmrian — Fifteen  years  of  wide,  practical  Howland,  Inc..  247  Park  Avenue  New  York 


I  '  - — -■  - : -  experience;  successfully  operating  and  City 

Situations  Wanted  Circulation  Manager — Not  "hot  shot”  grad-  managing  newspaper  “morgues”  on  New  = 

I - — i - - -  uafp  of  all  hlg  newspapers  in  America,  York  dallies.  Complete  knowledge  of  the 

uiiiihi  *.■"''  **''»'"«■*'*  Manager — Now  hut  an  ambitious  young  man.  married,  who  Indexing  of  clippings,  photos  and  cuts, 
ibov  1  outstanding  record  In  has  made  good  on  small  paper  (six  years’)  Outstanding  record  and  excellent  refer-  - 


Newspaper  Supplies 


letoiu  III  nas  mane  goon  on  email  p.aper  isix  years,  ■juisimuuiuk  recuiu  aim  exueiieni.  reier- 
*‘lh  present  group  organ-  and  wants  bigger  .job.  Specialty  carrier  ences.  Steady,  competent  and  loyal. 
Greater  opportunity  desired.  Mar-  nromotlon  and  bov  welfare.  B.  72S.  E  &  B-757,  E  &  P  Personnel  Service.  ’ 

82,  A-1  references.  ThorouKh  knowl-  p  Personnel  fServMce  “  “■  "  "*  —  - 

ill*'  problems  and  promotion.  Now  - ^ ^ -  '*(■•  Canadian  Publisher:  Circulation  man. 

IHV.  Mgr.  Canton  (O.)  Repository  I  R  Clreiilnllon  Manager — A  reputation  for  sue-  ager.  11  years’  thorough  experience.  Can 
4“  Abrmen’  1715  Oberlin  Ct.  N.  ‘W  Can-  cessfiil  circulation  building,  together  with  make  survey,  know  newspaper  features  and 


and  loyal.  Stereotype  and  Pressroom  Supplies — Elec- 
-e.  •  trie  Matrix  Scorching  Machines.  Ameri- 

.lofi.!.,  Publishers  Supply.  Box  131,  lYest 

iiation  man-  Lvnn  Mass 


PUBUSHER’S  STATEMENT  OF 
.  CIRCULATION 


years  of  practical  manasrement  experience  news  content  value,  can  reorganize,  produce 
are  mine.  Tf  your  circulation  is  dwindling,  results,  and  pet  money  for  circulation 
you  may  need  my  serv'icea.  Not  a  younp-  secured.  Economical  operation  consistent 
ster.  but  an  able  manaper  with  llv’e  enerpv®.  with  sound  judpment.  B-760.  E  &  P  Per- 
_  sniendid  promotion  ideas,  unquestioned  sonnel  Service. _ 

oi^mro  •’’I  ^o^Tesp'o^slble  ,,  ,  Managing  Editor 

.  ‘"he  of  toiTOR  &  Publisher  for  Rpr.onnol  q^rviro  Now  employed  on  nationally-known  dally 

- ^ ^ ^ -  of  65.000  circulation  seeks  change.  Several 

Clreulntlon  Manager,  assistant  or  super-  years’  New  York  background.  Wldely- 
vlsor.  Fifteen  years  experience  all  phase*  quoted  editorial  writer.  Considerable  repu- 
eireiilatlon.  Enviable  record.  Intelligent,  tation  as  news  man.  executive  and  organ- 
persistent  plugger.  Want  connection  with  izer.  Age  38.  College.  Salary  requlre- 
newspaper  where  integrity  is  paramount  ments  commensurate  with  times.  Ex- 
npeesslty.  B-fiS5.  E  Jt-  P  Personnel  Service,  traordinary  references.  B-767.  Editor  & 
“  '  i;  — -  Publisher. 

ronipoNlng  Room  Foreman  (45’’nrking),  of  - 

broad  exnerlenee,  available.  Handle  men  National  .Advertising  Manager — 12  years’ 
without  friction.  Desire  permanent  posi-  experience  East  and  Middle  "West  with  puh- 
tlon  where  efficient,  economical  production  Ushers’  representative,  understanding  fully 
is  demanded.  Fast,  accurate  and  depend-  problems  of  selling  National  .\dvertising: 
able.  Care  and  operation  of  line-casting  personally  known  to  agencies,  advertisers; 
m.aohines.  Prefer  Dally  newspaper  fore-  ase  31.  married,  gentile,  college  education: 
manship.  position  In  East.  Employed,  good  believes  he  can  be  of  distinct  service  to 
reasons  for  making  change.  Married.  Age  newspaper  as  National  Advertising  Man- 
30.  B-.731,  E  &  P  Personnel  Service.  ager.  B-733,  E  &  P  Personnel  Service. 


tr  six  •  j  f  i“  fhBLisiiEii  lor  Personnel  Service. 

SIX  months  period  July  1st  to  and  in-  - - - - 

■uomg  December  31st,  1934,  was  as  follows;  Clreulntlon  Manager,  assistant  or  super 

iopies  .sold  .  9,651  visor.  Fifteen  years  experience  all  phase 

Copies  distributed  free  '  956  eireiilatlon.  Enviable  record.  Intelligent 

Total  .  10  607  persistent  plugger.  tVant  connection  witi 

(Signed)  rHABiVV  b"  r.BfinME.1  newspaper  where  integrity  is  paramoiin 

K  ICO,  L,HARI^S  H.  GBTOME.S.  necessity.  B-fiS5.  E  *  P  Personnel  Service 

K—i  Business  Manaj^er.  • — ^ — — - 

ili’*^  'on  1.*®  4”**  sworn  before  me  on  Composing  Room  Foreman  (t5’’nrking),  o 

'*"*  .39th  day  of  April,  1935.  broad  exnerlenee,  available.  Handle  me 

(Signed)  Elizabeth  C  McMahon  without  friction.  Desire  permanent  posi 

N’otary  Public  Neiv"  York  rnnntv  "on  where  efficient,  economical  produotio 

Certificate  filed  fn  N  Y  Co  No  ia^.'Jama^nded.  Fa.st.  accurate  and  depend 

193  N  Y  R.oLf  ‘y  in?'  able.  Care  and  operation  of  llne-castln 

Ctmml.;.’!’  '5^  m.aohines.  Prefer  Dally  newspaper  fore 

lO,,"®’®'®”  expires  March  30.  manship.  position  In  East.  Employed,  goo 

rr  ..  *^(3/*  rPflsqnis  tnr  mflVtncr  rFionp'o  Xffir*>4A<8  Ac* 
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By  MARLEN  PEW 


set  without  all  those  things  in  its  com¬ 
munity  happening  in  the  last  24  liours, 
in  its  printed  pages.  It  may  never 
reach  perfection  but  it  must  ever  be 
like  the  Samurai,  never  falter  in  the 
toilsome  journey  up  the  Hill  of  a 
Thousand  Years.  The  world  is  made 
up  of  trivial  things.  It  is  made  up  of 
living  i)eople.  Most  of  them  have  no 
voice — no  place  to  speak  what  is  in 
their  minds.  The  community  news¬ 
paper  must  l)e  their  articulate  aid. 

The  community  newspaper  must  he 


A\  interesting  and  in  .some  respects  place  with  the  latest  volume  from  the  a  visitor  that  sits  down  in  the  kitchen 
.  model  set  of  regulations  to  govern  book  club,  the  Bible  and  the  letter  from  and  talks  of  things  in  which  the  family 

the  handling  of  news  of  crime,  scandal  the  l)oy  in  college.  Its  markets  fi.v  the  is  interested.  Never  in  my  life  have 

and  disaster  was  recently  posted  in  the  family  income,  its  localized  community  a  people  been  .so  avid  for  news.  Never 
office  of  the  Richinoiui  ( \'a. )  .Vcti/.r-  news  tells  the  tlaily  story  of  a  peoples’  have  they  wanted,  aye,  demanded,  .so 

Leader,  Douglas  S.  Freeman,  editor,  history  within  the  horizon  in  which  much  discussion  of  the  swiftly  march- 

They  are  as  follows :  these  friends  live.  W  eekly  or  daily,  ing  events  as  now.  That  community 

1.'  No  crime  news  to  be  printed  on  its  worth  is  measured  by  the  news  it  newspaper  must  t)e  clean.  It  must  be 

the  front  page  except  ( 1 )  local  criine  prints  and  not  by  the  history  it  recites,  happily  welcomed  by  women  and  child- 

news  of  general  interest  and  (2)  nation-  h'rom  it  can  be  learned  how  to  crochet  ren.  It  should  be  purged  of  dirt  and 


Leader,  Douglas  S.  Freeman,  editor. 
Thev  are  as  follows : 


history  within  the  horizon  in  which 
these  friends  live.  Weekly  or  daily. 


1.  No  crime  news  to  be  printed  on  its  worth  is  measured  by  the  news  it 
the  front  page  except  ( 1 )  local  criine  prints  and  not  by  the  history  it  recites, 
news  of  general  interest  and  (2)  nation-  I'rom  it  can  be  learned  how  to  crochet 


al  crime-news  of  the  first  magnitude,  a  dress,  bake  a  new  kind  of  cake,  what  breathe  more  than  crime  and  disaster, 
such  as  a  major  kidnapping  or  a  rob-  is  going  on  in  Singapore,  where  the  new  It  must  be  more  discriminating  than 
bery  exceeding  $100,000.  lamp  .should  be  set,  what  new  panacea  the  metropolitan  newspaper  since  the 

2.  Minor  crime  news,  such  as  that  of  has  been  proposed  in  Washington,  what  c<;mmunity  paper  does  not  sell  itself  tt^ 
minor  hold-ups,  bank-robberies  and  vio-  the  sermon  will  be  about  on  Sunday,  a  transient  people  but  into  homes — the 
lence  beyond  our  circulation  territory,  is  how  .-M  Caiwne  is  faring  and  when  Mrs.  domiciles  of  its  friends, 
not  to  be  printed  at  all.  Neighbor  will  get  home  from  the  hos-  Into  that  newspaper  office  the  people 


the  sermon  will  be  about  on  Sunday,  a  transient  people  but  into  homes — the 
how  .-M  Caiwne  is  faring  and  when  Mrs.  domiciles  of  its  friends. 


3.  In  reporting  any  crime  news,  other  pital  with  the  new  baby, 
than  that  relating  to  an  offense  of  the  You  find  all  that  in  the  metropolitan 
very  first  magnitude,  no  details  are  to  be  newspaper  as  well  as  in  the  community 
given  of  the  methods  employed  by  newspaper,  depending  on  the  importance 
criminals  when  such  details  might  pro-  oi  the  jieople.  In  the  community  news- 
voke  other  crime  or  incite  young  men  paper  all  people  are  important. 


to  criminal  acts. 


4.  Never  glorify  crime  or  criminals  features,  typography,  editorial  power, 
and  never  publish  anything  that  will  may  and  can  be  a  metropolitan  news- 


make  any  criminal  act  api>ear  heroic.  paper  in  every  sense  of  the  word,  sav< 
5.  News  of  the  juvenile  court  is  not  and  except  restrictions  by  lesser  popu 


Neighbor  will  get  home  from  the  hos-  Into  that  newspaper  office  the  people 
pital  with  the  new  baby.  who  have  no  other  place  to  go  must 

You  find  all  that  in  the  metropolitan  feel  free  to  come  and  talk  to  the  editor, 
newspaper  as  well  as  in  the  community  or  write  him  and  be  certain  that  he 

newspaper,  depending  on  the  importance  shall  have  a  .sympathy  and  a  helpful- 

01  the  jieople.  In  the  community  news-  ness  for  all. 

paper  all  people  are  important.  'I'lie  community  newspaper  must  do 

A  community  newspaper,  in  news,  things  that  are  extra-curricular.  We 
features,  typography,  editorial  power,  have  5,300  children  in  our  G<x)d  Times 
may  and  can  be  a  metropolitan  news-  club,  carrying  sunshine  to  that  many 

paper  in  every  sense  of  the  word,  save  rural  school  pupils,  removing  the  drab- 


to  be  printed  at  all. 

().  In  cases  involving  first  offenders. 


lation  of  the  city  where  it  is  published. 


ness  from  that  little  schoolhouse.  With 
a  portable,  heavy  canvas  swimming 


where  the  charge  is  less  than  that  of  a  jq  keep  it  alive.  Some  have  nothing 
major  felony,  publication  can  Ire  with-  jq  Iwast  about  but  age.  Every  day 


The  older  the  newspaiier  the  harder  tank  in  villages  and  communities  we 
keep  it  alive.  Some  have  nothing  have  given  nleasure  and  instruction  to 


held  by  the  nianaging  editor  when  he  ti^at  newspaper  must  be  reborn.  It 
thinks  publication  would  tend  to  prevent  niust  have  a  soul.  It  must  drink  always 
the  first  offender  from  re-establishing  of  the  Fountain  of  Youth.  It  must 
himself.  renew  its  friendships.  It  must  train 

1.  The  award  of  local  divorces  may  children  to  look  its  way.  It  must  be 
be  printed  along  with  other  court-news,  niore  than  an  intangible.  It  must  be 
but  no  details  are  to  be  given.  Details  a  living  force.  It  must  have  ideals.  It 


;ry  day  over  40,000  people  in  learning  to  swim 
jrn.  It  or  how  to  save  lives.  In  300  school- 
:  always  houses  we  have  shown  motion  pictures 
It  must  to  45,000  people.  We  have  108  cor- 
st  train  respondents  who  knew  how  to  use  the 
must  be  telephone.  Each  day  we  must  be  like 
must  be  Solon,  “.\11  of  which  I  saw,  a  part 


a  living  force.  It  must  have  ideals.  It  of  which  I  was.” 


of  divorces  of  celebrities  maybepnnted.  must  have  some  song  theme  other  than  The  life  of  a  community  newspaper, 
8.  Local  suicides  of  inconspicuous  the  jingle  of  the  cash  register.  Every-  daily  or  weekly,  is  in  its  own  self.  It 
persons  are  not  to  be  reported,  Ijecapse  thing  it  does  must  not  be  measured  by  will  not  die  unless  it  commits  suicide, 
publication  may  dispose  other  unhappy  the  yardstick  of  materialism.  It  must  It  must  be  honest  in  expressing  opinion. 


persons  to  like  acts.  Brief  reports  are 
to  be  printed  of  the  suicide  of  persons 
who  are  prominent  in  the  news  or  in 
those  instances  where  the  suicide  is 
spectacular  and  a  matter  of  general  in¬ 
terest.  For  example,  if  a  person  jumi>s 
from  the  top  of  a  high  building,  that  is 
news  that  must  be  printed ;  but  if  a 
poor,  overworked  woman  shuts  her  kit¬ 
chen  door  and  turns  on  the  gas,  publica¬ 
tion  of  the  means  of  her  death  will 
simply  humiliate  her  family  without 
serving  any  useful  social  purpose. 

9.  The  News  Leader  is  on  the  side 
of  the  law,  though  it  holds  no  brief  for 
individual  officers  of  the  law.  In  everv 
story  of  crime,  though  the  facts  are  of 
course  to  be  reported  without  bias,  no 
touch  of  sympathy  for  criminals  and  no 
levity  in  dealing  with  crime  are  to  l^e 
permitted. 

10.  Disaster  news  is  depressing  and. 
unless  it  is  of  wide  economic  or  politi¬ 
cal  importance,  should  not  he  played  up. 
This  does  not  apply  to  disasters,  such 
as  automobile-killings  or  grade-crossing 
smashes  which  the  News  I-eader  is 
endeavoring  to  reduce. 

11.  Be  sparing  of  “streamer-heads” 
on  crime  and  disaster.  Unless  the  news 
is  demonstrable  of  general  interest  and 
important,  display  it  conservatively. 

*  *  * 

STEPHEN  BOLLES  provides  a  con¬ 
spicuous  instance  of  a  metropolitan 
editor  who  has  made  a  success  of  a 
community  newspaper.  He  is  now  the 
editor  of  the  Janesz'ille  (Wis.)  Daily 
Gazette.  Recently  in  Washington  I 
asked  him  to  give  to  the  Shop  Talk 
audience  his  formula. 

In  the  first  place,  he  says,  it  should 
be  understood  that  the  metropolitan 
newspaper  is  sold,  whereas  the  com¬ 
munity  newspaper  is  subscribed  to. 
The  community  newspaper  is  a  part  of. 
even  life  itself,  not  a  thing  apart  like 
the  love  of  man,  to  its  public.  It  gets 
into  the  family  life  like  the  dog  and 
cat  or  the  favorite  horse.  It  has  its 


print  the  news. 


laterialism.  It  must  It  must  be  honest  in  expressing  opinion. 
It  must  let  no  sun  It  cannot  he  led  or  driven  bv  anv  in- 


THE  WHISTLING  PEST 
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fluence  not  justified  by  etliics  and 
honesty.  If  it  fails  to  understand  m 
greater  obligation  than  any  metropol. 
itan  daily  it  may  as  well  turn  on  tin 
monoxide  gas  and  pass  out. 

In  this  hour  of  national  life  we  nn»' 
listen  to  the  voice  of  the  people— ti^ 
voice  crying  in  the  wilderness.  W, 
must  aid  by  leading  where  we  can,  fc 
point  the  way  where  others  who  art 
traveling  a  detour  want  to  go.  Th 
community  newspaper  must  be  the  mir 
ror,  the  recording  phonograph,  tht 
guide  and  philosopher  for  that  'geof. 
raphical  mosaic  of  the  nation’s  floor 
upon  which  its  jieople  dwell  and  mm- 
tell  the  daily  story  of  its  ills  and  jovs 
its  life  and  its  movements.  To  tha 
community  it  must  be  the  open  door. 

1  have  great  faith  in  the  people  oi 
my  community.  I  have  faith  in  tfc 
state  and  republic.  1  want  to  breathe 
into  that  part  of  the  newspaper  whicr' 
I  write  that  eternal  faith.  -Mankind 
ever  seeks  light.  He  must  travel  the 
way  upward  or  be  forever  lost,  I  could 
be  untrue  to  the  trust  that  is  given  me 
the  people  who  read,  if  ever  I  lose  that 
faith,  “the  substance  of  things  hopK 
for,  the  evidence  of  things  not  seea" 
You  cannot  edit  or  publish  a  diili 
or  weekly  paper  for  a  community  and 
be  spineless.  It  is  no  place  for  tie 
demagogue  or  the  opportunist.  You  can¬ 
not  win  if  one  is  all  things  to  all  men 
You  must  have  no  outside  influence 
that  can  enter  the  door  ainl  tell  job 
what  to  say.  The  sapless  man  with, 
the  angleworm  backbone  has  no  plxc 
as  editor  of  a  community  newspaper 
♦  ♦  ♦ 

According  to  analysis  by  MiSh 
Grace  Gosselin,  assistant  drector 
of  the  works  division  of  the  Etner 
gency  Relief  Bureau  in  New  Yotk 
more  than  500  newspapermen  and  wo¬ 
men  are  now  engaged  in  relief  activ 
ties  in  this  city.  Included  in  the  Ks 
are  some  former  well  known  editor 
and  correspondents,  press  agents,  rt 
Iiorters,  radio  speakers  and  researcher- 
The  works  division  gives  employtner: 
to  35,000  white  collar  workers  an-, 
the  newspaper  people  are  distribute 
through  the  organization  in  response 
postions  where  their  previous  trainict 
is  of  value.  They  are  not  emplore 
as  press  agents  though  some  are  c 
gaged  in  getting  out  factual  statenwt 
telling  taxpayers  how  their  money 
being  spent.  Following  the  demiie  : 
the  World  of  the  Pulitzers  and  win 
depression  became  acute,  an  aonr 
of  unemployed  newspapermen  andt:- 
men  in  New  York  (2ity  revealed  Kt 
than  13,000,  many  in  actual  war. 
The  works  bureau  has  served  a  tpk 
did  purpose  in  giving  relief  to  te- 
dreds  of  these  worthy  people. 

«  «  w 

IN  San  Juan,  Puerto  Rico,  a  pm 
of  young  journalists  with  prope- 
ive  ideas  publish  a  Spanish  newspipe 
called  ni  Correspondeneia.  Botlre 
by  the  iiroblem  of  composition  the 
yearned  for  a  typesetting  machine.  Ti 
cost  was  beyond  their  reach,  but  gem 
is  not  to  be  denied.  One  of  the  gros 
learned  that  a  prosperous  newspifc 
had  junked  three  old  machines.  Tbs 
were  bought  up  for  old  iron  and 
clever  machinist  assembled  from  t 
junk  enough  good  parts  to  make  « 
workable  monotype.  The  machine  * 
installed  in  the  office  of  El  Corresfo 
dencia,  but  no  member  of  the  sn 
knew  how  to  operate  it.  The  oA 
day  I  liad  a  letter  from  C.  Leigh  Sj 
enson,  editor  of  San  Juan  Herald,  i 
ing  how  the  valiant  publishers  of 
Correspondeneia  could  get  infomna 
as  to  the  operation  of  a  monoty 
I  pass  the  ijuestion  along  to  readers  a 
especially  to  Frank  Sherman,  of  ■ 
Lanston  Monotype  Machine  Conif* 
who  no  doubt,  will  have  a  valoi 
suggestion  to  make.  It’s  on  my  ntf 
— all  that  work  to  set  up  a  machinn 
then  technical  inability  to  make  > 
darn  thing  go. 

HANDBILL  BAN  ORDERED 

The  Detroit  common  council  reed 
ordered  Raymond  J.  Kelly,  cor|* 
tion  counsel,  to  prepare  an  ordinaW 
prohibit  circulation  of  all  handbilli 
advertising  matter  in  the  city. 


